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and  charity  is  the  winner! 


The  man  behind  it  all  is  Sun-Times  assistant  sports  editor  Seymour 
(Sandy)  Shub,  president  of  the  Bowling  Writer’s  Association  of  America. 
He  has  covered  bowling  for  28  years  and  has  won  15  bowling  writing 
awards  from  the  American  Bowling  Congress. 


Beat  The  Champions  does  an  outstanding  job  of  raising  money  for 
charity  while  promoting  a  wholesome  family  participation  sport.  It’s 
another  way  of  showing  that  our  interaction  with  the  community  goes 
beyond  the  written  word.  Just  ask  the, 178, 01 8  Chicagoans  who  entered 
our  contest! 


The  178,018  entry  in  the  11th  annual  Sun-Times  Beat  The  Champions 
bowling  contest  set  a  new  high  for  the  contest,  and  a  record  for  any 
type  of  sports  participation  event  anywhere.  Altogether,  Beat  The 
Champions  has  attracted  1,729,440  bowlers  since  1962  and  has  raised 
$514,202.87  for  charity. 
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James  Cary 


Michael  O’Connor 


Experience  pays  off  when  reporting 
news  of  the  nation’s  capital 
is  concerned.  Copley  News  Service  has 
this  experience  and  its  seven-man  bureau  is 
ready  to  serve  your  every  need. 

Ray  McHugh,  bureau  chief,  heads  the  staff. 

James  Cary  has  long  experience  both  in  Washington 
and  abroad.  Ed  Neilan  and  Ed  Prina  are 
experts  in  their  own  fields.  Michael  O’Connor, 
Lester  Bell  and  Ben  Shore  round 
out  a  team  that  can  give  you  personalized 
reports  of  the  news  vital  to  your 
readers,  whatever  their  primary  interest  may  be. 


Ed  Prina 


P.O.  Box  190  /  San  Diego,  Calif.  92112  /  Cable:  COPNEWS 
San  Diego  /  Phone  714-234-0191  /  Telex  695041 


There  are  tH<o 
newspapers  in  Dallas. 
But  financial  advertisers 
put  54%  of  dieir  linage 
In  one. 

You  know  this  investment  maxim: 

You  have  to  have  money  to  make  money. 

Well,  Dallas  News  readers  have  it. 

And  Dallas  News  financial  advertisers  know  it. 
Of  tnose  Metro  readers 

who  earn  $10,000  and  over,  we  have  16.6%  more 
than  the  evening  paper. 

And  we  have  46.6%  more  who  are  professionals 
and  semi-professionals. 

As  well  as  18.2%  more  who  are  proprietors, 
managers  and  officials. 

Of  course  this  is  not  only  an  affluent  market. 

It's  an  investment-minded  one,  too. 

And  we  cater  to  it.  For  example,  except 
for  the  Wall  Street  Journal,  we  publish 
the  most  complete  daily  stock  reports  in  town. 
In  short,  if  you’re 

investing  advertising  dollars  in  Dallas, 
can  you  afford  less  than 
The  Dallas  News? 


Cresmer.  Woodward.  O'Mara  &  Orrosbee.  Inc  .  National  Representative.  The  Leonard  Co.,  Florida  Representative; 


The  Dallas  Morning  News 
Wretheone. 
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A  Member  of  Metropolitan  Sunday  Newspapers,  Inc  Sources  Media  Records:  Dallas  Continuing  Market  Study,  1970,  Belden  Associates 


Florida  rain  is  a  boon  to  nature,  but  rain 
can  turn  a  newspaper  into  a  soggy,  un¬ 
readable  mess.  That's  why  The  St.  Peters¬ 
burg  Times-Evening  Independent  Circula¬ 
tion  Department  cooperates  with  carrier- 
salesmen  to  keep  our  newspapers  dry. 

If  either  of  our  two  weather  services  indi¬ 
cates  it  may  rain  in  home-delivered  circula¬ 
tion  areas,  the  order  goes  out:  "Bag  those 
papers  in  plastic  rain  bags." 

Last  year,  24-million  daily  newspapers 
were  home-delivered  in  plastic  paper- 
saver  bags.  Six-million  copies  of  the  Sun¬ 
day  Times  were  bagged.  That's  a  lot  of  dry 
newspapers  for  a  lot  of  happy  subscribers. 

But  whatever  happened  to  those  30-million 
paper-savers?  We  decided  to  play  a  game 
with  our  readers  to  find  out.  We  asked  them 
to  send  us  their  ideas  for  re-using  plastic 
bags.  In  return,  each  of  them  received  a 
colorfully-illustrated  certificate  honoring 
them  as  Two-Time  Users. 

Every  day  on  the  Suncoast,  rain  bags  are 
busy  the  second  time  around.  Wrapping 
food  scraps.  Covering  lunch  bags,  shoes 
and  books.  Protecting  tiny  seedlings  while 
letting  the  sunshine  in.  The  list  is  endless. 
Our  Two-Time  Users  have  convinced  us  our 
plastic  bags  are  the  Paper-Savers  Of  A 
Thousand  Re-Uses! 
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EDITOR  &  PUBLISHER  CALENDAR 

JUNE 

1- 3 — Mississippi  Press  Association.  Buena  Vista  Hotel,  Biloxi. 

2 —  Canadian  Press  meeting  of  French-language  news  editors.  Ottawa. 

2-3 — Oklahoma  Press  Association.  Fountainhead  Lodge,  Checotah. 

4-16— API  Seminar  for  Advertising  Executives  (Newspapers  over  75,000 

circulation)  Columbia  University,  New  York. 

4- 8 — Newspaper  Division,  Special  Libraries  Association.  Statler  Hilton,  Bos¬ 
ton. 

5- 8 — International  Press  Institute.  Munich,  W.  Germany. 

8- 10 — New  York  State  Dailies  Advertising  Managers  Bureau.  Pine  Tree 
Point  Club,  1,000  Islands,  Alexandria  Bay. 

9 —  Canadian  Press.  Ontario  News  Editors.  Sarnia,  Ont. 

11-15 — ANPA  Research  Institute  Production  Management  Conference  with 
Mid-Atlantic  Newspaper  Mechanical  Conference.  Convention  Hall,  At¬ 
lantic  City,  N.J. 

11-13 — New  York  State  Society  of  Newspaper  Editors.  Pleasant  View 
Lodge,  Freehold,  N.Y. 

13-16 — North  American  Newspaper  Travel  Advertising  Managers  Associa¬ 
tion.  Eden  Roc,  Miami  Beach,  Fla. 

15 — California-Nevada  Associated  Press  News  Editors  Council.  Rickey's 
Hyatt  House,  Palo  Alto. 

15-17 — Kentucky  Associated  Press  Association.  Cumberland  Falls  State  Park. 

15- 17 — Tennessee  Press  Association.  River  Terrace  Hotel,  Gatlinburg,  Tenn. 

16—  Canadian  Press.  West  news  editors.  Prince  George,  B.C. 

16-17 — Michigan  Associated  Press  Editors.  Hidden  Valley,  Gaylord. 

18-21 — Association  of  Newspaper  Classified  Advertising  Managers.  Shera¬ 
ton  Hotel,  Philadelphia. 

18-21 — SNPA  Foundation  workshop:  Women's  Pages.  University  of  Ken¬ 
tucky,  Lexington. 

18-30 — API  Seminar  for  City  Editors  (over  75,000  circulation).  Columbia 
University,  New  York. 

18-19 — Idaho-Utah-Spokane  AP  Association.  Sun  Valley. 

21- 24 — National  Newspaper  Publishers  Association,  Miami,  Fla. 

22- 24 — Texas  Press  Association.  Emerald  Beach  Holiday  Inn,  Corpus  Christi. 

22- 25 — Pennsylvania  Newspaper  Publishers  Association.  Hilton  Washington 
Club  Inn,  Virginia  Beach,  Va. 

23- 25 — New  Jersey  Press  Association.  Essex  &  Sussex  Hotel,  Spring  Lake. 

24 -  Canadian  Press.  East  news  editors.  St.  John’s,  Nfid. 

25- 29 — International  Circulation  Managers  Association.  Century  Plaza 
Hotel,  Los  Angeles. 

25- 27 — New  England  Newspaper  Advertising  Executives  Association.  Moun¬ 
tain  View  House,  Whitefield,  N.H. 

26- 29 — National  Press  Photographers  Association.  Robert  Meyer  Motor 
Inn.  Orlando,  Fla. 

26- 30 — Newspaper  Guild.  San  Juan,  P.R. 

JULY 

9-12 — SNPA  Foundation  Seminar:  The  American  Family.  Mercer  Univer¬ 
sity,  Macon,  Ga. 

13-15 — North  Carolina  Press  Association.  Blockade  Runner  Hotel.  Wrlghts- 
ville  Beach. 

13-15 — Virginia  Press  Association.  Sheraton  Hotel,  Fredericksburg,  Va. 
16-22 — International  Conference  of  Weekly  Newspaper  Editors.  Pere  Mar¬ 
quette  Lodge,  Grafton,  III. 

16- 19 — International  Newspaper  Advertising  Executives,  Marriott  Hotel, 
Chicago. 

17- 19 — National  Newspaper  Association  with  Oregon  Newspaper  Publish¬ 
ers  Association.  Portland  Hilton,  Portland,  Ore. 

20-22 — Alabama  Press  Association.  Walt  Disney  World,  Orlando,  Fla. 
30-Au9.  2 — SNPA  Foundation  Seminar:  Trends  in  race  relations.  Vanderbilt 
University,  Nashville,  Tenn. 

AUGUST 

5-8 — SNPA  Eastern  Division  Mechanical  Conference.  White  House  Inn, 
Charlotte.  N.C. 

11-12 — ^West  Texas  Press  Association  annual  convention.  Brownwood. 
13-16 — Texas  Daily  Newspaper  Association  convention.  Las  Vegas,  Nev. 
25-26— Newspaper  Advertising  Executives  of  the  Carolines  meeting.  Hilton 
Head  Inn,  Hilton  Head,  S.C. 

27- 29 — New  York  State  Publishers  Association  convention.  Whlteface  Inn, 
Lake  Placid. 


Vol.  105,  No.  22,  May  27,  1972,  Editor  &  Publisher,  The  Fourth  Estate  is 
published  every  Saturday  by  Editor  &  Publisher  Co.  Editorial  and  business 
offices  at  850  Third  Ave.,  New  York,  N.  Y.  10022.  Cable  address  “Edpub.  New 
York.”  Publication  office  34  North  Crystal  St.,  East  Stroudsburg,  Pa.  18301. 
Second  class  postage  paid  at  East  Stroudsburg,  Pa.  Titles  patented  and  Reg¬ 
istered  and  contents  copyrighted  ©  1972  by  Editor  &  Publisher  Co.,  Inc.  All 
rights  reserved.  Annual  subscription  $10.00  in  United  States  and  possessions, 
to  Editor  &  Publisher,  "External  Account,"  Chemical  Bank,  10  Moorgate. 
and  in  Canada.  All  other  countries,  $25.00.  Payment  in  sterling  may  be  made 
London.  E.  C.  2,  England.  .  «  „  u 

Postmaster:  If  undelivered,  please  send  form  3670  to  Editor  &  Publisher 
Co.,  860  Third  Ave.,  New  York,  N.Y.  10022. 
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Me  teamed  upvvith 
black  biaiiipower  to  put 
this  shopping  center  on  the  map 


The  ground  is  cleared— 
113,000  square  feet  of  it— for 
Progress  Plaza,  in  Harrisburg, 
Pennsylvania. 

And  it's  a  dream  come  true 
for  the  Reverend  Leon  Sulli¬ 
van,  founder  of  Opportunities 
Industrialization  Centers 
of  America. 

Progress  Plaza  is  a  shop¬ 
ping  center  that  was  planned 
by  bl  acks,  to  be  owned  and  op¬ 
erated  by  blacks,  in  the  black 
community. 


Frank  Smith,  Jim  Grier,  Jim 
Swann,  and  Nick  Prim  above 
are  some  of  the  people  who 
made  it  happen. 

Our  contribution  was  Frank 
Smith  of  our  Marketing  Re¬ 
search  Department.  At  OIC’s 
request  he  set  up  an  intensive 
course  in  the  fine  points  of 
planning,  developing,  and  op¬ 
erating  shopping  centers. 
Nick  Prim  was  selected  as  one 
of  the  management  trainees 
to  take  the  course,  and  work 
with  architects  Jim  Grier  and 
Jim  Swann.  Now,  men  like 


these  are  playing  key  roles  in 
three  more  projects. 

Our  involvement  with  mi¬ 
norities  is  a  continuing  thing 
—and  it's  getting  deeper  all 
the  time,  not  only  for  us  but 
for  our  subsidiaries.  And 
itrangesfromjust  plain  giving 
money  where  its  needed,  to 
h  i  r  i  ng  peopi  e  to  work  for  S&H , 
to  hel  pi  ng  people  learn  how  to 
help  each  other. 


Sperry  and  Hutchinson  @ 
The  Encouragement  Company 


Used  throughout  the  year  by 
newspapers  as  their  exclusive 
source  of  information  on 
newspaper  features 


Reserve 
your  space 
today! 


ADVERTISING  RATES 

Pag*  . . . »75 

On*-Half . .  510 

Ona-TMrd  .  305 

Ona-SIxth  . 236 

...  or  your  contract  rataa  apply. 


CA  TCH-lines 


By  Lenora  Williamson 

“IF  YOUR  CLASS  REUNION  IS  IN  JUNE,  you  should 
begin  your  diet  right  now.”  This  caution  is  from  Larry  Bonko 
of  the  Norfolk  (Va.)  Ledger-Star  for  his  weekly  column  of 
one-liners,  “In  My  Humble  Opinion.”  In  the  most  recent  col¬ 
umn,  Larry  adds  another  fashion  observation:  “Even  Sophia 
Loren  looks  awful  in  clogs.”  The  final  paragraph  is  more  than 
a  line  since  it  details  the  case  of  a  hood  ornament  stolen  from 
an  antique  Rolls-Royce.  Larry  quotes  Shakespeare,  “Con¬ 
science  doth  make  cowards  of  us  all  .  .  .”,  and  adds  that  a 
few  hours  after  he  first  mentioned  the  theft,  the  Flying  Lady 
was  deposited  on  the  owner’s  doorstep.  Just  like  that,  is  the 
power  of  the  press. 

*  *  * 

CHORAL  PEPPER  IS  THE  REAL  THING— The  Chicago 
Tribune  felt  constrained  to  report:  “Yes,  there  truly  is  a  Choral 
Pepper.”  She’s  a  Miraleste  (Calif.)  travel  writer  who  will  be 
a  regular  contributor  to  the  Tribune’s  travel  pages.  The  paper 
asked  where  she  got  such  an  unusual  name,  and  Choral  ex¬ 
plained,  “My  mother  did  it,  and  I  don’t  know  why.  But  I  like 
my  name  very  much.” 

The  Dayton  (Ohio)  Daily  News  has  “Common  Cents”  by 
Kate  MacQueen  declaring  in  6  pt.  type  right  at  the  start: 
“This  Daily  News  budget  feature  will  save  you  the  price  of 
this  newspaper.” 

*  *  * 

THE  ONLY  BAD  REACTION  to  those  hepatitis  prevention 
shots  administered  to  the  Oklahoma  City  Times  newsroom 
after  the  disease  had  struck  was  sustained  by  the  medical 
writer,  Ervin  Watson.  Wayne  Mackey,  “Our  Times”  col¬ 
umnist,  leaked  the  medical  report. 

*  *  * 

THERE  IS  A  REAL  KERRY  DRAKE  and  cartoonist  Al¬ 
fred  Andriola  has  gotten  a  letter  from  his  mother.  Mrs.  Robert 
Drake  sent  the  comic  strip’s  creator  a  color  photograph  and 
announcement  of  Kerry’s  impending  graduation  from  high 
school  in  Garden  City,  Kansas.  Young  Kerry  was  indeed 
named  by  his  parents  in  honor  of  the  strip’s  hero  back  in 
1954.  Now  grown  up,  the  Kansas  Kerry  is  off  to  college  in  the 
Fall  to  major  in  drama. 

*  *  * 

FROM  UN-RULES  FOR  NEWSWRITING  reprinted  in  the 
California  Publisher  for  May — in  turn  reprinted  from  the 
Minnesota  Newspaper  Association — we  extract  a  few  helpful 
hints.  “Make  each  pronoun  agree  with  their  antecedent  .  .  . 
When  dangling,  watch  your  participles  .  .  .  Just  between  you 
and  I,  case  is  important  too  .  .  .  Don’t  use  commas,  which 
aren’t  necessary  .  .  .  Proof  read  your  writing  to  see  if  you 
any  words  out  .  .  .” 

*  *  * 

HE.4DY  HEADS — The  Boston  Record  American's  “News 

Isn’t  All  Bad”  column  used  that  Los  Angeles  suburb  story 
about  a  Granada  Hills  citizen  who  went  out  to  water  his  lawn 
and  found  it  dominated  by  a  visiting  lion.  The  head:  “Dandy- 
Lion  on  Lawn.”  And  the  If'ashington  Post  contributed  to  the 
panda-polka  with  a  closeup  shot  of  the  female  of  the  China 
pair  munching  happily  on  a  carrot:  “Ling-Ling:  Lunch 

Munch.” 

*  *  * 

A  POLL  FOR  WOMEN  ONLY  was  conducted  by  Long 
Beach  (Calif.)  Independent,  Press-Telegram  columnist  Sterling 
Bemis  on  the  matter  of  Ms.  The  poll  asked  reader  preference 
for  use  of  Mrs.,  Miss,  Ms.  or  last  name  only  after  the  initial 
full  name.  Results:  Mrs.,  119;  Miss,  11;  Ms.,  23;  last  name,  2; 
miscellaneous,  5. 

Among  the  responses,  a  married  woman  wrote:  “I  like  being 
a  woman.  I  like  being  a  wife.  I  like  being  a  mother.  When 
someone  says  to  me,  ‘Are  you  Mrs.  L.  by  any  chance?’  my 
mental  response  is  “Not  by  chance,  you  fool,  but  by  good 
hard  work.”  * 

A  woman  who  favors  Ms.  declared:  “Once  it  may  have  been 
necessary  for  primitive  tribes  to  establish  the  virginity  (or 
lack  of  it)  of  its  females.  Modern  man  will  just  have  to  take 
his  chances.” 
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Oregon  is 
a  newspaper  town. 


Portland’s  two  “city  dailies 
are  Oregon  newspapers. 
They  reach  8  out  of  10  in 
the  1,000,000  metro  market 
—and  deliver  more  than  half 
the  state  market  in  the 
bargain! 

It  figures  out  as  a  62% 
ADI  reach  — against  23%  for 
the  top  channel  and  40% 
for  the  top  magazine. 

Oregon.  It's  our  kind 
of  town. 
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Computer's  prediction 

A  few  weeks  ago  a  computer  at  Michigan  State  University  pre¬ 
dicted  that  the  Supreme  Court  of  the  United  States  w'ould  rule  against 
a  newsman’s  confidential  privilege  by  a  6  to  3  vote.  That  forecast, 
coupled  with  a  decision  by  the  high  court  this  week  relating  to  im¬ 
munity  for  grand  jury  witnesses,  is  disturbing  news. 

It  is  to  be  hoped  that  a  computer,  for  once,  will  be  wrong  when 
the  Supreme  Court  hands  down  its  opinions  in  the  next  week  or 
two  on  the  three  cases  it  has  been  considering  which  involve  the 
subpoenaing  of  reporters  to  testify  as  to  their  knowledge  of  crimes 
obtained  from  unidentified  sources.  Professor  Harold  J.  Spaeth's  com¬ 
puter  has  a  high  record  of  accuracy  (92.9  percent)  in  predicting  how 
the  Supreme  C^otirt  will  rule  in  cases  dealing  with  individual  free¬ 
doms  because  only  three  of  the  Justices — Douglas,  Marshall  and 
brennan — “substantially  sujiport  the  value  of  freedom.” 

In  its  latest  decisions  the  Burger  Court  has  shown  a  tendency  to 
bolster  the  administration  of  justice;  e.g.,  less  than  unanimous  ver¬ 
dicts  may  be  accepted  in  state  courts  for  conviction  of  crimes;  and 
witnesses  compelled  to  testify  before  grand  juries  should  be  denied 
immunity  against  prosecution  for  crimes  they  are  forced  to  disclose, 
if  independent  evidence  can  be  uncovered. 

This  may  be  an  indication  that  the  Supreme  Court  will  affirm  the 
opinion  of  Justice  Potter  Stewart,  when  he  w'as  a  member  of  a  lower 
court,  that  the  right  of  a  newsman  to  protect  sources  of  information 
must  be  balancetl  against  the  competing  needs  of  the  administration 
of  justice.  In  other  words,  a  claimed  First  Amendment  privilege  must 
yield  to  the  Sixth  Amendment,  w'here  the  facts  warrant  it.  On  the 
other  hand,  the  court  could  rely  on  its  own  precedent  in  the  Burdick 
case  (191.5)  which  allowed  a  reporter  to  escape  punishment  for  re¬ 
fusing  to  furnish  evidence  which  could  support  a  criminal  charge 
against  him. 

Do  you  want  to  believe  the  computer  or  would  you  rather  toss  a 
coin? 
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Punitive  legislation 

-Vnnual  and  biennial  sessions  of  state  legislatures  have  been  wind¬ 
ing  down  for  this  year  and  in  almost  every  instance  bills  encroaching 
on  freedom  of  the  press  have  failed  of  passage  or  been  pigeonholed. 
One  notorious  exception  was  the  passage  of  a  financial  disclosure 
law  in  Kentucky  which  carried  an  “anti-press”  rider. 

Ironically,  the  original  bill  to  require  state  officials  to  give  an  ac¬ 
counting  of  their  resources  was  sponsored  by  Rep.  Peter  Conn,  who 
is  the  editor  of  a  small  newspa[jer.  But  he  had  to  bargain  with  critics 
of  the  press  in  the  house  to  win  approval  of  his  measure.  The  amend¬ 
ment,  authorized  by  a  lawmaker  who  has  taken  exception  to  news 
coverage  of  his  affairs,  would  make  all  persons  contributing  to  the 
editorial  jxilicy  of  newspapers  w'ith  more  than  .50,000  circulation  file  a 
detailed  list  of  income  and  activities  in  behalf  of  civic  and  religious 
organizations.  Obviously,  the  rider  is  aimed  at  three  newspapers — 
those  in  Louisville,  Lexington  and  Covington;  and  broadcast  stations 
affiliated  with  the  Louisville  newspapers. 

Such  punitive  legislation  must  be  fought  in  the  courts.  Needless  to 
say,  the  Kentucky  Press  Association  already  is  preparing  a  challenge 
to  its  constitutionality,  on  the  advice  of  lawyers  who  believe  a  court 
test  will  result  in  eradicating  the  pernicious  provisions  of  the  new 
statute. 

De-escalating  laughter 

If  what  they’re  saying  about  the  performance  of  new  typesetting 
systems,  with  optical  scanning,  etc.,  is  true,  there  won’t  be  any  more 
ty|X)graphical  errors  in  newspapers.  It  will  be  a  sad  day  when  there’s 
nothing  in  the  paper  to  evoke  a  chuckle.  Alas,  poor  Short  Takes! 
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letters 


COVERING  CANDIDATES 

Judi  Pier’s  account  of  the  tribulations  of 
“hick  reporters”  covering  visits  by  presi¬ 
dential  candidates  (April  15)  re-ignited  my 
memory  of  covering  the  candidates’  visits  to 
Utah  in  1968. 

When  Mr.  Nixon  arrived  at  Salt  Lake 
City’s  airport.  Secret  Service  agents  tried 
to  keep  the  local  press  some  yards  (I’d 
guesstimate  25  to  30  yards)  away  while 
permitting  the  national  news  corps  (who 
had  long  before  become  jaded  to  such 
events)  complete  liberty. 

I  was  assigned  by  the  Daily  Herald,  of 
Provo,  Utah,  to  cover  the  visit  with  both 
camera  and  pen.  Every  time  the  Secret 
Service  led  me  out  of  the  area  reserved  for 
the  national  press,  the  agent  got  an  indig¬ 
nant  lecture  on  the  absurdity  and  injustice 
of  treating  local  newsmen  as  third-class 
citizens. 

About  the  fourth  time  I  was  returned  to 
my  “place,”  the  agent  demanded  through 
clinched  jaws,  “Now  stay  there!”  I  wasn’t 
the  only  reporter  ducking  the  rope  and  he 
chased  after  another  while  I  ducked  back 
under  the  rope  and  headed  for  the  candi¬ 
date.  Apparently  the  message  got  through. 

I  got  so  close  I  had  to  back  up  to  focus  my 
camera,  and  got  both  the  pictures  and  tlie 
story  1  wanted. 

The  point  is,  we  “hick  reporters,”  and 
our  hick  editors  shouldn’t  sit  still  for  such 
discrimination.  I  don’t  know  what  security 
measures  are  being  taken  for  this  cam¬ 
paign,  but  then  newsmen  who  were  to  cover 
presidential  candidates  had  to  submit  to 
security  checks  weeks  before  the  event. 
That,  I  believe,  is  a  reasonable  demand.  But 
once  cleared.  I  think  local  newsmen  should 
demand  access  to  any  area  open  to  the  na¬ 
tional  press  corps,  and  should  demand  a 
local  representative  in  any  pool  arrange¬ 
ment  for  local  events  which  may  he  open 
to  a  pool,  but  not  the  press  in  general. 

If  our  few  thousands  of  readers  (meas¬ 
ured  in  the  tens  and  hundreds  of  thou¬ 
sands)  aren’t  important  enough  for  us  to  be 
treated  as  the  professionals  that  they  in¬ 
sist  we  should  be.  then  they’ll  just  liave  to 
be  satisfied  with  a  stick  or  two  of  national 
copy  to  tlie  millions  and  forego  a  measure 
of  the  galleys  they  would  normally  receive 
from  us  dumb  hicks. 

Terence  L.  Day 

Tri-City  Herald, 

Pasco,  Washington 

♦  *  j(c 

RATING  DISPUTED 

This  letter  is  in  reference  your  (March 
25)  article  entitled  “Study  reveals  how 
educators  rate  J-schools”.  I  wish  to  disagree 
with  the  administrators  who  gave  the  Uni¬ 
versity  of  Missouri  a  ‘liigh”  rating. 

What  I  have  seen  of  this  scliool  and 
what  I  have  heard  from  numerous  students 
is  that  the  school  is  living  on  its  reputa¬ 
tion.  There  is  little  evidence  that  it  has 
stayed  abreast  of  the  new  journalism. 

Gordon  Harrison 

Media,  Pa. 

EDITOR  &  PUBLISHER  for  May 


IN  THE  SHADOWS 

Bruce  Shanks,  Buffalo  Evening  ^fews 


GUARDIAN  OF  SECRETS 

In  my  work,  at  the  Pentagon,  I  have 
access  to  secret  papers.  I’ll  be  damned  if 
I  would  stoop  to  revealing  the  contents  of 
one  to  get  a  Pulitzer  Prize! 

Washington,  D.C.  Glenn  E.  Fant 

*  *  * 

PROFESSIONAL 

In  your  article  on  the  counter-convention 
you  begin  by  saying  The  Newspaper 
Guild’s  founders  turned  their  backs  on  pro¬ 
fessionalism.  How?  By  seeking  professional 
wages  for  reporters  and  other  white  collar 
newspaper  workers! 

David  Johnston 

Sunnyvale,  Calif. 

*  *  * 

IMBALANCE 

The  politically  left  imbalance  of  the 
Pulitzer  Prizes  Advisory  Board  shows  why 
there  is  a  distinct  radical-chic  twist  to  the 
awards,  and  in  particular  why  a  Jack  An¬ 
derson  and  the  New  York  Times  were  cited 
for  acts  which  might  well  be  termed  against 
the  best  interests  of  the  United  States. 

Bill  R.  Davidson 

Salt  Lake  City,  Utah 

*  *  * 

ONE  OF  THE  . . . 

I  have  become  increasingly  distressed  at 
the  continued  use  in  all  media  of  such 
non-expressions  as  “one  of  the  largest.” 
“one  of  the  biggest,”  “one  of  the  first.” 
etc.,  ad  nauseum.  What  in  the  world  do 
these  words  mean? 

Obviously,  there  can  be  only  one  “larg¬ 
est,”  one  “biggest”  and,  especially,  one 
“first.”  If  it  is  assumed  otlierwise.  then 
when  does  a  thing  cease  being  “one  of  the” 
whatever?  Is  it  after  tlie  first  five,  the  first 
10.  20.  .  .  ? 

It  embarrasses  me  each  time  I  read  or 
hear  any  of  these  non-expressions.  They 
most  often  are  used  more  as  a  cop-out 
when  the  journalist  is  uncertain  of  his 
statistical  facts  and  add  nothing  to  the 
public’s  knowledge. 

I  suggest  they  be  immediately  eschewed 
from  all  journalistic  rhetoric. 

Norm  Oshrin 

Press  liaison.  Senate  Commerce  Committee, 

If  ashington,  D.C. 

*  *  * 

SPACE  ALLOTMENT 

I  heartily  salute  Mr.  Cracroft  for  his 
research  (May  13)  on  the  survey  he  took 
of  how  much  space  is  allotted  to  the  arts 
versus  sports.  As  a  former  music  and  drama 
critic,  and  now,  as  religion  editor — an¬ 
other  space-starved  field — I  recognize  the 
yearning  for  greater  exposure  of  our  beats. 
But  I  have  also  covered  courts,  women’s 
news,  and  local  government.  And.  in  the 
final  analysis.  I  think  it  is  the  readers  who 
are  being  served — anil  the  advertisers — 
when  editors  decide  how'  much  space  to 
allocate. 

When  readers  demand  more  coverage  of 
the  arts  (and  religion)  and  when  adver¬ 
tisers  take  note  of  these,  then  profit-con¬ 
scious  papers  will  find  it  feasible  to  open 
their  columns  to  the  arts.  I  doubt  we’ll 
ever  get  as  much  space  as  the  food  editor, 
however. 

Mrs.  Lee  Z.  Steele 
Religion  editor  of  the  Toledo  Blade. 

27,  1972 


CONTRADICTION? 

How  can  a  savvy  newspaper  like  the 
Detroit  News  blow  a  big  purple  whistle 
through  their  blue  public  nose  “against 
the  theory  that  makes  .  .  .  voyeurism  .  .  . 
the  prime  ingredient  of  art  and  entertain¬ 
ment  in  the  1970’s”  (E&P.  May  6)  while 
accepting  an  E&P  award  for  a  trade  paper 
promotion  which  features  nude  models 
(albeit  mannequins)  as  eye  grabbers 
(E&P,  May  6)  ? 

Robert  O’Malley 

Los  Angeles,  Calif. 

Short  Takes 

Narcotics  officials  have  in  past  years 
labeled  Miami  the  Number  One  port  of 
entry  for  drugs,  particularly  cocaine 
smuggled  in  at  many  small  unattended 
airports  by  boats. — Miami  News. 

sis  ♦  Jjc 

Ferguson  Jenkins,  a  naive  of  Chatham, 
Ont.  and  a  Chicago  Cubs  pitcher,  has  been 
chosen  Canada’s  baseball  man-of-the-year 
for  1971  ...  —  Topeka  (Kans.)  Daily 
Capital. 

4s  4:  3(s 

“Back  then,”  says  Crawfish  Festival 

Association  President  Robert  L.  D.  .  .  Sr., 

“French  music  and  dancing,  baby  contests, 
crawfish  racing,  the  croAving  of  the 
Crawfish  Queen  and  parades  of  homem.ade 
floats  were  the  festival’s  daily  fare.” — 
Shrcve})ort  (La.)  Journal. 

4s  *  ♦ 

ART  FESTIVAL  (caption)— Members 
of  the  El  Sobrante  Art  Guild  are  busy 
faking  presentations  for  the  Guild’s 
fourth  annual  Arts  and  Crafts  Festival, 
slated  for  May  20  and  May  21  at  Port 
Costa. — Richmond  (Calif.)  Indepen¬ 
dent. 

4e  4t  4: 

Then  there  is  the  Dr.  Joyce  Brothers 
who  appears  on  network  television  shows 
.  .  .  I^et’s  not  forget  the  one  who  has 
penned  booss  that  have  been  translated 
into  26  languages. — Cleveland  Plain- 
Dealer. 

*  *  ♦ 

(E&P  pays  each  for  amusing  typo¬ 
graphical  errors  found  in  newspapers  and 
reprinted  here.) 


7 


THE  3705,000  MEN 
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Every  Saturday  Since  1884 

Metered  newsprint? . .  it’s  just  one 
of  many  cost-control  innovations 


By  Jerome  H.  Walker 

•  Can  you  buy  newsprint  by  the  yard? 

•  How  can  you  improve  the  longevity 
record  of  carriers? 

•  Use  of  a  bank’s  computer  for  news¬ 
paper  services. 

•  Time-sharing  on  data  processing  ma¬ 
chinery  with  a  saving. 

•  Cutting  the  cost  of  acid  disposal  sys¬ 
tems. 

•  Highspeed  typesetting  with  ECRM 
scanners. 

•  Billing  manufacturers  for  co-op  ad¬ 
vertising  space. 

•  How  to  slow  down  the  rising  costs  in 
composing  room. 

•  Preparing  news  programs  for  CATV 
subscribers. 

Cash  register  bells  rang  merrily  with 
these  ideas  that  flowed  from  a  panel  ses¬ 
sion  at  the  spring  conference  of  the  Insti¬ 
tute  of  Newspaper  Controllers  and  Fi¬ 
nance  Officers  at  Lake  Ozark,  Missouri, 
last  week.  (E&P,  May  20), 

The  potpourri  of  money-making  sugges¬ 
tions  that  have  been  tried  and  proven  at 
individual  newspapers  came  as  a  surprise 
highlight  of  the  meeting,  attended  by 
nearly  200  finance  officers.  It  demonstrat¬ 
ed  the  wide-ranging  interests  of  the  men 
and  women  who  hold  titles  like  treasurer, 
controller,  vicepresident /finance  in  news¬ 
paper  publishing  companies. 

Formed  25  years  ago  with  a  member¬ 
ship  mainly  of  people  who  kept  the  books, 
handled  accounts  receivable  and  payrolls, 
and  sent  up  warning  signals  to  general 
management,  the  INCFO  now  programs 
its  meetings  with  topics  concerning  all 
newspaper  operations,  especially  those  in 
the  production  departments.  Its  members 
have  always  been  in  the  forefront  of  per¬ 
sonnel  responsible  for  the  introduction  of 
computerized  systems  and  equipment. 

Nicholas  G.  Penniman  IV,  business 
manager  of  the  Springfield  (Ill.)  State 
Register  and  State  Journal,  conducted  the 
session  during  which  “short  ’n’  snappy” 
reports  were  presented  on  innovations  and 
experiments.  Here  are  summaries  of 
several : 

♦  ♦  * 

METERED  NEWSPRINT 

Uzal  H.  Martz  Jr.,  publisher  of  the 
Pottsville  (Pa.)  Republican,  a  30,000 
evening  daily,  said  the  newsprint  core 
waste  was  running  to  175  pounds  a  day  on 
a  six-unit  Urbanite.  Most  of  it  was  used 
for  wraps  on  bundles  since  sale  to  a  sal¬ 
vage  dealer  wouldn’t  recover  the  expense 
and  a  rewinder  was  impractical  because 
of  the  numerous  web  breaks  due  to  too 
frequent  splicing. 


Martz  is  speaking  now: 

“All  throughout  a  newspaper’s  oper¬ 
ations  we  buy  rolls  and  rolls  of  stuff  me¬ 
tered  precisely  to  a  fixed  length — 
phototyping  paper,  perforator  tape,  adding 
machine  rolls,  tying  machine  twine,  plate¬ 
making  film  ,  .  .  even  toilet  paper.  They 
are  wrapped  to  a  fixed  length  to  insure 
that  the  roll  will  fit  into  its  carton  or 
end-use  device.  But  newsprint  manufac¬ 
turers  only  have  to  put  a  wi’apper  on  the 
roll  and  stock  it  in  a  boxcar  or  on  a  truck. 
They  never  had  a  need  to  measure  a  roll, 
because  nobody  ever  asked  or  forced  them 
to  do  it. 

“In  Phase  I  of  our  experiments,  we  set 
up  a  scheduled  series  of  shipments  in 
trailer-truck  lots,  sequentially  spread  over 
time  from  seven  manufacturers.  In  addi¬ 
tion  to  metering,  we  w'ere  also  to  evaluate 
the  relative  performances  in  regard  to 
color,  strength,  linting,  ink  receptivity  and 
transit  damage.  We  decided  to  develop 
empirical  data  to  see  how  well  newsprint 
manufacturers  could,  or  should,  be  able  to 
do  in  meeting  a  metering  spec. 

“We  decided  to  specify  the  wound 
length  (32  lb.  basis  weight),  for  each  roll 
to  be  11,750  yards,  plus  or  minus  56 
yards,  or  a  metering  tolerance  of  one-half 
of  1  .  We  developed  a  control  system  that 

was  sensitive  enough  to  enable  us  to  di¬ 
rectly  relate  cobble  waste  to  tbis  metering 
tolerance,  with  instant  determination  by 
roll  of  all  out-of-spec  metering  waste. 
(Rolls  are  41(4  inches  in  diameter.) 

“For  the  most  part,  we  received  excel¬ 
lent  cooperation  from  the  various  mills, 
and  even  encouragement  from  some.  Be¬ 
fore  long,  we  could  see  consistently  good 
metering  performance.  Now  we  are  confi¬ 
dent  that  we  can  go  into  Phase  II  and  tie 
down  the  metering  tolerance  even  further, 
as  well  as  develop  contract  language  to 
provide  for  backcharges  to  the  mills  for 
out-of-spec  metering  waste. 

(Martz  gave  gold  stars  for  cooperation 
to  Georgia  Pacific,  Great  Northern  and 
Anglo  Canadian.) 

“In  the  last  two  months,  our  total  cobble 
waste  amounted  to  1.3%.  Of  this,  a  quarter 
of  1%  was  attributable  to  out-of-spec  me¬ 
tering  waste,  with  the  remainder  relating 
to  our  reel  room  procedures  and  to  the 
cobble  waste  within  the  specified  tolerance. 
We  are  at  the  unenviable  position  where¬ 
by  on  the  one  hand,  economic  incentives 
auger  against  further  refinements  of  the 
system.  If  we  do  any  better  in  reducing 
cobble  waste,  we  will  be  out  of  circulation 
wrappers!  On  the  other  hand,  we  are  con¬ 
vinced  that  it  is  technically  feasible  and 


economically  possible  for  newsprint  manu¬ 
facturers  to  meter  newsprint  to  much 
closer  tolerances  than  our  original  one 
quarter  of  1%,  and  that  we  should  require 
them  to  do  so  and  backcharge  them  if 
they  don’t. 

“The  potentials  of  reducing  cobble 
waste  to  three-quarters  of  1%  or  less  are 
too  good  to  pass  by,  and  we  feel  there’s  a 
better-than-even  chance  of  getting  there. 
If  we  print  newspapers  by  the  page,  and 
not  by  tbe  pound,  then  we’re  losing  money 
if  we  don’t  buy  newsprint  by  the  page.  We 
invite  you  to  join  the  ‘Newsprint-by-the- 
Yard  Bunch,’  because  the  more  of  us 
there  are,  the  sooner  the  mills  will  re¬ 
spond,  and  the  sooner  we  can  wipe  out 
cobble  waste. 

♦  *  * 

A  CARRIER  PROGRAM 

Ned  J.  Bradley,  general  manager  of  the 
Columbus  (Ind.)  Republic,  credited  his 
paper’s  Enterprise  Club  with  helping  to 
solve  a  cai'rier  turnover  problem.  He  re¬ 
ported,  in  part: 

“For  the  past  five  years  we  have  re¬ 
warded  carriers  for  longevity  and  service 
via  a  recognition  and  incentive  plan  which 
we  call  the  Enteiprise  Club.  To  qualify 
for  membership,  the  carrier  must  be  at 
least  11.5  years  old  and  must  have  com¬ 
pleted  six  months  of  continuous  service  on 
his  route.  He  must  not  have  incurred 
more  than  two  valid  customer  complaints 
during  the  six-month  period.  In  addition, 
he  must  not  have  incurred  an  overdue  bill 
balance  in  excess  of  $1  during  the  period. 

“Over  and  above  these  quantitative 
points,  the  district  manager  is  asked  to 
evaluate  the  carrier  on  service,  condition 
of  route  records,  participation  in  promo¬ 
tions  and  general  attitude. 

“Upon  final  approval  by  the  circulation 
manager,  the  Enterpriser  (boy  or  girl) 
receives  (1)  a  letter  of  commendation  and 
Enterprise  Club  card;  (2)  an  Enterprise 
jacket  and  patch;  (3)  a  story  in  the  pa¬ 
per;  (4)  special  trips  for  members  only — 
one  or  two  a  year,  and  (5)  a  discount  of 
3c  per  customer  bi-weekly  (3.3%  discount 
from  full  carrier  wholesale  rate.)  The 
Enterpriser  also  gets  his/her  picture  in 
the  paper. 

“Acceptance  of  the  Enterprise  Club 
idea  has  been  excellent.  In  1967,  20%  of 
our  carriers  qualified,  while  in  1971,  47% 
of  all  our  carriers  were  members. 

“Carrier  turnover  has  been  reduced  from 
118%  in  1966  and  82%  in  1967  to  69% 
for  1971.  However,  we  have  not  shown 
improvement  in  turnover  for  about  three 
years,  due  to  terminations  of  carriers 
(Continued  on  page  10) 
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Controllers . . . 


In  sylvan  setting  in  the  Oiarlcs,  Fredericic  G. 
Harris,  Wall  Street  Journal,  and  Franklin  D. 
Schurz  Jr.,  South  Bend  (Ind.)  Tribune,  get  a 
briefing  on  the  INCFO  social  program  from 
C.  W.  Quisenberry,  Lindsay-Schaub  Newspapers, 
Decatur,  III.  Schurz  is  president  of  the  newspaper 
finance  officers'  group. 


Cost-control  ideas 

{Continued  from  page  9) 


with  less  than  six  months  service.  This 
reflects  a  more  aggressive  posture  on  our 
part  in  improving  the  quality  of  delivery 
service  and  making  carrier  changes  soon¬ 
er  than  in  the  past. 

“Average  longevity  of  all  carriers,  ex¬ 
pressed  in  months,  has  improved  steadily, 
from  7.8  in  1966  to  17.4  in  1971.  Longevity 
for  Enterprisers  has  improved  from  13 
months  in  1967  to  25.7  months  in  1971. 

“We  think  that  the  program  has  been 
moderately  successful,  albeit  not  a  pana¬ 
cea,  in  improving  longevity  and  building  a 
better  service-oriented  carrier  organiza¬ 
tion.  It  has  justifled  the  cost  through 
these  results. 

*  *  ♦ 

OPTICAI.  SCANNER  SAVES  8 

Gordon  A.  Calverley,  controller  of  the 
Worcester  (Mass.)  Telegram  and 
dazette,  told  how  his  newspapers  have 
gradually  replaced  manpower  (12  TTS 
operators  costing  $120,000  a  year)  in 
wages  with  an  optical  scanner  system 
(ECI’M)  that  cost  $89,000.  He  remarked 
that  so  many  visitors  have  come  from  all 
parts  of  the  world  to  inspect  the  installa¬ 
tion  that  an  additional  $5,000  was  in¬ 
vested  in  a  video  screen  that  shows  the 
inside  workings  of  the  scanner  while  copy 
is  flowing  through  it. 

Here’s  what  Calverley  had  to  say  about 
the  much-publicized  operation: 

“It  used  to  take  six  TTS  operators  3Vs 
hours  to  punch  tape  for  500  classified  ads 
that  now  are  processed  through  the 
ECRM  Autoreader  in  an  hour. 

“Form  the  classified  advertising  depart¬ 
ment,  the  copy  is  foi-warded  to  the  com¬ 
posing  room  through  pneumatic  tubes. 
There  the  scanner  operator  inserts  a  con¬ 
trol  sheet  to  instruct  the  Auto  reader  to 
enter  the  classified  mode,  and  the  ads  are 
processed. 

“Next,  we  purchased  a  couple  of 


typewriters  each  week  and  moved  them 
into  the  Women’s  News  section,  TV  sec¬ 
tion  and  to  Editorial  and  reporters.  Over 
60Cf  of  our  local  copy  is  now  typed  origi¬ 
nally  on  the  Selectrics.  Copy  comes  much 
cleaner  to  the  copy  editors,  and  it  is  cor¬ 
rected  with  a  non-scan  pen.  The  correction 
is  retyped  with  code  and  inserted  over  or 
under  the  original  which  has  been  crossed 
out.  The  necessary  corrections  and 
typesetting  instructions  are  less  than  10% 
of  the  original  keystrokes.  Changes  made 
by  the  copy  editor  in  blue-gi’een  ink  are 
ignored  by  the  Autoreader.  Only  those 
typed  in  the  space  between  the  lines  are 
read  by  the  scanner.  (There  are  70  Selec¬ 
trics  in  all  departments.) 

“We  have  practically  eliminated  errors 
and  the  need  for  proofreading  where  such 
copy  is  processed  through  photocomposi¬ 
tion  machines.  However,  copy  that  is  pro¬ 
cessed  through  hot  type  machines  may 
still  have  errors  and  requires  proofing  af¬ 
ter  it  has  been  set.  To  reap  the  maximum 
benefit  from  the  use  of  photocomposition 
machines  and  OCR  system,  it  is  obvious 
that  copy  must  be  proofed  and  corrected 
prior  to  composition.  These  machines  have 
achieved  such  a  high  degree  of  accuracy 


. . .  mix  business  • . . 


At  the  INCFO  meeting,  Gordon  A.  Calverley, 
Worcester  (Mass.)  Telegram  and  Gazette,  checks 
a  detail  with  Poynter  McEvoy,  professor  of  Jour¬ 
nalism,  Indiana  University  (standing).  Others  on 
dais  are  Glenn  M.  Stinchcomb,  Oklahoma  City 
Oklahoman  and  Times,  and  Uzal  H.  Martz  Jr., 
Pottsville  (Pa.)  Republican. 


onds.  His  tape  had  four  errors,  against 
none  for  the  scanner. 

Our  editors  are  pleased  with  the  clean 
copy  and  almost  error-free  stories.  Our 
advertising  director  notes  that  the  scan¬ 
ner  has  reduced  transpositions  in  ad¬ 
dresses  and  phone  numbers,  the  bane  of 
classified  ads.  Our  production  people  have 
justified  this  machinery  cost-wise  and  say 
it  has  expectations  for  acceptability,  relia¬ 
bility  and  operations. 

*  *  * 

CO-OP  ADVERTISING  POTENTIAL 

Glenn  M.  Stinchcomb,  assistant  control¬ 
ler  of  Oklahoma  City  Oklahoman  and  Ti¬ 
mes,  urged  his  colleagues  to  go  home  and 
promote  the  sale  of  co-op  advertising  be¬ 
cause  less  than  half  of  the  $5  billion 
available  last  year  didn’t  find  its  way  into 
newspapers. 

One-sixth  of  all  retail  advertising  rests 
on  manufacturers’  co-op  allowances,  he 
said,  but  last  year  retailers  failed  to 
spend  about  $1  billion. 

One  thing  that  is  being  done  by  some 
newspapers,  including  his  own,  to  encour¬ 
age  more  spending  of  co-op  funds  is  direct 
billing  to  the  manufacturers.  This  system, 
he  pointed  out,  saves  a  retailer  from  tying 
up  his  own  funds  while  waiting  for  reim¬ 
bursement.  It  also  provides  a  more  accur¬ 
ate  check  on  expenditures  and  avoids  some 
of  the  “double  billing’’  abuses. 

CATV  NEWS  PROGRAMMING 

Foreseeing  the  day  w'hen  a  local  CATV 
system  might  cut  into  the  newspaper’s 
circulation,  C.  L.  Blanton  III,  business 
manager  of  the  Sikeston  (Mo.)  Standard, 
worked  out  an  arrangement  with  a  fran¬ 
chiser  five  yeai’s  ago  to  provide  all-news 
programming  around-the-clock  on  one 
channel.  The  paper  hasn’t  charged  for 
this  service  up  to  now  but  new  negotia¬ 
tions  are  under  way.  They  involve  the  use 
of  CATV  to  deliver  the  whole  newspaper 
to  homes. 

ii<  *  * 

GETTING  RID  OF  ACIDS 

W.  John  Riley,  controller  of  the  Wind¬ 
sor  (Ont.)  Star,  introduced  his  paper  on 
acid  neutralization  by  remarking  that  the 
United  States  and  Canada  have  recently 
entered  into  an  agreement  to  clean  up  the 
Great  Lakes.  The  Star  has  a  fulltime  en¬ 
vironment  reporter  and  it  even  editorial- 
{Continued  on  page  40) 


as  to  eliminate  the  proofreading  after 
composition. 

“We  also  use  the  scanner  in  processing 
display  advertising.  We  have  a  Digital 
Pl)P-8  computer  which  has  extensive 
formatting  capabilities.  All  display  type 
that  can  be  formatted,  such  as  automobile 
and  food  ads,  is  typed  and  sent  to  the 
composing  room,  "rhe  latter  types  a 
format  number  and  a  call  indication 
where  required.  After  processing  the  copy 
through  the  Autoreader,  the  unjustified 
tape  is  read  by  the  computer  and  the 
resulting  tape  is  used  to  operate  two  Pho¬ 
ton  560s  which  set  all  our  display  adver¬ 
tising  copy. 

“Our  newsroom  ran  a  test  on  a  typical 
local  story.  It  ran  about  three-quarters  of 
a  column  and  contained  about  2,500  char¬ 
acters.  The  scanner  produced  unjustified 
tape  on  that  story,  without  errors,  in  43 
seconds.  One  of  our  best  punchers  handled 
the  same  story  in  5  minutes  and  10  sec¬ 


Golf  scores  or  25th  anniversary  program?  Richard 
H.  Wills,  center,  conducted  the  INCFO  tourna¬ 
ment  at  the  Lodge  of  the  Four  Seasons,  Lake 
Ozark,  Mo.  With  him  are  John  H.  C.  Riley  and 
Evert  B.  Person,  both  of  the  Santa  Rosa  (Cal.) 
Press  Democrat,  who  serve  on  the  past  presi¬ 
dents'  committee  in  charge  of  the  Institute's 
Silver  Anniversary  meeting  at  Seattle  in  October. 
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News  managers  debate 
ways  to  play  the  news 


By  Gerald  B.  Healey 

Newspapers  should  be  entertaining 
while  offering  variety  and  information  to 
readers  and  editors  must  constantly  guard 
against  the  stereotyped  approach. 

Advocacy  journalism  is  still  propaganda 
and  not  news,  and  readers  are  neither 
interested  in  it  nor  want  to  buy  a  paper 
that  concentrates  on  it. 

The  function  of  a  newspaper  is  to 
“show  ourselves  (the  public)  to  our¬ 
selves”  and  it  is  not  enough,  for  example, 
to  cover  only  the  activities  of  a  school 
board.  The  best  approach  is  to  delineate 
what  teaching  methods  are  used  and  how 
effective  they  are. 

These  were  some  of  the  convictions  ex¬ 
pounded  during  a  one-day  newspaper 
management  seminar  at  the  University  of 
Evansville  recently. 

Organized  by  Robert  Byler,  head  of  the 
university  journalism  school,  the  seminar 
attracted  100  registrants  fronj  daily  and 
weekly  newspapers  in  Illinois,  Indiana 
and  Kentucky. 

The  seminar  was  divided  into  four  sec¬ 
tions:  Editorial  ideas  and  content,  for 
dailies;  budgeting  and  finance,  for  week¬ 
lies  and  small  dailies;  income  and  promo¬ 
tion  ideas,  for  dailies,  women’s  and  society 
pages. 

Bill  Burleigh,  managing  editor,  Evans¬ 
ville  (Ind.)  Press;  A1  Allen,  director  of 
photography,  the  Courier-Journal  and 
Louisville  (Ky.)  Times,  and  John  Ruther¬ 
ford,  news  editor,  Columbus  (Ind.)  Re¬ 
public,  led  the  editorial  discussion. 

News  in  perspective 

Burleigh  said  there  is  an  ever-present 
need  to  put  the  news  into  perspective,  a 
need  to  tell  readers  much  more  than  what 
appears  on  the  surface. 

At  the  same  time,  editors  must  remain 


WHAT’S  WRONG  WITH  THIS  PAGE  asks 
Nancy  Green,  adviser  at  the  University  of 
Kentucky  during  society  page  critique  at  Uni¬ 
versity  of  Evansville  newspaper  management 
seminar. 


aware  that  reader  habits  have  become 
ingrained  and  guard  against  moving  es¬ 
tablished  features  of  the  newspaper  to 
unfamiliar  locations. 

Burleigh  recalled  the  switch  by  the 
Press  to  lower  case  headlines.  The  news 
department  worried  about  the  change, 
then  wondered  whether  the  readers  had 
even  noticed. 

Burleigh  doesn’t  believe  it  is  good  judg¬ 
ment  to  play  photos  on  page  one  that  are 
unrelated  to  the  news;  that  readers  can  be 
attracted  to  good  news  in  the  paper, 
played  attractively  and  not  labeled  “good 
news.”  As  a  change  of  pace,  weather  sto¬ 
ries  can  frequently  be  illustrated,  with 
emphasis  on  deserved  size  to  illustrated 
stories. 

Long,  continued  series  do  not  give  the 
variety  that  should  be  looked  for  con¬ 
stantly. 

Burleigh  said  he  subscribes  to  paying 
strict  attention  to  news  or  features  value, 
adding:  “If  you’ve  really  got  it,  flaunt  it. 
Put  it  out  front  and  play  hell  out  of  it.” 

Stories  on  what  speakers  have  to  say 
are  generally  improved  by  use  of  speak¬ 
ers’  pictures,  preferably  unposed. 

Burleigh  urged  that  editors  be  “trend 
oriented,  alternating  manners  and  morals 
with  perspective,  and  continually  search¬ 
ing  for  the  representational  in  art.” 

Functional  ideas 

Rutherford  said  the  question  that 
should  remain  with  editors  is:  Are  new 
ideas  functional  in  terms  of  service  the 
paper  provides  its  readers,  such  services 
being  classified  by  Rutherford  as  enter¬ 
tainment,  propaganda  and  information? 

He  considered  advocacy  journalism  as 
propaganda  and  believed  readers  also  re¬ 
gard  it  in  that  manner.  If  the  newspaper 
has  taken  the  advocacy  route  to  any  ex¬ 
tent  it  should  get  back  to  being  entertain¬ 
ing  and  informative. 

Variety,  in  Rutherford’s  consideration, 
is  what  news  is  all  about  and  should  be 
extended  to  the  various  columns  the  news¬ 
paper  runs.  The  Republic,  he  said,  has 
encouraged  hobby  columns  and  reader  re¬ 
sponse  has  been  good.  The  paper  runs 
columns  on  ornithology,  outdoors,  home 
gardening  and  poetry,  cats,  kids,  PTA 
meetings  and  others.  Rutherfoi’d  writes  a 
column  frequently  of  trivia,  with  the  ac¬ 
cent  on  the  light  touch. 

Ninety-four  percent  of  the  county  res¬ 
idents  read  the  Republic,  Rutherford  ob¬ 
served,  principally  because  of  the  in¬ 
formation  it  prints.  The  rest  is  icing  on 
the  cake  and  “looks  nice.” 

Rutherford  said  that  maybe  there  is  too 
much  functionalism  in  headline  styles; 
that  possibly  people  are  not  stopping  to 
read  the  headlines,  although  he  admitted 
that  the  switch  to  lower  case  heads  has 
enhanced  white  space  possibilities. 
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EDITOR  HEARS  ART  SIDE  at  University  of 
Evansville  newspaper  management  seminar.  Bill 
Burleigh  (seated),  managing  editor  of  Evans¬ 
ville  (Ind.)  Press  listens  to  Al  Allen,  director 
of  photography,  the  Courier-Journal  and  Louis¬ 
ville  (Ky.)  Times. 

Allen,  acknowledging  that  new  ideas  re¬ 
ally  are  old  ideas  re-worked,  took  issue 
with  newspapers  that  don’t  cover  activi¬ 
ties  in  ghettoes.  He  feels  that  where  a  city 
has  a  ghetto  and  the  newspaper  doesn’t 
report  it  that  paper  is  not  truly  covering 
the  community. 

It  has  to  be  realized,  he  said,  that  even 
though  a  community  has  only  one  newspa¬ 
per  competition  is  heavy  from  weeklies, 
magazines,  tv  and  radio. 

He  emphasized  that  readers  are  experi¬ 
encing  a  visual  world  and  if  newspapers 
look  the  same  as  yesterday  or  last  week 
audiences  will  be  turned  off. 

Grab  the  reader 

He  pointed  to  the  explosion  of  new  visu¬ 
al  concepts  in  magazine  advertising  and 
used  this  as  an  illustration  to  point  up  his 
demand  that  readers  have  to  be  “grabbed 
and  literally  shaken.” 

This  can  be  accomplished  by  liveliness 
and  eagerness  in  writing  and  the  consid¬ 
ered  use  of  photos  showing  the  readers 
their  world.  Too  many  newspapers,  he 
added,  are  taking  the  easy  way  out.  The 
result  is  too  much  “single-shotting”  in 
photo  use. 

Being  alive  to  the  world  around  us  must 
be  imparted  to  readers,  and  extensive  use 
of  photos,  dramatically  played,  can  be  the 
answer. 

Allen  showed  some  examples  of  what  he 
considers  “art  that  grabs.” 

Depicting  what  people  do,  like  the  beau¬ 
ty  queen  photographed  getting  out  of  bed, 
sitting  on  the  edge  in  disarray,  yawning, 
with  one  foot  propped  on  a  chair;  a  clown 
showing  weariness  (they’re  not  always 
clowning) ;  enhancing  of  pictures  with 
weather  angles,  rain,  storm  shots;  a  shot 
of  a  horse  in  the  midst  of  a  dive  from  a 
{Continued  on  page  48) 
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Disclosure  law 
for  press  faces 
test  in  courts 

A  controversial  section  of  Kentucky’s 
new  financial  disclosure  law  will  probably 
be  tested  in  court  by  the  Kentucky  Press 
Association. 

At  issue  is  the  part  of  the  new  law  that 
would  require  persons  “contributing  to  the 
editorial  policy”  of  the  state’s  three 
largest  newspapers  to  reveal  their  sources 
of  income. 

The  new  law  was  passed  by  the  recent 
session  of  the  Kentucky  legislature.  The 
original  financial  disclosure  bill  was  de¬ 
signed  only  to  require  that  most  state 
officials  annually  disclose  the  sources,  but 
not  the  actual  amounts,  of  their  financial 
income. 

The  original  bill  was  authored  by  state 
Rep.  Peter  Conn,  a  Louisville  Democrat 
who  is  editor  of  the  Jefferson  Reporter,  a 
suburban  newspaper.  Conn’s  bill  met  stiff 
opposition  in  the  Kentucky  Senate,  and 
was  passed  only  after  being  amended  to 
include  what  many  legislative  observers 
called  the  “anti-press  rider.” 

The  “anti-press  rider”  to  the  financial 
disclosure  bill  was  offered  by  state  Sen. 
Kelsey  Friend,  a  Pikeville  Democrat  who 
had  previously  expressed  anger  at  the 
Louisville  Courier-Journal. 

Newspaper  people  affected  must  file  by 
March  15  each  year  with  the  Registry  of 
Election  Finance  the  following  informa¬ 
tion: 

“(a)  A  description  of  each  financial  in¬ 
terest,  direct  or  indirect,  of  value  of  $1,- 
000  or  greater  of  himself,  his  spouse  and 
his  dependents.  Exempted  from  this  dis¬ 
closure  are  interests  in  the  form  of  ac¬ 
counts  in  banks,  savings  and  loan  associa¬ 
tions,  and  credit  unions  and  equity  inter¬ 
ests  valued  at  less  than  $1,000. 

“(b)  A  list  of  every  office,  directorship 
or  employment  held  by  the  subject  indi¬ 
vidual  and  by  his  spouse  and  dependents 
in  any  entity  regardless  of  the  income 
received  or  equity  held,  excepting  such 
activities  in  political,  religious  or  chari¬ 
table  entities  if  compensation  of  less  than 
$1,000  per  year  is  received. 

“(c)  A  list  of  all  entities  to  whom  the 
subject  individual  furnished  compensated 
services  valued  at  moi-e  than  $1,000  dur¬ 
ing  the  period  covered  by  the  report.” 

The  Courier-Journal  had  revealed  in  a 
news  story  that  Friend’s  law  firm  had 
made  over  $500,000  in  1971  in  handling 
cases  under  the  state  workman’s  compen¬ 
sation  law.  At  the  time  the  news  story 
appeared.  Friend  was  working  in  the  leg¬ 
islature  for  passage  of  a  liberalized  work¬ 
men’s  compensation  bill  that  would,  in 
turn,  provide  higher  attorney  fees. 

Friend’s  amendment  to  the  financial  dis¬ 
closure  bill  extended  its  coverage  to  “any 
employee  of  a  daily  newspaper  of  50,000 
or  more  circulation  published  in  Kentucky 
who  either  orally  or  in  writing  contributes 
to  the  editorial  policy  of  the  newspaper.” 

The  amendment  also  included  employees 
of  radio  and  television  stations  owned  by 


WITHIN  EARSHOT — AP  special  correspondent 
Saul  Pett  (third  from  left)  listens  to  a  conver¬ 
sation  between  President  Nixon  and  Soviet  leader 
Brezhnev  at  the  Kremlin.  Interpreter  is  next  to 
Nixon. 


such  newspapers.  The  bill’s  provisions 
would  affect  the  Courier-Journal, 
Louisville  Times,  the  Lexhi.gto7i  Herald, 
the  Suyiday  Lexington  Herald-Leader,  and 
the  Kentucky  Post  edition  of  the  Cincin¬ 
nati  Post  &  Times-Star.  Also  affected 
would  be  WHAS  radio  and  television  in 
Louisville,  since  they  are  owned  by  the 
same  family  that  owns  the  Courier- 
Journal  and  Louisville  Times. 

Rep.  Conn,  the  author  of  the  original 
financial  disclosure  bill,  strongly  opposed 
the  Senate’s  “anti-press  rider”  to  his  bill, 
but  he  subsequently  asked  his  fellow 
House  members  to  concur  with  the  amend¬ 
ment  so  the  bill  could  become  law.  Conn 
said  he  felt  sui’e  the  amendment  would  be 
ruled  unconstitutional. 

The  Kentucky  attorney  general’s  office 
has  recently  issued  an  opinion  saying  that 
the  section  of  the  new  financial  disclosure 
law  affecting  the  press  is  unconstitution¬ 
al.  This  opinion,  however,  is  advisory  and 
does  not  have  the  force  of  law. 

George  Wilson,  secretary-manager  of 
the  Lexington-based  Kentucky  Press  As¬ 
sociation,  said  he  plans  to  ask  the  associa¬ 
tion’s  executive  committee  meeting  June 
15  to  authorize  a  test  court  suit. 

The  new  law  requires  reporting  of 
financial  interests  by  every  March  15,  be¬ 
ginning  in  1973.  No  office-holder  or 
newsman  has  thus  had  to  file  any  reports 
so  far. 

The  wording  of  the  “anti-press  rider” 
apparently  calls  for  all  reporters,  as  well 
as  editorial  writers,  employed  by  the 
affected  newspapers  and  broadcast  media 
to  disclose  their  sources  of  income. 

The  financial  disclosure  law  has  a 
provision  stating  that  if  any  part  of  the 
law  is  ruled  unconstitutional,  the  remain¬ 
ing  parts  are  still  valid. 

Unions  sued  for  loss 

In  a  suit  filed  in  federal  court  at 
Springfield,  Ill.,  the  Lincobi  (Ill.)  Courier 
is  seeking  $900,000  damages  from  labor 
unions  and  others  that  published  shopping 
papers  during  a  strike  against  the  Couri¬ 
er  in  August,  1971.  The  Courier  claims 
the  loss  of  $300,000  income  due  to  publica¬ 
tion  of  the  Lincoln  Shopper  and  Gra¬ 
phic. 


Russians  lack 
Chinese  finesse 
with  press  corps 

By  Frank  Cormier 
The  .4KscM'iated  Press 

Technologically,  the  Soviet  Union  is 
leagues  ahead  of  its  communist  rivals  in 
China,  but  when  it  comes  to  handling  an 
invasion  of  American  newsmen  to  cover  a 
summit  meeting,  Moscow  might  take  some 
lessons  from  Chairman  Mao. 

Not  that  covering  the  Moscow  summit 
was  a  journalistic  disaster.  Far  from  it. 

The  White  House,  in  an  agreement  with 
the  Kremlin,  signed  up  182  newsmen  and 
technicians  to  make  the  ti’ip  aboard  two 
planes  chartered  from  Pan  American  and 
Trans  World  Airlines.  That  did  not  count 
nearly  50  television  technicians  who  made 
their  own  way  to  Moscow  in  advance.  Nor 
did  it  include  the  galaxy  of  tv  stars  who 
suddenly  popped  up  in  the  Intourist  Hotel 
Press  Center;  Walter  Cronkite,  David 
Brinkley,  Frank  McGee  and  Howard  K. 
Smith. 

The  contingent  from  the  “Writing 
Press”  was  a  bit  extraordinary  in  its  own 
right.  It  included  more  representatives  of 
Jewish  periodicals  than  ever  before.  Other¬ 
wise,  the  roster  was  much  the  same  as  it 
has  been  for  major  Presidential  forays 
abroad. 

Then  came  new  struggles,  unheard-of 
during  the  China  trip: 

1.  Telephones  for  on-the-spot  reporting 
of  President  Nixon’s  arrival  were  declared 
to  be  “missing.”  They  had  been  tested 
earlier  in  the  day. 

2.  Pre-tested  wirephoto  transmitters  set 
up  at  the  airport  with  the  intent  of  pro¬ 
viding  American  newspapers  wdth  arrival 
pictures,  were  declared  off-limits  to  the 
technicians. 

3.  Press  pool  cars  in  the  motorcade  sat 
on  the  other  side  of  a  cordon  of  Soviet 
plainclothesmen  who  may  have  meant  well 
but  had  to  be  forcefully  persuaded  to  part 
ranks  so  pool  reporters  could  seek  out 
their  vehicles. 

4.  The  search  for  autos  was  complicated. 
Once  located,  the  pool  cars  proved  to  be 
about  a  mile  behind  the  presidential  ve¬ 
hicle  in  the  cavalcade — they  took  a  side- 
street  route  when  curbside  crowds  became 
dense. 

White  House  Press  Secretary  Ronald  L. 
Ziegler  must  be  credited  with  handling  the 
motorcade  foul-up  with  dispatch.  He  solved 
everything  by  herding  Gaylord  Shaw  of 
AP  and  Helen  Thomas  of  UPI  into  his 
personal  limousine. 

Otherwise,  newsmen  would  not  have 
known  that  some  100,000  Muscovites 
turned  out  to  greet  Nixon. 

Once  ensconsed  in  the  press  hotel,  the 
press  corps  found  itself  relying  mainly  on 
daily  news  feedings  by  Ziegler  and  his 
Soviet  counterpart — with  access  to  White 
House  staffers  housed  a  mile  away  rather 
limited. 

Then  the  White  House  decided,  for  rea¬ 
sons  of  its  own,  to  surface  its  sources,  and 
a  variety  of  reports,  mostly  accurate,  re¬ 
sulted. 
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This  ^one-shoV  assignment 
developed  into  picture  page 

By  Lenora  Williamson 


It  was  intended  to  be  a  routine,  one-shot 
assignment — a  picture  during  a  sculpting 
demonstration  at  the  First  Presbyterian 
Church  in  Kokomo,  Indiana. 

“But  when  I  arrived  I  saw  all  sorts  of 
possibilities,”  says  Ed  Hubbard,  staff  pho¬ 
tographer  of  the  Kokomo  Tribune. 

The  27-year  old  photographer,  who  got 
his  first  job  as  a  photographer  with  the 
now  defunct  Kokomo  Morning  Times  by 
answering  a  want  ad,  did  what  he  thought 
should  be  done  with  the  assignment.  He 
zeroed  in  on  the  Egyptian  sculptor  Musta¬ 
fa  Naguib  at  work. 

And  a  one  picture  assignment  turned 
into  a  half-page  picture  story  in  the 
Tribune.  The  layout  incorporated  photos 
shown  here  with  one  block  of  copy,  no 
captions,  explaining  that  Naguib  was 
working  on  the  head  of  retiring  Middle 
School  All-City  Band  director  Donald  E. 
Meyer  and  that  the  finished  work  would 
be  donated  to  the  community  by  the  Coor¬ 
dinating  Council  for  Fine  Arts. 

This  treatment  of  the  assignment  was  a 
natural  for  Hubbard  since  he  feels  that 
all  areas  of  the  arts  offer  many  unex¬ 
plored  picture  possibilities  for  newspa¬ 


pers.  The  arts  have  been  generally  ne¬ 
glected  or  given  poor  treatment  by  news¬ 
papers  pictorially,  in  his  opinion. 

Photo  coverage  of  the  arts  has  also 
spawned  Hubbard’s  own  interest,  and  he 
now  “dabbles”  in  sculpture  and  painting 
and  is  involved  with  local  theater  groups 
onstage  and  backstage. 

Suit  the  photographer  to  the  assign¬ 
ment,  in  so  far  as  possible,  the  seminar 
experts  suggest.  And  here  is  an  example 
of  this  working  to  the  benefit  of  both  pa¬ 
per  and  photographer  satisfaction. 

Before  joining  the  Tribune,  Hubbard 
spent  two  years  as  chief  photographer 
with  the  Morning  Times.  He  was  20  and 
employed  at  a  local  factory  when  he  got 
his  first  camera  job,  experienced  only  as  a 
high  school  yearbook  photographer. 

“They  took  a  chance  and  hired  me.  I 
had  no  darkroom  experience  and  was  a 
very  poor  photographer  at  the  start,  so 
the  first  six  months  or  so  were  hectic. 

“I  have  no  fonnal  schooling  in  photo¬ 
graphy  so  everything  I  know  I  learned  by 
experience;  or  I  should  say  trial  and  er¬ 
ror — mostly  error — and  by  reading  and 
from  other  photographers  I  have  worked 
with.”  And  he  adds,  “I’m  still  learning.” 


SCULPTOR  AT  WORK 

Photos  by  Ed  Hubbard 
Kokomo  (Ind.)  Tribune 
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If  was  a  family  affair  for  the  McGuires.  Mr.  and 
Mrs.  Orval  R.  McGuire  attended  the  president's 
reception  with  their  four  children.  McGuire  is 
personnel  manager,  Illinois  State  Journal-Register 
Inc.,  Springfield,  Illinois. 

AP  puts  A  wire 
on  CRT  system 

The  Associated  Press  has  started  send¬ 
ing  its  main  national  circuit,  the  A  Wire, 
through  a  CRT  (cathode  ray  tube)  com¬ 
puter  system. 

Stories  destined  for  the  A  Wire, 
formerly  edited  manually,  now  are  edited — 
or  rewritten — with  the  CRT  keyboai’d. 
Once  stories  are  ready,  they  are  trans¬ 
mitted  on  the  A  Wire  by  pushing  a  key¬ 
board  button. 

The  A  Wire  is  the  third  nationwide  AP 
circuit  to  be  edited  with  the  CRT.  On  May 
5,  .\P  inaugurated  CRT  editing  on  its  B 
regional  wire,  filed  from  New  York.  The 
Interbureau  wire  which  carries  general 
news  to  small  and  medium  size  papers  has 
been  edited  with  the  CRT  since  Novem¬ 
ber. 

The  advent  of  the  A  wire  into  the  age 
of  the  CRT  on  May  17  climaxed  a  pro¬ 
gram  of  automation  announced  in  19()9. 
CRT’s  have  been  installed  in  nearly  40 
AP  bureaus. 

Under  the  new  system,  stories  for  the  A 
Wire  now  move  from  U.S.  bureaus  into  a 
Hendrix  3400  computer  system  in  New 
Yoi'k.  An  index  advising  New  York  Gen¬ 
eral  Desk  editors  what  stories  are  in  the 
computer  is  available  automatically  as  tbe 
stoi’ies  come  in. 

Editors  call  each  news  item  up  on  the 
screen  of  any  one  of  seven  CRT  units  at 
the  General  Desk.  After  editing,  the  story 
is  returned  to  the  storage  bank  until  the 
A  Wire  filing  editor,  who  is  responsible 
for  movement,  is  ready  to  send  it.  He  calls 
it  up  on  a  CRT  unit,  gives  the  stoi-y  a 
final  reading  and  touches  the  transmission 
button. 

In  some  instances  editors  may  decide  a 
complete  rewrite  of  the  stoi’y  is  desirable. 
A  rewrite  staffer  is  advised  and  he  calls 

14 


Personalities  at 
personnel  parley 

MR.  PRESIDENT — Mrs.  George  Dastycic  finds  it 
pleasant  to  bestow  new  title  on  her  husband  after 
his  election  as  head  of  the  Newspaper  Personnel 
Relations  Association  at  Indianapolis  meeting. 
Dastyck  is  director  of  employe  relations  for  the 
Gannett  Company. 


the  story  from  storage  onto  his  own  CRT 
and  takes  over  the  task. 

Bulletins  and  urgent  copy  can  move 
through  the  system  without  delay  and  in 
some  cases  more  quickly  than  in  the  old 
manual  system. 

The  CRT  is  scheduled  to  move  into  the 
foreign  news  area  this  summer. 

• 

Worrell  group  to  add 
Opelousas  (La.)  World 

Worrell  Newspapers  Inc.  of  Bristol,  Va. 
has  announced  agreement  on  terms  of 
purchase  of  the  Opelousas  (La.)  Daily 
World,  subject  to  the  approval  of  the 
boards  of  “directors  of  both  publishing 
companies.  The  sale  is  expected  to  be  com¬ 
pleted  by  June  1.  John  Thistlethwaite  has 
been  editor  and  publisher  of  the  World 
since  it  was  founded  in  1939.  The  transac¬ 
tion  was  negotiated  by  Maurice  K.  Henry 
of  George  J.  Cooper  Associates,  New  York 
brokers  and  consultants. 


Mrs.  James  J.  McLaughlin  Jr.,  wife  of  NPRA 
president  and  personnel  director  of  the  South 
Bend  (Ind.)  Tribune,  greets  personnel  confer¬ 
ence  speaker  Eugene  R.  Lambert,  associate  pub¬ 
lisher  of  the  Duluth  (Minn.)  Herald  and  News- 
Tribune. 


Joining  voices  in  song  are  Mrs.  Warren  G. 
Wheeler  Jr.,  wife  of  the  executive  vicepresident 
and  general  manager  of  the  South  Bend  Tribune, 
and  Kenneth  R.  Feagins,  manager,  employe  rela¬ 
tions,  for  the  Dallas  Morning  News. 


Webb  goes  to  Brussels 

Alvin  B.  Webb  has  been  appointed  Eu¬ 
ropean  news  editor  of  United  Press  Inter¬ 
national  at  Brussels.  He  has  been  night 
manager  of  the  London  bureau  since  1970. 
A  native  of  Anderson,  S.  C.,  he  seiwed 
three  years  as  a  UPI  correspondent  in 
Vietnam  before  his  transfer  to  London. 

• 

Fire  damages  plant 

The  Inglewood  (Calif.)  Daily  News  in¬ 
curred  $125,000  damage  from  a  fire  Sat¬ 
urday  (May  13)  which  began  in  the  paper 
storage  area.  The  newspaper  offices  and 
composing  loom  wei-e  not  damaged,  allow¬ 
ing  normal  operations  to  continue. 


East  meets  West  as  Anthony  J.  Pranger,  person¬ 
nel  manager  of  the  Patriot  Ledger,  Quincy, 
Massachusetts,  smiles  for  the  camera  with  Anita 
Randles,  office  and  personnel  manager  of  the 
Columbian,  Vancouver,  Washington. 
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The  Weekly  Editor  By  Craig  Tomkinson 

EX-NEW  YORK  EXECS  IN  THE  HILLS 


Robert  Araold,  a  former  senior 
vicepresident  of  the  world’s  largest  bank, 
and  now  a  weekly  newspaper  publisher  in 
the  West  Virginia  hills,  has  this  advice 
for  anyone  aspiring  to  a  similar  change  in 
life  styles:  “Be  prepared  to  work  your 
tail  off.” 

Arnold  said  he’s  used  to  working  long 
hours  but  since  he  and  his  partner,  Stan¬ 
ley  Meseroll,  bought  the  Glenville  Dem¬ 
ocrat  last  September  1,  “we’ve  really  been 
at  it.” 

In  fact,  so  much  time  has  been  devoted 
to  the  paper  that  the  pair  have  had  little 
time  to  pui-sue  hunting  and  fishing,  their 
favorite  pastimes. 

It  was  hunting  and  fishing,  in  fact,  that 
brought  them  together  in  the  first  place. 
Ai-nold  was  vicepresident  in  charge  of 
personnel  at  the  National  City  Bank  of 
New  York  and  Meseroll  was  managing 
editor  of  the  one-and-a-half  million  circu¬ 
lation  Sports  Afield  magazine.  Both  lived 
with  their  families  in  suburban  Highland 
Park,  New  Jersey,  where  they  became 
friends  through  their  common  interest  in 
hunting  and  fishing. 

Their  love  for  the  outdoora  contributed 
heavily  to  their  disillusionment  with 
working  the  long  hours  sometimes  up  to 
14)  each  day  as  well  as  putting  up  with 
the  daily  inconveniences  the  city  affords 
commuters.  They  decided  to  chuck  it  all 
for  rural  journalism. 

Native  of  Glenville 

Selection  of  Glenville  was  no  shot  in  the 
dark.  Arnold  is  a  native  of  the  1,800  pop¬ 
ulation  town  in  the  center  of  West  Virgin¬ 
ia.  Both  his  and  his  wife’s  parents  still 
live  there,  as  well  as  a  number  of  other 
relatives. 

Meseroll’s  first  view  of  Glenville  came 
last  year  when  he  and  Arnold  passed 
through  on  the  way  back  from  a  turkey 
hunt.  He  spent  much  of  that  first  visit 
fishing  for  musky  with  Arnold  and  his 
father.  Clearly  it  was  the  kinil  of  town 
for  someone  fed  up  with  the  rigors  of 
urban  employment. 

As  luck  would  have  it,  the  then  editor 
and  owner  of  the  Democrat  was  retiring 
and  the  paper  was  up  for  grabs.  Arnold 
and  Meseroll  took  it  over  and  the  paper 
hasn’t  been  the  same  since. 

Business,  according  to  Arnold,  is  up  50 
percent  over  last  September,  due  to  sever¬ 
al  factors.  Not  the  least  of  these  was  that 
the  new  owners  automated  the  billing  pro¬ 
cess  for  ads  and  subscriptions.  Previously 
billing  had  been  done  by  hand.  Arnold 
said  it  gave  the  paper  a  better  cash  flow. 

Circulation,  which  was  under  2,000  at 
the  time  the  pair  bought  the  Democrat,  is 
now  up  to  3,400  a  week,  paid,  county  wide. 
Glenville  is  the  Gilmer  county  seat. 

The  newspaper’s  backshop,  as  Arnold 
described  it,  is  now  beginning  to  look  more 
like  someone’s  living  room  than  a  produc¬ 
tion  department.  Carpet  on  the  floor,  walls 
removed,  acoustical  ceiling  tile — the 
works. 


When  Meseroll,  who  handles  the  editori¬ 
al  side,  and  Arnold,  who  handles  business, 
took  over,  the  paper  still  had  its  old 
flatbed  press  and  a  number  of  elderly  line¬ 
casting  machines.  This  despite  the  fact 
the  paper  had  been  cold-type  and  offset 
for  eight  years. 

The  press  is  gone  now  but  the  linecast- 
ers  have  been  retained  for  commercial 
work.  Arnold  is  proud  of  a  new  Com- 
puwriter  and  said  it’s  a  dream.  Offset 
printing  of  tbe  paper  is  done  at  Spencer 
Newspapers  Inc. 

Not  encourage  printing 

Arnold  said  the  Democrat  doesn’t  pro¬ 
mote  job  printing  but  that  that  part  of 
the  business  has  increased  also. 

The  overall  increase  in  circulation  and 
business  has  meant  an  increase  in  the 
number  of  employes.  It’s  up  to  five  and  a 
half  now,  including  the  two  owners.  Ar¬ 
nold  said  they’re  still  looking  for  one  ad¬ 
ditional  writer. 

In  the  editorial  area  the  coverage  has 
been  beefed  up  and  Arnold  said  this  un¬ 
doubtedly  accounts  for  much  of  the  in¬ 
crease  in  advertising  and  circulation. 

He  said  the  paper  now  maintains  high 
standards  with  regard  to  editorial  copy. 
Time  is  taken  to  rewrite  all  news  releases 
and  all  other  copy  is  in-house  written. 

“We’re  not  being  passive  about  things 
going  on  in  the  county,”  Arnold  said,  “we 
point  out  things.” 

He  rated  a  major  piece  written  about 
the  condition  of  the  county  school  system 
as  the  single  most  important  article  since 
September. 

Other  articles  run  the  gamut  from  sew¬ 
age  to  politics.  Arnold  credited  his  part¬ 
ner  with  having  “done  some  excellent  ma¬ 
terial  on  history.  We  try  to  stress  history 
by  finding  old  photos  of  town  and  getting 
the  same  shot  as  the  spot  looks  today.” 

Despite  the  fact  that  Glenville  lies  in 
West  Virginia’s  Appalachian  mountains  it 
is  far  from  the  poverty  pocket  image  held 
by  other  parts  of  the  same  range. 

In  fact,  Arnold  pointed  out,  the  local 
unemployment  rate  is  lower  than  the  na¬ 
tional  average. 

One  reason  for  the  better  welfare  of  the 
Glenvnlle  area  is  that  it  does  not  have  coal 
mining.  The  area  is  primarily  agricul¬ 
tural  with  some  gas  and  oil  production. 

But  the  major  employer  in  town  is 
Glenville  State  College  from  which  Arnold 
graduated  in  1950  (he  and  Meseroll  are 
both  in  their  mid-forties).  The  college  has 
some  1,600  students. 

Work  for  college 

Arnold,  who  said  the  college  “adds  a 
little  sparkle  to  the  town,”  will  himself  be 
working  for  it  shortly.  He  has  accepted 
the  part  time  position  of  director  of  alum¬ 
ni  affairs. 

As  if  the  paper,  hunting,  fishing,  and 
working  for  the  college  isn’t  enough,  Ar¬ 
nold  is  also  trying  to  rehabilitate  two 


FAR  FROM  NEW  YORK,  two  former  New  York 
executives,  Stan  Meseroll  and  Robert  Arnold, 
stand  on  the  main  street  of  Glenville,  West  Vir¬ 
ginia,  where  they  run  the  Glenville  Democrat. 

farms  he  owns  on  the  outskirts  of  Glen¬ 
ville. 

Then  on  top  of  that  both  he  and 
Meseroll  are  in  the  negotiating  stages  of 
expansion  through  acquisition  of  two 
newspapers  in  other  counties.  But  Arnold 
doesn’t  feel  he’s  creating  another  kind 
of  rat-race  for  himself. 

He  and  Meseroll  have  become  deeply 
involved  with  county  affairs,  although  Ar- 
ncld  indicated  he  sometimes  wished  it 
wasn’t  necessary  to  get  quite  so  involved. 

“But  involvement,”  he  said,  “is  one  of 
the  responsibilities  that  come  with  the  op¬ 
portunity  that  working  on  a  small  paper 
presents.  You  can’t  be  an  ostrich.” 

He  said  he  and  Meseroll  have  received 
many  queries  from  people  who  are  looking 
to  make  the  shift  from  an  urban  to  a 
rural  existence  and  he  advises  them  to  be 
prepared  to  work  a  lot.  But  then  he  adds 
a  postscript:  “It  gives  a  lot  of  satisfac¬ 
tion.” 


Top  prize  is  shared 

The  grand  prize  of  the  Washington- 
Baltimore  Newspaper  Guild’s  Front  Page 
awards  was  shared  by  Henry  Bradsher  of 
the  Washington  Star  and  William  Greider 
of  the  Washington  Post.  Bradsher  was 
honored  for  his  coverage  of  the  India- 
Pakistan  war  and  Greider  for  his  repor¬ 
ting  on  the  murder  trial  of  Army  Lieu¬ 
tenant  William  Galley. 
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Ad-ventures  By  Jerry  Walker  Jr. 


Local  placements.  Mace  Advertising 
Agency  has  been  added  to  the  roster  of 
American  Motor’s  agencies  to  handle  the 
scheduling  and  placement  of  local  dealer 
ads  created  for  a  fee  by  the  San  Francisco 
office  of  Cunningham  &  Walsh.  Only  the 
New  York  office  of  C&W  will  handle  na¬ 
tional  advertising  on  a  full  ser\'ice  basis 
with  regular  media  commissions.  ^lace, 
which  has  offices  in  Morton,  Ill.,  Peoria, 
Kansas  City,  .\tlanta,  Washington  and 
Los  Angeles  specializes  in  local  media 
placements.  The  agency’s  staffers  usu¬ 
ally  make  direct  contact  with  the  media 
instead  of  going  the  traditional  route 
through  media  sales  reps.  American  Mo¬ 
tors’  ad  budget  is  expected  to  hit  $22  mil¬ 
lion  this  year.  About  two-thirds  of  it  is 
local  dealer  advertising. 

*  *  * 

Briefs.  A  full  page  ad  to  expi'ess  com¬ 
munity  appreciation  of  policemen  is  avail¬ 
able  fi’ee  from  Stamps-Conhaim  Creative 
Advertising  Service.  .  .  .  Barry  T.  Klein  of 
Rye,  N.Y.  is  selling  his  Mail  Order  Busi¬ 
ness  Directory  for  $25.  It  provides  ad 
linage  leads  to  4,800  firms  doing  business 
by  mail  order.  .  .  .  Metro  Associated  Ser¬ 
vice  Father’s  Day  supplement  suggests  an 
array  of  brand  name  product  ads,  some  of 
which  are  supported  by  co-op  funds  for 
retailers.  .  .  .  Cleveland  Shopping  News,  a 
printing  fim  owned  by  May  Co.,  Halle 
Bros,  and  Higbee  Co.,  has  suspended  opei’- 
ation.  The  firm  provided  typesetting,  pho¬ 
toengraving  and  mat  work  for  the  three 
stores.  At  one  time  the  printer  published 
a  .‘145,000  weekly  shoi)per.  .  .  .  Advertising 
for  Hii-am  Walker’s  Northern  Light  pre¬ 
mium  light  whisky  has  been  assigned  to 
Tatham-Laiid  &  Kudner,  Chicago.  .  .  . 
Since  its  entrance  into  the  alcoholic  bever¬ 
age  ad  field  a  year  ago.  Mademoiselle 
magazine  has  carried  21.5  pages.  .  .  .  Re¬ 
sponse  Advertising  of  America  is  the 
name  of  Gaynor  &  Co.’s  new  direct  re¬ 
sponse  subsidiary  headed  by  David  Sav¬ 
age,  formerly  with  WundeiTnan,  Ricotta  & 
Kline.  .  .  .  Efforts  to  increase  membership 
in  the  American  Association  of  Newspa- 
l)er  Representatives  was  discussed  at  a 
May  10  directors  meeting  of  the  New 
York  Chapter.  .  .  .  Several  weekly  newspa¬ 
pers  in  the  Carolinas  are  using  a  family 
financial  column  (“Your  Money”)  dis¬ 
tributed  free  by  the  Liberty  Corp.,  Green¬ 
ville,  S.C.  The  question  and  answer  copy 
bears  no  advertising  for  Liberty.  .  .  . 
American  Motors  (Canada)  used  double 
truck  space  in  four  Montreal  newspapers 
to  introduce  dealers  with  a  photograph 
and  short  biography  for  each,  and  an  ar¬ 
tist’s  sketch  of  the  facility.  Dealers  can 
use  the  artwork  for  local  follow-up.  Ads 
were  created  by  McKim,  Benton  &  Bowles 
of  Toronto. 

if  in 

Ole.  Featured  on  Family  Weekly's  sales 
meeting  program  June  1-5  in  Torremolon- 
is.  Spair.  will  be:  Leif  Olsen,  economist  of 
the  First  National  City  Bank  of  New 
York;  Herliert  Metzler,  marketing  di lector 
for  Genei'al  Electric  Co.,  Louisville;  John 
Nntman,  general  manager  of  the  Trenton 
(N.J.)  Times- Advertiser ;  Dr.  John 


Drake,  personnel  psychologist;  Herbert 
Maneloveg,  of  McCann-Erickson;  Jules 
Fine,  of  Ogilvy-Mather;  Walter  Teitz,  of 
Dancer-Fitzgerald-Sample;  Constantine  J. 
Kazanas,  of  Young  &  Rubicam,  and  Dan 
Kelly,  of  Foote,  Cone  &  Belding. 

if  if  if 

Annual  meetings.  Stockholders  of  Na¬ 
tional  Liberty  Corp.  were  told  (May  23) 
by  Arthur  DeMoss,  president,  that  the 
mail  order  insurance  company  plans  to 
invest  $5(5.5  million  in  advertising  this 
year — most  of  it  featuring  Art  Linkletter. 
Followers  of  this  column  will  recall  that 
National  Liberty’s  agency.  National  Con¬ 
sumer  Marketing,  had  projected  a  $52 
million  ad  budget  with  the  tv  share  equal¬ 
ling  or  suipassing  the  newspaper  alloca¬ 
tion  because  tv  stations  were  cutting  rates 
to  meet  newspaper  competition  (April 
15).  ...  In  a  related  development,  Ohio’s 
insurance  director  announced  a  ban  on 
National  Liberty’s  ads  featuring  Art  Link- 
letter  “at  least  for  the  time  being.”  Link- 
letter  is  paid  $50,000  a  year  to  make  the 
testimonial.  .  .  .  F.  W.  Woolworth  Co. 
chairman  Lester  A.  Burchman  said  the 
company  would  increase  its  newspaper  ad¬ 
vertising  by  \A'/f  and  television  by  2(5^^ 
this  year.  The  company  expects  to  increase 
sales  by  at  least  13';^ ....  The  big  news  at 
the  Allegheny  Power  System  Inc.  meeting 
was  that  it  was  discontinuing  all  promo¬ 
tion,  advertising  and  marketing  activities 
estimated  to  be  worth  about  $7.6  million. 
Charles  B.  Finch,  president  of  the  compa¬ 
ny  with  operating  subsidiaries  in  Ohio, 
Maryland,  Pennsylvania,  Virginia  and 
West  Virginia,  said  the  decision  “stems 
fiom  our  conclusion  that  we  will  have  all 
the  load  growth  we  would  w’ant  or  could 
handle  without  these  efforts.” 

](:  4:  4: 

Special  events.  Charles  Craig,  ad  direc¬ 
tor  of  the  Yuma  (Ariz.)  Daily  St(n,  is 
planning  a  Yuma  Centennial  issue  in 
which  editorial  matter  will  he  sponsored. 
There  will  he  no  display  ads.  Only  the 
logo  of  the  advertiser  will  be  printed  on 
the  bottom  of  each  page.  Craig  said  he 
has  already  signed  up  10  pages  in  his 
quest  for  100  at  $150  each.  .  .  .  Fred  Risso, 
ad  director  of  the  Stockton  (Calif.)  Rec¬ 
ord,  .said  a  64-page  tab  section  featuring 
local  store  ads  created  by  children  in  the 
4th-12th  grades  produced  an  $8000  profit 
for  the  paper  .  .  .  Paul  A.  Chemidlin, 
Neiv  Uninsivick  (N.J.)  Home  News  ad 
salesman,  opened  the  paper  May  16  to 
a  two  column  by  four  inch  ad  that 
wished  him  a  Happy  Birthday. 
The  ad  was  placed  hy  five  of  his  local 
merchant  accounts.  .  .  .  “Food  Colorama” 
was  introduced  to  Knoxville,  Tenn.  food 
brokers  and  retailers  by  the  Knoxville 
Neivs-Sentuial  and  Knoxville  Jonrnal  by 
ad  manager  William  N.  Burke.  The  pro¬ 
motion  combines  four  non-competitive  food 
pioducts  into  one  full  page  ad  in  full  color 
at  a  reduced  rate. 

lit  ifi  Hfi 

Tearsheets.  Getting  tearsheets  from 
newspapers  promptly  after  an  ad  runs  is 
a  problem  for  the  50  meml)ers  of  the 
League  of  Advertising  Agencies.  Louis  E. 


Reinhold,  media  relations  chairman  of  the 
League,  said  he  has  been  hearing  the  com¬ 
plaint  against  newspapers  from  all  over, 
particularly  from  agencies  placing  clas¬ 
sified  business.  Reinhold  says  some  news¬ 
paper  representatives  will  help  but  a 
few  could  not  care  less.  Reinhold’s 
advice  to  newspapers  is:  “Send  a  tear 
sheet  with  your  bill  to  the  agency — 
not  to  the  client.  Do  it  promptly.  You’ll 
get  paid  promptly  in  the  majority  of 
cases.” 

«  *  * 

Need  help.  Richard  J.  O’Melia,  director 
of  the  Civil  Aeronautics  Board’s  enforce¬ 
ment  bureau,  is  requesting  papers  with 
over  100,000  circulation  to  reject  ads  from 
charter  flight  promoters  who  don’t  have 
organized  groups.  He  said  last  year  some 
flights  stranded  thousands  of  students  in 
Europe.  CAB  regulations  allow  charter 
discounts  for  legitimate  clubs  or  other  or¬ 
ganizations. 

*  *  * 

Ad  Seminar.  Those  who  have  registered 
for  the  Bureau  of  Advertising’s  direct  re¬ 
sponse  advertising  seminar  June  7  will  be 
treated  to  five  case  histories  illustrating 
how  national  and  retail  advertisers  use 
newspapers  to  produce  immediate  sales. 
The  repoi'ts  will  be  offered  by  Bernard 
Sklar,  of  Macy’s,  New  York;  Elliott 
Barden,  Green  Giant  Co.;  Lester  Wunder¬ 
man,  Wunderman,  Ricotta  &  Kline  Inc; 
Emerson  Foote  and  William  Shipley,  Na¬ 
tional  Liberty  Marketing  Inc.;  and  Rich¬ 
ard  Shuman,  Bradlee’s  Inc.  Newspaper  ad 
executives  will  discuss  how  newspapers 
are  tailoring  distribution  to  meet  these  ad 
needs. 

• 

Suburbans  plan 
study  of  their 
reader  impact 

The  reseai-ch  arm  of  Suburban  Newspa¬ 
pers  of  America  has  announced  a  study  to 
construct  a  recognized  and  acceptable  na¬ 
tional  profile  of  member  suburban  news¬ 
papers;  to  measure  their  community  im¬ 
pact;  to  examine  the  life-style  of  their 
readers  and  to  measure  their  advertising 
effectiveness. 

The  announcement  w'as  made  by 
William  H.  Over,  president  of  the  Subur¬ 
ban  Newspaper  Research  Center,  at  the 
first  annual  meeting  of  SNA  recently  in 
St.  Louis. 

Over  also  introduced  Dr.  A.  L.  Blanken¬ 
ship,  department  of  marketing,  Bowling 
Green  University,  the  center’s  marketing 
and  research  consultant. 

Over  said  the  survey  would  be  conduct¬ 
ed  by  H.  D.  Ostberg  Associates  Inc.,  a 
national  research  organization  with  meth¬ 
ods  approved  by  the  Advertising  Research 
Foundation. 

Over  also  announced  the  completion  of  a 
Suburban  Newspaper  Publisher’s  sales  ac¬ 
tion  manual,  which  contains  a  section  ex¬ 
plaining  where  to  find  and  how  to  compile 
and  use  demographic  information.  Anoth¬ 
er  section  provides  instructions  on  how  to 
conduct  readei’ship  surveys  which  will 
help  the  publisher  tailor  his  newspaper  to 
the  needs  and  desires  of  his  readers. 
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White  Sox  give  press  box 
gate  to  lady  sportswriter 

By  Gerald  B.  Healey 


Things  were  pleasingly  placid,  except  at 
the  beginning,  when  Lynda  Morstadt  be¬ 
gan  visiting  press  boxes  in  the  pursuance 
of  her  work  as  a  sports  writer  for  Chicago 
Today. 

A  couple  of  baseball  seasons  and  one 
husband  and  a  baby  later,  Mrs.  Lynda 
Morstadt  Fillmore,  25,  who  now  covers 
sports  for  the  Waukegan  (Ill.)  News- 
Sun,  discovered  recently  that  her  status 
has  changed.  And  rudely  so,  according  to 
reports  of  her  sports  writer-escorts. 

She  was  ejected  from  one  of  the  press 
boxes  recently  at  a  Chicago  White  Sox- 
Texas  Rangers  game,  not  by  decree  of 
the  writers,  who  always  felt  the  green- 
eyed,  curvaceous  Lynda  lent  a  lot  of  class 
to  any  sports  occasion,  but  by  Stu  Hol¬ 
comb,  Sox  general  manager. 

In  the  pi-ocess,  the  question  arose:  Who 
runs  the  press  box — the  authors  or  the 
ball  club? 

According  to  Cooper  Rollow,  sports  edi¬ 
tor  of  the  Chicago  Tribune,  and  Lynda, 
this  delightful  repartee  was  indulged  in 
by  Mrs.  Fillmore  and  Mr.  Holcomb  when 
the  general  manager  took  exception  to 
Lynda’s  pulchritudinous  presence: 

“I  can’t  believe  it’s  because  I’m  from  a 
small  paper  (Waukegan,  115,000  popula¬ 
tion;  News-Sun  circulation  39,390).  I 
think  it  must  have  something  to  do  with 
my  sex.” 

“Sex  has  nothing  to  do  with  it,” 
snapped  Holcomb,  no  doubt  adroitly  recall¬ 
ing  what  the  women  libbers  have  been 
pounding  away  at  these  many  months. 
“The  press  box  is  for  regular  metropoli¬ 
tan  writers  from  Chicago  and  for  the  visit¬ 
ing  press,  not  for  suburban  papers.  The 
people  from  smaller  papers  have  to  sit  in 
the  auxiliary  (not  necessarily  the  wom¬ 
en’s  auxiliary)  press  box.” 

Further  aetiuii 

Then,  according  to  Lynda,  Holcomb 
“grabbed  me  by  the  collar  and  threw  me 
out.” 

Very  un-libby-like,  Lynda  started  cry¬ 
ing.  Later,  when  he  saw  her  talking  to  a 
sports  writer  after  the  game,  Holcomb, 
according  to  Lynda,  accused  her  of  dram¬ 
atizing  her  position  and  trying  to  make 
an  issue  out  of  the  incident. 

Holcomb  admitted  he  had  shown  Lynda 
the  press  box  exit  physically,  asking  how 
else  he  was  expected  to  get  her  out  of 
there.  Rollow  quoted  him : 

“If  she  wants  to  be  one  of  the  men  she 
has  to  act  like  one  (no  way  could  Lynda 
w'ant  or  be  able  to  accomplish  that)  and 
not  burst  into  tears.  I’m  running  this 
press  box.” 

Three  of  the  regular  White  Sox  base¬ 
ball  writers  had  escorted  Mrs.  Fillmore 
during  her  entrance  through  the  press  box 
door  when,  according  to  Rollow’s  account, 
“he  (Holcomb)  broke  through  the  writers 
and  said:  ‘I’ve  got  enough  troubles  with¬ 


out  you  causing  any  more.  (The  White 
Sox  are  not  that  bad  off  yet)  You’re 
(Lynda)  not  welcome  here.  Now  get  out 
and  don’t  come  back.’  ” 

Four  writers  differed  with  Holcomb 
over  who  runs  the  press  box.  John  Hill- 
yer,  Chicago  Today;  Dave  Nightingale, 
Chicago  Daily  Netvs;  Jerome  Holtzman, 
Chicago  Sun-Times  and  George  Langford, 
Tribune,  are  of  the  opinion  the  press 
boxes  are  under  control  of  the  writers,  not 
of  the  home  team. 

Writers  in  split  vote 

Holtzman  said  Holcomb  may  be  under 
the  impression  he  is  major  domoing  the 
press  box,  but  is  not.  He  said  the  four 
locals  writers  w’ere  split  2-2  the  night 
before  on  whether  Lynda  should  be  per¬ 
mitted  to  cover  White  Sox  games  from 
the  main  press  box. 

Another  vote  was  taken  the  next  day 
and  it  was  unanimous,  4-0,  in  favor  of 
Lynda  getting  to  sit  in  the  regular  press 
box  on  the  premise  that  she  once  w'rote 
sports  for  a  Chicago  meti'opolitan  paper. 

When  Holcomb  heard  the  first  vote  was 
divided,  Holtzman  said,  he  announced  he 
would  settle  the  issue  and  cast  what  he 
described  as  the  deciding  vote,  which  was 
no.  Chicago  Mayor  Richard  J.  Daley,  a 
White  Sox  fan,  should  have  been  there, 
since  he  knows  a  lot  about  casting  decid¬ 
ing  votes  in  City  Council  proceedings. 

Lynda  wrote  a  first-person  story  for  the 
News-Sun  describing  her  experiences  at 
the  baseball  park  on  the  day  in  question. 
She  told  readers  she  would  attend  the 
next  White  Sox  home  game. 

In  her  story  she  detailed  how,  while 
working  for  Chicago  Today,  she  w’as 
barred  from  the  Atlanta  baseball  press 
box  when  the  Cubs  were  playing  there. 
Dick  Young,  sports  columnist  of  the  New 
York  Daily  News,  who  then  was  president 
of  the  Baseball  Writers  Association,  or¬ 
dered  that  Lynda  be  allow'ed  to  cover  the 
game  in  the  press  box,  according  to  Lyn¬ 
da. 

On  another  occasion,  a  Houston  Oilers- 
Chicago  Bears  exhibition  football  game  in 
Houston,  she  was  denied  admittance  to  the 
l)ress  box  and  Pete  Rozelle,  piesident  of 
the  National  Football  League,  who  was 
present,  allowed  her  to  sit  in  the  press 
box. 

Banned  in  Green  Bay 

Lynda  was  attempting  to  cover  a  Green 
Bay-Chicago  Bears  game  at  Green  Bay 
and  although  she  had  a  press  box  ticket 
management  would  only  allow  her  hus¬ 
band  to  occupy  the  seat  while  Lynda,  then 
pregnant,  had  to  “sit  outside  in  the  cold.” 

She  said  her  husband,  a  basketball 
coach  at  Warren  High  School,  near  Wau¬ 
kegan,  takes  notes  for  her  in  football 
dressing  rooms  after  games. 
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“That’s  okay  with  me,”  said  the  young 
mother,  “I  know  I’m  not  supposed  to  be  in 
men’s  dressing  rooms,  but  I  can’t  see  why 
I  should  be  barred  from  press  boxes.” 

Asked  if  she  had  had  a  falling  out  with 
Holcomb,  Lynda  said: 

“No.  I  can’t  understand  his  attitude.  I 
was  really  a  pro-White  Sox  writer  when 
the  team  w'as  floundering  around  in 
nowheresville  and  I  thought  I  was  on  good 
terms  with  the  team  and  the  manage¬ 
ment.” 

Privileges  for  others 

She  said  that  sports  writers  from  Rock¬ 
ford,  Aurora  and  other  downstate  Illinois 
cities  are  allowed  to  sit  in  the  regular 
press  box  “and  we  (the  News-Sun)  intend 
to  cover  more  games  than  any  of  them.” 

She  said  that  Holcomb  also  denied  her 
use  of  a  machine  that  takes  writers’  copy 
and  transmits  it  in  original  form  to  news¬ 
paper  offices.  The  News-Sun  had  intended 
to  install  one  in  the  regular  press  box  at 
White  Sox  park  but  was  told  it  would 
have  to  be  placed  in  the  auxiliary  press 
box,  where  Holcomb  wants  Lynda  to  sit. 

Which  gives  the  impression  that  one 
doesn’t  say  “no”  to  Lynda.  That’s  the  way 
it  has  been,  expecially  when  she  was  as¬ 
signed  to  cover  a  sports  event  in  which 
men  writers  and  their  once  sacrosanct 
press  boxes  are  involved. 

Not  that  Mrs.  Fillmore  is  pushy.  Just 
determined. 


Harbron  joins  Thomson 

John  D.  Harbron,  former  associate  edi¬ 
tor  of  the  Toronto  Telegram,  has  been 
appointed  foreign  affairs  analyst  for 
Thomson  Newspapers.  He  will  write  five 
columns  each  week  for  the  Thomson 
dailies  in  Canada. 
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Athens  Messenger  heritage: 
news  &  successful  enterprise 

By  Geor^ann  McCune 


A  keen,  shrewd  business  mind  is  essen¬ 
tial  to  keep  a  medium-sized  daily  newspa¬ 
per  like  the  Athens  (Ohio)  Messenger 
functioning,  prospering:,  expanding  and 
being  published  by  one  family  for  three 
generations.  This  Southeastern  Ohio  daily 
has  survived  and  prospered  since  1905. 

In  1905  when  Fred  W.  Bush  first  made 
the  paper  a  daily,  he  gave  the  rationale 
for  the  Messenger’s  existence  as  being: 
“This  is  no  bow,  no  salutation,  no  answer¬ 
ing  of  a  cry,  of  a  long  felt  need,  no  de¬ 
fense  of  a  righteous  cause.  None  of  these 
have  gnawed  at  our  vitals;  nor  do  we 
have  enemies  to  punish  or  friends  to  re¬ 
ward,  and  no  politics  of  a  partisan  nature 
has  called  the  Daily  Messenger  into  exis¬ 
tence. 

“It  is  purely  and  solely  a  business  prop¬ 
osition  with  the  stockholders  of  this  com¬ 
pany  who  believe  that  Athens  and  Athens 
County  can  and  will  sujjport  a  daily  paper 
that  will  give  the  news  fresh  and  crisp 
and  give  it  when  it  is  news.” 

C.oal  and  learning 

At  this  time,  the  coal  mining  industry 
was  at  its  peak  in  Southeastern  Ohio,  pro¬ 
ducing  some  four  million  tons  in  1905,  and 
Ohio  University,  the  oldest  university  in 
the  Northwest  Territory,  was  beginning  to 
grow. 

While  the  University  has  indeed  grown, 
the  area’s  coal  mining  industry  has  been 
almost  totally  depleted.  Still  the  paper- 
lives  on!  It  is  unique  in  that  its  survival 
is  unique. 

G.  Kenner  Bush,  the  paper’s  editor  and 
imblisher  and  gr  andson  of  Fred  W.  Bush, 
explained  that,  “Although  it  may  seem 
bad  that  a  newspaper’s  only  reason  for 
coming  into  being  was  purely  a  business 
one  and  nothing  else,  at  the  time  most 
jrapers  wei-e  established  for  selfish  pur- 
po.ses.  Their  owners  usually  had  such  po¬ 
litical  aspirations  as  to  be  president  or 
represented  one  political  party  or  another 
or  a  special  interest  cause.  This  newspa¬ 
per  was  free  of  that  and  free  to  serve  the 
people  of  this  community.  In  those  days  if 
you  could  do  that  you  could  come  up  with 
a  pretty  good  newspaper.” 

Today  the  Messenger  still  has  the  ear¬ 
marks  of  the  first  Bush’s  philosophy.  Ken¬ 
ner  Bush  sees  his  commitment  as  being, 
“an  independent  paper  with  no  political 
leanings  or  jiolitical,  business  or  interest 
group  pressures.  And  to  be  independent, 
you  have  to  be  successful  as  a  business 
opei-ation!” 

The  pi-esent  editor  can  trace  his  heri¬ 
tage  back  to  1895  when  his  grandfather 
became  a  pait  owner  of  the  then  weekly 
paper  which  had  been  founded  in  1825. 


GEORGANN  MC  CUNE  is  a  reseai-ch 
specialist  for  the  Associate  Dean  of  Fac¬ 
ulties  at  Ohio  University. 


From  1929  to  1965,  Gordon  W.  Bush,  fa¬ 
ther  of  the  present  editor,  held  the  reins 
of  the  paper  in  his  grip. 

The  Bush  family  has  seen  the  installa¬ 
tion  of  the  newest  equipment  of  the  times 
from  the  first  typesetting  machine  used  in 
a  newspaiier  plant,  the  Simplex,  to  equip¬ 
ment  of  today’s  highly  technological  ago 
with  the  installation  of  the  Digital  PDP-8 
computer  and  the  Photon  560. 

Building  for  future 

Present  plans  call  for  the  Messenger  to 
join  the  ranks  of  neaily  half  of  all  the 
dailies  in  the  United  States  to  utilize 
offset  printing.  The  paper  is  planning  its 
late.st  expansion  to  a  new  location  and 
new  building  outside  of  Athens  and  its 
complete  conversion  to  offset  printing.  The 
new  one  floor,  22,700  sq.  ft.  building  will 
be  a  top  efficiency  operation.  (E&P,  Janu¬ 
ary  8). 

(The  newspaper’s  total  inve.stment  of 
$1.4  million  is  said  to  be  the  largest  made 
in  Athens  by  a  locally-owned  company  in 
decades.  Galbreath  Mortgage  Co.  of  Co¬ 
lumbus  arranged  for  $550,000  of  per¬ 
manent  financing  through  First  Federal 
Savings  and  Loan  Association,  Columbus. 
The  general  contractor  is  John  W.  Gal¬ 
breath  &  Co.) 

“This  will  be  a  major  step  for  the 
Messenger,  the  largest  in  our  history,  and 
one  which  underlines  our  confidence  in 
Athens’  future  as  well  as  our  own  com¬ 
mitment  to  build  her  a  continually  im¬ 
proving  daily  and  Sunday  newspaper  for 
Athens  and  greater  Southeastern  Ohio,” 
stated  Bush. 

An  interesting  feature  is  the  newspa¬ 
per’s  circulation  which  is  now  at  an  esti¬ 
mated  16,000  for  the  weekday  i)ublication 
and  17,000  for  the  Sunday  edition. 

When  the  fii  st  edition  of  the  Daily  Mes¬ 
senger  was  published,  Fred  Bush  had  no 
subscribers,  but  in  less  than  a  month  he 
found  himself  with  more  than  1,000. 

Four  out  of  ten  Messenger  subscribers 
reside  in  counties  outside  the  one  in  which 
the  paj)er  is  located.  It  actually  serves  as 
the  “hometown”  newspaper  for  the  res¬ 
idents  of  some  seven  different  counties  in 
Southeastern  Ohio. 

While  most  papers  rely  on  advertising 
for  some  75  percent  of  their  income,  the 
Messenger’s  advertising  accounts  for  ap¬ 
proximately  two-thirds  of  its  income  as  a 
result  of  its  large  circulation  in  the  area. 

Close  lo  eoiiiiiiuiiity 

The  newspaper  also  has  won  a  fail- 
share  of  recognitions.  In  1969,  it  was  the 
recipient  of  the  first  place  award  for 
dailies  for  excellence  in  typography  from 
the  National  Newsjiaper  Association  and 
it  also  won  the  Medill  School  of  Journal¬ 
ism  Sweepstakes  Award  for  staff  photo¬ 
graphy  that  same  year. 

Throughout  its  history,  the  Bush  editors 


have  always  had  a  close  relationship  with 
the  community  and  Ohio  University,  lo¬ 
cated  within  the  city.  Both  Fred  W.  Bush 
and  Gordon  K.  Bush  w-ere  alumni  of  the 
University  and  served  as  members  of  the 
Board  of  Ti-ustees. 

Even  now,  Kenner  Bush  sees  a  close 
relationship  with  the  University  and  com¬ 
munity.  “'There  is  no  difference  between 
the  University  and  the  community,”  he 
commented,  “because  we  are  a  University 
town  and  the  welfare  of  the  community 
depends  on  the  University  which  now  rep¬ 
resents  the  growth  of  Athens  and  the 
Southeastern  Ohio  areas.  We  are  com¬ 
mitted  to  higher  education.  Education  is 
our  business  because  it  is  community  busi¬ 
ness.” 

There  is  definitely  an  aura  of  under¬ 
standing  and  cooperation  between  the 
community  and  its  papei-. 

‘Vi’e,  loo,  hare  a  dream’ 

What  is  it  that  a  newspaper  can  do  to 
create  such  a  relationship?  Is  it  its  rela¬ 
tive  isolation  in  the  unexploited,  rolling 
hills  of  Southeastern  Ohio,  or  is  it  a  sense 
of  responsibility  that  the  long  caieer  of  a 
three-generation  owned  family  paper  has 
instilled? 

A  statement  in  an  editorial  by  Kenner 
Bush  summed  up  the  newspaper’s  attitude 
and  outlook:  “Our  work  is  that  of  a  news¬ 
paper  proud  of  its  record  and  yet  more 
concerned  with  looking  forward,  seeking 
to  be  what  we  know  we  can  be  as  com- 
jiared  with  what  is,  and  in  so  doing,  aim¬ 
ing  for  our  community  to  become  what  we 
know  it  can  become — You  see  .  .  .  we,  too, 
have  a  dream.” 

• 

APME  public  service 
nominations  invited 

Gilbert  P.  Smith  of  the  Utica  (N.Y.) 
Observer-! Uspatch  has  been  named  chair¬ 
man  of  the  Public  Sei-vice  Award  Commit¬ 
tee  of  the  As.sociated  Press  Managing  Ed¬ 
itors  Association. 

The  appointment  was  announced  by 
APME  president  Wendell  Phillippi,  Indi¬ 
anapolis  Xeu's.  Smith  headed  the  commit¬ 
tee  last  year  when  the  award  was  inaugu¬ 
rated  at  the  APME  convention  in  Phila¬ 
delphia. 

Named  also  to  the  committee  are:  Don 
Carter,  Macon  (Ga.)  Telegraph  and 
News;  Chai-les  S.  Rowe,  Fredericksburg 
(Va.)  Free  Lance-Star;  David  N.  Schutz, 
Redwood  City,  (Calif.)  Tribune,  and  I. 
William  Hill,  Washington  Star.  All  are 
jiast  presidents  of  APME. 

The  award  is  presented  to  a  newspaper 
member  of  the  AP  for  outstanding  service 
to  its  community.  Smith  said  the  commu¬ 
nity  geneially  is  interpreted  as  the  pa¬ 
per’s  circulation  area,  but  that  judges  can 
decide  that  public  service  to  the  nation  or 
to  the  state  qualifies. 

Nominations  may  be  made  for  work 
published  betw-een  August  1,  1971  and 
July  31,  1972.  Nominations  may  be  made 
by  a  newspaper  itself,  by  another  new-spa- 
per,  by  an  AP  bureau  or  by  a  local  orga¬ 
nization.  Exhibits  should  be  sent  to  Rene 
Cappon,  Associated  Press  general  news 
editor,  50  Rockefeller  Plaza,  New  York. 
Deadline:  August  15. 
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World's  Best  Pet  Column 


•  •  • 


Dr.  Frank  Miller's 


Wonderful  World  of  ANIMALS 


DEAR  UK.  MILLER:  My  brother  al¬ 
most  broke  his  neck,  trying  to  rescue  a 
kitten  who’d  been  chased  up  our  tree  by  a 
dog  and  was  afraid  to  come  down.  He 
gave  up  trying  to  reach  the  kitten  and, 
sure  enough  it  came  down  by  itself  about 
ten  minutes  later.  But  they  don’t  always, 
do  they?  — A.T. 

DEAR  A.T.:  Frantic  felines  fleeing  up 
a  pole  or  tree  may,  for  all  practical  pur¬ 
poses,  reach  a  point  of  no  return.  Most 
acropbobiacs  would  agree  it’s  easier  to 
climb  up  something  than  to  climb  down, 
especially  if  you’re  being  pursued.  Even 
so,  most  quavering  kittens  DO  descend  on 
their  own,  eventually.  Unfortunately,  un¬ 
der  some  circumstances  they  don’t  make 
the  trip  down  safely  due  to  poor  footing, 
panic  or  other  factors.  Sometimes  they 
have  to  be  rescued. 

★  ★  ★ 

DEAR  DR.  MILLER:  Hambone,  at 
three  years,  isn’t  quite  the  pet  he  was  as  a 
young  pig.  But  he  still  is  very  affectionate 
and  I  have  no  thoughts  of  relegating  him 
to  the  freezer.  However,  it  is  hard  for  me 
lately,  being  pressed  for  time  to  feed  him 
every  day.  Would  it  do  him  any  great 
harm  if  I  fed,  say,  only  about  three  times 
a  week?  — M.E. 


DEAR  M.E.:  If  you  don’t  mind  hurt 
feelings,  Hambone  can  get  by  very  nicely 
on  three  meals  a  week.  He  can  do  about 
as  well,  actually,  as  he  could  on  daily  ra¬ 
tions.  This  presumes  of  course,  that  he 
has  a  comparatively  huge  handout  when 
feeding  time  finally  does  arrive. 

★  ★  ★ 

DEAR  DR.  MILLER:  Tell  me,  quick! 
Do  they  have  a  “morning  after’’  pill?  For 
dogs,  I  mean. 

— K.L. 

DEAR  K.L.:  Whenever  you  need  a 
“qnick”  answer,  and  I  woujd  presume 
from  your  letter  you  did,  a  letter  is  not  the 
way  to  get  one.  Had  you  called  your  veter¬ 
inarian  with  this  query,  he  might  have 
recommended,  instead,  an  iniection  or 
two  but  at  this  point,  your  bitch  is  un¬ 
doubtedly  so  far  along  that  the  conse¬ 
quences  of  “the  night  before’’  would  be 
irreversible  by  a  pill  or  injection.  As  far 
as  a  more  specific  answer  to  the  question 
is  concerned:  No,  an  effective  “morning 
after”  pill,  canine  or  feline,  does  not  cur¬ 
rently  exist.  The  obvious  answer  is  to 
keep  track  of  your  female  the  night  or  day 
before  so  there  won’t  be  a  “morning  aft¬ 
er”  to  worry  about. 


Available  Daily  or  Sunday,  Illustrated. 
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Researchers  are  investigating 
newspaper  readers’  life  styles 


The  seven  Canadian  newsprint  compa¬ 
nies  making  up  the  Newsprint  Information 
Committee  will  finance  their  seventh  ad¬ 
vertising  research  project. 

It  will  be  a  study  in  psychographics — 
the  peisonality,  life  style,  buying  pattern 
and  media  habits  of  consumers.  Like  the 
six  other  studies  sponsored  by  NIC,  the 
project  was  recommended  and  will  be  su¬ 
pervised  by  the  Bureau  of  Advertising, 
ANPA.  Two  independent  companies.  Be¬ 
havioral  Analysis,  Inc.,  and  Commercial 
Analysts.  Inc.,  will  conduct  the  research 
under  a  direct  commission  from  NIC. 

Pilot  work  for  the  new  project  is  al¬ 
ready  under  way,  utilizing  a  national 
sample.  Results  are  expected  late  next 
fall  in  time  for  the  1972-73  marketing 
season. 

Leo  Bogart,  executiv'e  vicejiresident  and 
general  manager  of  the  Bureau,  com¬ 
mented  : 

“This  research  picks  up  a  dominant  top¬ 
ical  theme  in  advertising  theory.  It  should 
])roduce  valuable  information  on  the  rela¬ 
tionship  between  individual  personality 
differences,  product  use,  and  media  ex¬ 
posure.  These  data  will  help  advertisers 
and  their  agencies  plan  their  ad  cam- 
l)aigns. 

“If  it  work.s — and  we  think  the  evidence 
is  there — we  will  have  new  proof  for  ad- 


Put  Penna/s  3rd  Largest 
Metro  Market  On  Your 
Media  List 


We  make  125,000  sales  calls 
daily  on  families  who  average 
over  $1 1 ,000  per  year  disposable 
personal  income. 

Advertisers  used  25,197,312 
lines  of  local  advertising  during 
1971  to  reach  this  responsive 
market.  This  marks  a  9,699,760 
line  gain  over  the  same  period  1 1 
years  ago. 

For  complete  low-cost  coverage  of  the 
grow  mg  Lehigh  Valley  use  the 
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vertisers  in  specialized  media  that  news¬ 
papers  are  an  efiicient  medium  for  cover¬ 
ing  the  broadest  number  of  customers  for 
most  consumer  goods.” 

Previous  NIC-si)onsored  research  pro¬ 
duced  much  basic  data  of  a  demographic 
nature — classifying  newspaper  readers  by 
age,  sex,  education,  income,  etc.  In  the 
la.st  few  years,  there  has  been  growing 
interest  in  the  use  of  jisychological  or 
personality  traits  as  a  basis  for  analyzing 
the  mai'ket.  Psychograi)hics,  therefore, 
has  become  a  catchword  among  marketers 
aware  that  demographics  alone  cannot  ac¬ 
count  for  differences  in  buying  practices, 
the  Bureau  reports. 

Advertisers  are  intrigued  with  the  pos¬ 
sibility  of  carving  out  market  niches  for 
themselves  by  appealing  to  p.sychologically 
different  groups  of  consumers — innovators, 
extroverts,  compulsives,  optimists,  the 
anxiety  prone,  etc.  Key  newspapei'  ad- 
vertiseis  are  especially  interested.  These 
include  liquoi’,  automotive,  cigarette,  con¬ 
venience  food,  and  toiletries  marketers. 

lIoK  it  works 

The  Buieau  of  Advertising  uses 
dogfood  as  an  example  in  explaining  psy¬ 
chographics. 

Dogfood  buyers  could  hypothetically  di¬ 
vide  into  three  groups: 

1.  Those  conscientious  dog  owners  who 
want  to  fulfill  their  responsibility  to  tbeir 
pets  by  giving  them  all  the  vitamins  and 
minerals  they  need. 

2.  Those  who  just  want  to  feed  the 
damn  dog  with  the  least  muss,  fuss,  smell, 
and  co.st. 

3.  Those  who  love  their  dog  and  want  to 
feed  him  the  best  and  tastiest  so  that  the 
dog  will  return  their  love. 

Straight  demographics  don’t  show  why 
one  brand’s  market  diffeis  from  another’s 
This  means  that  the  advertiser  is  handi¬ 
capped  in  exploiting  the  particular  ad¬ 
vantages  of  his  product.  Psychographics 
leveal  the  market  segment  his  product 
ai)i)eals  to  and  why.  This  knowledge  can 
I  be  used  to  make  advertising  more  effective 
according  to  the  Bureau. 

'  Other  studies  sponsored  by  NIC  are: 

1.  “The  Daily  Newspaper  and  Its  Read- 
j  ing  Public."  Field  work  conducted  by  Au¬ 
dits  &  Surveys,  Inc.  Analyzes  readershij) 

'  of  newspapers  by  age,  sex,  education, 
i  economic  status,  urban  or  rural  location, 
j  etc. 

'  2.  “Repetition  in  Advertising."  Conduct¬ 

ed  by  Harvard  Business  School.  A  schol- 
:  ally  examination  of  the  relationship  be- 
I  tween  reiietition  of  ads  and  the  rate  of 
I  deterioration  in  recall  by  consumers. 

:  3.  “.1  Study  of  the  Opportunity  for  E.x- 

])osure  to  National  Newspaper  Advertis- 
I  itig.”  By  Audits  &  Surveys.  Massive 
j  documentation  that  daily  newspapers 
reach  almost  every  household  on  the  aver¬ 
age  weekday;  that  82  percent  of  the  pages 
in  his  newsjiaper  are  scanned  by  the  aver- 
I  age  reader;  that  real  prospects  for  a  prod¬ 


uct  are  twice  as  likely  as  non-prospects 
to  report  looking  for  and  seeing  ads  for 
the  jiroduct. 

4.  “The  Retail  Customer:  How,  Wheti 
and  Where  She  Shops  aud  Spends."  Con¬ 
ducted  by  Opinion  Research  Corp.  Charts 
the  dynamics  of  the  retail  market  and 
establishes  that  the  huge  U.S.  sales  vol¬ 
ume  is  generated  from  constantly- 
changing  small  percentages  of  the  public 
on  any  one  day.  Stores  which  increased 
newspaper  ads  in  two-week  survey  periods 
developed  12  percent  greater  rate  of  store 
visits  by  those  planning  to  buy. 

“H7icn  People  Want  to  Know,  Where 
Do  They  Go  to  Find  Out?"  Opinion  Re¬ 
search  Corp.  Proves  that  people  turn  first 
to  newspapers  for  information  about  news 
or  advertised  luoducts.  Eight  out  of  10 
teenagers  al.«o  turn  fir.st  to  newspapers. 

fi.  “Whrtt  Can  Otne  Newspaper  Ad  Do?" 
Opinion  Research  Corp.  Shows  that  a  sin¬ 
gle  national  newspaper  ad  has  immediate 
and  measurable  effect  on  sales  of  the  ad¬ 
vertised  brand  and  attitudes  toward  it. 
Establishes  the  high  efficiency  of  newspa¬ 
per  advertising  comiiared  with  television. 
Shows  that  an  ad  communicates  best  to 
those  most  likely  to  become  customers. 

• 

Pa.  court  rules 
paper  can  print 
college  salaries 

The  KUwood  City  (Pa.)  Ledger  has 
been  upheld  in  a  court  fight  to  publish 
individual  salary  recoids  of  community 
college  em])loyes. 

Judge  James  E.  Rowley,  ruled  in  an 
opinion  filed  May  LI  at  the  Reaver  County 
Courthouse  that  the  salary  records  are 
“public  records”  within  the  provisions  of 
the  Pennsylvania  Right  to  Know  statute, 
although  the  college  is  not  one  of  the 
oi  ganizations  named  in  the  law. 

The  Ledger  filed  suit  against  the  Com¬ 
munity  College  of  Beaver  County  March 
2,  1970  after  trying  for  nearly  a  year  to 
secure  specific  salary  infonnation.  The 
newspaper  said  the  decision,  which  the 
college  has  30  days  to  appeal,  could  have 
far-reaching  effects  throughout  the  state 
where  other  newspapers  have  been  denied 
access  to  community  college  financial  rec¬ 
ords. 

• 

Reform  paper 
is  suspended 

The  Oregon  Spectator,  Oregon  City, 
founded  earlier  in  1972  as  a  reform  news¬ 
paper  for  Clackamas  County,  has  sus¬ 
pended  publication  for  an  indefinite  peri¬ 
od,  said  Rob  Ziemer,  publisher  of  the  lo¬ 
cally-owned,  independent  newspaper. 

Ziemer  said  money  being  held  in  trust 
from  more  than  1,000  subscribers  would 
be  retui  ned  to  them.  The  original  Oregon 
Spectator  was  the  first  paper  published 
west  of  the  Rocky  Mountains,  it  was  re¬ 
ported.  It  was  founded  in  Oregon  City  in 
1846  and  suspended  publication  in  19.54. 
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Our  marlwts 
areas 
aaaressive 
as  ear 

newspapers. 

Linage  and  revenues  are  up  at  Harte-Hanks.  The  reason. 

We  operate  in  affluent,  growing  markets. 

In  1 2  months,  five  important  newspapers  have  joined 
our  group.  Now  there  are  19  Harte-Hanks  newspapers  located  in 
six  states.  Each  operates  with  local  publisher  autonomy... backed 
by  our  skilled  corporate  staff. 

In  short  we’re  filling  the  vital  information  needs  of 
aggressive  markets.  It  adds  up  to  news.  Increased  linage.  And  profits. 


kARTE'kANks  NEWSpApERS,  InC. 


Abilene  Reporter-News 
Anderson  Independent-Mail 
Big  Spring  Herald 
Bryan/College  Station 
Eagle 

Commerce  Journal 
Corpus  Christ!  Caller-Times 


Corsicana  Sun 
Denison  Herald 
Framingham  News 
Greenville  Herald-Banner 
Hamilton  Journal  News 
Huntsville  Item 
Lewisville  Leader 


Marshall  News  Messenger 
Paris  News 

San  Angelo  Standard-Times 
San  Antonio  Express  &  News 
Woodbury  Times 
Ypsilanli  Press 


Executive  Offices:  Harte-Hanks  Newspapers,  Inc.,  P.  O.  Box  269,  San  Antonio,  Texas  78291 


Reporter  proves 
ability  overcomes 
sex  prejudice 

While  she  fights  discrimination  against 
women  in  the  profession,  reporter  Chi-isty 
Bulkeley  says:  “Male  or  female,  a  jour¬ 
nalist  must  do  the  job  right.” 

Miss  Bulkeley  has  made  it  a  point  to 
follow  her  own  advice  during  her  eight- 
year  professional  career  with  the  Roches¬ 
ter  (N.Y.)  Times-Union. 

Since  joining  the  Times-Union  staff  in 
1964,  she  was  moved  through  the  ranks 
of  general  assignment  duties  and  county 
government  reporter  to  cover  city  hall  and 
now  politics.  She  will  be  among  the  few 
women  reporters  covering  the  national  po¬ 
litical  conventions  this  summer. 

Miss  Bulkeley  talked  about  her  work  at 
Bowling  Green  State  University  when  she 
was  taking  part  in  Journalism  Week  activ¬ 
ities.  She  also  discussed  the  progress  of 
women  in  the  newspaper  field  and  efforts 
of  Theta  Sigma  Phi,  women’s  journalism 
society,  to  gain  equality. 

She  said  it  was  difficult  to  accurately 
measure  women’s  progress  in  journalism. 
“The  number  of  women  on  newspaper 
staffs  have  increased  but  the  problem  with 
collecting  numbers  is  that  w'e  don’t  know 
what  the  situation  was  five  or  10  years 
ago.” 

“Numbers  don’t  show  what  a  look 
around  any  newsroom  or  executive  suite 
will.  Women  aren’t  included  in  editing  and 
management  positions  in  proportion  to 
their  numbers  on  the  staffs,”  she  contin¬ 
ued. 

Recognize  her  limitations 

A  woman  has  to  “beat  the  pants  off 
men”  to  get  a  top  position.  Miss  Bulkeley 
said.  However,  she  pointed  out,  a  woman, 
as  anyone  else,  must  recognize  her  limita¬ 
tions.  “A  woman  who  makes  it  to  a  top 
position  and  fails  to  produce  is  going  to 
make  it  16  times  harder  for  other,  per¬ 
haps  more  capable  women,  to  overcome 
discrimination,”  she  said. 

She  warned  that  some  men,  particularly 
those  who  incompetently  handle  manage¬ 
ment  jobs,  would  like  to  see  a  woman  rise 
to  a  job  and  then  muff  her  chance. 

Miss  Bulkeley  said  that  she  had  been 
offered  an  editor’s  jiosition  but  turne<l  it 
down  because  a  “newspaper  needs  good 


Christy  Bulkeley 


reporters  and  I  knew  my  limitations.  I 
didn’t  want  to  rise  to  a  level  of  incompe¬ 
tency.” 

Her  advice  to  women  who  want  to  pro¬ 
gress  in  the  field  of  communications  is  to 
acquire  skills  necessary  for  the  job  and 
■simply  “go  to  it.” 

Her  adherence  to  “doing  the  job  right” 
stems  from  her  childhood  in  Abingdon,  Ill. 

“I  came  home  from  school  one  day  and 
told  my  parents  that  other  kids  were  get¬ 
ting  dimes  for  every  A  they  received  on 
their  report  cards.  My  parents  told  me  I 
would  get  no  dimes  because  I  was  SUP¬ 
POSED  to  get  A’s  and  when  I  didn’t  there 
would  be  trouble.  If  I  wanted  to  earn 
extra  spending  money,  they  told  me.  I’d 
have  to  work  for  it  by  doing  more  chores 
at  home,”  she  recalled. 

She  began  her  journalistic  career  in  the 
eighth  grade  by  working  part-time  for  her 
hometown  weekly  paper — which  was 
founded  by  two  women — and  it  never  oc¬ 
curred  to  her  that  anyone  would  ever 
question  the  abilities  of  female  reporters. 

In  1964,  armed  with  a  journalism  de¬ 
gree  from  the  University  of  Missouri  and 
prepared  to  set  the  “world  on  fire”  she 
went  to  Rochester  where  she  was  immedi¬ 
ately  assigned  to  what  she  called  the 
“busy  work  desk”  at  the  Times-Union. 

On  her  own  time 

It  was  her  reaction  to  this  assignment 
that  probably  separates  Miss  Bulkeley 


from  most  reporters.  Instead  of  becoming 
discouraged  she  started  going  to  city 
council  meetings  on  her  own  time.  “It  was 
better  than  television  and  cheaper  than 
the  movies.  I  got  to  know  the  council 
members  and  learned  more  about  city  gov¬ 
ernment  than  the  city  government  report¬ 
er  knew,”  she  related. 

It  didn’t  take  long  until  the  Times- 
Union  editors  realized  that  anyone  who 
expressed  such  a  keen  interest  in  politics 
and  used  her  own  time  to  learn  as  much 
as  she  could  about  the  local  political  scene 
was  someone  special.  When  the  male  gov¬ 
ernment  reporter  left,  she  got  the  job. 

“Women  have  to  prove  that  they  can 
get  the  story.  Then  it  is  possiible  for  them 
to  move  up  through  the  ranks  and  be 
recognized  for  their  ability  and  achieve¬ 
ments,”  she  said. 

There  are  some  advantages  to  being  a 
reporter  who  “just  happens  to  be  female,” 
Miss  Bulkeley  said. 

“Male  reporters  have  to  buy  their  own 
drinks.  I  never  do,”  she  noted,  then  seri¬ 
ously  said,  “Don’t  believe  the  old  adage 
about  the  source  of  news  stories.  I’ve 
learned  more  from  drinking  coffee  with 
secretaries  than  guys  have  in  the  men’s 
room.” 

• 

Hard  nosed  editors 
are  best  teachers 

“Any  editor  would  I’eact  faster  to  a  hot 
story  than  to  a  cold  cocktail,”  Edwin  B. 
Stern,  executive  recruiter  in  public  rela¬ 
tions  told  a  New  York  University  public 
relations  class  in  an  address  on  Careers  in 
Public  Relations. 

“The  importance  of  ‘contacts’  has  evap¬ 
orated.  And  in  its  place  today’s  priority 
is  the  creative  ability  to  find  the  interest¬ 
ing  news  aspects  and  then  present  them 
professionally,”  Stern  said. 

“Even  in  today’s  world  of  anti-authority 
and  rebellion  toward  discipline,  the  best 
preparation  for  a  public  relations  career 
is  one  to  two  years  under  a  tough,  hard- 
nosed  editor  who  knows  how  to  wield  a 
blue  pencil,  transform  a  typewritten  fonn- 
ula  of  gruel  into  a  sparkling,  concise 
story  beyond  the  level  of  functional  lit¬ 
eracy.” 

• 

Radio  dee  jay 
writing  for  papers 

Bill  Randle,  veteran  radio  personality 
in  Cleveland,  joins  Sun  Newspapers  there 
beginning  May  25  with  a  regular  page  of 
features  in  the  ten  local  community  pa¬ 
pers. 

Randle  now  retired  from  radio,  will 
offer  the  same  features  which  attracted  a 
large  li.rtening  audience  for  years  on 
WERE  Radio— “Ask  Your  Neighbor,” 
“Swap  and  Shop,”  and  “Sound  Off.”  Read¬ 
ers  will  be  invited  to  mail  in  comments  on 
current  events  for  the  “Sound  Off”  por¬ 
tion  of  the  page,  household  tips  for  “Ask 
Your  Neighbor”  and  recipes  for  a  new 
series  of  Bill  Randle  cook  books.  In  addi¬ 
tion,  he  is  developing  new  features  for  the 
page. 
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Annual  Repurt  nl 
Newspaper  Advertising  Linage 


An  exclusive  E&P 
pullout  section 


•  Included  in  this  Annual  Report  are  individual  newspaper 
linage  totals — 13,341,789,139  agate  lines  of  advertising  that 
appeared  in  1,524  daily  and  Sunday  newspapers  in  910  cities 
in  the  United  States  and  Canada  during  1971.  The  totals  are 
presented  for  retail,  general,  automotive,  financial  and  classi¬ 
fied  advertising,  and  total  advertising  linage  in  each  newspaper 
during  the  calendar  year  1971. 

•  Linage  for  266  newspapers  published  in  98  cities  measured 
by  Media  Records,  Inc.,  was  compiled  by  that  organization  and 
released  exclusively  to  E&P.  Editor  &  Pubiisher  sent  question¬ 
naires  to  all  other  daily  and  Sunday  newspapers  to  obtain 
equivalent  figures  included  in  this  report.  1,258  newspapers 
in  818  cities  reported  linage  to  Editor  &  Publisher. 

•  Tabulations  include  national  advertising  appearing  in  Family 
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Weekly,  Parade,  Puck — ^The  Comic  Weekly,  and  Metro  Sunday 
News  Magazines,  as  well  as  other  publications  distributed  as 
sections  of  weekend  editions. 
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J.  B.  FUQUA  ERNEST  J.  LOEBBECKE 


TWO  MORE  "National" 
Companies  are 


Investing  Millions  in 


THE 

WATERFALL 
ENTRANCE 
TO  THE 

DEVELOPMENT 


GILCREASE  HILLS, 


a  new  1,644  acre  “full  life"  resi- 
?  dential  development,  just  7  min- 
utes  from  downtown  Tulsa,  is  being 
developed  by  Fuqua  Industries,  Inc. 
wjjf'  and  The  Tl  Corporation  (of  California) 
and,  when  completed,  will  add  a  QUAR¬ 
TER  BILLION  DOLLAR  suburb  to  the 
city.  J.  B.  Fuqua,  Chairman  of  the  Board  and 
Chief  Executive  Officer  of  Fuqua  Industries, 
Inc.  and  Ernest  J.  Loebbecke,  Chairman  of  the 


THE  $250,000 

INFORMATION 

CENTER 


Board  and  Chief  Executive  Officer  of  The  Tl  Corpor¬ 
ation  (of  California)  have  expressed  their  faith  in  the 
continuing  growth  power  of  Tulsa,  most  recently 
spurred  by  the  new  Inland  Port  and  the  announce¬ 
ment  of  a  new  nine-block  downtown  complex.  And 
.  .  .  their  Gilcrease  Hills,  glowing  with  more  than 
$8,000,000  already  invested  in  streets,  recreational 
facilities,  buildings  and  new  homes  is  another  reason 
Tulsa  is  Terrific!!  Follow  Gilcrease  Hills  with  your 
marketing  and  advertising  programs  in  the  two  domin¬ 
ant  media  of  TULSA.  . . 


THE  OIL  CAPITAL  NEWSPAPERS 


morning  /  evening  /  Sunday 
Two  Independent  and  separately  owned  Newspapers 
—  Representatives -BRANHAM-MOLONEY 


AN  OCEAN  PORT 


pi>'c  Breoib  .^i 


nawgation  AUD 

800«T^t5i;^4" 


Total  Advertising  Linage  in  1,510  Newspapers 


Source 

Cities 

Papers 

Retail 

General 

Media  Records 

.  98 

266 

3.124.945.698 

436.021.130 

Editor  &.  Publisher 

.  818 

1.258 

4.959.476.203 

540.836.797 

Grand  Totals  . 

.  916 

1.524 

8.084.421.901 

976.857.927 

Automotive 

122.749.694 

46.775.731 

169.525.425 


Financial 

111.436.596 

42.814.767 

154.251.363 


Classified  Totals 


1.326.143.516  5.I52.2I7.72S 

1. 817.441. 137  8.I89.57I.4I4 

3.243.584.653  13.341,789.139 


NOTE;  Figures  in  the  second  column  of  this  table  (number  of  newspapers)  includes  both  daily  and  Sunday  newspapers,  both 
for  Media  Records  and  E&P  tabulations.  Totals  do  not  add  across  since  only  major  classifications  are  shown. 


1971  Newspaper  Linage,  measured  by  Media  Records 


Total 

Auto-  Adver- 


Newspaper 

Retail 

General 

motive 

Financial  Classified 

tising 

ARIZONA 

Phoenix  Republic  . 

(m) 

27.281.381 

2.I98.II0 

1.153.097 

503.672 

11.736.559  43.025.306 

Phoenix  Republic  . 

(S) 

9.945.016 

1.169.753 

148.638 

266,150 

4.244.891 

15.789.856 

Phoenix  Gazette  . 

(e) 

27.030.490 

2.167.168 

1. 142.371 

497.376 

11,605.569  42,523.161 

ARKANSAS 

Little  Rock 

Arkansas  Gazette  . 

(m) 

11.469.360 

952.476 

448.715 

418.620 

3,401,575 

16,859.881 

P-Arkansas  Gazette  . . . 

(S) 

3.336,288 

1.067,401 

83.393 

320.555 

1.127.723 

5,951.898 

Arkansas  Democrat 

<e) 

5.750.743 

974.033 

481.473 

223.465 

1,849,927 

9.457.884 

x-Arkansas  Democrat 

(S) 

1.972.868 

989.203 

123.968 

143.663 

659,034 

3.904,350 

CALIFORNIA 

Fresno  Bee  . 

(e) 

13.461.710 

1.408.607 

389.383 

302.812 

4.710.672 

20.432,873 

p-Fresno  Bee  . 

(S) 

4.539,758 

1.285.656 

117.796 

79.481 

I.9SI.062 

8.022.635 

pr-Lonfl  Beach  Independent 

(m) 

16,184.812 

1.987,711 

658.564 

614.196 

5.956.872 

25.854.944 

p-pr-Long  Beach  Independent 

Press  Telegram  . 

pr-Long  Beach 

(S) 

5.207,428 

1.248.875 

84.405 

47.908 

2.055.667 

9,022.107 

Press  Telegram  . 

(e) 

17,649.857 

2.042,213 

681.230 

632.305 

7,593.543 

29.208.462 

pr-Los  Angeles  Times 

(m) 

39.689.865 

4.733.844 

1.127.337 

1.837.506 

18.964.377 

66.435.616 

pr>Los  Angeles  Times  ... 
Los  Angeles 

(S) 

22.782,752 

3.682.290 

241,761 

475.805 

13.504.102 

40.690.140 

HeraldwExaminer  . 

Los  Angeles 

Herald’Examiner  . 

(e) 

7.479,775 

2,082.747 

477.894 

224.348 

1.592.550 

1 1.892.187 

(8) 

2.466.448 

904.888 

63.969 

20.893 

869.916 

4.327.580 

fd-Modesto  Bee  . 

(e) 

10.065.270 

715.397 

315.112 

252.206 

3.147.835 

14.884.894 

p- Modesto  Bee 

(S) 

2,296,702 

889.547 

41.138 

41,301 

828,605 

4.157.814 

*Orange  County  Register  . 

(me) 

21.511.030 

1.866.967 

538.715 

644.443 

16.030.515  40.900.072 

*Orange  County  Register  . 

(S) 

7.107,654 

1.082.608 

54.322 

65.376 

4.860.146 

13.175.693 

Sacramento  Bee 

(0) 

17.044,286 

1.827.483 

804.549 

321.554 

7.954.603 

28.009.306 

P'Sacramento  Bee 

AS) 

5.132.725 

1.273.839 

144.006 

54.221 

2.957.622 

9.566.641 

Sacramento  Union  . 

.  (m) 

10.681.934 

1.040.609 

543.002 

259.126 

4.758.001 

17.486,497 

x-Sacramento  Union  . .  . 

(S) 

1,801.311 

819.162 

49.041 

11.057 

832.197 

3.518.679 

San  Diego  Union  . 

•  (m) 

15.014.907 

2.133.649 

941.816 

583.591 

10.045.795 

28.889.599 

p>San  Diego  Union  . 

AS) 

9.866.619 

1.289,231 

1 18.647 

93.458 

2.978.607 

14,355.100 

San  Diego  Tribune  . 

..(e) 

22.364,086 

2.243.779 

997.005 

616.559 

9.830.897 

36.250.946 

San  Francisco  Chronicle  . 

(m) 

11.307,019 

2.966.551 

590.404 

831,933 

7.913.189  23.637.069 

San  Francisco  Examiner  . 
San  Francisco  Examiner  A 

.  te) 

11.817.978 

2.784.579 

577,043 

794.352 

7.817.741 

24.166.713 

Chronicle  . 

(8) 

6.117.232 

2.077.545 

119.641 

59.611 

3,387.981 

11.774.211 

pr-San  Jose  Mercury  . .  . 

(m) 

26.963.771 

2,249.087 

1,499.921 

625.963 

14.841.673  46.262.884 

pr-San  Jose  News  . 

(e) 

26.692,973 

2.255.624 

1.487.052 

623.062 

14.902.046  46.169.702 

P-San  Jose  Mercury- News 

(S) 

9.063.563 

1.584.011 

177.676 

67,526 

3,641.577 

14.536.504 

Denver  Rocky  Mt.  News 


p-pr- Hartford  Courant 
*-Waterbury  American  & 


x-Waterbury  Republican 


Washinpton  News 
Washinrton  Post 
p-Washlnpton  Post 
Washington  Star 


pr-x-Cocoa  Today 


COLORADO 
.  (m)  20,402.043  1.447.038 


540.330  611.076  11.258.580  34.333.089 


vs  (S) 

4.578.326 

1.022,153 

75.389 

113.284 

1.595.998 

7.386.527 

(e) 

22.150.164 

2.464.787 

680,683 

1,024,922 

11.984.952 

38.345.143 

AS) 

8.771.941 

1,528,515 

108.008 

208.376 

5,837,937 

16.457.530 

CONNECTICUT 

.  ..(m) 

12.082.649 

2,248,182 

731,249 

659.565 

7,557.236  23.491.891 

.  AS) 

11,219.568 

1.981,127 

254.999 

131,157 

2.479,519 

16.074.938 

(m&e) 

9.818.642 

854,949 

260.407 

625.931 

4.289.511 

15.917.552 

(S) 

6.778,844 

898,524 

59.489 

229,195 

1.398.763 

9.382.659 

DISTRICT  OF  COLUMBIA 

...(e) 

9.310.050 

990.382 

421,922 

285.064 

2.956,992 

14.083.368 

29.712.741 

3.561.916 

954.807 

1.204,980 

14.135.085 

49.663.190 

.  (S) 

13,901,450 

2,772.655 

177,804 

336.743 

5,332.537  22,533.618 

...(e) 

14,7.’>8.0I5 

2.132.941 

623.949 

824.064 

4.749.568 

23.564.042 

...(8) 

8.393.779 

1.278.541 

104.739 

317,241 

1.815.442 

11.930.711 

FLORIDA 

10.459.465 

336.538 

264.696 

242.882 

4,351.000 

15.865.154 

...(8) 

3,673,598 

802.386 

29.982 

127,912 

749.946 

5,390.333 

Total 

Auto-  Adver- 

Newspaper  Retail  General  motive  Financial  Classified  tising 


Columbus  Dispatch  . (e)  21,677,836 

Columbus  Dispatch  . (S)  12.868.360 

Columbus  Citizen  Journal  (m)  6.566.474 
pr-fd-Fort  Lauderdale  News  (e)  26.907.773 
P-Fort  Lauderdale  News  (S)  12.066.192 
Fort  Lauderdale  News  (Sat.)  6.192.971 
Jacksonville  Times-Union  (m)  21,476,196 
Jacksonville  Times-Union  (S)  7.367.004 

Jacksonville  Journal  . (e)  8.592.998 

pr-Miami  Herald  . (m)  40.729.065 

pr-Miami  Herald  .  (S)  15.815.885 

pr-Miami  News  .  (e)  6.269.176 

pr-DrIando  Sentinel  .  .(m)  20.498.272 
pr-Orlando  Sentinel  (S)  7.904.962 

pr-Orlando  Star  . (e)  19,062,238 

St.  Petersburg 

Independent  . (e)  10.231.728 

pr-St.  Petersburg  Times  (m)  23.858,275 
p-pr-St.  Petersburg  Times  (S)  11.232.671 
pr-Tallahasse  Democrat  (e)  10.443.983 

Tallahasse  Democrat  . (S)  3.921.243 

pr-Tampa  Tribune  .  (m)  21.336.747 

Tampa  Tribune  . (S)  7.948.206 

Tampa  Times  . (e)  10.852.051 

West  Palm  Beach  Post  (m)  22.538.650 
fd-West  Palm  Beach  Times  (e)  19.998,608 
P-West  Palm  Beach  Post 

Times  . (S)  9,149,669 


2,166.803 

1,371,212 

985,666 

8.700.517 

35.089.705 

1.237.021 

271.441 

238.322 

5.744,752 

20.363.116 

1.675.984 

561,621 

960.033 

2.788.212 

12.749.140 

1.374.833 

930.840 

806.902 

9.739.103 

40.113.418 

1.197,541 

107.522 

293.779 

2.774.691 

16,557.365 

40.271 

57.653 

123.800 

2.401.902 

8,879.350 

1,626.525 

I.2I3.80I 

567,951 

6.915.660 

31.932.775 

636.203 

184.402 

170.301 

2,475.671 

10.839.087 

1.526.074 

867.089 

450.501 

6.883.765 

18.404.266 

2.863.772 

1,158.107 

1.253.452 

13.897.953 

59.973.260 

1.958.288 

221.267 

538.030 

8.407.353 

26.955.016 

2.877,724 

679.C23 

553.626 

14.204.611 

24.723,090 

1,430.041 

587.960 

586.104 

8.165.632 

31.465.356 

1.294.354 

92,225 

473.869 

2.246.272 

12.044.563 

1,380.209 

577,201 

511.678 

7.840,950 

30.114,244 

1.660,671 

664.932 

852,206 

9.897.347 

23.706.292 

1.814.821 

952.939 

1.153.276 

11.739.815 

39.571.530 

1,551,354 

175,359 

533.545 

2.598.958 

16.095.290 

572.652 

163.622 

323.567 

2.993.917 

14.790.069 

444,872 

41,865 

212.703 

920.206 

5,571,369 

1.917.561 

709,132 

590.083 

9.684.025 

34.340,594 

773.084 

84,457 

143.973 

3.153.897 

12,108.600 

1.713,491 

617.951 

456.506 

8.960.697 

22.768.450 

1.073.486 

415.995 

343.722 

7.146.064 

31.752.267 

1,034.202 

396.508 

327.149 

5.373.810 

27.171.160 

1.071,680 

88.946 

256.569 

1.976.163 

12.596.659 

GEORGIA 


Atlanta  Constitution 

.  (m) 

18.961.648 

2,775,740 

760.031 

1.029.182 

13.194.158 

36.853.825 

pr*Atlanta  Journal 
Atlanta  Journal  & 

(e) 

26.842.295 

2.889,292 

978.619 

1.114,538 

13.003.407  45.006.611 

Constitution 

...  (S) 

10.914.578 

1.402.709 

172.769 

195,797 

6.246.322 

18,937.356 

Macon  Telegraph 

(m) 

8.784,227 

848.505 

276.382 

231.168 

2.307.878 

12.481.544 

Macon  News 

(e) 

8.776.071 

841.401 

281.833 

231.936 

2,320,509 

12.660.089 

p- Macon  Telegraph  A 

News  (S) 

2.915.294 

874,086 

41.849 

157.175 

731.737 

4.722.115 

HAWAII 

Honolulu  Advertiser  ..  (m)  16.493.598  2,101.147 

Honolulu  Star  Bulletin  .  (e)  18.543,420  2.170,824 
p- Honolulu  Star  Bulletin 

&  Advertiser  . (S)  6.396.323  1.168,344 


924.902  1.155.920 
962.852  1,161.809 

203,709  162.022 


7.204.261  29.238.433 
7.171.294  30.212.656 

2.635.238  10.597,225 


ILLINOIS 


pr«Chicago  Tribune  . 

.  (m) 

32.013.777 

5.055.355 

1.787.332  41.022.380 

10.537.566 

51.661.422 

pr-Chicago  Tribune  . 

AS) 

13.219.492 

3.808.937 

156.030 

17.754.967 

7.312.871 

25.070.782 

pr-Chicago  Daily  News 

(0) 

12,647,461 

3.790.527 

673.651 

17.914.707 

4.125.878 

22.089,101 

pr-Chicago  Sun  Times 

.  (m) 

17.528.404 

2.837,155 

635.743 

21.532.942 

7.630.594 

29.184.401 

pr^p-Chicago  Sun  Times 

(S) 

13,023.847 

2.165.341 

176.455 

15.654.217 

2.I82.2M7 

17.837.274 

pr-Chicago  Today  . 

(e) 

5.635.278 

1.824.204 

438.040 

8,205.314 

1,443.442 

10.201.708 

pr-Chicago  Today 

AS) 

3.566.400 

551.868 

43.428 

4.179.685 

624.923 

4.805.080 

*Peoria  Journal  Star  (eAm) 

11.450.103 

1.100.355 

573.972 

562.286 

4,787.377 

18.687.343 

p-Peoria  Journal  Star  .. 

AS) 

4,319.209 

1.020.847 

82.086 

62.246 

1,161. 171 

6.648.422 

pr-Quincy  Patriot  Ledger 

.  (e) 

8.809.233 

608.169 

979.091 

410.520 

3.936.178 

14.897,673 

•-Rockford  Star  (e)  4. 

Register-Republic  . 

.  (m) 

11.888.173 

951.944 

596.701 

232.807 

4.713,714 

18.494.606 

p- Rockford  Register  Star 

AS) 

3,419.728 

687.649 

117,859 

111.067 

1.186.933 

5.525,928 

INDIANA 

Fort  Wayne  Journal 

Gazette  . 

.  (m) 

9.648.303 

1.236.810 

661.878 

305,270 

6,489.939 

18.503.806 

p-Fort  Wayne  Journal 

Gazette  . 

(S) 

5.487.553 

969.075 

58.408 

182,147 

1.498.680 

8,254.681 

Fort  Wayne  New  Sentinel 

(e) 

14.979.441 

1,370.417 

673,585 

379.566 

6.683.108 

24.319.951 

Indianapolis  News  .  .. 

(e) 

16.071.969 

1.969.746 

698.071 

469,145 

8.928.811 

28,320.795 

Indianapolis  Star  . 

(m) 

15,833.387 

2.047.025 

689.158 

428.032 

8.925.654 

28.091,210 

Indianapolis  Star  .  . 

AS) 

12.131.957 

1.366,610 

121.842 

153,816 

3.024.276 

16.805.269 

{Continued  on  page  2A) 
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Newspaper 

Retail 
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Auto¬ 

motive 

Financial  Classified 

Adver¬ 

tising 

uncie  Press  . 

(e) 

8,410,505 

529,966 

438,018 

313.647 

2.435.588 

12.195.668 

Huncie  Star 

(m) 

8.518.689 

491.928 

400.564 

219.766 

2.437.768 

12.193.025 

X'Muncic  Star  . 

(S) 

2.746.805 

829.930 

54.181 

198.542 

947.523 

4,777.204 

South  Bend  Tribune  . . 

(e) 

14,824,658 

1.164.964 

775.131 

349.664 

3.869,536 

21.175.156 

P'South  Bend  Tribune 

(S) 

5.598.651 

468.495 

188.621 

243.048 

868.552 

7,367.638 

pr-Oes  Moines  Register 

(m) 

3.206.459 

IOWA 

1.266.053 

284.646 

257.976 

3.376.691 

8.506.413 

pr>Des  Moines  Tribune 

(e) 

9,499  664 

1.227.631 

308.178 

260.095 

3.351. 117 

14.720.109 

pr>Des  Moines  Register 

(S) 

4.548.156 

1.345.936 

58.802 

1 18.011 

2.270,933 

8,343.062 

’•Baton  Rouge  Advocate 
(m)  &.  State  Times 

(e) 

LOUISIANA 

16.987.439  1.821.736 

532.656 

620.716 

5,192,884 

25.586.173 

p-Baton  Rouge  Advocate 

(S) 

5.136.362 

945.653 

43.522 

142.729 

1,269.075 

7,569.774 

Shreveport  Journal 

(e) 

8.376.926 

1.316.560 

335.141 

202.105 

4.837.079 

15.453.060 

Shreveport  Times 

.  (ml 

13.755.163 

1.434.133 

340.138 

201.100 

4.816.359 

20,696.301 

Shreveport  Times  . 

(S) 

6.566.412 

465.308 

61.928 

61,271 

1,475.819 

8.753.511 

x-Bangor  News 

(ml 

8.123.162 

MAINE 

1.650.857 

310.009 

253,373 

2.776,979 

13,354.821 

pr-p-Baltimore 

News-American 

(S) 

MARYLAND 

5.869.167  1.219.252 

171,575 

45,285 

1,328,933 

8.638.263 

pr-Baltimore 

News-American 

(e) 

11.872.014 

1.050.367 

841.096 

362. 1 1 5 

2.857,582 

17.135.312 

Baltimore  Sun 

(m) 

7.833.936 

2.294.067 

782.310 

598.361 

5.557.223 

17.238,433 

Baltimore  Sun 

(e) 

15.099.185 

2.317.765 

1,210.528 

518.475 

5.479.673 

24.728.340 

Baltimore  Sun 

(S) 

12.698.141 

1.303.666 

642.624 

208.381 

4,053,053 

18.914.047 

fd-Boston  Globe 

(e) 

MASSACHUSETTS 
9.246.373  2.754.734  639.411 

608.140 

5,245.925 

18.612.026 

Boston  Globe 

(m) 

9.702.018 

3.146.745 

740.144 

680.466 

7.765.095 

22,168.535 

p-pr- Boston  Globe 

(S) 

10.743.263 

2.893.992 

207.646 

61.534 

7,624.122 

21.533.996 

Boston  Herald  Traveler 

(m) 

6.608.198 

2.218.977 

524.582 

527.927 

4.428.821 

14.478.913 

pr-Boston  Herald  Traveler  (S) 

6.154.753 

1.758.409 

154.329 

60.215 

3,093.071 

11,223.141 

Lowell  Sun 

(e) 

7.464.420 

579.100 

170.136 

244.757 

2.728.828 

11.374.181 

I- Lowell  Sun 

(S) 

3.661.177 

732.079 

57.073 

119.005 

1,353,733 

5.946.106 

Lynn  Item 

(e) 

6.046.663 

419.162 

349,196 

451,503 

2.201,601 

9.605.348 

pr- Detroit  Free  Press 

(m) 

MICHIGAN 
11.551.384  2.153.791 

753.796 

687.174 

3.878.837 

19.058.000 

p-pr- Detroit  Free  Press 

(S) 

5.397.722 

1.674.305 

79.957 

176.318 

1,042.833 

8.374.338 

pr- Detroit  News 

(e) 

23.697.259 

3.055.355 

817.478 

608.577 

7.891.213 

36.107.640 

pr- Detroit  News  .. 

(8) 

11.396.495 

1,755.766 

106.150 

148.222 

4,895.099 

18.302.240 

Pontiac  Press 

(e) 

16.569.453 

584.689 

689,133 

348.231 

4.127,756  22.564.841 

MINNESOTA 


Minneapolis  Tribune 

<m) 

8.007,150 

1.739.183 

919,915 

1,087,765 

10,358,456 

22,160,313 

pr-Minneapolis  Star 

(e) 

20.172.151 

2.0S7.Z3I 

983.110 

1,151,102 

10.336.814 

34,764.036 

Minneapolis  Tribune 

(S) 

11.363.083 

1.670,585 

208.450 

336,243 

6.983,595 

20.562.975 

St.  Paul  Pioneer  Press 

(m) 

5.347.213 

1.801.287 

556.423 

854.625 

6.828.806 

15.535.799 

P-St.  Paul  Pioneer  Press 

(S) 

8.467.690 

1.397.377 

119,749 

263.356 

3.041.071 

13.354.788 

pr*St.  Paul  Dispatch 

(e) 

15.926.899 

1,897,576 

644.381 

1,033,699 

6.844.105 

26.362.222 

pr* Kansas  City  Times 

(m) 

MISSOURI 
18.910.642  1.439.912 

634.965 

316.620 

5.195.601 

26.509.856 

pr- Kansas  City  Star 

.  (e) 

9.356.041 

1.532.569 

618,893 

325,495 

5.105.448 

16.976.905 

Kansas  City  Star 

(S) 

7,653.724 

1,518.808 

161,261 

363,166 

3,529,940 

13.233.197 

pr-fd-St.  Louis  Globe 
Democrat . 

(m) 

10.283.813 

2,028,441 

723,755 

899,553 

2,535,692 

16.538.249 

pr*St.  Louis  Globe 
Democrat 

(we) 

4.669.956 

1.079.100 

220,133 

121.192 

1.623, 122 

7.733.104 

pr-St.  Louis  Post-Dispatch  (e) 

17,090,219 

2.284.136 

734,398 

790,265 

7,089,726 

28.068.290 

O-pr-St.  Louis  Post- 
Dispatch  . 

(S) 

12.299,067 

2,076,398 

180,015 

162,616 

5,806,100  20,536,697 

NEW  HAMPSHIRE 


*-Manchestcr  Union 


Leader  (All 

Day) 

7.504.610 

1.514,089 

394.586 

316.427 

2.852.802 

12,690.527 

*>Manchester  News 

(S) 

2,926.919 

925.016 

78.323 

165.323 

857.114 

4.959.244 

NEW  JERSEY 

Camden  Courier-Post 

.  (e) 

18,542.132 

1.424.320 

642,444 

512.691 

7.402.564 

28.827.590 

pr- Hackensack  Record 

(e) 

19.072,420 

2.190.442 

783.369 

841,132 

5.684.739 

28.794.132 

pr-x- Hackensack  Record 

(S) 

5.939,622 

1.067.666 

66.954 

140.185 

1.615.254 

8.865.901 

pr- Newark  Star  Ledger 

(m) 

12.327.981 

2.II5.I85 

681.378 

362.276 

6.640.759 

22.494.006 

p-pr-Newark  Star  Ledger 

(S) 

9.786.198 

1.305.679 

220.864 

152.720 

3.067.727 

14.579.959 

pr- Newark  News 

.  (e) 

4.024.728 

830.737 

227.021 

177,265 

2.658.128 

8.018.524 

Newark  News  . 

(S) 

3.076.036 

579.341 

80.159 

75.372 

1.557.159 

5.377,455 

Plainfield  Courier  News 

(e) 

1 1,766.922 

645,317 

412.606 

618.000 

3.761.903 

17.340.019 

fd-Trenton  Times 

(e) 

9.390.843 

922,041 

328.882 

313,788 

3,549.818 

14,720,960 

x-Trenton  Times 

Advertiser  . 

.  (S) 

8.334,001 

979,267 

40.288 

238,008 

1,209,518 

10,964,474 

Total 


Newspaper 

Retail 

General 

Auto¬ 

motive 

Financial  Classified 

Adver¬ 

tising 

Trenton  Trentonian 

(m) 

7,618.829 

459,248 

202,649 

223,285 

3,855,651 

12.547,618 

x*Albany  Knickerbocker 
News  Union-Star 

(e) 

NEW  YORK 

12.191.961  2.101.635 

413.150 

389.556 

2.969.573 

18.199.318 

Albany  Times  Union  .. 

(m) 

9.203.389 

1,524,425 

411.410 

320.595 

4.979.619 

16.581.666 

p-Albany  Times  Union 

(8) 

7.076.170 

1.249.875 

129.364 

228.526 

2.017.905 

10.748.419 

n-Albany  Times  Union 

(S) 

7.076.170 

1,249.875 

129.364 

228.526 

2.017.905 

10.748.419 

Binghamton  Press 

(e) 

12.135,482 

1.042.321 

374.630 

365.362 

3.773.936 

17.831,690 

p-Binghamton  Press 

(S) 

4.092.857 

820.696 

137.553 

141,451 

1.072.586 

6,329.217 

Buffalo  Courier  Express 

(m) 

7.038,899 

1. 158.127 

1.188.068 

544.207 

2,553,693 

12,568.674 

p-pr-Buffalo 

Courier  Express 

(S) 

10.482.299 

1,528.968 

567.588 

70.488 

973.895 

13.623.958 

pr- Buffalo  News  . 

(e) 

25.278.073 

2.475.098 

1.643, 7in 

680.356 

6.2R2.068 

36.437.159 

‘•Erie  Times-(e)  &.  News 

(m) 

1 1.675.058 

859.932 

226.538 

381.444 

3.535.819 

16.836.390 

p-Erie  Times  News 

(S) 

4,451.626 

1.004.308 

48,779 

288.735 

1,872.124 

7.696.740 

Long  Island 

Newsday  (Suffolk) 

(e) 

23,472,672 

2.047.033 

961.766 

734,076 

6.685.052  33,973,915 

Long  Island 

Newsday  (Nassau) 

(e) 

24.462,889 

2.043.799 

959.575 

924,808 

6.643.646 

35.260.194 

New  York  Times 

(m) 

15.367.700 

6.405,218 

1.002.532 

3,248.600 

11.006.169 

37,144.051 

pr-New  York  Times 

(S) 

14,990.120 

9.519.427 

745.639 

667.704 

10.851,923 

36.788.203 

pr-New  York  News 

(m) 

20.780.018 

2.667.031 

970.152 

981.515 

1.968.560 

27.417.933 

pr-New  York  News 

(S) 

22.455.480 

2.288.272 

435.069 

185.282 

741.168 

26.107.276 

New  York  Post 

(e) 

8.453.672 

2.351.203 

430.154 

793.367 

1,480.276 

13.567.264 

Newburgh  News 

(e) 

9.876.067 

658.089 

408.977 

502.157 

1.983.811 

13.631.491 

Niagara  Falls  Gazette 

(e) 

10.621.590 

686.484 

231.052 

376.337 

2,145,980 

14.270,049 

X- Niagara  Falls  Gazette 

(S) 

3,101.710 

811.874 

23,486 

68.798 

802.847 

4.852.237 

Rochester  Democrat  &. 
Chronicle 

(m) 

10.828.217 

1.626.699 

1,429,262 

585.503 

5,140.221 

19.923.441 

pr- Rochester  Democrat  & 
Chronicle 

(S) 

9.045.413 

1,010,812 

316.970 

351.516 

2,879.824 

13.616.169 

pr- Rochester  Times  Union 

(e) 

16.663,696 

1,855.376 

1,172,479 

624.856 

3,632,244 

24,032.747 

pr-Syracuse  Herald  Journal 

(e) 

16.488.301 

1.666.022 

1,179,095 

336.858 

3,237,534 

23.032.480 

p-pr-Syracuse  Herald 
American 

(S) 

6.407,077 

1.323.128 

386.581 

144.819 

1.579,789 

9.874.661 

Syracuse  Post  Standard 

(m) 

6,227.101 

1.613.654 

797,628 

379,645 

1.543.927 

10.857,390 

Westchester  Rockland  Group 
Mamaroneck  Times  (e) 

7.359.573 

2.017.658 

471.580 

638.756 

2.406.900 

12.924.628 

Mt.  Vernon  Argus 

(e) 

7.888,319 

2,056,712 

507.547 

616.488 

2.600.937 

13.707.079 

New  Rochelle  Standard 
Star  . 

(e> 

8.206.296 

2.087.692 

509,999 

683,327 

2,625,968 

14.161.423 

Ossining  Citizen  Register 

(e) 

7.866.383 

2.030.056 

502.511 

612.340 

2.529.637 

13.577.783 

Peekskill  Star  . 

(e) 

7.114.634 

1.873.423 

558.824 

451.765 

1,168.834 

11.227.150 

Port  Chester  Item 

(e) 

8.21 1.360 

2.069.644 

491,525 

612.796 

2.600.220 

14. 025.512 

Rockirnd  Journal  News 

(e) 

10.573.720 

2.280.932 

671.012 

643.971 

3.875.182 

18.271.716 

Tarrytown  News 

(e) 

7.205.412 

1 .997.043 

520.943 

603.860 

2.524.531 

12.892.018 

Yonkers  Herald  Statesman (e) 

9.762.580 

2.049.710 

551.963 

836.567 

3,212.065 

16.525.518 

White  Plains  Reporter 
Dispatch 

(e) 

10.881,470 

2,146,247 

741,221 

955,316 

3,585.200 

18,465,464 

Charlotte  News 

(e) 

NORTH  CAROLINA 
11.123.040  2.022.565  414.965 

449.257 

8.839.236 

22,993.537 

pr-Charlotte  Observer 

.  (m) 

17.855.392 

2.065.110 

392,886 

445.262 

8,846.831 

29.720.421 

p-Charlotte  Observer 

(S) 

5,798,958 

1.246.437 

108.688 

165.722 

3.160.629 

10.614,608 

pr- Akron  Beacon  Journal 

(e) 

21.770.130 

OHIO 

1,961,772 

569.208 

479.690 

8.449.449 

33.498.299 

p-pr-Akron  Beacon  Journal 

(S) 

9.721.498 

1.372.091 

136.590 

70.728 

3.659.372 

14.960.872 

Cincinnati  Enquirer 

(m) 

14.991.076 

1.956,434 

707,944 

873.877 

12.602,235  31.271.637 

Cincinnati  Enquirer 

(S) 

13,179,739 

1.294.262 

88.393 

154,826 

4,245.271 

18,963.754 

pr-Cincinnati  Post  & 

Times  Star 

(e) 

17,951.275 

2.521,505 

824.956 

610,912 

6.789.841 

28.856,500 

pr-Cleveland  Plain  Dealer 

(m) 

15,256.952 

2.901.792 

872.142 

1.081.783 

11.068,640 

31.411.405 

pr-Clevetand  Plain  Dealer 

(S) 

12.331.792 

1.834.383 

124,085 

218.891 

5.499.609  20.014.590 

pr-Cleveland  Press 

(e) 

20,845.645 

2.717.498 

842.047 

806,070 

6.974.847 

32,329.782 

Dayton  Journal  Herald 

(m) 

18.094.176 

1.598.523 

914.497 

296,947 

7.753.168 

28.831.065 

Dayton  News 

(e) 

19,111.364 

1,662.124 

924,142 

301.744 

7.791.045 

29.906.715 

p- Dayton  News . 

(S) 

7.341.281 

1.126.842 

41,514 

75.342 

1,843,948 

10.517,203 

fd-Toledo  Times 

(m) 

2,896,885 

1,121,131 

690.042 

315.024 

2.289.609 

7,364,264 

Toledo  Blade 

(e) 

17,505,845 

1.437.660 

731.687 

405.144 

5.688.455 

25.857.717 

Toledo  Blade  . 

(S) 

9.745.539 

886.480 

165.896 

129,060 

2,461.045 

13.390.355 

Portland  Oregonian 

(m) 

22.297.250 

OREGON 

1.968,820 

600.959 

406.426 

10.375.282 

35.845.979 

p-Portland  Oregonian 

(S) 

7.691.490 

1.389.303 

96.507 

57.116 

4.344.490 

13,667.206 

pr-Portland  Oregon  Journal  (e) 

6.294.951 

1.595.789 

547.181 

347.621 

3,713.120 

12,513,323 

pr-Philadelphia  Bulletin 

(e) 

PENNSYLVANIA 
22,886,879  3,263.762  790.813 

717.978 

6,516.268  34.347.615 

p-pr-Philadelphia  Bulletin 

(S) 

9,721.665 

2,013.957 

210,773 

100.033 

1.895.692 

13.950.550 

pr-Philadelphia  Inquirer 

(m) 

12.043.079 

2,367.290 

668.414 

750.248 

8.658.436 

24.725.369 

pr-Philadelphia  Inquirer 

(S) 

15,557.756 

2,514.323 

244,733 

168.444 

4.688.898 

23.180.406 

Philadelphia  News 

.(e) 

7.330.800 

931,421 

619,812 

233,427 

3,356,849 

12,927.957 

MEDIA  RECORDS 
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EDITOR  6c  PUBLISHER  for  May  27,  1972 


Total 

Auto-  Adver- 

motive  Financial  Classified  tising 


Newspaper  Retail  General 

Pittsburgh  Post  Gazette  & 

Sun  Telegraph  . (m)  4.904.902  1.523.461  376.842 

Pittsburgh  Press  . (e)  10.976.869  1.779.597  398.636 

P-Pittsburgh  Press  . (8  )  7,165.061  1.211,319  47,145 

PUERTO  RICO 

San  Juan  Star  . (m)  4.186,039  1,948.394  340.226 

San  Juan  Star  . (8  )  901.054  465.516  75.367 

RHODE  ISLAND 

Providence  Bulletin  (e)  12,908.620  1.661,523  716.448 

Providence  Journal  . (m)  8.258.769  1.868,160  1.444.078 

pr-ProvIdence  Journal  ...  (S)  9,675.179  1.405.659  781.968 

TEXAS 

pr-Dallas  News  . (m)  23.588,420  2.471.300  685,242 

pr-Dallas  News  . (S)  8.458.586  1.671,590  96.607 

pr-Dallas  Times  Herald  .  .  (e)  25.799.721  3.033.945  585.331 

p-pr-Dallas  Times  Herald  (S)  10.540.450  1,720.036  101.541 

Fort  W-irth  Siv  Telegram  (m)  1 1.951. 1 12  2.063.978  498,565 

Fort  Worth  Star  Telegram  (e)  20.828.223  2,115.327  484.114 

P-Fort  Worth  Star 

Telegram  . (S)  9.456.308  1.288.327  66.158 

pr-Houston  Chronicle  (e)  28.681.656  2.458.421  509.056 

pr-Houston  Chronicle  . (S)  10.417,104  1.183.762  67.051 

pr-Houston  Post  . (m)  25.705.181  2.292,518  497.076 

p-pr-Houston  Post  . (S)  8.341.805  1.567.681  57,767 

fd-San  Antonio  Express  ..(m)  16,830,700  1,619,773  374,582 

x-San  Antonio  Express- 

News  . (S)  7,330.964  1.360,976  55,658 

San  Antonio  Express- 

News  . (sat.)  1.798.290  156.595  19,116 

San  Antonio  News  . (e)  15.173.829  1,581.262  370.631 

fd-San  Antonio  Light  .  (e)  20.264.959  1.382,201  388.611 

P-San  Antonio  Light  . (S)  9.122.781  1.204,474  52.320 

San  Antonio  Light  .  (sat.)  974.297  38.940  8,333 


UTAH 

Salt  Lake  City  Tribune  (m)  18.701.103  1.438.821 

P-Salt  Lake  City  Tribune  (S)  7.414.351  1.342.427 

Salt  Lake  City  Deseret 

Neurs  . (e)  18.298.356  1,222.208 

VIRGINIA 

Roanoke  Times  . (m)  10.201.937  1,163.716 

p-Roanoke  Times  . (8)  3.628.400  900.720 

Roanoke  World-News  . (e)  10.407,728  1.140,115 


570.933 

100.092 


246.933 

51.951 

237.423 


Spokane  Spokesman 

Rsvtew  . (m) 

p-Spokane  Spokesman 

Review  . (S) 

Spokane  Chronicle  . (e) 

pr-Mllwaukee  Sentinel  _ (m) 

pr-Mllwaukee  Journal  _ (e) 

Milwaukee  Journal  . (S) 


m- Montreal  Star 
Montreal  Gazette 


WASHINGTON 


7,785.662 

1.000.576 

332.574 

4.687.681 

1.024.103 

117.659 

9.159,268 

1.015.003 

336.662 

WISCONSIN 

6,977.505 

2.178.398 

933.418 

27.048.331 

2.527.981 

977.557 

11,885.425 

1.487.661 

319.895 

371.075  939.550  8.357.014 

482,695  3.790.700  17.568. 138 
83.469  2.341,822  10.884.501 


241,461  5.182.864  11.997.343 
52,125  1,006.962  2.510,249 


430.943  5.865.394  21,639.410 
441.394  6.040.233  18.578.992 
256.037  1.528.340  13.657.033 


541.908  13.511.298  40.902.467 
140.275  4.849,393  15.246.934 
465.615  10.838.744  40.856.208 
117.063  4.642.399  17,129.946 
314.682  7.826.815  22.742.901 
288.612  7.678.852  31,537.606 

122,730  2.788.100  13.790.542 
422.073  17,676,520  49,998.466 
203.062  8.177.646  20.225.874 
412.968  13,418.622  42.557.017 
179.134  5.I7I.02I  15.557.679 
506.177  7.987,014  27.361.859 

43.020  2.446,043  11,251.627 

31.824  1,976.910  3.993.256 

480.862  7.922.606  25.567.496 
466.436  6.772.140  29.321.453 
69.595  1.983.017  12.443.822 

22,197  1,289.276  2.338.690 


442.248  7,442.063  28.755,855 
103.830  1.735,090  10,721.091 

439.972  7.454,653  28.137.661 


332.232  4,146.154  16.155.671 
239.071  979,000  5.814.990 

334.214  4.142,803  16.371,109 


191.841  3,533.072  12.913.702 

129.950  1,863,965  7.825.431 
276.535  3,434.908  14,340.908 


812.453  6.378,527  17.347,774 
872,715  6,942.388  38.396.066 
228.346  8,055.338  21,977.388 


CANADA 

. (e)  18.590.310  3.663.840 

.  ...(m)  7.950,172  4.085.737 


966.805 

837.845 


330,868  8.980.043  32.834.269 
516.837  4.270.586  18,408.403 


DIRECTORY  OF 

Baton  Rouge  (La.)  Advocate  (m)  and  State- 
Times  (e)  sold  In  combination.  Linage  of 
one  edition.  Advocate  (m)  is  shown. 

Cleveland  (0.)  Plain  Dealer  did  not  publish 
Apr.  8  and  Dct.  15  and  16  due  to  strike 
conditions. 

Erie  (Pa.)  Times  (e)  and  News  (m)  sold  in 
combination.  Linage  of  one  edition.  Times 
(e)  Is  shown. 

Manchester  (N.H.)  Sunday  News  is  sold  in 
optional  combination  with  the  following 
Monday  Union  Leader. 

Newark  (N.J.)  Star  Ledger  (m)  did  not  pub¬ 
lish  Feb.  16  due  to  strike  conditions.  News 
did  not  publish  May  26  through  Dec.  31 
due  to  strike  conditions. 

Peoria  (III.)  Journal  Star  (a)  and  (m)  sold 
In  combination.  Linage  of  one  edition  (e) 
is  shown. 


FOOTNOTES 

Rockford  (III.)  Star  (m)  and  Register- Re¬ 
public  (e)  sold  In  combination.  Linage  of 
one  edition  Star  (m)  Is  shown.  All  news- 
papers  did  not  publish  Jan.  I  through 
Jan.  19  due  to  strike  conditions. 

Orange  County  (N.J.)  Register  (e)  and  Reg¬ 
ister  (m)  sold  In  combination.  Linage  of 
one  edition  Register  (e)  la  shown. 
Washington  (D.C.)  Star  did  not  publish  Jan. 

I  through  Jan.  6  due  to  strike  conditions. 
Waterbury  (Conn.)  American  (e)  and  Re- 
publican  (m)  sold  in  combination.  Linage 
of  one  edition  American  (e)  Is  shown. 

X  Includes  Family  Weekly  Linage, 
p  Includes  Parade  Linage, 
m  Includes  Week-End  Magazine  Linage, 
pr  Includes  Part  Run  Linage, 
fd  Published  5  days  a  week  only. 

*  Combination  Newspapers. 


PART  RUN 

Akron  (0.)  Beacon  Journal  (e)  .  195,436 

Akron  (0.)  Beacon  Journal  (S)  597,394 

Atlanta  (Ga.)  Journal  (e)  ...  2.007.323 

Baltimore  News  American  (S)  . .  589,834 

Baltimore  News  American  (e)  .  .  299.640 

Boston  (Mass.)  Globe  (S)  ..  .  2.276.514 

Boston  (Mass.)  Herald 

Traveler  (S)  .  113,500 

Buffalo  (N.Y.)  Courier 

Express  (S)  .  218,976 

Buffalo  (N.Y.)  News  (e)  .  1,398.384 

Charlotte  (N.C.)  Observer  (m)  .  56.592 

Chicago  Tribune  (m)  .  13,949,858 

Chicago  Tribune  (S)  .  5,597.367 

Chicago  Daily  News  (e) .  627,702 

Chicago  Sun-Times  (m)  .  872.016 

Chicago  Sun-Times  (S)  .  5,180,000 

Chicago  Today  (e)  .  561,209 

Chicago  Today  (S)  .  991,324 

Cincinnati  (0.)  Post  &  Times 

Star  (e) .  90.720 

Cleveland  (0.)  Plain  Dealer  (m)  1.192.150 

Cleveland  (0.)  Plain  Dealer  (S)  914.492 

Cleveland  (0.)  Press  (e)  .  5.126.301 

Cocoa  (Fla.)  Today  (m)  .  295,432 

Cocoa  (Fla.)  Today  (S)  .  9.600 

Dallas  (Tex.)  News  (m)  .  1,799.528 

Dallas  (Tex.)  News  (S)  684.580 

Dallas  (Tex.)  Times  Herald  (e)  2.730.819 

Dallas  (Tex.)  Times  Herald  (S)  829.660 

Denver  (Colo.)  Post  (e)  .  1,670,175 

Des  Moines  (Iowa)  Register  (m)  120.112 

Des  Moines  (Iowa)  Tribune  (e)  968.580 

Des  Moines  (Iowa)  Register  (S)  2,518.917 

Detroit  (Mich.)  Free  Press  (m)  1.290.670 

Detroit  (Mich.)  Free  Press  (S)  989.473 

Detroit  (Mich.)  News  (e)  .  4.110.643 

Detroit  (Mich.)  News  (S)  1.990.624 

Fort  Lauderdale  (Fla.)  News  (e)  468.609 

Hackensack  (N.J.)  Record  (e)  .  3.403,868 
Hackensack  (N.J.)  Record  (S)  .  61,408 

Hartford  (Conn.)  Courant  (S)  .  2.332,656 
Houston  (Tex.)  Chronicle  (e)  6,116.654 

Houston  (Tex.)  Chronicle  (S)  .  1,407.639 

Houston  (Tex.)  Post  (m)  .  3,208,438 

Houston  (Tex.)  Post  (S)  .  1,964.223 

Kansas  City  (Mo.)  Times  (m)  .  14.410 

Kansas  City  (Mo.)  Star  (e)  ...  432,218 

Long  Beach  (Calif.) 

Independent  (m)  2,987,902 

Long  Beach  (Calif.)  Independent 

Press  Telegram  (S)  .  68.608 


ADVERTISING 

Long  Beach  (Calif.)  Press 
Telegram  (e)  2.987.902 

Los  Angeles  (Calif.)  Times  (m)  12,317,798 
Los  Angeles  (Calif.)  Times  (S)  15,410,399 

Miami  (Fla.)  Herald  (m)  .  1,764.981 

Miami  (Fla.)  Herald  (S)  .  1,122,303 

Miami  (Fla.)  News  (e)  .  643,029 

Milwaukee  (Wis.)  Sentinel  (m)  189,634 

Milwaukee  (Wis.)  Journal  (e)  . .  204,073 

Minneapolis  (Minn.)  Star  (e)  .  6,144,330 

New  York  (N.Y.)  Times  (S)  . .  2,398,037 
New  York  (N.Y.)  Times  (m)  .  .  10.427,940 
New  York  (N.Y.)  News  (S)  .  15,926.168 

Newark  (N.J.)  Star  Ledger  (m)  458.347 

Newark  (N.J.)  Star  Ledger  (S)  508.048 

Newark  (N.J.)  News  (e)  .  50.066 

Orlando  (Fla.)  Sentinel  (m)  .  .  4,614,177 

Orlando  (Fla.)  Sentinel  (S)  ...  1.829.779 

Orlando  (Fla.)  Star  (e)  .  3.382,509 

Philadelphia  (Pa.)  Bulletin  (e)  8,708,811 

Philadelphia  (Pa.)  Bulletin  (S)  4.834.519 

Philadelphia  (Pa.)  Inquirer  (m)  2,978,3M 

Philadelphia  (Pa.)  Inquirer  (S)  5.065,816 

Portland  (Ore.)  Oregon 

Journal  (e)  .  422.153 

Providence  (R.l.)  Journal  (S)  .  19,200 

Quincy  (Mass.)  Patriot 

Ledger  (e)  .  410,049 

Rochester  (N.Y.)  Democrat  & 

Chronicle  (S)  .  121,025 

Rochester  (N.Y.)  Times 

Union  (e)  .  70,166 

St.  Louis  (Mo.)  Globe 

Democrat  (m)  2.351,344 

St.  Lnuis  (Mo.)  Globe 

Democrat  (we)  .  131,018 

St.  Louis  (Mo.)  Post 

Dispatch  (e)  2,103,772 

St.  Louis  (Mo.)  Post 

Dispatch  (S)  .  117,922 

St.  Paul  (Minn.)  Dispatch  (e)  .  3.292,795 

St.  Petersburg  (Fla.)  Times  (m)  5.464,360 

St.  Petersburg  (Fla.)  Times  (S)  2,641,319 

San  Jose  (Calif.)  Mercury  (m)  2,539,536 

San  Jose  (Calif.)  News  (e)  ...  2.539,536 

Syracuse  (N.Y.)  Herald 

Journal  (e)  .  184,775 

Syracuse  (N.Y.)  Post 

Standard  (m)  .  158,397 

Tallahassee  (Fla.)  Democrat  (e)  43,900 

Tampa  (Fla.)  Trihune-m  .  2,092,833 

Washington  (D.C.)  Sbr  (e)  ...  195,710 


In  Editor  &  Publisher 

Every  Issue  is  a  Newspaper  Issue! 

Editor  &  Publisher  is  the  news  magazine  of  the 
newspaper  business  .  .  .  and  it  delivers  your 
advertising  message  every  week  to  the  world’s 
most  influential  molders  of  public  opinion  in 
the  newspaper,  advertising  and  communications 
fields. 


Editor  &  Publisher 

850  Third  Avenue,  New  York,  N.Y.  10022 


MEDIA  RECORDS 

IIK  fllKIIIII  IKKIIU 

RANKED 

IN  TOTAL  ADVERTISING  IN  7977 

1 _  _  _ ~l 

EDITOR  at  PUBLISHER  for  May  27,  1972 


3-A 


Total 

Auto-  Adver- 

Retail  General  motive  Financial  Classified  tising 


7977  Advertising  Linage 
Surveyed  by  Editor  &  Publisher 


Newspaper 


Breeze  (e)  18,684.610  926.618  NA  417.396  11,534.810  31.563.434 

ter  ...(e)  2.556.498  201.320  NA  NA  905.064  3.662.882 

. (e)  3.616.018  135.478  NA  NA  960.820  4.712.316 

I  ..(mS)  658,806  33,610  NA  NA  320,914  1,033.971 

s  &. 

(mS)  27,388,298  819.098  NA  994.889  19.144.692  48.346.977 

(e-ex.sat.)  27.646,150  140.224  345.142  —  1,380,568  29,512,084 

. (m)  15.870.832  975.842  NA  NA  7.324.415  24.409.245 

. (e)  4.346,342  180,824  63.984  21,165  1.360.590  6.024.718 

. (e)  6.343.750  314.356  244.370  NA  3.360.882  10.263.358 

. (e)  2.957,318  236,376  NA  NA  1.534,554  4.728.248 

COLORADO 

. (eS)  17.462.501  343.210  NA  NA  3,112,004  20.917,715 

. (e)  2,624.286  102.998  NA  NA  413,588  3.140.872 

. (eS)  2.516.752  NA  NA  NA  760,872  3.277,624 

. <e)  2,176.708  83.134  30.742  84.420  418.236  2,793,240 

inel  ..(e)  3,545.304  273,056  NA  NA  1,208,998  5.027.358 

el  ...(S)  1.308.272  30.520  NA  NA  473.872  1.812,664 

. (e)  11.327.708  269.248  NA  NA  2.445.576  14.042,532 

>n  ..(eS)  1.053.696  15.652  NA  NA  226,616  12,970.604 

. (e)  1,994.006  92.806  NA  NA  257,866  2.344,678 

. (e)  6.364.554  168.336  NA  NA  1,354.038  7.886.928 

. (m)  8.468,372  667.552  In  retail  and  (eneral  1,552,997  10,688.921 

. (e)  8,450.623  667.552  In  retail  and  general  1,521,573  10,639.748 

dtain  (S)  2,782.772  175,252  In  retail  and  general  489.848  3.447,872 

. (e)  NA  NA  NA  NA  NA  2,066.652 


Total 

Adver- 

Financial  Classified  tising 


Auto- 

Retail  General  motive 


Newspaper 


ALABAMA 

(m)  7.284.270  1,918,756  1.341,418  539.891  5,014,520  14,217.546 

..(e)  18.650.506  2,006,410  1,786.188  552,140  5.472,502  26.129,418 

.(S)  7.903,932  424,242  305,334  182.101  2.152.486  10,480,680 

..(6)  10,235.470  452.158  NA  NA  2,421,314  13,108.942 

..(e)  2.370.480  150.108  In  L  A  G  101.724  504.476  3,126.786 

(eS)  4.913.636  132,272  NA  64.862  904.176  6,014,946 

..(e)  5.068.938  208.914  NA  NA  790,258  6.068.110 

.(m)  3.220.784  153,216  NA  NA  461.804  3.835.804 

.(e)  2.968.316  140.000  NA  NA  154,000  3.262,316 

(eS)  11,213.062  448.392  NA  NA  2,237.914  13,899,368 

ALASKA 

..(e)  4.482.898  6.858.180  NA  NA  1.472.177  12.813.255 

..(e)  1,499,806  169,316  NA  NA  161.504  1,830,626 

ARIZONA 

..(e)  5.981.892  334,320  NA  NA  2.408,252  8.724.464 

.(m)  2.709.196  162.652  NA  NA  794.521  3,666.369 

(eS)  5,868,562  190,778  In  Class  In  Class  2,337.636  8,396,976 


Birmingham  Post-Herald 

”  News  . 

**  News  . 

Florence  Times* 

Tri-Cities  Daily  . 

Jasper  Mountain  Eagle  . 
Opelika-Auburn  News 
Selma  Times-iournal 

Talladega  Home  . 

Troy  Messenger  . 

Tuscaloosa  News  . 


Fairbanks  News-Miner 
Ketchikan  News  . 


Mesa  Tribune  ... 
Scottsdale  Progress 
Yuma  Sun  . 


CONNECTICUT 

Bridgeport  Telegram  . (m)  16.284.003  1.559.446  NA  NA  5.i 

Post  . (e)  15.869,756  1.558.127  NA  NA  5.1 

**  Post  . (S)  5.278.938  154.859  NA  NA  l.l 

Bristol  Press  . (e)  6.259.946  264.488  NA  NA  l.l 

Danbury  The  News-Times  (e)  10.883.978  725.340  NA  NA  4.: 

Greenwich  Times  . (e)  4.998.602  1.005.550  NA  NA  l.l 

Hartford  Courant  . (mS)  24.167.500  3.798.522  NA  NA  lO.I 

Meriden  Record  . (m)  9.683.562  487.550  NA  NA  I,! 

'*  Journal  . (e)  8.753.486  489.314  NA  NA  t.^ 

Middletown  Press  . (e)  6.395.473  347.179  NA  NA  l.l 

Classified  includes  107,919  lines  of  Legals 

Milford  Citizen  . (eS)  2.578.254  78.064  NA  100.534  I 

New  Britain  Herald . (e)  8.804.532  581.597  In  Retail  In  Retail  l.l 

New  London  The  Day  ....(e)  11.435.784  836.752  993.384  371.350  2.1 

Note:  Automotive  and  Financial  included  in  Retail 

Stamford  Advocate  . (e)  10.033.044  1,242.108  281.442  650.496  3.1 

Torrington  Register  . (e)  6,815.144  285.306  NA  NA  I. 

DELAWARE 

Dover  Delaware 

State  News  . (e)  10.048.017  458.255  NA  99.264  l.l 

Dover  Sunday  Dolawara 

State  News  . (S)  733.481  6.926  NA  -- 

Note:  Sunday  linage  dates  from  Sept.  12.  1971. 


CALIFORNIA 

Antioch  Ledger  (e)  4.312.413  441,556  342.860  14,105  1.203.286  6.314.220 

Balcersfleld  Californian  .  (eS)  14,144,272  1,209.446  NA  NA  4.150.270  19.503,988 

Burbank  Review  . (e)  3.510.850  96.728  1.378.451  NA  3.651,072  8.637.101 

Camarillo  News  (m)  2.885,120  88.704  NA  NA  1,340.962  4.314.786 

Chico  Enterorise- Record  (e)  7.057.484  487.956  729.904  2.871.596  1.850,240  9,599.086 

Corona  Indeoendent  (o)  2.078.104  213.304  NA  108.654  787.108  3.187.170 

El  Centro  Imperial  Valley 

Pres.  . (e)  5.089,266  232.792  NA  NA  1.400.966  6.723.024 

Fremont  News-Register  (m)  4.132.422  184.002  524.286  NA  1.279.780  6.III.490 

Fullerton  News  . 

Tribune  (e-ex.S)  9,630,019  819.371  103,337  337.408  2.411.087  I3.32i*i?l 

Fremont  Argus  . (mS)  4.974.746  283.766  NA  NA  4.450.015  9.708.527 

Hollister  Free  Lance  (e)  2.275.728  115.8921  NA  -0-  788.536  3.180.156 

Huntington  Park  Signal  .  (e)  4.581.920  273.844  968.909  In  Local  2.548.956  8.373.429 

La  Habra-Brea  Star-  ,  , 

Progress  . (e)  2.308.292  2.059.498  NA  182.812  607.852  5.IM.454 

Livermore  Herald  News  (m)  4.108.132  161.294  583,804  132.710  2.029.426  7.015.363 

Lodi  News-Sentinel  . (in)  4.62'l.098  164.626  NA  184.086  1.704.374  6.673,IM 

Marysville  Appeal- Democrat  (e)  6.342.028  373.702  27.986  155.316  2.334.388  9.233.420 

Merced  Sun-Star  (e)  6.536.418  296,296  NA  NA  1.904.126  8.736.840 

Monterey  Peninsula  Herald  (e)  12.264.980  539,490  NA  NA  4.090.002  16.894.472 

Newport  Beach-Costa  Mesa  .  „„ 

Pilot  (e)  9.205.658  457.995  3.237.395  430.242  4.546.864  17.878.154 

Oakland  Tribune  (eS)  20.866,541  3.024,757  1.778.978  715,822  9.196,464  35.582.562 

Ontario  Report  (eS)  10.362.142  1.128.498  NA  218.428  4.521.816  16.012.456 

Oroville  Mercury  (e)  3.319.012  210,949  106.911  91.595  1.065.834  4.794,301 

Pomona  Progress  Bulletin  (eS)  16.972.284  1. 141.745  NA  NA  5,502.532  23.616.561 

Palo  Alto  Times  (e)  1.470.682  109.302  NA  NA  NA  ••579.984 

Palm  Springs  Desert  Sun  (e)  3.984.162  414.778  NA  NA  2.336.320  6.735.260 

Pasadena  Star-News  (eS)  7.937.695  1.406.585  437.841  434.352  5.494.730  15.711.203 

Redding  Record-Searchlight  (e)  5.823.734  481.306  NA  NA  2.509.010  8.814.050 

Redwood  City  Tribune  (e)  5,877.732  522,844  NA  NA  3.205,692  9.606.268 

Salinas  Californian  (e)  10.116.778  633.290  NA  NA  3.813,012  14.563.080 

San  Luis  Obispo  Telegram- 

Tribune  . (e)  3.696.728  489.874  NA  NA  1.895.306  6.081.908 

San  Mateo  Times  &.  -  - 

News  Leader  (6)  11.859.274  1.224.468  In  Retail  &  General  4.379.368  17.463,110 

San  Rafael  Independent 

Journal  (e)  9.303.630  813.702  561,420  NA  6.1 1 1.434  16.790.186 

NOTE:  Does  not  include  Family  Weekly  or  TV  Guide. 

Santa  Barbara  News-Press  (eS)  14,532,742  1.257.522  NA  NA  8.007.132*23.797.396 

*  Includes  Legal  571.690  lines 

Santa  Cruz  Sentinel  (eS)  8.749.398  389.872  NA  NA  3.461.178  12.990.768 

Santa  Maria  Times  (e)  6.560.624  380.492  NA  NA  1.996.232  8.937.348 

Santa  Monica  Outlook  .  (e)  7.255.708  1.098.720  In  Retail  &  General  4.219.003  13.809.451 

Santa  Rosa.  Press 

Democrat  . (eS)  9.952.908  909.482  381.682  193.998  4.196.990  15.635.060 

Stockton  Record  . (eS)  13.735.092  1.393.336  In  Retail  &  General  3.623,746  18.752,174 

Thousand  Oaks  News-  .  _  _ 

Chronicle  . (eS)  4.660,166  567.350  NA  NA  2,713.704  7.941,220 


FLORIDA 

Daytona  Beach  Journal  ...(m)  8,296,281  517,944 

”  ”  News  . (e)  7.005.089  508.364 

"  ”  News-Journal  (S)  2.558.615  69.982 

DeLand  Sun  News . (eS)  4.056.696  79.673 

Kissimmee  Osceola  Sun  ...(e)  67,656  3.122 

Lakeland  Ledger  . (eS)  12.441.296  525,308 

Marianna  Jackson  Co. 

Floridan  . (m-ex-mon)  1,185,562  91,266 

Melbourne  Times  . (e)  3.984.666  204,568 

Naples  News  . (eS)  8.463.056  288.050 

Oca  a  Star-Banner  . (eS)  7,605,640  273.252 

Sanford  Herald  . (e)  4.228.000  110.600 

Sarasota  Herald-Tribune/ 

Journal  . (meS)  17,380.994  742,462 

Titusville  Star-Advocate  ..(e)  4,605,594  185,178 

Winter  Haven  News-Chief  (eS)  8.421.840  127.288 

GEORGIA 

Albany  Herald  . (e)  9.619.134  660.884 

Albany  Herald . (S)  3,580,654  127.148 

Athens  News  . (m)  3.475.822  254.436 

"  Banner  Herald  . (e)  3,687.502  254.422 

”  BH/ON  . (S)  1.790,824  169.624 

Augusta 

Chronicle/Herald  ...(m-e)  I6.8C6.I50  1.509.438 

Chroniele/Herald  . (S)  2.310.238  146.206 

Columbus  Ledger  . (e)  9,207,870  892.444 

’’  Enquirer  . (m)  9.183.370  294.922 

**  Ledger- Enquirer  (S)  2,267.146  158,200 

Note;  Legal  in  Classified 

Cordele  Dispatch  . (e)  3,622.108  95.494 

Gainesville  Times  . (cS)  6.525.708  223.902 

Griffin  News  . (e)  5.155.342  193.849 

Lawrenceville 

Gwinnett  News  (eS)  3.040,478  169,008 

Moultrie  Observer  . (e)  4,872.504  150.780 

Rome  News  Tribune  . (»S)  6.192,967  223,594 

Waycross  Journal  Heralil  ..(e)  5,937,859  243,902 


MEDIA  RECORDS 
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IN  RETAIL  ADVERTISING  IN  1971 


4-A 


EDITOR  8C  PUBLISHER  tor  May  27,  1972 


Total 

Auto-  Advar- 

Retail  General  motive  Financial  Classified  tising 

HAWAII 

(eS)  4.192.317  902.709  NA  309.347  1.313.634  6.918.009 

IDAHO 

I  (e)  2.366.406  140.238  21.798  NA  577.752  3.106.194 

..(e)  3.977.050  427.588  85.852  18.116  I.3I7.I20  5.916.190 

meS)  7.963,732  318,339  50,918  15.904  2,170.490  10.622.304 

(m)  6.841.268  359.272  NA  NA  1.854.566  9.915.500 

..(e)  3.474.590  266,833  47.838  102.627  932.358  4.824.246 

(aS)  6.974.814  492.730  In  General  In  General  1.462.762  8.930.306 

.  (e)  8.143,968  371.266  NA  NA  2.120.412  10.802.848 


Total 

Auto-  Adver- 

motive  Financial  Classified  tising 

NA  2.914,198  14.184.156 

NA  646.800  3.507.911 


Newspaper 
Hilo  Tribune-Herald 


Newspaper  Retail  General 

Marion  Chronicle- 

Tribune  (All  Day)  10.921.932  348,206  NA 

Noblesville  Ledfer  . (e)  *2,769.536  91.575  NA 

NOTE:  Figures  do  not  include  supplement  linage. 

Portland 

Commercial  Review  . (e)  2.044.532  90,300  NA 

Princeton 

Clarion  (e  ex  sat)  2.345.518  32.466  NA 

Rochester  Sentinel  (e)  1.385.454  26.152  31.4 

Rushville  Republican  . (e)  3.437.770  54.264  NA 

Seymour  Tribune  . (e)  3,830.162  121,736  118,4 

Shelbyville  News  . (e)  5.263.419  46.459  52.1 

NOTE:  Total  includes  543.228  preprint  lines 

Sullivan  Times  . (e  ex  sat)  1,700.685  61.930  NA 

Terre  Haute  Star  . (m)  7,389.634  525.938  NA 

Terre  Haute  Tribune  .  . .  (e)  7.652.890  518.364  NA 

Terre  Haute 

Tribune-Star  . (S)  4.398.408  44.226  NA 

Vincennes 

Sun  Commercial  . (m)  6.106,730  208,978  NA  - - 

Washington  Times-Herald  .  .(e)  3.805.550  91.798  In  Gen’l  NA  999.820  4.  .■■> 

Ames  Tribune  Times  . (e)  5.077.040  'F77.908  44.170  NA  1.306.609  6.  05, 

Atlantic  News-Telegraph  .  ..(e)  2.356.541  127.582  30.970  14.028  89.718  3.J23 

Boone  News- Republican  (e)  2.260.846  168.945  45.185  NA  537.691  2.967 

NOTE:  General  includes  45,185  automotive:  Classified  includes  82.481  Legal. 

Carroll.  Times  Herald  .  (e)  2.271.155  167.725  In  Gen’l  61.430  395.998  2.896 

Cedar  Rapids  Gazette  (eS)  14.378.658  910.042  NA  NA  4.811,156  20.347 

Cherokee  Times  . (e)  2,510.704  148.778  NA  NA  143.136  2.802 

Clinton  Herald  . (e)  8.087,495  216.860  65.976  NA  1,789,095  10.159 

Creston  News  Advertiser  ..(e)  2.695.723  127.205  NA  NA  491,130  3.425 

NOTE:  Total  includes  111,210  line*  Legal. 

Davenport 

Times-Democrat  (All  DayfcS)  12.356.596  1,463.210  NA  NA  5.672.604  19.723 

Denison  Bulletin  . (e)  2.184.000  218,400  102.000  21,000  420.000  2.945 

Fairfield  Ledger  . (e)  2,598.294  98  275  NA  NA  517,071  3,203 

NOTE:  Classified  includes  63.187  Legal.  . 

Fort  Madison  Democrat  (e)  2.664,729  113.357  NA  NA  672.377  3.514 

Iowa  City  Press-Citizen  .  (e)  8,283.408  260.991  NA  NA  1,920.478  10.464 

Le  Mars  Sentinel  (e)  2.145.444  113.232  NA  NA  759,248  3.01) 

Marshalltown 

Times  Republican  . (e)  6,652.590  249.051  9.250  575,035  1.820.882  9.306 

Muscatine  Journal  . (e)  4.906.678  191,954  38.962  222.922  931.994  6.292 

Oskaloosa  Herald  . (e)  2,389.352  161,952  NA  NA  401.142  2.992 

Ottumwa  Courier  .  (e)  5.042.800  326.942  54.722  164.598  908,016  6.49) 

Perry  Chief  . (eex.  Sat.)  1,819,167  131.075  NA  NA  426.804  2.37) 

Shenandoah  Sentinel  . (e)  423.320  151.716  NA  92.344  276,150  2.002 

Vinton  Cedar  Valley 

Timet  . (e  ex.  Sat.)  1.403.353  113,057  11.102  100.639  194.355  1.822 

KANSAS 

Arkansas  City  Traveler  (e)  4.132.016  128.567  NA  NA  267,672  4,811 

NOTE:  Total  includes  99.050  Legal  and  189.252  Preprint. 

Atchison  Globe  (eS)  3,208.282  194,762  NA  NA  792.400  4.19! 

Columbus  Advocate  .  (e)  1.405.950  11.092  20.464  NA  189.756  1.622 

Dodge  City  Globe  (e)  3.910.306  233.856  NA  NA  971.800  5.1  II 

El  Dorado  Times  . (e)  3.081.232  226,744  143.206  357.203  461.006  4.26! 

Emporia  Gazette  . (e)  4.583.250  225.022  345.744  117.936  725.816  5.992 

Garden  City  Telegram  . (e)  2.750.748  113.530  28.904  NA  209.465  3.102 

Hays  News  .  (eS)  3.794.154  186.508  NA  NA  1,408.120  5,381 

Hutchinson  News  (All  Day-S)  8.151.388  345.254  44,701  NA  2.703.274  11.19! 

Independence  Reporter  . (e)  2,814.462  140.196  51.800  83.356  145,138  3.23 

Junction  City  Union  . (e)  5.002,252  233.524  NA  NA  1.027.700  6.392 

Kansas  City  Kansan  ..(eS)  3.848,250  279.370  NA  NA  1.791.545  5.91! 

Lawrence  Journal-World  ..(e)  8.601.628  233.604  NA  NA  1.924.874  10.761 

Liberal  Southwest  Times  (e)  2.941,208  137.479  NA  NA  572.761  3.791 

NOTE:  Total  includes  56.880  Legal  and  82.150  Inserts. 

Manhattan  Mercury  (eS)  6.687.422  291,690  NA  125.364  1,011,178  8,11 

NOTE:  Total  includes  126,364  lines  Legal. 

McPherson  Sentinel  . (e)  2.692.783  78,722  NA  NA  342.348  3.11 

Newton  Kansan  . (e  ex.  S)  3.953.366  75.628  NA  NA  504,021  4.53 

Norton  Telegram  (e)  1.712.676  61.026  NA  51.366  222.648  2.27 

NOTE:  Total  includes  225,302  lines  Inserts. 

Olathe  News  (m)  3.892.770  228.564  In  Gen’l  In  Gen’l  1.362.396  5.48 

Parsons  Sun  . (e)  3.872.204  124.838  NA  NA  628.306  4.70 

Pittsburg  Headlight  Sun  (mS)  5.112.660  243.670  NA  NA  526.552  5.98 

Pratt  Pratt-Tribune  (e)  1.243.1 15  103.082  NA  NA  547.946  2.03 

NOTE:Total  includes  75,824  lines  Preprints. 

Topeka.  Kan*  Capital  (m)  12.080.698  682.808  NA  NA  3.543.218  16.30 

Topeka.  Kans  Journal  ..  (e)  8,635.290  679.096  NA  NA  3.984,484  13.29 

Topeka,  Kans 

Capital-Journal  . (S)  3,581.424  821.618  NA  NA  1.123,178  5.5) 

Total  24.297.412  2.183.522  NA  NA  8.650.880  35.13 

Wellington  News  (e)  2.715.104  76.300  NA  NA  380.002  3.59 

Wichita  Eagle  . (m)  15.831.304  1.306.034  NA  NA  6.002.449  23.13 

Wichita  Beacon  (e)  3.821.610  1.135.766  NA  NA  4.555.333  9.51 

Wichita  Eagle  &  Beacon  (S)  4.051,401  396.358  NA  NA  1.882.147  6.3) 

Total  .  23,704,315  2.838.158  NA  NA  12,439.929  38.91 

KENTUCKY 

Louisville 

Courier-Journal  (m)  13.874.885  I.982.IS3  In  Retail  &  General  5,544.278  21.41 

Louisville  Times  . (e)  17,920,155  1,957,984  In  Retail  &  General  5,)87,5II  25,6! 

Louisville  (Courier-Journal 

&  Times  . (S)  12,375.719  983.687  In  Retail  &  General  I.9I9.0I0  15.2: 

Totals  .  44.170.759  4.923.824  In  Retail  &  General  13.250.799  62.3^ 

NOTE:  Retail,  general  and  classified  lines  on  8  col.  basis:  Grand  totals  on  9  col.  basis. 
Mayfield  Messenger  . (e)  4.630,892  128,016  NA  NA  852.614  5.6! 


Aurora  Beacon-News  . (eS)  15,097.670*  520,940  1,822.170  273.112  3.970.092  21.683.984 

*  Does  not  include  preprints. 

Alton  Telegraph  . (e)  9,608.074  359.086  NA  NA  3,275.566  13.439.468 

Bloomington 

Pantagraph  ....(All  Day)  11.786.250  728.(M2  *104,874  *  491.064  4,937.492  17.611,762 

NOTE:  ‘Included  In  General  Totals. 

Canton  Ledger  . (e)  3.925.838  163.640  NA  NA  66,215  4.155.693 

Centralia  Sentinel  . (eS)  4.943,792  211.509  119.395  229,278  1,226.232  6,730,206 

Champaign-Urbana 

News-Gazette  . (eS)  15,000.349  769.748  NA  NA  4.702,264  20,472.351 

Chicago  Sun-Times  . (mS)  25.629.953  6,484,202  NA  NA  9,319.374  41.433.529 

News  . (e)  12.572.574  5.419,517  NA  NA  3.933.482  2I.9,>5,573 

Chicago  Tribune  . (m)  31.601,736  8.949.880  NA  NA  10.799.256  51.350.872 

Chicago  Tribune  . (S)  13.201.711  4,601.387  NA  NA  7.266.752  25.069.850 

NOTE:  General,  National  Linage  includes  Automotive  A  Financial  linage. 

Chicago  Today  . (e)  5,524,l9i  2,58u,953  NA  NA  1.986,195  10.091.339 

Chicago  Today  . (S)  3.605.261  567,589  NA  NA  609,307  4.782.157 

NOTE:  General,  National  Linage  includes  Automotive  A  Financial  linage. 

Clinton  Journal- 

Public  . (e-ex-sat)  1.473.934  61.096  NA  60.200  318.864  1.914.094 

Dixon  Teletraph  . (e)  4,129,468  11.649  NA  NA  1.880.228  6.021.345 

Efiingham  News  . (e)  3..'-96.889  2)6.1116  NA  NA  915.124  4.738.020 

Freeport  Journal-Standard  .(e)  6.380.059  306,852  NA  94.318  1,847.265  8.628,494 

NOTE:  These  are  6  column  figures,  converted  to  S-column. 

Galesburg  Register-Mail  ...(e)  9.012.864  838.194  NA  NA  2.173.066  12,175.656 

Harrisburg  Register  . (e)  3.150,532  112,514  NA  154.196  707.518  4.124.760 

Jacksonville  Journal/ 

Courier  . (mAe)  7.495,428  202.368  199.570  10.133  I.2I8.II2  9.I25.6M 

Monmouth  Review  Atlas  ..(e)  2.666,405  91.028  NA  NA  416,745  3,743,272 

NOTE:  Legals  10.626  A  Preprints  559,468  included  In  Grand  Total. 

Mt.  Carmel 

Republican-Register  ...(e)  2.008.468  96.516  NA  62.986  282.632  2.450,602 

OIney  Mail  . (e)  2.765.876  42.810  83.588  122.598  635.908  3.650.780 

Pekin  Times  . (e)  7.462.714  204,022  78.372  NA  2,040.626  9.785.734 

Quincy  Herald- Whig  . (e)  8.646.778  399.966  NA  NA  2.603.608  11,659.352 

Rock  Island  Argus  . (e)  12.046,510  1.329.944  In  General  In  General  2.070.082  16.026.724 

Springfield 

”  Illinois  State  Journal  (m)  11.407.312  847,406  NA  NA  3,376.632  15.631.350 

”  Illinois  State  Register  (e)  10.790.262  871.402  NA  NA  3.364.102  15.025.766 

"  State  Journal- Register  (Sat)  *1.582.084  *81,914  NA  NA  *1,935,864  *  3.599.862 

”  State  Journal- Register  (S)  4,547.620  270.606  NA  NA  I.49I.9I0  6.310.126 

Grand  Totals  28.327.278  2.071,328  NA  NA  10.168.508  40.567.114 

NOTE:  *9  Months’  figures. 

Sterling  Gazette  . (e)  7,213.640  138.404  41.118  182.518  1.217.846  8.793.596 

Streator  Times-Press  . (e)  5,602,180  113.288  NA  NA  918,358  6,643,826 

Waukegan  News-Sun  . (e)  14,623.686  511.602  NA  NA  5.047.378  20.182,666 


Anderson  Bulletin  . (e)  11.234.048  386.092  NA  152.880  2.668.596  14.441.616 

Anderson  Herald  . (m)  11.298.854  393.694  NA  127.792  2.668.596  14.488.936 

Bedford  Times- Mall  .  ..(eS)  2,755.459  305,760  47.026  95.949  569.492  3,773.686 

Bloomington  Herald- 

Telephone  A  Sunday 

Herald-Times  . (eAS)  12.063.478  235.508  53.088  281.904  2.336.544  14.970.522 

Bluffton  News-Banner  (e)  2.819.628  43.050  NA  NA  101.913  3.124.149 

Columbus  Republic  . (e)  2.405.760  224.000  NA  NA  1.695.162  4,324.922 

Crawfordsville  Journal 

Review  . (e)  4.405.002  81,116  none  122.556  1. 1 18.796  5.727.470 

Elkhart  Truth  . (e)  8.675.352  653,968  208.628  368.494  3.143.328  12.472.648 

Evansville  Courier  . (m)  11.050.200  949.214  NA  NA  2,726.080  14.725.494 

Evansville  Pres*  . (e)  11.127.046  947.632  NA  NA  2,664.956  14,739.634 

Evansville  Courier  A  Press  (S)  4.114.026  385.336  NA  NA  724.696  5.224.058 

Grand  Totals  .  26.291.272  2.282.182  NA  NA  6.115.732  34.689.186 

Fort  Wayne  Journal- 

Gazette  . (mS)  15.059.660  2.154.144  748.991  496.155  8.018.629  26.645.447 

Fort  Wayne  News-Sentinel  (e)  15.068.524  1.342.010  707.887  381.949  6.720.056  24.498.310 

Franklin  Journal  . (e)  3.428.110  176,792  NA  NA  661.920  4.266.822 

Goshen  News  . (e)  4.553.262  24.481  97.921  NA  725.802  5.401.466 

Greenfield  Reporter  . (e)  2.784.558  80.766  NA  51.542  456.736  3.373.602 

Greensburg  News  . (e)  2.550.982  71.596  148.574  162.198  524.286  3.541.790 

Hartford  City 

News-Times  (e)  1.977.710  47.908  NA  41.944  449.498  2,517,060 

Kendallville  News-Sun  . (e)  1.277,955  42.742  NA  NA  261.058  1.581.755 

Kokomo  Tribune  .  (eS)  11.054.102  294,148  90,258  NA  3.340.628  16.743.810 

NOTE:  Total  includes  1,964,674  preprint  lines  .. 

Lafayette 

Journal  A  Courier  . (e)  16.209.459  567.738  NA  NA  4.139,565  20.916.726 

Lebanon  Reporter  . (e)  2.445.870  78.918  NA  NA  84.573  3.297.672 

Logansport  Pharos-Tribune 

and  Press  . (e)  4.364,654  130.508  NA  NA  1. 1 15.800  5.610.962 

Logansport  Pharos-Tribune 

and  Press  . (S)  1.193,458  25.494  NA  NA  262.822  1.481.774 

Totals  .  S.5S8.II2  156.002  NA  NA  1.378.622  7.092.736 


MEDIA  RECORDS 


RANKED 


IN  FOOD  ADVERTISING  IN  1971 


EDITOR  ac  PUBLISHER  for  May  27,  1972 


5-A 


Newspaper  Retail  General  motive  F 

Middlesboro  News  . (e)  3.429.832  94.878  NA 

Paducah  Sun>Demucrat 

&  Sun  . (eS)  10.936.086  404.908  NA 

NOTE:  Automotive  and  Financial  included  In  Retail  and  General. 


Total 

Auto-  Adver- 

motive  Financial  Classified  tising 
NA  NA  306.726  3.831.436 


10.546.340 

I0.77b.5l9 

10.297.727 

2.968.749 

24.044.995 


Alexandria  Town  Talk  ..(eS) 
Lake  Charles  American 

Press  . (eS> 

Monroe  World  . (m) 

Monroe  News-Star  . (e) 

Monroe  World  . (S) 

Monroe  Totals  . 

Ne  Orleans  Times- 

*  e  vune  . (m) 

Ne«^  sirleans  States- Item  ..(e) 
Nes  Orleans  Times. 

Pit  lyune  . (S) 

Opelo  sas  World  . (e) 

Opelo<  sas  World  . (S) 

Rustoi.  Leader  . (e) 


Augusta  Kennebec  Journal  (m)  7.854,336 

Biddeford-Saco  Journal  ...(e)  4.428.130 

Note:  Legal 

Brunswick  Times  Record  (e)  2.392.968 

NOTE:  Linage  based  on  6  column  format 
Lewiston  Sun/Journal  (me)  8,321.866 
Portland  Press  Herald  ...(ni)  9,784.097 

Portland  Express  . (e)  9.159.521 

Portland  Maine  Sunday 

Telegram  . (S)  4.737.555 

Portland  Totals  .  23.681.173 

Salem  News  . (e)  6.021.266 

Waterville  Sentinel  . (m)  7.332.514 


656.222  NA 
658.743  NA 
646.470  NA 
179.856  NA 
1.485.069  NA 

2.461.470  1.424.412 

2.330.638  1.429.140 


2.672.278  14.982.674 


NA  2.676.982  16.305,310 

NA  2.768.976  13.971.538 

NA  2.708.209  14.145.471 

NA  2.464.420  I3.408.GI7 

NA  1.027.530  4.176.135 

NA  6.200.159  31.730.223 


3.639.876  15.221.366 
914.1/0  4.268.724 
250.000  1.686.806 

471.800  4.280.220 


359.842  103.876  NA  1.471.078  9.685.256 

156.534  NA  NA  931.700*  5.516.364 

included  in  Classified 

74.550  NA  NA  346.938  2.873.028 

;  Total  includes  58.572  lines  Legal. 

626,710  NA  NA  2.137.506  11.086.082 

1. 187.139  NA  NA  2.293.043  13.264.279 

1.142.574  NA  NA  2.071.034  12.373.129 


435.78»  NA 

2.765.502  NA 

576.664  1.239.461 

282.786  NA 


930.793  6.104.137 
5.294.870  31.741.545 
3.221.340  11.058.731 
1.196.202  8.811.502 


Newspaper 
Benton  Harbor  News- 
Palladium 
Dowagiac  News 
Flint  Journal 
Flint  Journal 
Grand  Haven  Tribune 
Grand  Rapids  Press 
Grand  Rapids  Press 

Totals  . 

Greenville  News 


Auto¬ 
motive  Financial 


Total 

Adver- 

Classified  tising 


(e)  8.653.498  463.946 

(e)  1.478.274  94.262 

(e)  21.306.110  1.593.508 
(S)  6.696.970  198.226 

(e)  5.366.228  48.944 

(e)  23.016.294  1.725.962 

(S)  7.399.224  443.786 

30.415.518  2.169.748 
(e)  3.773.924  64.834 


Hillsdale  News  . 

(e) 

*4.491.767 

124.208 

NA 

NA 

NOTE:  Retail  and  Grand 

Total  includes  1 

.077.034  lines  of  Pregrints. 

Houghton  Mining  Gazette 

3.061.450 

243.978 

47.264 

246.890 

Iron  Mountain  News 

(e) 

3.841.544 

143.234 

30.436 

NA 

Ironwaod  Globe 

4.156.054 

167.360 

57.890 

95.662 

Jackson  Citizen  Patriot 

(eS) 

14.044.478 

661.094 

NA 

NA 

Kalamazoo  Gazette  . 

(e) 

16.215.682 

1.014.594 

450.254 

609.994 

Kalamazoo  Gazette  .... 

(S) 

5.405.960 

161.644 

141.675 

19.031 

Totals 

21.621.642 

1.176.238 

591.929 

629.025 

NOTE:  Automotive  and  Financial  included  in  Retail 

A  General. 

Lansing  State  Journal 

(eS) 

28.956.592 

1.684.676 

NA 

NA 

Manistee  News-Advocate 

(e) 

2.627.604 

62.884 

28.214 

NA 

Marshall  Chronicle 

1.227.240 

53.928 

In  General 

NA 

Monroe  News 

(e) 

9.574.418 

238.966 

NA 

NA 

Mt.  Pleasant  Times-News 

(e) 

3.424.620 

150.434 

68.006 

167.916 

Muskegon  Chronicle 

(eS) 

15.484.406 

499.756 

96.141 

87.639 

Niles  Star 

(e) 

4.475.408 

140.014 

31.632 

203.476 

NOTE:  Total  includes  56.896  lines  Legal. 

Owosso  Argus  Press  . 

(e) 

6.797.966 

12.362 

87.318 

295.064 

Petoskey  News-  Review 

(e) 

4.325.731 

130.903 

InRet.  &Genl  92.498 

Port  Huron  Times  Herald 

(e) 

8,638.714 

490.72B 

NA 

NA 

Port  Huron  Times  Herald 

(S) 

2.194.612 

61.138 

NA 

NA 

Totals  . 

10.833.326 

551.866 

NA 

NA 

Royal  Oak  Tribune 

(e) 

7.991.662 

424.508 

NA 

NA 

Saginaw  News 

(eS) 

18.632.404 

1.343.020 

In  R.  &  G. 

In  Retail 

1.940.470 

510.058 

7.994.700 

2.251.704 

1.459.906 

8.644.748 

2.102.758 

10.747.506 

1.222.900 

768.656 


St.  Joseph  Herald-Press  (e) — see  Benton  Harbor 

South  Haven  Tribune  . (e)  1,881.138  107.632 

Ypsilanti  Press  . (e)  6,943.174  172.606 


11.057.914 

2.082.594 

30.894.318 

9.146.800 

7.016.366 

33.387.004 

9.945.768 

43.332.772 

5.211.542 

*5.834.614 


461.944  4.061.526 
625.156  4.640.370 
463.778  4.940.744 
3.530.646  18.236.218 
4.747.S48  21.978.124 
1.560.412  7.128.016 
6.308.260  29.106.140 

6.930.840  37.572.108 
461.468  3.180.170 
422.520  1.703.688 
1.795.042  1 1.612.426 
453.212  4.320.475 
4.376.526  20.544.468 
780.878  5.453.196 

1.270.598  8.463.308 
684.498  5.233.839 
2.216.340  11.345.782 
527.226  2.782.976 
2.743.566  14.128.758 
4.435.466  12.851.636 
4.550.170  24.525.594 


Baltimore  News-American  (eS)  17.962.007  1.895.872 

Baltimore  Sun  (m)  8.333.518  2.978.599  I 

Baltimore  Sun  .  (S)  13.300.261  1.037.131  I 

Baltimore  Sun  (e)  15.907.397  3.022.240  I 

Totals . (meS)  37.541.126  7.037.970  l 

Cambridie  Banner  . (e)  3.422.160  158.802 

Cumberland  Times  News  (m&e)  6. 813.282  370.409  ' 

Cumberland  Sunday  Times  (S)  3.382.092  18.789  I 

Note:  Daily  advertising  sold  only  in  e&m  combination: 

Frederick  Post  . (m)  8.996.862  332.444 

Frederick  News  . (e)  9.049.894  327.530 

Hagerstown  Herald  . (m)  1 1.224. 1 15  538.433  I 

Hagerstown  Mail  . (e)  11.700.815  540.785  I 

Hagerstown  Totals  .  22.924.930  1.079.218  I 


Athol  News  . (e) 

Brockton  Enterorise  . (e) 

Fall  River  Herald  News  (e) 
Framingham  Sc.  Middlesex 

Nows  . (eS) 

Gardner  News  . (e) 

Greenfield  Recorder  (e) 

Holyoke  Transcript  Telegram  (e) 
Hvannis  Caoe  Cod 

Standard-Times  . (e) 

Hvannis  Cane  Cod 

Standard-Times  . (S) 

Hvannis  Cape  Cod 

Total  . 

Lawrence  Ean|e. Tribune  .  ie) 
NOTE:  Total  includes  162.871 

Malden  News  . (e) 

Medford  Mercury  . (e) 

Melrose  News  . (e) 

New  Bedford  Standard- 

Times  . (e) 

New  Bedford  Standard- 

Times  . (S) 

North  Adams  Transcript  ...(e) 
Northampton  Hampshire 

Gazette  . (e) 

Pittsfield  Berkshire  Eagle  (e) 

Taunton  Gazette  . (e) 

Waltham  News-Tribune  ..(e) 

Worcester  Telegram  . (m) 

Worcester  Gazette  . (e) 

Worcester  Telegram  . (S) 

Worcester  Totals  . 


MASSACHUSETTS 

5,312  1.953.860  47.352 

5.834  800.072  NA 

1.812  682.193  NA 

9.150  332.584  2.66 1.736 

1.604  266.505  NA 

5.444  341.418  NA 

4.242  361.325  NA 


9.383.948 
11.591. 162 
Legal  lines. 
4.704.000 
2.270.000 
225.000 


607.166  676.536 


313.936  NA 

853.594  NA 

709.179  NA 

385.112  470.400 


Albion  Recorder 
Alpena  The  News 
Ann  Arbor  News 
Battle  Creek  Enquirer 

and  News  . 

Bay  City  Times  . 


(e)  3.106.768 

(e)  4.949.280 
(eS)  20.846.966 


4.528.394  24.386.273 
5.793.885  17.106.002 
4.522.793  18.860.185 
5.604.461  24.534.048 
15.921.139  60.500.235 
360.878  4.013.982 
1.313.970  8.497.661 
317.254  3.718.135 
s  for  one  paper  only. 
2.256.338  11,726.960 
2.262.988  11.779.824 
1.990.366  13.752.914 
1.980.013  14.221.613 
3.970.379  27.974.527 


Bemidji  Pioneer  . (e) 

Brainerd  Dispatch  . (e) 

Crookston  Times  ..  (e-ex.  Sat.) 
Duluth  Herald  and 

News-Tribune  . (meS) 

Fairmont  Sentinel  . (e) 

Faribault  News  . (e) 

Little  Falls  Transcript  ...(e) 

Mankato  Free  Press  . (e) 

Owatonna  People’s 

Press  . mS  ex.  mon. 

Red  Wing  Republican  Eagle  (e) 
Rochester  Post-Bulletin  . . .  (e) 

St.  Cloud  Times  . (e) 

St.  Paul  Pioneer  Press  ...(m) 

St.  Paul  Dispatch  . (e) 

St.  Paul  Pioneer  Press  ...(S) 


3.015.292  188.566 

4.195.674  218.344 

1.948.674  141.072 

18.618.488  2.360.282 


5.999.220  2.520.384 
13.457.106  2.656.186 
6.632.600  512.204 


76.496  None  849.982  4.130.336 

NA  NA  1.270.864  5.684.882 

NA  NA  367.262  2.457.008 

NA  NA  5.264.350  26.243.120 

52.052  107.646  1.043.322  5.339.390 

60.690  194.768  797.034  5.192.600 

NA  NA  341.796  2.366.770 

60.592  23.800  2.085.832  12.142.060 

54.726  NA  754,754  4.001.424 

In  Retail  &  General  975.975  3.954.051 
52.350  156.828  3.422.398  17.716.300 

57.876  37.898  2.343.084  14.196.912 

NA  NA  6.860.892  15.481.237 

NA  NA  6.854.489  22.987.740 

NA  NA  3.092.578  I3.I62.I95 


NOTE:  Preprints  not 

included 

NA 

452.340 

5.138.864 

Waseca  Journal  . 

...(e) 

2,114.980 

74.074 

55,286 

62.860 

971.156 

NA 

3.576.748 

14.262.654 

Willman  West  Central 

NA 

1.985.414 

15.219.419 

Tribune  . 

...(e) 

5.149.914 

125,398 

35.770 

NA 

999,236 

Worthington  . 

..(e) 

4.519.494 

165.704 

41.692 

None 

811.118 

NA 

1.395.786 

13.549.256 

Winona  News  . 

...(e) 

5.703.138 

279,552 

NA 

109.732 

1.030.456 

NA 

418.418 

4.306.527 

NA 

620.312 

7.377.174 

MISSISSIPPI 

88.734 

1.160.902 

2.742.040 

10.552.203 

11.385.444 

Biloxi  Herald  . 

(eS) 

16.010.890 

529.186 

NA 

NA 

2.471.308  1 

NA 

Greenville  Delta 

1.693.286 

Democrat-Times 

(eS) 

7.017.388 

264.348 

NA 

NA 

1.574,034 

NA 

501.102 

NOTE;  Total  Includes  161.994 

lines  Legal. 

Grenada  Sentinel-Star 

(e) 

1 .822.607 

122.416 

NA 

NA 

142.282 

NA 

3.243.142 

13,078.730 

Jackson  Clarion- 

NA 

3.471.450 

15.912.001 

Ledger/News  . 

(meS) 

17.793.650 

971.194 

In  Retail  &  General 

5.364.632  ! 

McComb  Enterprise  Journal  (e) 

3.833.746 

266.476 

NA 

NA 

411,528 

NA 

1.762.500 

6,936.900 

NOTE:  Total  includes  90.296  lines  Legal. 

NA 

1.762.500 

4,421.800 

Natchez  Democrat  . 

(mS) 

5.505.332 

224.000 

NA 

NA 

984.098 

NA 

1.762.500 

4.064.520 

Pascagoula  Mississippi 

Press 

..(e) 

5.582.010 

700.000 

139.230 

123.760 

1.302.000 

381,640 

2.388.652 

13.252.582 

Press  Register 

(8) 

2.003.120 

37.000 

59.000 

61.880 

387.000 

46.088 

799.358 

4.319.756 

MISSOURI 

None 

1.445.934 

5.977.062 

Cape  Girardeau 

NA 

982.072 

8.384.068 

Southeast  Missourian 

(e) 

7.067.886 

298.998 

240.950 

275.583 

1.675.772 

NOTE:  Automotive  and 

Financial  linage  is  included 

NA 

2.196,152 

13.649,580 

Carthage.  Mo.  Press 

(e) 

2.573.368 

62.719 

40.783 

35.616 

575.148 

NA 

1.193.725 

7.234.541 

ChilHcothe  Constitution- 

NA 

903.336 

6.961.304 

Tribune  . 

..(e) 

2.656,292 

120.764 

NA 

NA 

540.176 

NA 

3.607,485 

12.026.455 

Clayton  Watchman 

NA 

3.606,883 

13.593.160 

Advocate  . (e  ex  Sat) 

NA 

NA 

NA 

NA 

NA 

NA 

1.529.682 

10.656.303 

Jefferson  City 

NA 

8.744.050 

36.275.918 

News  Tribune 

(meS) 

7.870.296 

422.058 

NA 

NA 

1.692.068 

Joglin  Globe  . 

..  (m) 

6.459.348 

425.558 

NA 

NA 

2.101.960 

Joplin  Globe 

(8) 

2.480.912 

58.100 

NA 

NA 

593.782 

Kennett  Dunklin  Democrat  (eS) 

4.135.418 

145.852 

NA 

119.602 

337,932 

NA 

335.902 

3.526.772 

Lamar  Democrat 

1.41 1.200 

152.000 

NA 

NA 

268.800 

NA 

1. 110.354 

6.383.286 

Mexico  Ledger 

. .  (e) 

278.642 

9.380 

2.870 

NA 

37.786 

1.271.438 

6.337.338 

22.118.404 

Sedalia  Capital 

(m) 

6.894.128 

148.260 

70.210 

108.204 

718.928 

Democrat 

6.894.128 

148.260 

70.210 

108.204 

718.928 

NA 

3.368.302 

16.646.518 

Democrat-Capital 

(8) 

1.737.324 

36.066 

8.076 

200.948 

313.516 

NA 

3.S79..380 

17.535.994 

Sikeston  Standard  .  . 

(0) 

5.630,212 

179.186 

39.438 

NA 

675.178 

MEDIA  RECORDS 
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There  are  934  homes  on  this  high-income  route 

. . .  925  of  them  subscribe  to  The  Star  and  Times 


IN  KANSAS  CITY,  Over  90  per 
cent  of  the  circulation  of  The  Star 
and  Times  is  home  delivered. 
There  are  493  adult  contract  car¬ 
rier  routes:  262  of  them  in  the  6- 
county  metro  area.  Many  carriers 
who  serve  in  the  metro  area 
throw  to  more  than  90  per  cent  of 
the  homes  on  their  routes.  Some 
come  very  close  to  100  per  cent. 

Johnson  County,  in  the  metro 
area,  has  a  per  household  aver¬ 
age  income  of  $16,162—53  per 
cent  higher  than  the  national  av¬ 
erage.  Of  the  69,544  occupied 
households  in  Johnson  County, 
85  per  cent  are  Star  subscribers. 
Several  other  counties  in  the 
metro  area  boast  better  than  70 
per  cent  Star  coverage. 


Circulation  is  at  an  all-time 
high  in  the  metro  area.  And  The 
Star’s  total  circulation  (it  covers 
half  of  Missouri  and  Kansas)  is 
UP  right  across  the  board:  For 
the  morning  Times,  the  March  31, 
1972  Publisher's  Statement  as 

SMSA  CIRCULATION 

IMS  ISM  1M7  ISM  ISM  IS70  1S71  1S72 


SOURCES:  Sales  Management  Sun/ey  of  Buying  Power 
Audit  Bureau  of  Circulation 


filed  with  the  Audit  Bureau  of  Cir¬ 
culations,  subject  to  audit,  rec¬ 
ords  336,679  subscribers-a 
5,604  gain  over  1971.  For  the  af¬ 
ternoon  Star  319,328-a  2,378 
gain.  Sunday  is  405,026— a  5,505 
gain. 

Most  important  to  advertisers  is 
the  newspaper’s  penetration  of 
the  metro  area.  Number  ONE 
among  morning  newspapers 
serving  the  top  30  markets. 
Number  ONE  among  combined 
morning  and  afternoon  dailies. 
Number  THREE  among  afternoon 
dailies.  Number  SIX  among  all 
Sunday  newspapers  in  the  top  30 
markets. 

It’s  a  circulation  story  we're 
happy  to  talk  about. 


THE  KANSAS  CITY  STAR 

(THE  Morninj^  KANSAS  CITY  STAR) 

1729  Grand,  Kansas  City,  Missouri  64108  Phone  (816)  421-1200 


Chicago  60603 
Omer  Meyer 
1 1  East  Adams 
Phone  939-0532 


Now  York  10017 
0.  A.  Tynan 
777  Third  Ave. 
Phone  421-4400 


Miami  33137 
The  Leonard  Co. 
5963  Biscayne  Blvd. 
Phono  757-1531 


New  York  10017 
Braham-Moloney,  Inc. 
777  Third  Ave. 

Phone  421-4400 


San  Franclaco  94105 
Branham-Moloney,  Inc. 
625  Market  Street 
Phone  391-5828 


Loa  Angelos  90005 
Branham-Moloney,  Inc. 
431 1  Wilshire  Blvd. 
Phone  937-1930 


Total 

Auto-  Adrar- 


Newspaper 

Retail 

General 

motive 

Financial  Classified 

tising 

it.  Joseph  Gazette  . 

.  (m) 

3.125.150 

493.458 

NA 

NA 

1.790.474 

5.467.399 

News-Press  . 

...(e) 

9.877.462 

524,181 

NA 

NA 

2.369.430 

12.816.811 

Newt- Press  . 

.  (S) 

3.730.881 

128.562 

NA 

NA 

500.738 

4.362.771 

Sprinifleld  Newt  . 

12.163.620 

659.365 

NA 

NA 

2.335.326 

15.175.097 

Leader- Press  . 

-(e) 

12.258.722 

658.595 

NA 

NA 

2.335.326 

15.322,384 

News  A  Leader  . . 

(S) 

4.654.048 

233.723 

NA 

NA 

1. 117.529 

6.009.885 

Warrensburo  Star-Journal 

(e) 

2.127.412 

124.936 

NA 

NA 

320.516 

2.572.864 

West  Plains  Quill  .  (e  ex  Sat) 

2,721.348 

89.012 

NA 

NA 

304.556 

3.1 14.916 

MONTANA 

Billings  Gazette  . 

(meS) 

10.498.698 

776.944 

NA 

NA 

2.638.614 

13.914,256 

Butte  Montana  Standard 

6.210.218 

590.002 

NA 

NA 

1,190,728 

7.990.948 

Great  Falls  Tribune  .... 

7.879.505 

781,933 

NA 

NA 

2.267.735 

10.929.173 

Great  Fails  Tribune  ... 

...(S) 

2.899.571 

229,623 

NA 

NA 

669.745 

3.798.939 

Havre  News  . 

-..(e) 

2.013.242 

118.678 

108.290 

96,796 

389.508 

2.521.428 

Helena  Indeoendent 

Record  . (eS  ex.  sat.) 

5.472.810 

472.220 

NA 

286.510 

1.130.010 

7.361.550 

Missoula  Missoulian  ... 

.(mS) 

7,226.492 

565,712 

NA 

NA 

3,070,032 

10.862,236 

NEBRASKA 

Beatrice  Sun  . 

. . . (e) 

3.918.950 

214.858 

54.488 

192.220 

790.766 

5.171.292 

Falls  City  Journal  . 

• . .  (e) 

1.514.982 

192.864 

28.224 

58.982 

83.074 

1.883.126 

NOTE:  Total  includes  28.224  Readers  and 

58.982  Legal  lines. 

Fremont  Tribune  . 

...(e) 

4.823.631 

221.980 

359.063 

198.036 

1,293.699 

6.339.310 

Grand  Island  Independent  .(e) 

9,177.644 

430.402 

88.396 

NA 

1,689.982 

11.446.358 

Hastings  Tribune  . 

...(e) 

7,847.336 

324.254 

NA 

NA 

1.691.242 

10.065.790 

NOTE:  Total  includes  202.958 

lines  Legal. 

Holdrege  Citizen  . 

...(e) 

2.090.200 

109.480 

NA 

NA 

296.114 

2.495.794 

Lincoln  Star  . 

..(m) 

10.001.456 

567.742 

NA 

NA 

3.560.434 

14.129.632 

Lincoln  Journal  . 

...(e) 

10.060.390 

538.220 

NA 

NA 

3.545.353 

14.143.963 

Lincoln  Journal-Star 

...(S) 

3.611.206 

833.714 

NA 

NA 

1.261.939 

5.706.859 

Totals  . 

23.673,052 

1.939.676 

NA 

NA 

8,367.726  33.980.454 

Nebraska  City  News- 

Press  . (eS  ex.  sat.) 

2.263.170 

174.522 

44.198 

94.416 

557.354 

3.133.690 

Norfolk  News  . 

...(e) 

5.338.074 

227.038 

52.542 

0 

1.266.792 

6.884.446 

North  Platte  Telegraph 

...(e) 

4.716.950 

368.452 

NA 

NA 

119.672 

6.424.012 

Omaha  World- Herald 

.  (meS) 

23.088.786 

2.499,910 

314.846 

48.279 

8.570.268  34.522.089 

York  News-Times  . 

...(e) 

3.059.350 

146.762 

NA 

NA 

433.188 

3.781.134 

NEVADA 

Elko  Free  Press  . 

...(e) 

1,870,316 

183.822 

NA 

NA 

216.020 

2.331.355 

Las  Vegas  Review  Journal  (eS)  21.087,934 

1,153.492 

NA 

NA 

10.600.615  33.194,830 

Reno  Gazette  . 

...(e) 

9.644.628 

6%.  132 

37.817 

473.957 

3.510.108 

14,362,642 

Reno  Journal  . 

...(m) 

8.316.322 

629.352 

37,817 

736.779 

3.505.474 

13.225.744 

Reno  Journal  . 

...(S) 

3,205.636 

112.672 

NA 

NA 

619.654 

3.950.576 

NEW 

HAMPSHIRE 

Claremont  Eagle  . . 

...(•) 

2.666.188 

226.240 

In  Local 

In  Local 

558.838 

3.451.266 

Keene  Sentinel  . 

...(e) 

4.921.756 

296.688 

NA 

NA 

777.364 

5.995.808 

Laconia  Citizen  . 

- . . (e) 

4.426.630 

2II.9II 

NA 

NA 

7,681.133 

5.486.505 

Lebanon  Valley  News  . . 

...(e) 

5.158.505 

288.191 

NA 

NA 

730.660 

6.177.356 

Nashua  Telegraph  . 

...(e) 

8.080.958 

669.658 

NA 

NA 

2.156.868 

10.907.484 

NEW  JERSEY 

Asbury  Park  Press 

(eS) 

17.967.838 

1.665.991 

NA 

NA 

6.523.333 

26.157.162 

Atlantic  City  Press 

(mS) 

10.747.451 

1.040.319 

NA 

NA 

3,173,721 

15.124.206 

NOTE:  Total  includes 

162.715 

lines  Legal. 

Millville  Dally  . 

-  .(•) 

3.138,800 

361,340 

NA 

NA 

477.610 

3.977.750 

New  Figures  for 
Baton  Rouge . . . 

Ua  1 1  department  store 
RDa  I  I  advertising 

AF  FINANCIAL 
RUa  ADVERTISING 

No.  24 

No.  32  ^^RTtSING 

Source:  Media  Records  Top  50  Report,  1971. 
Rankings  for  Morning  Advocate  only. 


Newspapers 

to 

Grow  With 


STATE-TIMES  & 
MORNING  ADVOCATE 
SUNDAY  ADVOCATE 


BATON  ROUGE,  LOUISIANA  70821 


Total 

Auto-  Ad/ar- 

Nawspapar  Retail  Oanaral  motive  Financial  Classified  tisinQ 

Morristown  Record  (e)  5.783.703  542.811  NA  NA  3,182.623  9.679.390 

Pa»“aic^  =  J'ridiNe':?”  V.)  'lofmelV  =  f.'tS’s.S'li '"''“<!*A N  A  4.069.888  16.388.469 

Paterson  News  (me)  9.328.527  841.291  794.811  4I9J06  4.|6|'3«5  |5-746.O40 

Trenton  Times  (eS)  8.553.086  1.376.761  NA  NA  3.587.187  I3.733.M2 

Union  City  Dispatch  (m)  5.808.759  649.358  504.020  In  Retail  1.799.330  8.761.467 

'"'‘"cil'luy'’  TimM**"" . (e)  6.634.170  437.365  827.350  NA  MM-SIO  9.325.395 

Woo^ury^  Times  (e)  8,193.729  165.845  In  General  NA  1.906,235  10,483,874 

NOTE:  Total  includes  218.075  lines  Legai. 

NEW  MEXICO 

Alamogordo  News  . (eS)  3.301,466  111,174  NA  NA 

Artesia  Press  . (eS  ex.  sat.)  2,211,986  46.816  NA  NA  420,056  2.678,658 

Carlsbad  Currcnt-Argus  . .  (eS)  3.279.080  129.136  NA  NA  ,  a'SiVsu 

Clovis  Journal  News  . (eS)  6.417.768  179.788  NA  NA  I,3M,I48  9,072,SM 

Farmington  Times  . (eS)  4,551,008  226,870  NA  NA  262,360  5,088,034 

NOTE:  Total  includes  47.796  lines  Legal  _  ______ 

Gallup  Independent  . (e)  3,044,685  151,830  NA  NA  578,452  3,907,617 

NOTE:  Total  includes  132,650  lines  Legal 

Hobbs  News-Sun  . (eS)  5.885.306  96.264  258.118  122.458  324.968  6.687.114 

Roswell  Record  . (eS)  5.924,492  203.252  41.272  33.936  1,411.872  7.614,824 

NEW  YORK 

Amsterdam  Recorder  . (e)  5.524.953  291.283  NA  NA  986.524  6.802.760 

Batavia  News  . (e)  6.119.400  410.298  124.082  85.820  895.006  7,634.606 

Buffalo  News  . (e)  25.102.298  3.443.995  NA  NA  6.134.471  34.680,764 

NOTE:  Automotive  included  in  Retail  A  General 
Canandaigua  Messenger  ...(e)  2,938.950  110.852  NA  73.682  553.588  3.677.072 

Cortland  Standard  . (e)  7,535,840  396.984  In  General  In  General  852.684  8.789.508 

Hudson  Register-Star  . (e)  5.900.216  315.154  NA  465.970  931.910  7.313.250 

Ithaca  Journal  . (e)  7.664.382  476.336  350.498  250.864  2.122.232  10.864.132 

Jamaica  Long  Island  Press  (eS)  11.946.288  1.939.658  NA  NA  6.959.734  20.845.681 

Jamestown  Post-Foumal  .  (e)  12.251.414  730.891  NA  NA  3.190.089  16,172.394 

Kingston  Freeman  . (eS)  9.993.249  '  394.736  203.574  43.790  1.279,166  11.914.515 

NOTE:  Retail  includes  822.161  preprint  linage 

Little  Falls  Times  . (e)  2,391.032  122.389  38.196  NA  348.362  2.861.783 

NOTE:  Automotive  included  in  General 

Lockport  Union  Sun  Journal  (e)  7.188,860  327,586  NA  NA  1,294,958  8.811,404 

Medina  Journal- 

Reiister  . (e  ex.  sat.)  2.245.984  314.410  NA  NA  129.730  2.690.124 

Newburgh  News  . (e)  11.058.390  849.632  NA  NA  1,746.794  13.654.816 

New  York  Journal  of 

Commerce  . (m)  NA  7.717.030  16.796  299.723  117.726  8.151.275 

New  York  Parade  . (8)  NA  634.245  NA  NA  NA  634.245 

New  York  Post  . (e)  4.904,860  2.471.637  In  General  786.511  1.809.317  12.627.279 

North  Toiiawanda  News  ..  (e)  5.831.864  309.879  In  General  62,567  916,221  7,120,531 

NOTE:  Total  Includes  62,567  lines  Legal. 

Nyack  Journal-News  . (e)  12.782.210  2.332,498  NA  NA  4.060.028  19,402.600 

NOTE:  Total  Includes  227,864  lines  Legal. 

Ogdensburg  Journal  . (e)  3.993.548  203.439  NA  NA  630,041  4,997,864 

NOTE:  Total  includes  168.836  lines  Legal 

Olean  Times  Herald  . (e)  8.064.518  525.028  In  Class  In  Retail  1.284.010  9.873.556 

Oneida  Dispatch  . (e)  4.412.436  234,610  In  General  NA  313,387  5,019,336 

NOTE:  Total  includes  .58.903  lines  Legal 

Oneonta  Star  .  (m)  4.706.996  330.498  NA  NA  1.635.760  6,673.254 

Oswego  Palladium-Times  .(e)  5.645.100  232.4%  NA  NA  747,740  6.625.336 

Plattsbumh  Press- 

Republican  . (m)  5.234.390  509.446  NA  NA  1,641.486  7.385.322 

Port  Jervis  Union-Garette  .(e)  2,572.892  161,420  NA  NA  701,386  3,452.274 

NOTE:  Total  includes  16,478  lines  Legal 

Poughkeepsie  Journal  . (e)  10,400.796  810.827  NA  NA  2.522.201  13.941,441 

Poughkeepsie  Journal  . (8)  5.256.958  113.725  NA  NA  975.684  6.348.513 

NOTE:  Totals  include  207.616  lines  (e),  and  2,145  lines  (S)  Legal 

Rome  Sentinel  . (e)  7,192.622  511.793  NA  NA  1,489.925  9.320.639 

Salamanca  Republican-Press  (e)  1.589.812  182.833  35.987  55.636  233.758  2.098.026 

Schenectady  Gazette  _ (m)  17.802.385  1.563.105  In  Retail  A  General  4.835.974  24.776.490 

Staten  Island  Advance  (e)  10.833.303  1.461. 121  571.437  702.709  5.045.629  17,340,053 

NOTE:  Automotive  and  Financial  are  included  in  Retail  and  General 

Troy  Record  . (m&e)  10.642.380  1.036,714  618.142  399.350  2.023.815  I4.8%,66l 

NOTE:  Total  includes  176.260  lines  Legal 

Utica  Press  . (m)  10.219.958  1.292,200  NA  NA  2.620.190  14.138,348 

Utica  Observer- Dispatch  ...(e)  7.888.636  1.334.592  N<A  NA  2.391.690  11,614.918 

Utica  Observer-Dispatch  ...(8)  4.II8.I84  212.394  NA  NA  627,746  4.958.324 

Watertown  Times  . (e)  7.653.415  733.131  NA  NA  1.297,198  9,683.744 

Wellsville  Reporter  . (e)  2.005.486  254.087  NA  NA  307.006  2,690.563 

NOTE:  Total  includes  123.984  lines  Legal 


NORTH  CAROLINA 


Asheville  Citizen 

11.054.809 

1.048.278 

NA 

NA 

2.542.589 

14.645.676 

”  Times 

11.070.237 

1.046.591 

NA 

NA 

2.544.801 

14.661.629 

**  Citizen-Times 

(8) 

4.148.189 

171.430 

NA 

NA 

848.533 

5.168.152 

Concord  Tribune  . 

(eS) 

7.331.212 

234.038 

NA 

NA 

1.593.942 

9.159.192 

Durham  Herald 

(m) 

9.286.858 

755,762 

NA 

NA 

2.865.030 

12.907.650 

”  Sun 

.  (e) 

9.412.284 

761.600 

NA 

NA 

2.959.710 

13.033.594 

”  Herald  . 

(8) 

3.225.866 

64.568 

NA 

NA 

1.368.500 

4.658.934 

Totals 

21.925.008 

1.581.930 

NA 

NA 

7.093.240 

30.600.178 

Elizabeth  City  Advance  . 

(eS) 

4.048.436 

174,062 

NA 

NA 

896.378 

5.I7I.6I4 

Goldsboro  News- Argus 

(eS) 

7.682.934 

388.773 

NA 

NA 

2.051.770 

10.203.893 

NOTE:  Total  includes  80.416  lines  Legal. 
Greensboro  News  . (m8)  14.651.392 

2.230.526 

Z889.777 

91.491 

4.688.232  24.531.418 

Greensboro  Record 

(e) 

10.684.142 

1. 889.430 

2,235.478 

88.418 

3.313.693 

I8.2IM6I 

Greenville  Reflector 

(eS) 

6.278.426 

42P.296 

NA 

NA 

1.071.420 

7.772.142 

Henderson  Dispatch 

4.200.406 

60.616 

39.120 

NA 

434.798 

4.788.392 

Hendersonville  Times-News  (e) 

4.225.400 

134.121 

29.120 

160.160 

873.600 

6.990.480 

Hickory  Record 

(e) 

10.335.500 

362.376 

NA 

NA 

1.320.298 

12.103.658 

NOTE;  Total  includes  85.484  lines  Legal. 
High  Point  Enterprise  (e)  9.805.460 

523  614 

In  General 

2.690.548 

13.019.622 

High  Point  Enterprise  - 

(8) 

3.484.446 

51.478 

1.454.838 

4.990.762 

Kinston  Free  Press 

(e) 

6.936.244 

233.058 

429.548 

0 

336.896 

7.935.746 

Lexington  Dispatch 

(e) 

NA 

NA 

NA 

NA 

400.330 

5.983.586 

Lumberton  Robesonlan 

(eS) 

5.395.656 

197.666 

79.828 

NA 

140.616 

5.813.766 

New  Bern  Sun-Journal  . 
Raleigh  News 

&  Observer  . . . 

(0) 

5.334.798 

436,653 

154.588 

138.229 

29Z397 

6.356.665 

(mS) 

15.411.788 

2.1 11.242 

NA 

NA 

6.969.606 

24.492.636 

Raleigh  Times  . 

(e) 

10.723.482 

1.530.060 

NA 

NA 

4.918.592 

I7.I72.I34 

Totals 

26.135.270 

3.641.302 

NA 

NA 

11.888.198  41.664.770 

Salisbury  Post 

(eS) 

10.477.068 

373.954 

NA 

NA 

2,271.626 

13.122.648 

Sanford  Herald . 

.  (e) 

61,614 

19.264 

16.184 

NA 

NA 

97.062 

Statesville  Record 

A.  Landmark 

6.923.294 

231.938 

57.824 

6.464 

830.928 

8.050.448 

Wilmington  Star-News 

10.761.842 

772.478 

NA 

NA 

3.3 11.672 

14.845.992 

Winston-Salem  Journal 

13.417.334 

1.678.222 

NA 

NA 

4.000.050 

19.096.476 

Twin  City  Sentinel 

(e) 

10.767.24$ 

1.621.662 

NA 

NA 

3.803.198 

16.192.106 

Journal-Sentinel  .  . 

(8) 

5.087.908 

285.558 

NA 

NA 

1,484,672 

6.858,138 

NORTH  DAKOTA 


Bismarck  Tribune  (e)  8.179.220  472.752 

Grand  Forks  Herald  (eS)  2.069.690  524.454 

Minot  News  . (e)  8.500.954  466,284 

Valley  City  Times 

Record  . (e  ex  sat)  1,832,978  54,768 


NA 

NA 

302.295 

45.416 


NA 

NA 

256.851 


1.478.568  10.130.540 
2.069.659  13.821.847 
1,301.552*10.427.410 


81,116  289.044  2.303.322 


OHIO 


Alliance  Review  . (e)  7,397,135  205.903  662,298  259,700  1,613.304 

NOTE:  Automotive  and  FinanciaJ  included  In  Local 
Ashland  Times-Gazette  ...(e)  4,962.972  284.673  NA  NA  1.478.232 

Athens  Messenger  (eSex.  sat.)  5.090,062  248.365  In  Retail  A  General  1,648.425 

Bellefontaine  Examiner  ...(e)  4.599,168  115.709  NA  NA  659.058 

NOTE:  Total  includes  110.026  lines  Legal 


6.725.877 

6.986.852 

5,483.961 


EDITOR  &  PUBLISHER  for  May  27,  1972 


8-A 


How  do  YOU  get 
to  Philadelphia? 


Take  the  BuUetiii. 


Number  one  in  circulation  in  the  nation's  fourth  largest  market. 

Number  one  in  ad  linage.  In  1 97 1  -  for  the  first  time  -The  Evening 
and  Sunday  Bulletin  published  a  combined  total  of  more  national, 
retail  and  classified  advertising  than  any  other  paper  in  the  Greater 
Philadelphia/South  Jersey  area. 

A  Million  Market  NeAvspaper. 


The  Evening  and  Sunday  Bulletin 

Nearly  everybody  reads  The  Bulletin. 


Newspaper 


Retail  General 


Total 

Auto-  Adver- 

ntotive  Financial  Classified  tising 


Bowling  Green  Tribune  ...(e)  4.I35.C54  255.724  NA  NA 

NOTE:  Total  includes  158.214  lines  Legal 

Cambridge  Jeffersonian  _ (e)  4.557.821  156.520  47.532  292.012 

Circleville  Herald  . (e>  4.54.5.450  186.466  NA  NA 

Chillicothe  Gazette  . (e)  8.586.914  239.078  57,600  NA 

Delaware  Gazette  . U)  4.771.767  141.099  In  Retail  In  Retail 

Delphos  Herald  . (e)  2.072.280  89.250  NA  NA 

Elyria  Chronic!e  Telegram  (eS)  13.634.468  352.065  NA  NA 

Findlay  Republican-Courier  (m)  9.181. 158  196.672  78.078  115.514 

Fremont  News-Messenger  ..(e)  6.872.880  102.046  240.940  372.232 

Hamilton  Journal-News  ...(e)  11.240.628  603.134  NA  NA 

Kenton  Times  . (e)  3.143.672  107.758  NA  NA 

Logan  News  . (e)  3.323.418  127.344  NA  NA 

Lorain  Journal  . (eS)  16.970.032  509.712  NA  NA 

NOTE:  Total  includes  191.142  lines  Legal 
Mansfield  News  Journal  .(eS)  15.261.484  686.651  In  Classified  In  Retail 

Marietta  Times  . (e)  5.584.691  228.419  NA  NA 

NOTE:  Figures  are  for  a  six-column  format 

Newark  Advocate  . (e)  9.065.882  209.603  63.464  1,080.816 

Niles  Times  . (e)  5.310.858  68.348  59.164  404.362 

Norwalk  Reflector  . (e)  3.505.614  142.765  NA  NA 

NOTE:  Total  includes  78.421  lines  Legal 

Sandusky  Reiister  . (e)  9.593.710  259.406  85.540  249.060 

Sidney  News  . (e)  5.217.254  148.155  NA  NA 

Tiffin  Advertiser  Tribune  ..(e)  5.077.408  153.367  NA  NA 

Troy  News  . (e)  5  649.658  1 16.1 16  58.408  172.704 

Urbana  Citizen  . (e)  2.723.896  127.022  NA  NA 

Warren  Tribune  . (e)  18.397.660  733,082  NA  NA 

Washington  Court  House 

Record-Herald  . (e)  5.714.408  126.798  NA  NA 

Willoughby  News  Herald  .  (e)  7.490.252  117.096  NA  NA 

Wooster  Keeord  . (e)  6.6i0.730  134.820  79.800  441.308 

Xenia  Gazette  . (e)  5.455.380  94.122  53.984  147.728 


1.367.828  5.916.820 


1.634.108 
614.894 
1. 615.516 
941.507 
490.350 
4.059.174 
2.547.860 
1.767.038 
2.023.420 
541.730 
490.266 
4.555.124 


6.687.993 

5.346.810 

10.603.740 

5.930.841 

2.651.880 

18.095.707 

12.119.282 

9.355.136 

13.867.182 

3.793.160 

3.941.028 

22.225.974 


Alva  Review-Courier  (eS)  1.708.476 

NOTE:  Total  includes  30.268  lines  Legal. 
Bartlesville  Examiner- 
Enterprise  (eS)  5.718.538 

Duncan  Banner  .  (eS)  6.993.658 

NOTE:  Total  includes  97.832  lines  Legal. 
El  Reno  Tribune  (e-ex-sat)  2.051.826 

El  Reno  Tribune  . (S)  888.426 

Totals  .  2.940.252 

Enid  News  (m)  6.056.820 

Enid  Eagle  (e)  6.211.938 

Enid  News . (S)  2.409.128 

Totals  14.677.886 


OKLAHOMA 
54.334 


4.924.269  20.872.404 
1.708.787  7.521.897 

2.146.620  12.566.385 
1.563.002  7.405.734 
864.164  4.590.964 

2.490.502  12.678.218 
1.035.930  6.401.339 
NA  5.230,775 
1.276,506  7.487.928 
910.854  3.761.772 
4.187.470  23.318.212 

640.710  6.481.916 
2.396.254  10.003.602 
1.777.152  8.602.502 
1,572,172  7.323.386 


241.822  2.034.900 


79.128 
10.990 
90.118 

201.124 

207.480 

36.524 

445.128 


NA 

NA 

NA 

NA 

NA 


1.440.614 

1,229.872 

417.592 

91.434 

509.026 


7.307,678 

8.481.928 

2.548.548 

990.850 

3.539.396 


iv.ai.  ..  .  ■..O/Z.ltOt.  443, HA  niA  3.900.1; 

NOTE  ;  Totals  include  Legal  linage:  64.036  (m);  7,196  (e) ;  4,550  (S) ;  75,782  Total 


Holdenville  News  . (eS)  174.594 

Lawton  Constitution  . (m)  10.732,162 

Lawton  Press  . (e)  10.703.490 

Lawton  Constitution 

&■  Press  (S)  4.044.572 

Muskogee  Phoenix  & 

Times  Democrat  ..  (mS)  12.460.574 
Norman  Transcript  (eS  ex  sat)  8.366.988 
NOTE:  Total  includes  |9|,7I6  lines  Legal 
Oklahoma  City  Oklahoman 
&.  Oklahoma  Times  (meS)  31.654.100 
Ponca  City  News  (eS)  7.495.816 

Sapulpa  Herald  (eS-e-sat)  5.078.388 
Shawnee  News-Star  (m)  6.110.020 

Tulsa  World  &  Tribune  (meS)  38.585,877 


1.274 

271.362 

271.236 


1,415.595  7,737.575 
1.674.022  8.100.636 
878.542  3.328.744 
3.968.159  19.166.955 


11.354  187.222 

684.096  11.687.620 
681.324  11.656.050 


2.217.263 

_  NA 

66.052  In  General 
139,398 


4.348.158 

177,338 


Woodward  Press 


Albany  Democrat- Herald 
Corvallis  Gazette  Times 
Eugene  Register-Guard 
Grants  Pass  Courier 
Klamath  Falls  Herald 
and  News 

Medford  Mail-Tribune 
Medford  Mail-Tribune 
Oregon  City 

Enterprise-Courier 
Pendleton  East  Oregonia 
Roseburg  News- Review  . 


(e)  2.676.998 


3.659.569 

49.520 


In  Retail 
NA 

In  Retail  &  General 
189.410  61.152 


Call-Chronicle 
NOTE:  Totals  include  Leg 
Altoona  Mirror 
-Includes  155.085  lines 
Beaver  County  Times 
NOTE:  Figures  shown 
months. 

Beaver  Falls  News-Tribur 
Bedford  Gazette 
NOTE;  Retail  includes 
Bethlehem  Globe-Times 
Brownsville  Telegraph 

Carlisle  Sentinel  . 

Chambersburg 
Public  Opinion  . 


fe) 

6.617.019 

227.380 

NA 

NA 

(e) 

8.608.586 

25.900 

NA 

NA 

(eS) 

16.938.950 

1. 193.906 

n  Retail  &  General 

(c) 

4.889.094 

305.326 

NA 

NA 

(eS) 

7.529.956 

422.436 

NA 

NA 

(n) 

6.895.392 

626.416 

NA 

NA 

(S) 

2.055.032 

42:518 

NA 

NA 

(n) 

1.846.908 

218.218 

NA 

NA 

(e) 

3.261.643 

282.786 

38.142 

50.231 

(e) 

5.llf.5l2 

402.164 

NA 

NA 

PENNSYLVAN 

A 

.  (m) 

I8.)46.744 

1.368.572 

NA 

NA 

fc) 

16.818.088 

1.300.432 

NA 

NA 

(eS) 

7.050.568 

298.494 

NA 

NA 

1  lines:  285.272 

m)  :  65.688  <e) ;  2.240 

(S). 

(e) 

12.018.041 

922.887 

NA 

NA 

egal. 

(e) 

11.649.456 

470.148 

NA 

NA 

lased 

on  8  column  format: 

paper  has 

been  six 

fe) 

8.037.288 

270.788 

In  Retail 

In  Retail 

fm) 

2.280.768 

69.690 

42.492 

44,394 

I6.56U 

Preprint  lines. 

(e) 

9.710.470 

555.632 

NA 

NA 

.  (e) 

3.II2.9I4 

71.204 

NA 

76,902 

.  (e> 

5.976.260 

176.897 

62.384 

1.684 

.(e) 

8.680.882 

262.892 

NA 

NA 

Newspaper 

Retail 

General 

Auto¬ 

motive 

Financial  Classified 

Total 

Adver¬ 

tising 

Clearfield  Progress  . 

(e) 

5.867.736 

178.626 

NA 

NA 

1.279.280 

7.385.280 

NOTE:  Total  includes  59.486  lines  Legal. 
Chester  Delaware 

County  Times  . (e)  7.189.084 

497.728 

1(4.158 

NA 

3.534.720 

(1.221.532 

Coatesville  Record  . 

..(e) 

7.695.373 

341.601 

NA 

NA 

765.564 

8.802.538 

Connellsville  Courier 

(e) 

7.040.915 

153.651 

NA 

NA 

953.854 

8.(48.420 

Corry  Journal  . 

2.521,372 

99.890 

238.000 

NA 

265.342 

3.124.604 

Danville  News 

..(e) 

2.091.061 

69.664 

NA 

56.710 

301.878 

2.519.314 

Doylestown  Intelligencer 

(e) 

4.241.790 

530,6(4 

733.159 

NA 

(.033.802 

6.539.365 

OuBois  Courier  Express 

re) 

5.223.842 

216.496 

NA 

NA 

461.734 

5.895.522 

Easton  Express  . 

(e) 

10.905.370 

9(0.309 

NA 

NA 

3.1121970 

14.928.648 

Ellwood  City  Ledger 

..(e) 

4.369.274 

138.249 

64.125 

NA 

816.228 

5.372.373 

Franklin  News- Herald 

(e) 

3.698.171 

227.512 

82.880 

3I9.4Z4 

(,24f.8l3 

5.569,800 

Gettysburg  Times 

(e) 

4.451.636 

201.684 

NA 

70.350 

1,169.504 

5.893,(74 

Greenville  Record-Argus 

.  (e) 

4.5II.8I5 

113,006 

NA 

54.012 

(.072.078 

5.750.911 

Harrisburg  Patriot- News 

(me) 

12.727.294 

1.467.922 

NA 

NA 

4.100.083 

(8.295.299 

Harrisburg  Patriot-News 

(S) 

5.745.563 

518,218 

NA 

NA 

(.760.085 

8.023.866 

Totals  . 

18.472.857 

1.986.140 

NA 

NA 

5.860.168 

26.3(9.165 

Huntingdon  News 

(e) 

4.441.260 

167.818 

NA 

NA 

710.766 

5.289.844 

Indiana  Gazette 

..(e) 

9.554.538 

3.306.184 

NA 

NA 

813.162 

13.673.884 

Jeanette  News-Dispatch 

(e) 

5,872.771 

136.335 

NA 

NA 

1.269.824 

7,326.911 

Reporter  .  (e)  5.811.827  2 

NOTE:  Total  includes  172.265  lines  Legal. 

Lebanon  News  . (e)  9,243,024  4 

Levittown  Bucks  County 

Courier  Times  . (e)  11.691.848  6 

Lock  Haven  Express  ..  (e)  4,836.768 

NOTE:  Classified  includes  116.222  lines  Legal 


2.008,916  8.250.263 
2.411.248  12.279.330 


3.566.241  15.996.603 
997,270  6.156.560 


Meadville  Tribune  . 

(m) 

7.626.906 

232.386 

In  Class. 

462.280 

2.406.684 

Milton  Standard 

(e) 

2.544.325 

56.750 

NA 

34.541 

261,410 

NOTE:  Totals  include  984.680 

lines  Preprint. 

New  Castle  News  . 

11.388.580 

449.582 

NA 

NA 

1,618.876 

New  Kensington-Tarentum 

Valley  News  Dispatch 

(e) 

8.974.763 

278.230 

NA 

NA 

2.673.814 

Norristown  Times  Herald 

(e) 

7.742.2S0 

655.354 

80.936 

385.731 

2^567.739 

160.216  4.274.788 


4.121.964  17.117.688 
2,683.394  11.407.732 


.301.976  16.876.384  52.878.642 
1,392.460  9.065.614 
469,294  5.613.734 
1.150,030  7.471.618 
12.798.616  55.044.062 
101,920  3.080.000 


2.325.946  9.329.068 
230.888  8.865.374 
7.218.456  24.811.978 
1,446.956  6.641.376 

2.189.726  10.311.882 
2.174.396  9.696.204 
639.002  2.736.552 

443.940  2.830.436 
947.754  4.580.556 
1.866.998  7.380,674 


4,430.272  24.226.300 
3.692.584  21,876.792 
1.404.578  8.755.880 

2,798.523’ 1 5.894,536 

2.350.460  14.470.064 


738.696  9.046.772 
648.970  3.086.314 

2.172.675  12.438.776 
451.094  3.712.1 14 
990.489  7.207.714 

1.663.627  10.607.401 


Oil  City  Derrick 

. .  (m) 

5.480.177 

257.647 

82.880 

185.808 

Phoenixville  Republican  . 

(e) 

2.242.324 

339.220 

NA 

NA 

Pottstown  Mercury  . . 

(m) 

11.151.630 

528.346 

NA 

104.510 

Sayre  Times 

(e) 

3.813.726 

118.198 

NA 

NA 

Scranton  Times . 

(eS) 

11.225.480 

1,052,002 

876.750 

NA 

Sharon  Herald  . 

(e) 

10.871.700 

386.610 

NA 

NA 

Somerset  American  . 

(ml 

3.501.464 

119.397 

NA 

NA 

St.  Mary's  Press 

(e) 

2.609.259 

55.090 

NA 

NA 

NOTE:  Total  includes  43.082  lines  Legal. 
Sunbury  Item  (e)  7.187,852 

295.974 

NA 

NA 

Titusville  Herald 

(m) 

4.524.212 

113,707 

NA 

NA 

Vandergrift  News-Citizen 

(e) 

2.251.207 

69.762 

NA 

NA 

NOTE:  Total  includes  97.359  lines  Legal. 
Washington  Observer- 
Reporter  (All  Day)  21.601,888 

783.104 

128,842 

NA 

Wilkes-Barre  Times- 
Leader.  News 

(e) 

13.092.100 

1.166.382 

NA 

NA 

Wilkes-Barre  Record 

(m) 

5.056.310 

1.165.430 

NA 

NA 

Williamsport  Sun-Gazette 

(e) 

7.660.716 

375.368 

NA 

NA 

York  Daily  Record 

(m) 

5,441.898 

256.522 

971,082 

NA 

Pawtucket  Times  . 

..(0) 

RHODE  ISLAND 
8.160.540  277.996  NA 

NA 

WuoniLOcket  Call  . 

(e) 

8.609.818 

294.875 

NA 

NA 

Aiken  Standard  . 

..(e) 

SOUTH  CAROLINA 
3.881,276  243.304  123.714 

83.852 

Anderson  Independent  .. 

.  (m) 

5.501.650 

684.313 

In  Classified 

Anderson  Mail  . 

...(e) 

6.992.311 

783.780 

In  Classified 

Anderson  Independent 

..(S) 

(.436.117 

99.467 

In  Classified 

Charleston 

News  and  Courier 

(mS) 

I.38I.4I8 

12.929.720 

NA 

NA 

Post 

(e) 

1.300.602 

12.322.478 

NA 

NA 

Totals 

2.662.020 

25.252.198 

NA 

NA 

Columoia  State  . 

.  (m) 

14.437.178 

1.655.556 

NA 

NA 

Columbia  Record  . 

..(e) 

13.802.152 

1.656.004 

NA 

NA 

Co'iimbia  State- Record  . 

..(S) 

5.436.438 

476.588 

NA 

NA 

Totals  . 

33,675.768 

3.788.148 

NA 

NA 

Florence  News  . 

(mS) 

IU.8j5.b62 

568.720 

85.948 

In  General 

Greenwood  Index-Journal 

(e) 

5.281.864 

261.828 

NA 

NA 

Rock  Hill  Herald  . 

..(e) 

4.002.866 

456.946 

NA 

NA 

NOTE:  Total  includes  67.746 
Sumf'r  Item  . (e) 

ines  Legal. 
NA 

265.314 

NA 

NA 

NOTE:  Total  includes  1,001,238  lines  Preprint;  107,856  lines  Legal. 


663.544  3.245.088 
2.783,844  14.568.330 
713.896  4.645.820 
790.454  13.944.686 
2.193.128  13.544.174 
592.468  4.105.869 
259.360  2,966,791 

21130.478  9.614.304 
932.414  5,570.333 
127.558  2.545.888 


4,677.918  30.955.800 

1.992.543  16.251.025 
1,974.896  8.196.636 

2.553.544  10.589.628 
1,824.802  8.494.304 


1,515.227  9.953.763 
962.120  9,866.813 


364.224  4.696.370 
946.472  7.132,435 
1.526.406  9.302,497 
579,934  2,552,608 

5.281,454  19.753.079 
4,102.246  17.794.546 
9,383.700  37.547.625 
5.157.600  21.250.334 
5.161,380  20.619.536 

I. 533.770  7.446.796 

II. 852.750  49.316.666 
2,383.514  13,843.844 
1,350.440  6,754,132 
1.579.018  6,106.576 

1.795.528  9.392.180 


SOUTH  DAKOTA 


Huron  Plainsman 
Rapid  City  Journal 
Watertown  Public  Opinion 


Chattanooga  Times 
Chattanooga  Times 
Cleveland  Banner  . 
Greenville  Sun 
Jackson  Sun 

NOTE:  Total  includes 
Johnson  City  Press- 
Chronicle 

Kingsport  Times-News 


6.91  (.072 

305.018 

NA 

NA 

1.514,338 

8.730.428 

3.615.220 

226.310 

41.748 

99,778 

1.334.172 

5.317.228 

8.697.556 

546.476 

59.794 

NA 

2.565.500 

11.869.326 

4,527.936 

199.934 

NA 

NA 

930.398 

5.658.268 

TENNESSEE 

6.464.941 

887.044 

NA 

289.821 

2.612.442 

10.254.248 

5.190,382 

595.026 

NA 

69.267 

903.645 

6.758.320 

7.322.252 

137.438 

NA 

NA 

1.234.912 

8.694.602 

6.755.739 

153.352 

In  Class. 

6.040 

1.366.880 

8.372.001 

8.972.263 

356.647 

NA 

NA 

2.290.931 

11.726.512 

lines  Legal. 

8.944.726 

707.658 

NA 

NA 

1.944.194 

11.596.578 

9.750.706 

432.152 

NA 

NA 

2.072,479 

12.255.334 

We  deliver  Altoona  .  .  .  and  in  1971,  Altoona 

delivered  $234,434,000*  retail  sales  to  users  of  15,894,536  lines  of  adver¬ 
tising  space  in  the  newspaper  read  by  98%  of  Altoona  households  .  .  .  with 
incomes  averaging  $14,424*  .  .  .  and  by  4  out  of  5  homes  in  the  metro  market. 


Tops  to  test,  too.  Coll  Richard  E.  Beeler,  Ad  Mgr. 
at  814-944-7171  for  information  about  a  schedule  in 

ALTOONA  PENNSYLVANIA'S  ONLY  DAILY  NEWSPAPER 

•1972  ESP  Market  Guide  Est. 


Eltoona  SRirrot 


lO-A 


EDITOR  8C  PUBLISHER  for  May  27,  1972 


Total 

Auto-  Adver- 

Newspaper  Retail  General  motive  Financial  Classified  tising 

Knoxville  News-Sentinel  (e)  15.552.824  1.802.290  NA  NA  5.101.404  22.456.518 

Knoxville  News-Sentinel  .  (S)  3.932.138  401.534  NA  NA  1.750.014  6.083.686 

Knoxville  Journal  . (m)  6.479.998  1.292.522  NA  NA  3.431.302  11.203.822 

Maryville  Times  . (e)  6.383.762  153.356  NA  51.674  1.533.1 12  8.121.904 

Memphis 

Commercial  Appeal  . (m)  19.168.394  2.074.856  NA  NA  6.697.978  27.941.228 

Commercial  Appeal  . (S)  8.373.330  967.260  NA  NA  2.490.026  11.830.616 

Press-Scimitar  (e)  10.334.660  2.014.376  NA  NA  703.026  19.102.062 

NOTE:  Press-Scimitar  (e)  Retail  includes  Part  run  lines  980.882:  Classified  (e)  includes 
29.540  part  run  lines;  Retail  (e)  also  includes  Roto  &  Comics. 

Morristown 

Citizen  Tribune  . (eS)  4.362.012  159.638  In  Classified  1.139.992  5.661.642 

Nashville  Tennessean  . (m)  14.524.293  2.533.961  NA  NA  6.319.522  23.377.776 

Banner  . (e)  14.524.293  2.533.961  NA  NA  6.319.522  23.377.776 

Tennessean  . (S)  5.998.703  434.345  NA  NA  2.327.650  8.760.698 

Paris  Post  Intelligencer  ...(e)  2.980.222  101.990  NA  78.050  777.336  3.937.598 

Shelbyville 

Times-Gazette  (e-ex-sat)  3.298.568  177.296  NA  NA  535.080  4.010.944 

Union  City  Messenger  . (e)  3.295.026  113.708  NA  NA  NA  3.408,734 

Abilene  Reporter-News  ...(m)  8.734.096  ^  424*9M  NA  NA  2.690.366  Ij.BW.fW 

Abilene  Reporter-News  (e)  8.616.090  421.190  NA  NA  2.155,916  11.193.196 

Abilene  Reporter-News  (S)  2.997,414  47,754  NA  NA  599.830  3.644.998 

Athens  Review  . (e)  3.074.162  54.586  NA  NA  680.498  3.809.246 

Bay  City  Tribune  (e-ex-sat)  2.683.002  93.569  35.114  NA  552.965  3.329.536 

NOTE;  Automotive  included  in  National.  »»»  ^  of-*  cn? 

Big  Spring  Herald  (cS)  5,670.952  160,897  60.848  NA  ‘-igS-SSS 

Brownwood  Bulletin  (eS  ex  sat)  5.092.927  164,878  NA  NA  981.393  6.239. 19» 

Bryan  Eagle  . (eS)  6.225.996  264.152  NA  NA  '■?  i'®?® 

Corpus  Christ!  Caller  . .  (m)  16.057.244  1.058,316  NA  NA  5,316.556  22.432.116 

Times  .  (e)  17.743.236  1.106,588  NA  NA  24.186.862 

Caller-Times  . (satS)  7.942.242  312.970  NA  NA  2.566. 1  6  10.821.328 

Totals  .  41.742.722  2.477.874  NA  NA  13.219,710  57,440.306 

Corsicana  Sun  . (eS)  6.260,436  141.624  NA  NA  963,340  7.365,400 

Denison  Herald  . (e)  7.392,854  245.308  36.948  141.092  1.166.256  8.886.528 

Fort  Worth  Press  . (e)  2.989.574  529.242  onaninn 

Fort  Worth  Press  . (S)  1.138.634  187,264  ,  I’SMBai 

Totals  4  128  208  716  506  1,844.920  6.689.644 

Freeport  Brazosport  Facts  (eS)  5.633.453  121,436  155.960  237,552  1,486.065  7,240.954 

NOTE:  Automotive  included  in  Classified:  Financial  in  Retail. 

Galveston  News  (mS)  9.895.494  313.474  NA  NA  2.625,644  12.834,6  2 

Greenville  Herald  Banner  (mS)  5.921.622  157.626  NA  NA  1,659.462  7,738,7iu 

Henderson  Texas  News  ..(eS)  3.671.906  131.586  NA  NA  678,048  4.481.540 

Jacksonville  Progress  -  (e)  3,477.313  101.796  NA  NA  o’Sil'eo? 

Laredo  Times  (eS)  6.879.208  159.656  NA  NA  1,308.720  8.347.584 

Lubbock  Avalancbe-Journal  (m)  14,595.168  781.396  NA  NA  6,?63,936  21.640.500 

Avalanche-Journal  (e)  14.299,880  832.314  NA  NA 

Avalanche-Journal  . (S)  5.040,630  175.560  NA  NA  1.439.256  6.655.446 

Totals  .  33.935.678  1.789.270  NA  NA  12.848.668  48.573.6  6 

Lufkin  News  . (eS)  6.908,598  295.001  In  Class.  NA  .130.714  8.334.313 

Marshall  News  Messenger  (eS)  6.452.684  188.440  NA  NA  7,725,746 

Midland  Reporter-Telegram  (e)  6.625.738  324,156  NA  NA  '•?  ?-646  8.863.5M 

Reporter-Telegram  .  (S)  2.614,052  39.116  NA  NA  541.352  3.194,520 

Orange  Leader  . (eS)  5.053.636  199.406  In  General  &  Retail  1.578.841  6.831.883 

Palestine  Herald-Press  (e)  2.735.936  108.976  NA  NA  666.764  3,511.676 

Herald-Press  (S)  1.109.794  16.044  NA  NA  147.224  1.273.062 

NOTE:  General  includes  Automotive:  Classified  includes  Legals. 

Paris  News  (eS)  6.045,872  179,956  NA  NA  1.086.288  7,312.116 

Port  Arthur  News  (eS)  12.585.930  559.272  610.163  233.623  2.198.938  15.344.140 

NOTE:  Automotive  and  Financial  included  in  Retail  &  General. 

San  Angelo  Standard- 

Times  . (meSesat)  8.930.838  502.152  NA  NA  2.987.012  12.420.002 

Sulphur  Springs 

News  Telegram  .  (e)  3.163.860  93.114  NA  NA  933.226  4.190.200 

Temple  Telegram  (mS)  8.726.004  220.276  NA  NA  1,737.134  10.683.414 

Texarkana  Gazette-News  (meS)  11,359,250  2,557,240  In  Retail  In  Retail  450,912  14,367,402 


Newspaper 


Retail  General 


Tyler  Courier  Times  (eS)  and 

Telegraph  .  (m)  1,024,324 

Victoria  Advocate  .  .  ..  .(mS)  9.721.908 


Logan  Herald  Journal  .  (eS)  4.924,038 
Salt  Lake  City  Tribune  (m)  19.556,825 

Deseret  News  . (e)  19,143,147 

Tribune  . (S)  7.812,766 


UTAH 

443.520 

1,171.094 

954.433 

441.868 

VERMONT 


Brattleboro  Reformer  . (e)  2.655,296  344.610 

Burlington  Free  Press  ..  (m)  11.080.212  1,962,122 

Newport  Express  . (e)  2,307,770  148,009 

NOTE:  Classified  includes  32,104  lines  Legal. 
Rutland  Herald  ..(m)  5.431.645  740,573 

Springfield. Bellows  Falls 

Times- Reporter  ...(e-ex-sat)  2,445,000  152.800 

VIRGINIA 

Bristol  Herald-Courier  ...(m) 

Virginian  Tennessean  ..(e)  7.849,128  679,994 

NOTE:  Total  includes  20,454  lines  Legal. 
Charlottesville  Progress  (eS)  11.048.940  480,050 

NOTE:  Total  includes  57,064  lines  Legal. 

Danvi  le  Re.tister  ....  (m)  6,324.332  495.964 

Register  . (S)  3.473.190  46,942 

Bee  . (e)  9,204,594  490.966 

Fre.iericksbiir  i 

Free  Lance-Star  . (e)  7.797,142  306.078 

Harrisonniirg 

News- Record  . (m)  6.852.020  296.660 

Lynchburg  News  . (m-S)  10.536.302  636.958 

Advance  . (e)  10.363,472  587.832 

Norfolk  Virginian-Pilot  ..(m)  20.072.383  2.018.857 

Ledger. Star  . (e)  12,221.234  1,949,263 

Virginian-Pilot  . (S)  10.335.365  539.178 

Richmond  Times-Dispatch  (S)  9.856,711  490.536 

Times-Oispatch  . (m)  12.892.138  2.108.859 

News  Leader  . (e)  13,494,213  2.089.182 

Staunton  Leader- 

News  Leader  . (e-S)  7.386.468  200.386 

Suffolk  News.  Herald  ...(e-S)  3.553.172  105.518 

Wavnrsboro  News. 

Virginian  . (e)  7.134,007  128,206 

Winchester  Star  . (e)  6.707,554  297,444 


Total 

Auto-  Adver- 

motive  Financial  Classified  tising 


710,052  6.077.610 
6,626.033  27.353.952 
6.649.216  26.746.796 
1,553.552  9.808,186 


NA  NA  890.764  3.890.670 

NA  NA  3.290.857  16.333.191 

NA  NA  197,067  2.652.846 

120.940  None  1,686.672  7.979.830 

NA  NA  264.300  2.862.100 


NA  NA  2.300.228  10,849.804 

NA  NA  2.585.457  14,171.511 

NA  NA  500.626  7.320,922 

NA  NA  137.424  3.657.556 

NA  NA  614.278  10.309.838 


WASHINGTON 


Aberdeen  World 
Bellingham  Herald 
Bremerton  Sun 
Centralia-Chehalis 
Chronicle 

NOTE:  Total  Includes 
Everett  Herald 
Longview  Daily  News 
Olympia  Olympian 
Pasco  Tri-City  Herald 
Seattle  Times 
Vancouver  Columbian 
Walla  Walla 
Union  Bulletin  .. 
Wenatchee  World 
NOTE:  Automotive 


(eS) 
(eS) 
.  (e) 

(e) 


5.939.038 

7.055.692 

7.223,622 


4.895.611 
119.157  lines  Legal, 
(e)  13.004.208 
(e)  7.153.370 

(eS)  7,170.940 
(eS)  8.242.696 
(eS)  20.952.596 
..(e)  8. 231. 118 

(meS)  5.929.602 
(eS)  6.126.848 
ncluded  in  Retail  &. 


784.336 

407.708 

291.480 

604,744 

3.423.033 

483.266 


NA 

NA 

NA 

NA 

NA 


852.880 

1.842.568 

1.539.230 

9.084.453 

9.750.866 

2.534.384 

1.913.644 

6.023.418 

5,746.767 


8.001.560 

13,015.828 

12,490.534 

31.175,693 

23.921.363 

13.408.927 

12,260.891 

21.024.415 

21.330,162 


316.624  NA 

461.410  111.636 

575.267  213.388 

237.262  NA 


885.638  8.532.392 
554.120  4,212.810 


1.046.914  3.309.127 
847,868  7,852.866 


NA  2.301.1 10  8.640.128 
199,402  2.269.212  10.097.353 
80.374  2,730,245  10.822.896 


NA 


1.877.078  7.129.108 


NA 

NA 

555.632 


NA  5.029.738  18.818.282 
NA  2.705.906  10.266.984 
338.884  3.319.554  1 1.676.490 
NA  3.039.008  11.886.448 
561.892  12.975.410  39.086.740 
NA  4.294.402  13.008.786 


386.917  59.367  52.381  1,527.414  7.955.681 

307.244  102.961  262.332  2.107.728  8.541.820 

General;  Total  includes  92,820  lines  Legal. 


ERIE  TIMES  AND  NEWS  DELIVER  HIGHEST 
SMSA  AND  ADI  PENETRATIONS  AT  LOWEST 
CPM  DAILY  AND  SUNDAY 


An  ideal  combination 
for  an  ideal  test  market 


Erie  newspapers  have  much  to  offer.  Highest  penetration  at 
lowest  cost.  A  recognized  test  market.  One  of  the  newest  and 
largest  completely  offset  newspaper  printing  plants  in  the 
nation.  We  accept  and  produce  inserts  for  distribution  with 
our  newspapers.  There's  more  we  can  tell  you.  So  write  for 
additional  information  on  the  Top  Salesman  in  Pennsylvania’s 
fastest  growing  major  market. 


TOP 

SALESMAN 


Erie  Morning  News 

ERIE  DAILY  TIMES 

d^rie  3Iiinc$'NeW0 

TIMES  PUBLISHING  CO. 

12th  &  Sassafras  Sts.,  Erie,  Pa.  16501 
Represented  by  Story  &  Kelly-Smith,  Inc. 


SMSA 


ERIE  COUNTY 

EBI . $798,684,000 

TRS .  444,678,000 

TOURISM .  70,000,000 

Daily  Penetration  88.2% 

Sunday  Penetration  84.3% 


ADI 


ERIE  AND  CRAWFORD  COUNTIES 

EBI . $1,035,003,000 

TRS .  590,670,000 

TOURISM .  70,217,000 

Daily  Penetration  75.9% 

Sunday  Penetration  78.9% 


Source:  Circulation  71,  Sales  Management,  1971,  Greater  Erie  Chamber  of  Commerce,  Crawford  County  Tourist  Association. 
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Eililor  &  Puhllsher 

1972 


has  all  ihe  answers! 


Unduplicated  data  about 
NEWSPAPER  MARKETS 

•  Complete  standardized  market  data  sur¬ 
veys  of  more  than  1,500  daily  newspaper 
markets,  United  States  and  Canada. 

•  E&P  estimates  of  1972  total  and  per 
household  income  and  retail  sales;  1972 
population  and  households. 

•  Revised  and  enlarged  market-by-market 
listings  of  Food  and  drug  chains,  super¬ 
markets,  discount  and  department  stores. 

$15  per  copy 


Editor  &  Publisher 

850  THIRD  AVENUE,  NEW  YORK,  N.  Y.  •  10022 


Newspaper 


Beckley  Post-  Herald  (m  ex  tat) 
The  Raleigh  Register  (e  ex  sat) 
■  .  .  .(sat-S) 

(m) 

. (e) 

.  (S) 

. .  (m) 

. (e) 

.  (S) 

(e-ex-sat) 

. (m) 

(e) 


Raleigh  Register 
Charleston  Gazette 

Mail  . 

Gazette- Mail 
Clarksburg  Exponent 
Telegram 

Exponent-Telegram 
Hinton  News 
Huntington 
Herald -Dispatch 
Advertiser 

Heraid-Advertiser  .  (S) 

Martinsburg  Journal  (e) 

Parkersburg  News  (m) 

Sentinel  . (e) 

News  (S) 

Williamson  News  . (e) 


Appleton  Post-Crescent  .  (eS) 

Beaver  Dam  Citizen  . (e) 

Chippewa  Falls 
Herald-Telegram  (e) 

Eau  Claire  Leader-Telegram  (e) 

Fond  du  Lac  Reporter  .(e) 

Fort  Atkinson 

Jefferson  County  Union  .  .(e) 

Green  Bay 

Press-Gazette  . (eS)  14.625.548 

Janesville  Gazette  .  (e)  - - 


(e) 

(S) 


Kenosha  News 
Lacrosse  Tribune 
Tribune 
Totals 

Madison  Capital  Times 

Wis  State  Journal  .....  _ 

Wis.  State  Journal  . (S)  5.710.775 

Totals .  33.700.345 

Marinette  Eagle-Star  (e)  4.072.411 


Auto- 

Adver- 

Retail 

General 

motive 

Financial  Classified 

tising 

WEST  VIRGINIA 

) 

6.580.966 

244.273 

NA 

NA 

2,096.404 

8,921.643 

9.690,800 

1.156.680 

NA 

NA 

3.478.958 

14.326.438 

10.367.462 

1. 169.168 

NA 

NA 

3.487.722 

15.024.352 

5.591.796 

885.514 

NA 

NA 

700.854 

7.178.164 

5.186,643 

305.256 

NA 

100.289 

708.480 

6.300.668 

5.205.623 

306.425 

NA 

86.562 

780.566 

6.379.177 

3.274.831 

66.969 

NA 

423 

516.978 

3,859.201 

1.294.622 

44.002 

96.236 

230.972 

211.414 

1.877.246 

8.030.680 

815.164 

NA 

112.378 

2.388.876 

11.347.098 

7.833.070 

804.062 

NA 

64.876 

1.859.214 

10.561.222 

3.298.386 

131.922 

NA 

140 

541.184 

3.971.632 

6.701.632 

176.792 

In  Retail 

None 

651.168 

7.529.592 

10.122.168 

416,654 

NA 

NA 

1. 102.108 

11.640.930 

10.119.438 

403,718 

NA 

NA 

1.124.858 

11.648.014 

4.099.536 

105.014 

NA 

NA 

241,346 

4.445.896 

3.568.404 

170.604 

NA 

63.504 

109.284 

3,911,796 

WISCONSIN 

15,558.522 

757,022 

In  General 

In  General  3,203.896 

19.753.272 

5.362.462 

37.842 

47.303 

28.381 

673.848 

6.149.836 

3.551.856 

147.098 

NA 

NA 

730.002 

4.428.956 

9.168.460 

489.888 

NA 

NA 

2,879.730 

12.760.034 

9.752.918 

257,194 

66.192 

In  Retail 

1.459.416 

11.535.720 

2,107,196 

43,396 

40.530 

NA 

558.516 

2,749.630 

14.625.548 

1.076.292 

145.992 

240.604 

4.667.306 

20.755.742 

9.294.684 

430.806 

123.746 

411.590 

2.548.896 

12.274.386 

General;  Total  includes  79.900  lines  Legal. 

12.132.274 

526.988 

In  General 

In  General 

3.II7.I08 

15.776.370 

7.798.236 
2.1 1 1.504 
.  9.909.740 
(e)  14.000.280 
(m)  13.989.290 


511.649 

192.817 

704.466 

760.518 

766.272 

441.979 

1.968.769 

144.998 


NOTE;  Automotive  and  Financial  included  in  General. 
Marshfield  News  Herald  (e)  4.417.476  202,916 

Monroe  Times  . (e)  2.622,095 

Oshkosh  Northwestern  (e)  12.322.464 

NOTE:  Automotive  included  in  General. 

Portage  Register  (e)  2,150.694 

Racine  Journal-Times  . (e)  10,405,724 

_  Bulletin  (3)  3.389.599 

Rhinelander  News  . (e) 

Shawano  Leader  .  (e) 

Stevens  Point  Journal  . .  (e) 

Superior  Telegram  . (e) 

Waukesha  Freeman  (e) 

NOTE:  Retail  does  not  include  Pre-prints 
Wausau-Merrill  Herald  .(e)  11,509.622 

Wisconsin  Rapids  Tribune  (e)  4.997,650 


In  General 
In  General 
In  General 
.230.348  169.568 

.230.348  169.568 

2.002  31.752 

!.462.698 
40.792 


1.888.054  10.197.939 
825.146  3.139.467 
2.713.200  13.337.406 
6,153.378  22.314.092 
169.568  6.170.745  22.326.223 
31.752  1.499.778  7.686.286 
370.888  13.823.901  52.326.601 
44.039  1.003.982  5.306.222 


2.343.642 

1.937,670 

3.930.850 

4.230.142 

5,460.182* 


113.995 
468.300 

142,562 
524.296 
87.020 
154.504 
124,152 
237.761 
269.990 
93.240 

456.463 
223.860 

WYOMING 

Casper  Star-Tribune  . (m)  6,564,082 

Laramie  Boomerang  _ (m-S)  4,572,526 

Rawlins  Times  . (m)  2,074,492  78,806 

Sheridan  Press  . (e)  2.951,480  128.478 

Worland  Noithern 

Wyoming  News  . (m)  1.348.158  90.888 


NA 

NA 

NA 

NA 

96.908 

NA 

62.608 

49.084 


NA 


NA 

NA 

NA 

NA 

NA 

NA 

NA 

50.638 

NA 

NA 

153,748 


NA 

221.242 


1.218.350  5.838.742 
1,729.322  4.465.412 
2.012.878  14.803.642 

716.464  3.009.720 
2.814.686  13.744.706 
749,455  4.226.074 


361,760 

491.232 

1,614.172 

1,409.380 

1.801.324 


2.859.906 

2.700.600 

5.782.783 

5.972.120 

7.557.578 


NA 


2,605.855  15.795.191 
1,249,864  6.471.374 


2.072.890  9.377.872 
547.386  5,265.078 
212.058  2.502.360 
690.690  3.991,890 

160.902  1.599.948 


CANADA 

ALBERTA 

Calgary  Herald  . (e)  17.939.452  4.712,721  NA  NA  10.768.177  33,420.350 

Edmonton  Journal  . (e)  15.856.861  3,290.681  1.405.546  698.416  10.963.946  32.215.450 

Medicine  Hat  News  . (e)  3,243.637  870.450  NA  NA  844.693  4,958.780 

Red  Deer  Advocate  . (e)  4,042.321  874,302  NA  NA  795.825  5,712.448 

BRITISH  COLUMBIA 

Nelson  News  . (m)  1.978.254  500.938  NA  NA  720.531  3,199.723 

New  Westminster 

The  Columbian  . (e)  5.236.168  965.132  NA  NA  3.272.578  9,473.878 

Prince  George  Citizen  (e)  5.248,143  795.455  NA  NA  2.310.756  8.354,354 

Trail  Times  . (e)  2.118.095  510,955  NA  NA  409.105  3.038,155 

Vancouver  The  Province  ..(m)  7,761.396  4.631.915  230.784  NA  4.805.136  17.429.231 

,  Vancouver  Sun  . (e>  15.818.876  5.280,105  NA  NA  17,545,480  38.644.461 

NOTE:  General  includes  Weekend  magazine 

'Victoria  Coionist  . (m-S)  13.333.628  1,648,181  425.871  244.250  6,795.292  22.447.222 

Times  . (e)  13.180,734  1.659.007  428.671  245,002  6,744,598  22,258,012 

MANITOBA 

Portage  LaPrairle  Graphic  (e)  1.003.596  340.768  In  Retail  &  General  215.937  2.160.301 

„  „  .  NEWFOUNDLAND 

Corner  Brook 

Western  Star  . (a)  2.957.258  484,845  NA  NA  816.025  4.258.128 

St.  John's  Telegram  . (e)  5.997.138  1.473.782  NA  NA  4.246.579  11.717.499 

e  ..  „  _  NOVA  SCOTIA 

Sydney  Cape  Breton 

Post  . (e)  8.563.660  2.139.102  NA  NA  NA  10.702.762 

ONTARIO 

Brampton  Times  (e)  3.010.367  546.786  NA  NA  1.541.124  5,098.277 

Brantford  Expositor  (e)  9.096,752  967,246  NA  NA  2.098.866  12.162.864 

Brockville  Recorder  and 

Times  (e)  3.323,540  352.022  104.775  28,403  491.110  4.299.850 

Hamilton  The  Spectator  (e)  18.981.409  3.533.942  2.407.951  355,351  7.682,600  32.961.253 

Kingston  Whig-Standard  (e)  M.328,000  1,195.000  NA  NA  3.275.000  15.798.000 

Kitchener-Waterloo  Record  (e)  16.199.395  2.145.212  NA  NA  5.302.906  23.647.513 

London  Free  Press  (mAe)  17,121.537  2.938.401  NA  NA  6.958.108  27.018.046 

Niagara  Falls  Review  (e)  7,607.496  661.010  153.694  71,296  2.189.549  10.683.045 

North  Bay  Nugget  . (e)  5.790.878  869.192  NA  NA  2,010.968  8.671.038 

Oshawa  Times  . (e)  9.540.000  957.000  NA  NA  2.459.000  12.956.000 

Ottawa  Citizen  . (e)  16.062.504  3.262.025  NA  NA  9.295.993  28.620.522 

Ottawa  Journal  . (e)  896.304  123.358  NA  NA  515.586  1.535.248 

Ottawa  Le  Droit  . (a)  9.220.423  21.417.013  NA  NA  4,325.710  15.963.146 

Owen  Sound  Sun-Times  ..  (e)  4.521.918  508.648  NA  NA  1,178.163  6.208.729 

Sault  Ste.  Marie  Star  . (e)  9,186.940  1.028,118  NA  NA  1,414.826  11.629.884 

Simcoe  Reformer  . (e)  2.521.590  473.301  In  Retail  In  Retail  631.073  3.625.964 

St.  Catherines  Standard  (e)  18.439.155  1.663.230  NA  NA  4.155.757  24.258.142 

Windsor  Star  (e)  2.745.985  14,642.854  NA  NA  4.888.538  22.277.377 

Woodstock  Sentinel-Review  (e)  3.773,419  532.114  NA  NA  899.999  5,205.532 

QUEBEC 

Montreal  Le  Dimanche- 

Matin  . (S)  2.540.040  1,202.739  NA  NA  NA  4.317.031 

NOTE:  Total  includes  574,252  lines  “Perspectives" 

Montreal  Petit  Journal  ..(S)  933.234  675.480  62.300  NA  NA  1,671,014 

Montreal  Le  Devoir  . (m)  2.939,805  1.434,533  NA  NA  195.237  4.569,575 

Quebec  Le  Soleil  . (e)  18.514.416  3,315,324  1,702.071  367,642  4,212.912  28,112,365 

SASKATCHEWAN 

,  Regina  Leader-Post  . (e)  11.029.177  2.038.297  1,135.751  NA  4.597,658  17,665.132 

^Saskatoon  Star-Phoenix  ..(e)  9,265,423  1.890,201  NA  NA  3.287.711  14,443.335 
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A  Small  Wonder 
Brings  Big  Business 


...to  Newspaper-reading  New  England! 

They  call  it  PDP-8,  and  it’s  the  world’s  first  mass-produced  minicomputer!  Introduced  in  1965,  this  mighty  midget  is  performing 
hundreds  of  services  now  all  over  the  world— controlling  food  processing,  regulating  traffic  flow,  operating  cash  registers  on  a  store¬ 
wide  basis,  sorting  airline  luggage,  setting  and  editing  type— and  many  more  operations.  So  many,  in  fact,  that  in  six  years  the 
product  line  has  helped  move  its  Massachusetts-based  maker.  Digital  Equipment  Company,  into  second  place  among  all  computer 
manufacturers.  DEC,  together  with  other  Massachusetts  manufacturers,  now  produces  75%  of  the  world’s  minicomputers,  so  it’s  no 
wonder  that  late  in  1971,  Massachusetts  was  declared  “The  Minicomputer  State.” 

The  mini  puts  monev  in  many  a  pocket  in  newspaper-reading  New  England.  It  not  only  pays  high  wages  to  4,500  now  employed 
at  dec’s  three  Massachusetts  plants,  but  in  the  past  three  years  has  poured  over  $20-million  into  plant  expansions  that  will  even¬ 
tually  give  work  to  3,500  more  people  in  New  England— the  region  with  the  highest  per-household  retail  sales  in  the  United  States, 
and  per-household  newspaper  readership  far  above  the  national  average. 

When  you  advertise  your  products  in  New  England  daily  newspapers,  you’re  more  than  likely  to  need  a  minicomputer  to  keep  track 
of  your  growing  sales! 


Advertising  gets  results  in  these  leading  New  England  newspapers: 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Hartford  Times  (E) 

Hartford  Times  (S) 

Meriden  Record  &  Journal  (M&E) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  (M&S) 
Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


MAINE 

Bangor  Daily  News  (M) 
Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 


RHODE  ISLAND 

Pawtucket  Times  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 


MASSACHUSETTS 


Boston  Globe  (M&E) 

Boston  Globe  (S) 

Brockton  Enterprise  &  Times  (E) 

Fall  River  Herald  News  (E) 

Fitchburg  Sentinel  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 


North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (E) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 
Springfield  Republican  (S) 
Taunton  Gazette  (E) 
Waltham  News  Tribune  (D) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

VERMONT 

Barre-Montpelier  Times-Angus  (E) 
Burlington  Free  Press  (M) 

Rutland  Herald  (M) 

/  ,  JL  \ 
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HOW  WOULD 
AGRICULTURE’S 
COOKIE 

CRUMBLE 


WITHOUT 

COTTON? 


You  hear  a  lot  about  declining  rural 
population  and  the  encroachment 
of  urbanization  into  farming 
communities.  But  there  are  still 
nearly  10  million  persons  living  or 
working  on  farms.  Agricultural 
acreage  still  accounts  for  58%  of 
all  the  land  in  the  50  United  States. 
And  farmers,  individually  and 
collectively,  contribute  substan¬ 
tially  to  the  American  economy 
and  way  of  life. 

What  is  cotton’s  role  in  this 
picture?  What  would  happen,  for 
example,  if  cotton’s  acreage  were 
diverted  to  other  crops? 

WHAT  COULD  GO 
WHERE  COnON  WAS? 

Fertile  cotton  lands  would  be 
ideal  for  growing  other  crops. 
Current  cotton  acreage,  for 
example,  could  produce  more  than 


350  million  bushels  of  grain 
sorghum,  an  increase  of  about  50% 
over  average  U.S.  production,  and 
about  100  million  bushels  each  of 
corn  and  soybeans. 

These  substitute  crops  would 
provide  about  $1.3  billion  less  in 
gross  income  for  former  cotton 
farmers.  But  even  worse,  U.S. 
agriculture  would  swing  out  of 
balance.  With  greater  supplies  of 
these  alternative  crops  available, 
farm  income  and  buying  power 
would  surely  drop.  Loss  of  income 
to  individuals  and  communities  all 
over  the  nation  would  be  even 
greater. 

COnON  COUNTS  IN 
OTHER  WAYS 

It’s  apparent  that  cotton  plays 
an  important  role  in  balancing 
agricultural  production,  income. 


and  markets.  As  important  as  it  is 
to  American  agriculture,  cotton 
contributes  in  other  ways.  Did  you 
know,  for  example,  that  300,000 
cotton  farmers  are  making 
significant  contributions  in  the 
battle  against  pollution?  Or  that, 
without  cotton,  you’d  have  to  give 
the  shirt  off  your  back  just  to  get  a 
towel?  Or  that  cotton’s  favorable 
balance  of  trade  of  $500,000,000 
helps  offset  the  deficit  in  the 
over-all  trade  balance? 

These  are  just  some  of  the  facts 
about  the  cotton  industry  that  you 
should  know . . .  and  we’ll  be  glad 
to  give  them  to  you.  Write  the 
National  Cotton  Council  of 
America,  Dept.  PA, 

P.  O.  Box  1 2285,  Memphis, 

Tenn.  38112. 


WHEN  IT  COMES  TO  AGRICULTURE,  COHON  COUNTS. 


I  he  latest  Media  General  Super  Star  to  flash  across  the 
publishing  horizon  is  24-year-old  JEFF  MacNELLY,  the 
Pulitzer  prize-winning  cartoonist. 

He  stands  6-4  and  weighs  225  pounds  and  looks  like  a 
candidate  for  All-American  sports  honors  There's  no  denying 
that  he  does  pack  a  wallop,  but  it  comes  from  deft  fingers 
and  a  delicate  touch  as  he  prepares  daily  editorial  cartoons 
for  The  Richmond  News  Leader 

More  than  70  other  newspapers  use  his  syndicated  cartoons, 
too,  because  excellence  always  counts.  In  fact,  excellence  is 
a  way  of  life  with  Media  General  newspapers  in  four  states. 
Now  being  recognized  nationally  as  innovative  leaders  in 
production  methods,  and  pace-setters  in  the  new  electronic 
age.  Media  General  newspapers  for  many  years  have  prided 
themselves  on  their  content  Good  writing,  good  cartooning 
good  performance  are  simply  a  way  of  life 
Last  year,  Winston-Salem  won  a  Pulitzer;  in  earlier  years, 
other  Pulitzers,  Sigma  Delta  Chi  awards,  and  scores  of  other 
awards  went  to  the  newspapers  comprising  Media  General. 
Media  General  Super  Stars  will  continue  to  flash  across  the 
publishing  world  It's  just  the  custom  with  this  most  in¬ 
teresting  of  communications  companies! 


Media  General,  Inc.,  a  major  public  communications  company, 
has  its  headquarters  at  333  E.  Grace  St.,  Richmond,  Va. 


Grand  jury  orders 
6  Chicago  Tribune 
reporters  to  testify 

Six  Chicago  Tribune  reporters  have 
been  ordered  to  testify  before  a  Cook 
County  grand  jury  investigating  vote 
fraud  cases  in  the  March  21  primary  elec¬ 
tion. 

Criminal  Court  Judge  Joseph  A.  Power, 
who  issued  the  order,  said  the  reporters 
must  obey  grand  jury  subpoenas  and  an¬ 
swer  the  grand  jury  prosecutor’s  ques¬ 
tions.  The  news  people  were  ordered  to 
appear  May  25.  Power  denied  the 
Tribune’s  motion  (E&P,  May  13)  to  quash 
the  subpoenas. 

Don  Reuben,  Tribune  attorney,  said  the 
ncwspai)er  felt  the  judge’s  ruling  was  fa¬ 
vorable  because  “we  wanted  a  court  order 
and  we  got  one.  But  if  the  questions  to 
them  (reporters)  are  not  proper,  they 
won’t  answer  them.” 

He  said  there  would  be  no  situation 
where  the  state’s  attorney  starts  subpoe¬ 
naing  rejiorter  after  reporter  without  get¬ 
ting  the  court’s  permission  to  do  so. 

'I'he  issue  in  the  hearing  of  the 
Tribune’s  motion  was  whether  a  court  or¬ 
der  is  required  in  cases  where  news  peo¬ 
ple  have  been  subpoenaed  to  testify  before 
grand  juries. 

The  Tribune’s  position  was  that  an  or¬ 
der  is  required.  It  contended  that  the  re¬ 
porters,  five  of  them  women,  were  acting 
as  journalists  when  they  took  jobs  as  poll 
watchers  and  election  judges.  Later,  a 
series  of  articles  appeared  in  the  Tribune 
describing  alleged  vote  irregularities. 

The  state’s  attorney’s  office  argued  that 
the  reporters  were  not  being  asked  to 
name  their  news  sources,  merely  wanting 
to  know  what  they  saw  while  they  were 
serving  as  official  judges  and  poll  watch¬ 
ers. 

Judge  Power  said  that  before  subpoenas 
are  issued  in  future  matters  involving 
newspersons,  the  grand  jury  prosecutor 
should  meet  with  the  reporters.  At  this 
meeting,  both  sides  should  determine 
whether  an  appearance  by  the  reporters 
before  a  grand  jury  is  necessai-y,  Powers 
said. 

• 

Berkeley  riot  results 
in  injuries  to  photogs 

The  beatings  of  newsmen  covering  anti¬ 
war  demonstrations  in  Berkeley,  Califor¬ 
nia,  May  8,  probably  i-esulted  from  actions 
of  rookie  officers,  a  Berkeley  police 
spokesman  said  in  announcing  that 
procedures  have  been  changed  so  that 
veteran  officers  are  assigned  with  new 
officers  to  exei-t  a  cooling  influence. 

During  the  demonstration,  Terry 
Schmitt,  21,  UPI  photographer  was 
clubbed,  and  Vince  Maggoria,  Son  Fran¬ 
cisco  Chronicle  photographer,  was  beaten 
as  he  took  pictures  of  policemen  beating 
Schmitt.  Michael  J.  Hall,  Berkeley  cam¬ 
pus  correspondent  for  UPI,  was  struck  by 
a  demonstrator  who  shouted  “no  pictures” 
and  then  shot  with  a  “stun  gun”  pellet  by 
a  sheriff’s  officer,  opening  a  gash  on  his 
i  forehead. 
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Goss-Ferag  has 
a  sure  cure  for 


You  know  “the  smears.’’  They 
show  up  right  after  a  beautiful 
press  run.  The  conveyor  grabs 
your  newspapers  and  smears 
them.  By  the  time  the  papers  get 
to  the  loading  dock,  you  wonder 
why  you  took  so  much  care  to 
produceagood-looking,  clearly- 
printed  newspaper  in  the  first 
place. 

Goss  has  changed  all  this. 

Visit  the  Goss-Ferag  exhibit 
at  ANPA/RI,  Booth  532.  See  for 
yourself  how  Goss  equipment 
can  carry  your  papers  from  the 
folder,  around  corners  and 
twists,  through  the  counter¬ 
stacker  and  deliver  them  to  the 
mailroom— clear  and  unmarked. 

Whether  you  produce  your 
newspaper  by  offset,  letter- 
press  or  gravure,  Goss-Ferag 
conveyors  make  sure  print  qual¬ 
ity  isn’t  sacrificed. 

We  realize  that’s  promising 
a  lot;  a  no-smear  newspaper. 
But  with  a  name  like  Goss,  you 
don’t  promise  more  than  you 
can  deliver. 

You  can  have  the  full  story 
on  Goss  mailroom  systems  by 
calling  (312)  656-8600  and  ask¬ 
ing  for  Fiarry  Andree.  Or  write: 
Goss  Mailroom  Systems,  5601 
West  31  St  Street,  Chicago,  III. 
60650. 


MGD  Graphic  Systems 

North  American  Rockwell 


College  intern 
program  begins 
3rd  year  at  NYU 


A  group  of  minority  students  from  col¬ 
leges  across  the  United  States  will  arrive 
at  New  York  University’s  Washington 
Square  campus  in  June  to  particii)ate  in  a 
l)rogram  which  provides  them  with  a 
hirdseye  view  of  the  communications  in¬ 
dustry. 

The  third  annual  Summer  Internship 
Program  for  Minorities,  si)onsored  by  the 
.Association  for  Education  in  Journalism, 
NYU’s  Department  of  Journali.sm  and  In¬ 
stitute  of  Afro-American  Affaiis,  and 
vai  ious  corporations,  offers  the  collegians 
an  oiii)ortunity  to  work  in  full-time,  sal¬ 
aried  10-week  summer  jobs  in  news,  pub¬ 
lic  relations  and  advertising.  Students 
earn  $125  a  week,  attend  a  two-credit 
evening  .seminar  on  Mass  Communications 
and  Minorities  (led  by  Pat  Patterson  of 
BLACK  ENTERPRISE),  publish  a  mag¬ 
azine  and  are  furnished  housing  on  cam- 

1)US. 

Richard  Petrow,  assistant  professor  of 
journalism  at  NYU  and  a  coordinator  of 
the  i)iogiam,  said,  “We  are  actively  seek¬ 
ing  those  students  who  know  they  want  a 
career  in  communications  and  who  will 
benefit  from  practical  expeiience  in  the 
field.  We  look  for  students  finishing  their 
junior  year  who  want  to  take  back  with 


them  into  their  senior  classes  what  they 
have  learned,  in  practice,  during  the  sum¬ 
mer.’’ 


Difficult  getting  jobs 


During  the  previous  two  summers, 
fifteen  internships  were  available  with 
concerns  langing  from  the  Associated 
Press  to  Xero.x.  Although  150  student  ap- 
l)lications  have  poured  in,  Petrow  conced¬ 
ed  that  “the  economic  situation  is  such 
that  we’re  having  difficulty  getting  jobs 
and  support.  Some  of  the  firms  that  have 
participated  in  the  i)ast  said  that  they 
can’t  do  so  this  year  because  of  budget 
cutbacks.’’ 

Petrow  added  that  he  “still  hojjes  to 
leach  a  figure  of  15  commitments.” 
Western  Electric,  Redbook,  the  Jersey 
Jouninl,  \ewsieeek,  Wonieti’s  Day,  the 
Xetv  York  Times,  the  Associated  Press 
and  the  .American  Stock  Exchange  have 
announced  that  they  will  hire  interns. 
Many  other  firms  are  on  '^he  “probable” 
list. 

According  to  Petrow,  employers  have 
been  pleased  with  their  interns.  “The  ma¬ 
jority  have  been  favorably  impressed. 
However,  in  any  internship  i)rogram  you 
have  the  problem  of  placing  the  right  per¬ 
son  in  the  right  job.” 

Dr.  Roscoe  Brown,  director  of  NYU’s 
Institute  of  Afro-American  Affairs  and 
another  coordinator  of  the  program,  said, 
“In  .some  instances,  20'^^,  the  students  or 
companies  got  disenchanted.  This  usually 
resulted  from  differences  in  expectations. 
The  key  to  any  good  internship  program 
is  good  supervision  and  unfortunately,  not 


all  of  the  companies  offered  this.  I  would 
like  for  some  of  the  companies  to  take 
more  of  an  active  interest  in  planning  the 
students’  work.” 


('.omniilnient  lo  niinurities 


Dr.  Blown  assessed  the  involved  firms’ 
motives  for  participating  as  more  than  a 
gesture  of  tokenism.  “The  companies  who 
went  into  the  program  did  so  out  of  a 
commitment  to  bring  more  minority  stu¬ 
dents  into  the  media.”  He  added  that  some 
employers  were  so  happy  with  their  stu¬ 
dents  that  they  wanted  them  back  for  the 
following  summer. 

Despite  the  general  success  of  the  em¬ 
ployment  aspect  of  the  program.  Dr. 
Blown  noted  that  “the  highpoint  of  the 
whole  exjierience  is  the  course  at  the  Uni¬ 
versity.”  Speakers  visiting  the  class  last 
year  included  Gil  Noble  of  WABC-tv, 
George  Earner  of  Community  News  Ser¬ 
vice,  Peter  Bailey  of  EBOXY,  Ernest 
Dunbar  of  Look  and  Marian  Watson  of 
WNEW-tv’s  “Black  News.” 

The  program  was  born  in  1970  thi-ough 
the  efforts  of  Lionel  C.  Barrow  Jr.,  chair¬ 
man  of  the  AEJ-Minorities  Education 
Committee  and  now  at  the  University  of 
Wisconsin  at  Milwaukee.  With  the  assist¬ 
ance  of  AEJ  president  Hillier  Kriegh- 
baum  and  Professor  M.  L.  Stein,  chair¬ 
man  of  NYU’s  Journalism  Department, 
Dr.  Barrow  lined  up  jobs  and  funding 
from  the  media  and  industry.  Additional 
aid  for  the  first  year  was  received  from 
the  Urban  Coalition  Communications 
Skills  Bank  for  Minorities. 
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1-derful 


Some  packages  are  - 

beyond  compare! 


Tal- Star's  TIOOO  Production  System  is  one 
Drop  by  booth  139  at  ANPA/RI.  .  .  . 

soy  hello .... 
and  judge  for  yourself. 


COMPUTER  SYSTEMS.  INC. 


10  LAKE  DRIVE,  HIGHTSTOVWN,  NEW  JERSEY  08520  (609)  443  1200 


■Because  vweVetcxjghalx)ut  quality  especially 
coloi;  we  went  offset.  Goss  h^ped  us  make  i 

the  changeover  a  lot  smoother 


than  we  ever  expected.” 


— ^Tams  Bixby  III 
Editor  &  Publisher 
Phoenix  Times-Democrat 

Muskogee,  Oklahoma  jf 

/ 


“I  worked  on  our  letterpress  for  16  years,”  says 
pressman  Barney  Kaiser.  “Sure  I  was  nervous 
when  we  got  our  new  offset.  But  we  got  a  lot  of 
good  training  and  now  everything  is  fine.  This 


This  advertisement  was  printed  on  a  Goss  Urbanite  press  at  the 
Phoenix  Times-Democrat,  Muskogee,  Okla.,  U.S.A. 


r  ®  ^ 


‘‘Before  we  settled  on  the  Urbanite,  we 
considered  presses  from  two  different 
manufacturers,”  Mr.  Bixby  recalls.  "One 
reason  we  picked  Goss  was  their  long 
experience  in  the  newspaper  field,  rather 
than  just  magazine  publishing.  Besides, 
Goss  has  given  us  great  service 
over  the  years.” 


“Our  new  press  has  had  an  exciting  effect 
on  the  town,”  reports  Managing  Editor 
John  L.  Stone.  "People  stop  me  on  the 
street  and  tell  me  how  good  the  paper 
looks  and  how  much  easier  it  is  to  read. 
Advertisers  think  it’s  outstanding.  We  had 
one  week  of  hell  setting  up  our  new 
production  schedules.  But  it  was  worth  it.” 


MGD  Graphic  Systems 

North  American  Rockwell 

Goss  Division 
5601  West  31st  St.. 

Chicago,  III.  60650 


Students  show 
tolerance  for 
ads  in  print 

Advertising  and  marketing  students  in 
colleRes  throuprhout  the  country  take  the 
advertising  industry  to  task  for  not  doing 
enough  to  make  advertising  more  believa¬ 
ble,  more  of  a  contributor  to  a  better  life 
and  more  helpful  in  solving  the  country’s 
social  pioblems. 

A  survey  of  more  than  9,000  of  these 
students  from  177  schools  also  revealed 
that  the  majority  of  students  are  wary  of 
political  advertising  and  think  it  should  be 
regulated,  feel  there  is  too  much  advertis¬ 
ing  in  some  communications  areas  and 
characterize  advertising  as  “exagger¬ 
ated.” 

Students  feel  there  is  too  much  adver¬ 
tising  on  television,  radio  and  billboards. 
But  64  percent  think  there  is  not  too  much  ; 
in  magazines  and  71  percent  echoed  the 
same  sentiment  about  newspapers. 

The  findings  were  made  public  by 
William  H.  Genge,  chairman  of  an  Ameri¬ 
can  Association  of  .Advertising  Agencies 
committee,  at  the  annual  meeting  of  the 
American  .Academy  of  Advertising  at  the 
University  of  Oklahoma  (.April  14-15). 

Persuasive  force 

Genge,  who  is  president  of  Ketchum, 
MacLeod  &  Grove,  said  that  while  stu¬ 
dents  are  critical  of  advertising  practices, 
they  recognize  it  as  a  i)ersuasive  and  pow-  ^ 
erful  force.  ' 

“The  very  intensity  of  these  students’  ] 
belief  in  advertising  as  a  significant  busi¬ 
ness  and  social  force  makes  them  impa¬ 
tient  with  it.  They  are  well  aware  of  its 
l)ower  and  persuasiveness  and  therefore 
rightfully  concerned  about  the  morality 
and  ethics  of  the  advertising  industry,” 
Genge  said. 

He  also  ])ointed  out  that  the  students’ 
comments  were  temperate  and  thoughtful. 
“There  was  little  indication  of  extremist 
atl.itudes.  They  don’t  want  to  ban  adver¬ 
tising.  They  want  to  improve  it.  I  regard 
thf.s  attitude  as  healthy  and  constructive, 
and  it  makes  their  criticism  all  the  more 
relevant,”  Genge  stated. 

He  said  it  was  interesting  to  note  in 
this  election  year  that  61  percent  of  the 
students  feel  that  advertising  in  behalf  of 
political  candidates  is  proper  as  a  con¬ 
cept — but  sometimes  misleading.  Only  6 
liercent  think  that  it  is  proper  and  im- 
l)arts  useful  facts  necessary  for  sound  vot¬ 
er  decision.  In  addition,  6:5  percent  think 
political  advertising  should  be  monitored 
and  regulated  by  a  government  agency. 

With  regard  to  advertising  in  general, 
56  percent  think  there  should  be  more 
goveinment  regulation;  19  percent  feel 
there  should  be  less. 

Asked  about  the  product  category  or 
categories  which  they  thought  most  guilty 
of  producing  misleading  advertising, 
soaps  and  cleansers  rated  first  with  68 
percent.  Drugs  and  cosmetics  were  second 
with  55  percent  and  gas  and  oil  third  with 
41  percent. 


And  some  very  well-meaning 
people  got  upset,  ^cause  they  just 
didn’t  know  what  we  were  really 
doing. 

You  see,  we  clearcut  for  a 
reason— young  pine  trees  don’t 
prosper  in  the  shade  of  old  trees 
and  heavy  underbrush.  And  if  we 
don’t  clearcut.  Nature  will.  With  a 
wildfire.  That’s  Nature’s  way  of 
continuing  this  species;  1  think  our 
way’s  a  lot  more  efficient— and  a  lot 
more  productive. 

Now,  I’m  not  saying  that  a 
clearcut  is  pretty,  not  at  first.  But 
with  replanting  and  professional 
forest  management,  in  three  or  four 
years  you  have  a  stand  like  this,  well 
distributed  over  the  whole  area. 
And  all  our  clearcuts  are  replanted, 
so  people  who  are  concerned  about 
ecological  aesthetics  can  see  a  whole 
new  forest  growing  if  they’ll  just 
take  a  close  look. 

If  you’d  like  a  close  look,  why 


not  give  Jim  Plumb  a  call  at  API  in 
Washington  (20 2-667 '7 807),  let 
him  arrange  a  personal  guided 
tour.  And  decide  for  yourself  if 
we  re  not  doing  right  by  your  forests. 

Buck  Stabler,  Forester 
Scott  Paper  Company 
Alabama 


Are  we  running  out  of  forests?  You'll  find  the 
answers  in  “Forests  USA!’  a  full-color,  16-page 
booklet.  For  your  copy  send  25?  to  AFl.  1619 
Mass.  Ave.,  N.W.,  Washington.  D.C.  20036. 


Name 


Address 


City 


Fores^lretj^te  _ 


Responsible  forest  management 
to  keep  America  green. 
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Form  designed 
for  mail  subs 
via  computer 

The  Sun  Papers  of  Balitmore  have  de¬ 
veloped  an  idea  for  the  processing  of 
renewal  notices  and  remittances  for  their 
7,000  mail  subscribers,  worldwide.  They 
have  turned  the  job  over  to  the  computer 
and  data  processing  facility. 

Result:  Two  subscription  department 
people  are  freeil  for  other  duties  and  800 
square  feet  of  valuable  office  space  for 
other  uses. 

Bonus:  A  reduction  of  errors. 

The  previous  system  employed  the 
familiar  reply  envelope  with  its  perforat¬ 
ed,  removable  flap,  preprinted  from  ad¬ 
dress  plate  with  the  customer’s  name  and 
address,  and  with  limited  space  for  his 
insti’uctions  regarding  the  subscription. 
Inserting  reply  envelopes  by  hand  into  the 
window  envelopes  added  to  the  time  and 
annoyance  problem. 

The  new  “automated”  system  is  handled 
entirely  by  Data  Processing  with  its  regu¬ 
lar  personnel.  Standard  Register  Company 
designed  a  five-part  continuous  form  con¬ 
structed  to  create  two  No.  10  envelopes 
for  mailing,  one  in  each  direction. 

.‘'ubwribiT  rluH'ks  boxes 

The  set  provides  the  customer  with  a 
reply  form  imi)rinted  with  a  rate  schedule 
and  other  information.  The  subscriber  is 
able  to  .select  any  one  or  more  of  the  Sun 
Papers:  morning,  evening  or  Sunday;  and 
to  indicate  the  length  of  subscription  by 
simply  checking  appropriate  boxes.  The 
old  system  could  not  provide  for  all  these 
features. 

The  last  four  copies  of  the  form  are 
glued  together  in  such  a  way  as  to  make 
u])  into  two  envelopes,  and  still  provide  an 
individual  reply  copy.  The  top  copy,  which 
is  retained  by  the  subscription  department 
for  alphabetical  filing  and  follow-up,  is 
held  to  the  set  only  by  double  crimps  in 
the  left  margin  primarily  to  assist  in  the 
high  speetl  printing  process  step. 

Thanks  to  carbon  spotting  on  given  ar¬ 
eas  throughout  the  set,  the  customer’s 
name  and  address,  at  the  time  it  is  printed 
on  the  original  copy,  also  appears  on  the 
outgoing  envelope  and  on  the  reply  copy. 
-At  the  .same  time,  the  reply  copy  also 
receives  any  message  pertinent  to  the  sub¬ 
ject  Sun  Paper. 

Renewal  notices  are  processed  twice  a 


m 


AMERICAN  FLAG  KIT 
flag 


HEADQUARTERS 

for  newspapers 


immediate  delivery 

[  atlas  flag  corporation 

OF  AMERICA 
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month.  After  the  computer  run,  the  forms 
are  processed  over  forms  handling  equip¬ 
ment  to  remove  the  top  copies  and  the 
margins  along  the  perforations.  The  re¬ 
maining  copies,  now  in  the  form  of  No.  10 
envelopes,  already  addressed,  are  run 
through  the  postage  metering  machine 
and  mailed. 

When  the  sub.scriber  receives  the  enve¬ 
lope  he  removes  a  stub  on  the  right  side 
freeing  the  face  side  of  the  envelope,  which 
is  then  peeled  off  and  disposed  of.  The 
sub.scriber’s  reply  form  is  now  exposed.  It 
carries  information  as  to  rates  for  the  var¬ 
ious  renewal  periods,  a  carbon  copy  of  the 
message,  the  subscriber’s  name  and  ad¬ 
dress  and  expiration  date. 

Two  envelopes  used 

There  are  printed  instructions  on  how 
to  remove  the  copy,  check  off  the  proper 
boxes  and  write  in  the  amount  submitted. 
The  customer  slips  the  reply  copy  with  his 
check  or  money  order  through  the  open 
end  in  the  second  envelope  created  from 
the  final  two  forms  in  the  set.  An  adhesive 
strip,  covered  by  a  protective  liner,  is  lo¬ 
cated  on  the  envelope’s  flap.  After  the 
liner  is  peeled  off,  the  flap  may  be  folded 
over  the  end  of  the  envelope,  sealing  it 
ready  for  mailing. 

The  subscrii)tion  department  checks  in¬ 
coming  remittances  and  foiwards  state¬ 
ment  forms  to  Data  Processing  where  the 
information  is  keypunched  and  the  com¬ 
puter  records  updated.  Should  the  sub¬ 
scriber  forget  to  include  the  statement 
with  the  remittance,  the  subscription  de¬ 
partment  can  match  up  the  name  with  the 
original  copy  of  the  renewal  notice  and 
make  necessary  entries  on  it.  Data  Pro¬ 
cessing,  then,  will  still  receive  a  form 
from  which  data  can  be  keypunched. 

In  the  old  system,  if  the  subscriber  did 
not  include  the  identifying  document,  a  lot 
of  paper  shuffling  was  required  to  be  sure 
that  renewal  credit  went  where  it  should. 
The  same  form  can  he  used  for  follow-up 
with  the  computer-imprinted  message 
being  changed  to  suit  the  situation. 

• 

Babysitters  for  British 
news  women  under  study 

Nurseries  for  British  news  women  are 
reported  by  Allan  Fotheringham,  colum¬ 
nist,  Vancouver  (B.C.)  Sun  who  has  re¬ 
turned  from  a  trip  to  London,  England. 

He  states  the  IPCC  (Daily  Mirror 
group)  plans  establishment  of  nurseries 
so  women  journalists  with  small  children 
can  aid  in  solving  shortage  of  newswomen 
by  “parking  the  children  and  hitting  the 
typewriter.” 


Word  division  guide 

“How  is  this  word  divided?”  There  is 
now  an  answer:  Webster’s  Instant  Word 
Guide  ($2.95  from  G.  &  C.  Merriam). 

The  purpose  of  this  handy  book  is  to 
provide  a  simplified  answer  to  spelling 
problems.  There  are  35,000  English  words 
listed  in  the  Guide.  Each  one  is  spelled 
and  divided. 


Arkansas  daily 
converting  to 
Di-Litho  system 

The  Jonesboro  (Ark.)  Stni,  a  daily  and 
Sunday  newspaper  of  15,500  circulation,  is 
converting  its  Goss  Universal  press  to  the 
Di-Litho  system,  Fi-ed  D.  Troutt,  publish¬ 
er,  announced. 

Di-Litho,  which  allows  printing  from 
lithographic  plates  on  presses  built  for 
stereo  plates,  was  developed  at  the  Eas¬ 
ton,  Pa.,  labs  of  the  ANPA/RI  using  the 
Dahlgren  dampening  system.  The  system 
prints  directly  from  the  plate  as  opposed 
to  offset  printing. 

The  48-page  press  with  two  color  humps 
will  be  totally  converted  to  Di-Litho  by 
the  end  of  the  month. 

Inland  Newspaper  Machinerj'  Corpora¬ 
tion  of  Kansas  City,  Mo.,  is  making  the 
conversion. 

Di-Litho  is  the  second  phase  in  an  ex¬ 
pansion  program  that  has  been  in  prog¬ 
ress  at  the  Sun  for  over  four  years. 

The  expansion  began  with  the  addition 
of  the  Sunday  paper.  Then  three  years 
ago,  advertising  production  was  converted 
to  cold  type  with  the  addition  of  a 
Linofilm  Super-Quick  and  beefed  up  en¬ 
graving  facilities. 

Just  over  two  years  ago,  the  Universal 
was  purchased  from  Inland  with  the  ex¬ 
pressed  intention  of  converting  it  to  one 
of  the  new  plating  processes  then  being 
developed. 

Troutt  said  the  decision  to  convert  to 
Di-Litho  was  made  after  careful  study. 
“We  feel  Di-Litho  will  best  serve  our  pur¬ 
poses  and  give  us  best  reproduction,”  he 
explained. 

The  Sun  i.s  also  adding  two  Comp-Star 
190H  phototypesetting  machines  and  a 
Compugraphic  7200.  Other  equipment  for 
the  complete  conversion  to  cold  type  has 
been  installed. 

Shortly  before  the  press  was  erected,  a 
former  National  Guard  aimoi*y  was  pur¬ 
chased  by  the  Sun,  and  that  facility 
houses  the  press  and  circulation  depart¬ 
ment  of  the  newspaper.  Offices  and  com¬ 
posing  ai-eas  remain  in  the  building  the 
Sun  has  occupied  since  1920. 

The  third  phase  of  the  Sun’s  expansion 
program  will  be  remodeling  the  Armory 
Building  and  moving  the  entii-e  operation 
to  that  location.  No  date  has  been  set  for 
the  beginning  of  that  project. 

• 

Business  writers  elect 
David  Smith  of  Ward’s 

David  Smith,  editor  of  Ward’s  Automo¬ 
tive  News  and  former  financial  editor  of 
the  Detroit  Free  Press,  has  been  elected 
president  of  the  Society  of  American 
Business  Writers  at  the  group’s  annual 
meeting  in  Detroit.  Other  officers  include: 
Howard  Rowen  of  the  Washington  Post, 
vicepresident;  Ralph  Weiskittel  of  the 
Cincinnati  Enquirer,  secretary;  and  Don¬ 
ald  Campbell  of  the  Phoenix  Republic, 
treasurer. 
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Sometimes  theie’s 
moie  news  than 


If  you've  ever  run  into  that  problem,  one 
sure  way  to  help  solve  it  without  increas¬ 
ing  your  manpower,  is  to  install  a  Kodak 
Versamat  Film  Processor,  Model  5.  With 
less  than  four  minutes  required  to  process 
ready-to-use  negatives,  your  photogra¬ 
phers  get  in  and  get  out— spend  more  time 
shooting  pictures. 

Keep  the  "hurry"  going  with  the 
Kodak  Ektamatic  Processor,  Model  214- 
K.  It  finishes  the  job  by  delivering  stabi¬ 
lized  prints  ready  for  platemaking  in  as 
little  as  15  seconds. 

You  know  how  pictures  help  boost  and 
keep  circulation.  Good  for  you.  Good  for 
your  advertisers.  Put  more  photos  into 
your  newspaper.  Get  your  photographers 
out  of  the  darkroom  and  on- 
to  the  news  with  the  time  and 
money  savers  from  Kodak. 


photogiaphers 


Managing  editor 
status  cherished 
by  Prof.  Hinkle 


Scripps-Howard  VP 
retires  to  Tennessee 

Frank  B.  Powers,  vicepresident  and  di¬ 
rector  of  the  E.  W.  Scripps  Company, 
parent  company  of  Scripps-Howard 
Newspapers,  announced  today  he  is  taking 
early  retirement.  Powers,  who  will  be  60 
next  month,  will  leave  New  York  May  26 
and  return  with  his  wife  to  their  farm  at 
Concord,  Tenn.,  near  Knoxville. 

Jack  R.  Howard,  president  of  the  E.  W. 
Scripps  Company,  said  “Frank  has  been  a 
friend  for  a  good  many  years;  a  close 
associate  since  1966.  Personally  and  pro¬ 
fessionally,  I  regret  his  decision. . 

Powers,  who  joined  Scripps-Howard  in 
1939,  came  to  New  York  as  assistant  gen¬ 
eral  business  manager  in  1966,  after  10 
years  as  business  manager  of  the 
Knoxville  News-Sentinel. 

He  was  named  general  business  manag¬ 
er  of  Scripps-Howard  Newspapers  in 
1969,  a  position  he  relinquished  last 
November  when  he  appointed  Edward  W. 
Estlow. 


Olin  E.  Hinkle  has  taught  journalism  to 
more  than  4,000  students  on  two  Texas 
campuses  during  a  period  spanning  about 
33  years,  but  he  still  considers  himself  a 
newsi)aperman  at  heart  and  believes  that 
being  managing  editor  of  a  newspaper  is 
one  of  the  most  rewarding  jobs  you  can 
have. 

“I  think  the  greatest  exhilaration  in  my 
life  has  been  in  being  managing  editor  of 
a  newspaper.  It  is  one  of  the  most  reward¬ 
ing  jobs  you  can  have.  It  gives  you  a  sta¬ 
tus  in  the  community  equal  to  the  mayor, 
superintendent  of  schools  and  bank  pres¬ 
ident,”  Hinkle  said,  adding: 

“-4nd  I  don’t  know  any  job  that  can 
move  you  from  obscurity  to  being  a  big 
man  in  the  community  more  than  becom¬ 
ing  a  managing  editor — even  of  a  weekly 
newspaper — and  it  has  always  been  that 
way.” 

For  26  years,  Hinkle  has  taught  eight 
journalism-related  courses  at  UT  Austin 
and  for  a  period  of  about  eight  years  he 
even  taught  a  course  in  economics  in  an¬ 
other  department. 

He  taught  journalism,  supei-vised  stu¬ 
dent  publications  and  served  as  infoima- 
tion  officer  for  West  Texas  State  Univer¬ 
sity  in  Canyon  fi’om  1939  to  1946  (with 
ihe  exception  of  about  two  years  in  mili¬ 
tary  servace  during  World  War  11). 

Going  into  retirement  at  70 

Professor  Hinkle,  who  retires  at  the 
age  of  70  when  the  spring  semester  ends, 
established  two  of  the  courses  he  has 
taught  at  UT  Austin — graphics  and  pho¬ 
tography. 

But  he  probably  is  best  remembered  by 
his  former  students  for  the  courses  he 
taught  in  newspaper  editing. 

Admitting  to  “a  certain  reputation  for 
nit-picking,”  Professor  Hinkle  uncom¬ 
promisingly  accepted  two  alternatives — 
right  and  wrong — and  a  student  would 
learn  shortly  after  his  arrival  in  the 
classroom  that  no  “maybes”  would  be  con¬ 
sidered  when  it  came  to  newspaper  style. 

When  he  arrived  on  the  UT  Austin 
campus  in  1946,  he  became  the  fourth 
member  of  the  journalism  faculty — 
joining  Prof.  Paul  J.  Thompson,  who 
taught  advertising;  Dr.  DeWitt  C.  Red¬ 
dick,  who  taught  reporting  and  feature 
writing,  and  Professor  Price,  ■who  taught 
the  editing  courses. 

This  semester,  the  Journalism  Depart¬ 
ment  has  15  full-time  teachers  and  one  of 
the  largest  student  enrollments  in  the 
country. 


Prof.  Olin  E.  Hinkle 

Hinkle  began  newspaper  work  in  1926 
as  a  reporter  on  the  Tribune  and  Neivs  in 
Blackwell,  Okla.,  and  moved  to  the  Sweet¬ 
water  Reporter  the  following  year.  That 
same  year,  he  helped  establish  the  Pampn 
Daily  News  for  a  corporation  and  was  its 
first  and  only  editor  for  11  years. 

Traumatic  experience 

After  the  Pampa  newspaper  was  sold, 
Hinkle  moved  to  Lexington,  Ky.,  where 
his  former  boss  had  bought  the  morning 
newspaper,  the  Herald,  a  seven-story 
building  housing  the  publication  and  a  ra¬ 
dio  station.  He  was  managing  editor  of 
the  Lexington  paper  for  about  two  years 
until  it  was  sold. 

“The  most  traumatic  thing  in  my  life 
was  being  managing  editor  one  day  and 
having  the  paper  sold  out  from  under  me 
the  next  day,”  Hinkle  remarked. 

When  that  happened,  he  moved  to 
Louisville,  Ky.,  and  worked  there  briefly 
for  the  Associated  Press  before  returning 
to  his  alma  mater.  West  Texas  State,  in  a 
teaching  and  public  infoi-mation  role. 


Mrs.  Shirley  Greer,  Alton  (Ill.)  Tele¬ 
graph  advertising  representative,  received 
the  Illinois  Audubon  Society  award  for 
environmental  coverage  on  behalf  of  the 
Telegraph. 


Otto  Silha,  executive  vicepresident 
and  publisher  of  the  Minneapolis  Star  and 
Minneaiwlis  Tribune — won  the  Silver  Me¬ 
dal  Award  of  the  Advertising  Club  of 
Mlnne.sota. 


James  Petersen — promoted  from  city 
editor  to  managing  editor,  Meriden 
(Conn.)  Journal.  He  is  a  former  city  edi¬ 
tor,  Bristol  (Conn.)  Press. 


John  Sharnik,  former  Hartford 
(Conn.)  Times  writer — a  recipient  of  a 
Television  Emmy  for  his  “CBS  Reports” 
pioduction,  “A  Night  in  Jail,  a  Day  in 
Court.”  Mr.  Sharnik  is  now  a  CBS  News 
producer. 


John  Cleary,  Connecticut  correspond¬ 
ent,  Hartford  Times — rejoined  the  news¬ 
paper’s  editorial  writing  department. 


William  C.  Sexton,  assistant  to  the 
editor  of  Newsday  at  Garden  City,  N.Y. — 
to  associate  editor  with  responsibility  for 
the  editorial  and  opinion  pages  .  .  .  Bernie 
Bookbinder  becomes  senior  editor  for 
projects,  directing  a  sociological  investi¬ 
gative  team  of  reporters. 


Mrs.  Barbara  Blakely,  former  re¬ 
porter,  Springfield  (Mass.)  Daily  News — 
to  Hartford  (Conn.)  Times  Windsor 
Locks,  Conn.,  bureau  as  a  reporter. 


Raymond  L.  Dumont,  chief  accountant 
since  1969,  Hartford  (Conn.)  Times  — 
promoted  to  controller,  succeeding  Edgar 
K.  Warren,  who  has  assumed  position  of 
controller  of  Rockford  (Ill.)  newspapers. 
Hartford  and  Rockford  properties  are 
part  of  the  Gannett  Group. 


Frank  Premack,  assistant  managing 
editor  of  the  Minneapolis  Tribune  for  local 
and  regional  coverage,  takes  on  a  new 
role  as  supervisor  of  all  reporting  as¬ 
signments  .  .  .  Joe  Rigert,  specialist  in 
urban  affairs,  becomes  city  editor  of  the  Charles  H.  LaFreniere,  eastern  Con- 
Tribune  on  May  29  .  .  .  Dick  Cunning-  necticut  bureau  chief,  Hartford  Times — 

HAM,  an  assistant  city  editor — named  to  elected  first  president  of  newly-formed 

be  reader’s  representative.  South-Central  New  England  Press  Club. 
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in  the  news 


John  Drelsice 


John  Dreiske,  veteran 
political  newsman  in 
Illinois,  retires 

John  Dreiske  of  the  Chicago  Sun-Times 
retires  May  27  after  35  years  of  reporting 
politics  from  the  Midwest  perspective. 

Dreiske  never  bragged  about  his  exclu¬ 
sives  and  didn’t  like  other  reporters  who 
did.  His  only  concern  was  “what  I  might 
be  able  to  pull  off  tomorrow.” 

He  came  to  work  for  the  Chicago  Times 
in  1935  and  began  covering  the  Illinois 
Legislature  for  the  newspaper  in  1939.  In 
1942  he  declined  a  Nieman  Fellowship  to 
Harvard  to  become  political  editor  of  the 
paper. 

That  same  year  he  began  writing  his  4 
times  a  week  column  on  Illinois  politics. 
When  the  Times  merged  with  the  Chicago 
Sun  in  1947,  Dreiske  was  appointed  politi¬ 
cal  editor  of  the  Sun-Times. 

*  *  * » 

David  Schuster — promoted  to  manager 
of  marketing  and  research  for  the  Or¬ 
lando  (Fla.)  Sentinel  and  Evening  Star 
after  four  years  as  administrative  as¬ 
sistant  to  the  advertising  director. 

*  *  * 

William  J.  Isam — appointed  director  of 
promotion  and  public  affairs  of  the  St. 
Louis  Post-Dispatch.  His  experience  in¬ 
cludes  sports  writing,  editing  of  a  chil¬ 
dren’s  page,  circulation,  public  affairs 
and  advertising. 

*  *  * 

Peter  Cumminggs,  promoted  from  the 
post  of  senior  editor  to  managing  editor 
of  the  Westport  (Conn.)  Fairpress. 

«  *  * 

James  H.  Lynch — named  metropolitan 
editor  of  the  Hartford  (Conn.)  Times. 
He  was  assistant  city  editor  for  two 
years  before  leaving  in  1969  to  become 
a  principal  in  his  family’s  construction 
firm. 


The  following  personnel  changes  have 
taken  place  at  the  Washington  (D.C.) 
Post:  Bill  Snead,  picture  editor  at  Na¬ 
tional  Geographic — named  assistant  man¬ 
aging  editor/photo;  Richard  Crocker, 
formerly  assistant  managing  editor, 
Wichita  Eagle — to  the  Post’s  news  staff; 
William  Elsen — promoted  to  executive 
sports  editor  and  Bob  Kelleter  to  assist¬ 
ant  sports  editor;  Mrs.  Linda  Lovell — 
from  supervisor,  salary  administration  to 
the  newly  created  position,  manager  of 
employee  services;  and  John  Keating 
from  assistant  shift  foreman  to  assistant 
production  manager. 

♦  •  ♦ 

Jean  Pearson,  science  writer  of  the 
Detroit  News,  w’as  presented  the  Michi¬ 
gan  Public  Health  Association’s  1972 
Public  Service  Award  at  the  group’s  51st 
convention. 

*  *  * 

Robert  L.  Andraschko  has  been  pro¬ 
moted  to  foreman  of  the  composing  room 
at  the  Watertown  (S.D.)  Public  Opinion, 
succeeding  his  father,  A.  L.  Andarasch- 
Ko,  who  has  served  as  foreman  since  the 
mid-30s.  Harold  J.  Ries  was  moved  up  to 
foreman  of  the  press  room,  succeeding 
Francis  Haight  who  retired  after  47 
years  with  the  newspaper  May  1. 

*  ♦  ♦ 

Bernard  F.  Ott,  assistant  classified  ad¬ 
vertising  manager  for  past  five  years,  and 
John  M.  Tillotson,  assistant  retail  ad¬ 
vertising  manager  for  past  two  years — 
promotetl  to  classified  advertising  man¬ 
ager  and  retail  advertising  manager, 
Springfield  (Mass.)  Newspapers. 

*  *  « 

New  officers  of  the  Connecticut  As¬ 
sociated  Press  Circuit  are  Robert  J. 
Leeney,  editor,  the  New  Haven  Register 
&  Journal-Courier,  president;  Charles 
PiRRO,  editor,  Greenwich  Time,  vicepresi¬ 
dent;  and  Forrest  C.  Palmer,  editor, 
the  News-Times,  Danbury,  treasurer. 

* 

Alan  Horton,  Cleveland  Press  staffer 
— ^to  the  Washington  bureau  of  Scripps- 
Howard  Newspapers  as  Pentagon  re¬ 
porter. 

*  ♦  ♦ 

Wayne  Jacobsen,  North  Platte  Tele¬ 
graph — elected  president  of  the  Nebraska 
Associated  Press  Telegraph  Editors  As¬ 
sociation. 

!|<  *  * 

Ronald  H.  Brown  has  joined  the  Colo¬ 
rado  Springs  (Colo.)  Sun  as  city  editor 
after  seven  years  with  the  Fort  Collins 
Coloradoan,  where  he  was  managing 
editor. 

*  *  * 

Lawrence  Parker  —  retired  after  50 
years  with  the  Shelbyville  (Ind.)  News, 
working  up  from  linotype  operator  to 
mechanical  department  superintendent. 

♦  *  * 

Leroy  Egerstrom  —  promoted  to  the 
Washington  office  of  the  Ridder  Newspa¬ 
per  group.  Formerly,  he  worked  on  the 
Kerkhoven  (Minn.)  Banner. 
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Gary  Silvestri  —  named  circulation 
manager  of  the  Oxnard  (Calif.)  Press- 
Courier,  succeeding  Jerry  N.  Scott,  who 
has  been  named  general  manager. 

«  *  * 

Joe  Pollack,  public  relations  director 
of  the  NFL’s  St.  Louis  Cardinals — re¬ 
signed  to  join  the  St.  Louis  Post-Dispatch 
as  a  feature  writer. 

*  *  * 

Orlando  R.  Davidson — appointed  vice- 
president  for  public  affairs  at  Reed  Col¬ 
lege,  effective  in  July.  He  served  as  a  re¬ 
porter  for  the  Portland  (Ore.)  Journal 
and  the  Washington  Daily  News. 

*  *  * 

Judy  Webb  has  been  named  news  editor 
of  the  Hollis  (Okla.)  News  to  succeed 
Hermione  Briscoe  who  retired  after  30 
years  in  the  position. 

*  * 

Charles  J.  Downey  Jr.,  former  Potts- 
ville  and  Harrisburg,  Pa.  newsman,  has 
been  appointed  associate  director  for  pub¬ 
lic  affairs  for  the  National  Commission  on 
Marijuana  and  Drug  Abuse. 

Ed  Nabb  of  Cambridge,  Md.  is  the  new 
president  of  the  International  Association 
of  Boating  Writers,  succeeding  Jack 
SCHMALE  of  the  San  Francisco  Chronicle 
who  seiwed  for  the  past  two  years. 

*  «  * 

Robert  D.  Cathcart,  34 — named  execu¬ 
tive  editor  of  the  Aiken  (S.C.)  Standard. 
Former  managing  editor  of  the  Rock  Hill 
(S.C.)  Evening  Herald,  Cathcart  suc¬ 
ceeds  Eugene  J.  Oyler.  Prior  to  Rock 
Hill,  Cathcart  served  on  the  Charleston 
(S.C.)  News  and  Courier. 

*  *  * 

Loyal  Phillips  of  Dear  Publication 
and  Radio  Inc.,  publisher  of  the  Elizabeth 
City  (N.C.)  Daily  Advance  has  been 
elected  president  of  the  Eastern  North 
Carolina  Press  Association. 

«  *  * 

Roy  Edwards,  assistant  sports  editor 
of  the  Dallas  Moiming  News,  has  been 
named  executive  sports  editor  of  the  Mem¬ 
phis  Commercial  Appeal. 

*  *  * 

Felix  R.  McKnight,  editor  and  co-pub¬ 
lisher  of  the  Dallas  Times  Herald  — 
awarded  an  honorary  doctor  of  law's  de¬ 
gree  by  East  Texas  State  University. 

>•>  «  * 

James  W.  Evans,  managing  editor  of 
the  Phoenix  Arizona  Weekly  Gazette,  has 
been  promoted  to  editor-publisher,  an¬ 
nounced  Mason  Walsh,  executive  vice- 
president  and  general  manager  of  Phoe¬ 
nix  Newspapers  Inc.  He  succeeds  Gene 
Fields  who  left  to  join  a  Phoenix  health 
foods  company. 


Swimming  pool  firms  ask 
papers  for  ad  protection 


“Warning!  Your  innocent  readers  are 
about  to  be  robbed  blind  again  this 
year  .  . 

This  is  the  message  that  has  been  sent 
to  about  300  newspaper  publishers  in  the 
Northeast.  It  asks  them  not  to  accept 
phoney  bait-and-switch  swimming  pool  ad¬ 
vertisements — a  deception  that  sweeps  the 
country  in  the  warm  weather  months. 

Last  summer  on  Long  Island  alone,  the 
Better  Business  Bureau  received  more 
than  1300  inquiries  and  complaints.  Many 
customers  had  been  taken  in  by  fraudu¬ 
lent  advertising,  the  bureau  says. 

A  campaign  to  alert  newspaper  publish¬ 
ers  and  their  advertising  managers  to  the 
problem  has  been  started  by  the  Northeast 
Chapter  of  the  National  Swimming  Pool 
Institute,  with  a  mailing  and  follow-up 
letters,  phone  calls  and  visits  where 
necessary. 

“It  is  strange.  But  newspapers  that 
would  never  accept  an  ad  for  a  brand  new 
1972  Pontiac  with  air  conditioning  for 
$699  will  often  take  an  ad  for  a  $7000 
swimming  pool  for  $699  without  ques¬ 
tion,”  says  Lloyd  S.  Howard,  Northeast 
Chapter’s  executive  director. 

The  chapter  recently  was  singled  out  by 
Virginia  H.  Knauer,  President  Nixon’s  as¬ 
sistant  for  consumer  protection,  for  its 
efforts  at  trying  to  enforce  ethical  stan¬ 
dards  of  swimming  pool  advertising.  Mrs. 
Knauer  also  said  in  a  talk  given  to  the 
Pennsylvania  Newspaper  Publishers’  As¬ 
sociation  that  she  was  “disappointed”  to 
learn  that  many  East  Coast  newspapers 
had  ignored  the  National  Swimming  Pool 
Institute’s  requests  that  they  refuse  fraud¬ 
ulent  pool  ads.  (E&P,  March  4). 

Since  1970  it  has  been  sending  Decep¬ 
tive  Advertising  Combat  Kits  to  the  news 
media.  The  trade  organization  believes 
that  fraudulent  activities  harm  not  only 
the  public  but  the  great  majority  in  the 
pool  industry  who  operate  legitimately. 
The  chapter  has  300  members  in  New 
York,  New  Jersey,  Connecticut  and  Penn¬ 
sylvania. 

At  a  recent  forum  on  the  subject  at  C. 
W.  Post  College  on  Long  Island,  James  E. 
Picken,  Nassau  County  Commissioner  of 
Consumer  Affairs,  said  newspapers  should 
be  on  the  lookout  for  ads  with  prices  ob¬ 
viously  out  of  line  but  advertisements  for 
cheap  pools  with  an  illustration  that  shows 
inside  the  pool  “25  people,  two  rubber 
ducks  and  a  partridge  in  a  pear  tree.” 

Northeast’s  brochure  contains  composite 
typical  bait-and-switch  pools  ads. 

Elements  in  an  ad  to  be  wary  of  in¬ 
clude:  exaggerated  headlines,  “Lowest 
Price  Full  Size  Pool  In  The  World”;  un¬ 
substantiated  savings  claim,  “Save 
$1351”;  unrealistic  price  based  on  today’s 
cost,  “$549,  reduced  from  $1900”;  credit 
not  fully  disclosed,  “Easy  terms,  $10 
down,  $1  a  week”;  gimmick  award  to 
mislead,  “Gold  Medal  Winner”;  un¬ 
qualified  guarantee  as  to  details,  “Life¬ 
time  Guarantee”;  illustration  grossly  ex¬ 


aggerated;  a  box  number  but  no  place  of 
business  for  the  customer  to  seek 
recourse. 

Nathan  Canter,  assistant  to  the  New 
York  state  attorney  general,  says  that  his 
office  has  handled  224  pool  complaints 
within  the  year.  However,  there  have  been 
no  bait-and-switch  ad  prosecutions. 

Allan  Weir  of  King  of  Prussia,  Pa., 
chairman  of  Northeast  Chapter’s  ethics 
committee,  has  appointed  liaison  men  in 
various  areas  of  the  northeast  to  help 
newspapers  and  radio  and  television  sta¬ 
tions  combat  false  advertising  locally. 


Thirsty  lensman 
drinks  formaldehyde 

Mike  Williams,  a  photographer  for  the 
Norfolk  (Va.)  Ledger-Star  and  Virgini¬ 
an-Pilot,  was  flown  by  Coast  Guard  heli¬ 
copter  to  an  Elizabeth  City,  N.C.,  hospital 
for  emergency  treatment  May  16  alter 
he  accidentally  swallowed  formaldehyde 
aboard  a  fishing  boat  while  working  on  a 
feature  story  assignment.  Williams  was 
given  an  antidote  at  the  hospital  and  re¬ 
leased. 

The  photographer  and  a  Virginian-Pilot 
reporter.  Bob  Geske,  were  with  marine 
biologists  aboard  the  fishing  vessel  off 
Oregon  Inlet,  N.C.  Williams  mistook  the 
solution  in  a  cooler  for  water  and  appar¬ 
ently  swallowed  only  a  mouthful  of  the 
colorless  liquid  containing  37  percent  for¬ 
maldehyde. 


A  WINNER — Kay  Evers,  Ardmore  (Okie.) 
Daily  Ardmoreite  reporter,  has  won  a 
$1,000  prize  in  the  Alfred  P.  Sloan 
Award  competition  for  her  stories  pro¬ 
moting  traffic  safety.  Earlier  she  won 
the  Oklahoma  Highway  Patrol's  Jerry 
Marx  Award. 


5  Alberta  papers 
join  in  formation 
of  press  council 

Formation  of  a  press  council  has  been 
completed  by  five  of  the  seven  daily  news¬ 
papers  published  in  Alberta,  Canada. 

C.  C.  McLaurin,  retired  chief  justice  of 
Alberta  Supreme  Court  Trial  Division, 
has  been  elected  chairman  of  the  11- 
member  council.  The  other  10  are  non¬ 
newspaper  people  and  those  professionally 
associated  with  journalism  and  publish¬ 
ing. 

The  council  is  sponsored  by  the  Edmon¬ 
ton  Journal,  Calgary  Herald,  Grande 
Prairie  Herald-Tribune,  Red  Deer  Advo¬ 
cate  and  Medicine  Hat  News.  The  papers 
have  a  combined  circulation  of  280,000. 

It  will  deal  with  complaints  by  the  pub¬ 
lic  against  the  press  and  will  seiwe  as  a 
link  between  them.  The  council  will  also 
guard  against  infringements  of  press 
freedom  and  restrictions  in  the  free  flow 
of  information.  It  will  also  aim  to  encour¬ 
age  high  standards  of  journalism. 

The  council  has  no  statutory  power  and 
is  not  a  court,  but  it  will  hear  cases  and 
report  its  conclusions.  Sponsoring  newspa¬ 
pers  have  agreed  to  publish  all  decisions 
in  cases  involving  that  newspaper. 

The  two  Alberta  newspapers  not  in¬ 
volved  in  the  council  at  the  outset  are 
Calgary  Albertan  and  Lethbridge  Herald. 
A  complaint  against  either  will  be  for¬ 
warded  to  them  by  the  council.  If  the 
newspaper  wishes  the  grievance  to  be 
heard,  the  council  will  hear  it.  Otherwise 
no  further  action  will  be  taken  by  the 
council. 

The  council’s  public  representatives 
are;  W.  D.  C.  deBalinhard,  a  retired 
banker;  Dudley  Butchelor,  retired  chief 
city  commissioner  of  Calgary;  Ken  Han¬ 
son,  chairman  of  the  Board  of  Grande 
Prairie  Regional  College;  Roy  Jamha, 
president  of  the  Alberta  Federation  of 
Labor ;  and  Robert  Porter,  a  rancher. 

The  press  representatives  are  J.  E. 
(Ted)  Bower,  editor.  Red  Deer  Advocate; 
Olive  Elliott,  reporter,  Edmonton  Journal; 
Bill  Gold,  associate  Editor,  Calgary  Her¬ 
ald;  Clarenge  Heringer,  advertising  man¬ 
ager.  Medicine  Hat  News;  and  William 
H.  (Bill)  Scott;  editor,  Grande-Prairie 
Herald-Tribune. 

The  executive  secretary  is  Parker  Kent, 
retired  associate  editor  of  the  Calgary 
Herald.  He  will  not  have  a  vote. 

The  council  will  begin  to  function  Sep¬ 
tember  1. 

Seven  daily  newspapers  in  Ontario  have 
formed  a  council  and  one  has  been  formed 
in  Quebec,  although  it  is  not  yet  active. 

A  community  council  was  established 
last  year  by  the  Whidsor  Star. 

The  Alberta  Press  Council  was  de¬ 
scribed  as  “an  illusion”  by  Cleo  Mowers, 
publisher  and  editor  of  Lethbridge  Herald. 

Mowers  said  the  Herald’s  objection  is 
that  the  procedure  is  misleading. 

“It  promises  more  than  it  can  deliver. 
It  will  raise  expectations,  only  to  leave 
them  shattered.  The  reading  public  will 
be  left  more  cynical  toward  the  press  than 
before.” 
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To  Henry  Tanner 
for  distinguished  U.N.  reporting. 

In  the  world  of  journalism,  few  assignments  are  more 
complex  or  more  important  than  the  United  Nations. 

In  recognition  of  distinguished  U.N.  correspond¬ 
ence,  the  Deadline  Club,  New  York  Professional 
Chapter  of  Sigma  Delta  Chi,  annually  awards  $500 
and  the  bronze  "deadliner"  statuette  created  by  Rube 
Goldberg. 

The  award  is  sponsored  by  International  Telephone 
and  Telegraph  Corporation. 


ITT  IS  again  honored  to  announce  this  year’s  winner: 
Henry  Tanner,  The  New  York  Times. 

To  Mr.  Tanner— and  to  all  his  fellow  journalists  who 
keep  the  world  informed  on  the  work  of  the  United 
Nations— congratulations. 


StRVINC  PtOPlE  AND  NATIONS  EVERYWHERE 


Money  Matters  By  Robert  C.  Davis 

Texas-size  wrangle — Harte-Hanks  Newspapers  reflect  upsurge — The  stock 


Newspapers  (OTC)  of  San  Antonio,  which 
went  public  in  March,  announced  it  will 
battle  an  IRS  ruling  that  price  hikes  at 
each  paper  must  be  justified  by  ccfst  in¬ 
creases  at  each  particular  newspaper. 

The  group  with  19  newspapers,  14  in 
Texas,  claims  it  followed  practices  ap¬ 
proved  by  the  Price  Commission  and  al¬ 
lowed  to  other  newspapers,  relating  price 
increases  to  total  profits  of  the  parent 
company. 

it  *  * 

One  way  to  reduce  risk  in  the  advertis¬ 
ing-loss  prone  magazine  business — ^branch 
off  into  accident  and  health  insurance 
sales.  It  works  for  Downe  Communica¬ 
tions  (OTC),  publishers  of  Family  Week, 
Ladies  Home  Journal  and  other  maga¬ 
zines.  The  firm  reported  a  rise  of  263%  in 
its  first  quarter  profit  due  to  sales  of 
accident  and  health  insurance. 

Before  an  extraordinary  tax  loss  credit, 
earnings  rocketed  from  six  to  23  cents  a 
share,  after  the  $731,800  extraordinary 
item,  earnings  climbed  further  to  37  cents 
a  share. 

*  *  * 

Readers’  loss  is  publisher’s  gain — 
Substantial  gains  in  advertising  and  circu¬ 
lation  revenues  have  been  recorded  by  the 
Toronto  Star  in  the  six  months  ending 
March  31,  due  to  the  closing  of  the  Toron¬ 
to  Telegram  last  October. 

Beland  Honderich,  Star  president  and 
publisher,  said  operating  revenues  rose 
35%  from  $27.1  million  a  year  ago  to 
$36.6  million.  Per  share  earnings,  how¬ 
ever,  were  down  from  80  cents  to  71  cents, 
because  of  “subsidiary  operations.” 

4e 

Paper  mill  disposal — Kimberly-Clark 
completed  facilities  disposal  plans  when  it 
announced  an  agreement  in  principle  to 
sell  its  Moraine  Mill,  West  Cari’ollton, 
Ohio,  to  Bergstrom  Paper  Co.  With  a  dai¬ 
ly  capacity  of  375  tons  of  uncoated  print¬ 
ing  and  business  paper  and  670  employes, 
the  mill  represents  the  fourth  sold  by 
Kimberly  within  a  year. 

*  *  * 

Dymo-Datascan  merger — The  final  ex¬ 
change  ratio  in  connection  with  the  previ¬ 
ously  announced  merger  of  Datascan  with 
a  wholly-owned  subsidiary  of  Dymo  will 
be  seven  shares  of  Dymo  for  each  10 
shares  of  Datascan  common.  The  ratio 
announcement  was  made  jointly  by  Claude 
Ganz,  president  of  Dymo  Industries  Inc., 
and  Morton  S.  Levin,  Datascan  president. 

*  *  * 

TV  revenues  drop — ABC,  CBS  and 
NBC  suffered  declines  in  revenues  and 
profits  last  year,  according  to  the  FCC,  of 
5.4%  from  1970.  Cigarette  advertising  los¬ 
ses  were  blamed  for  an  advertising  sales 
decline  of  3.8%  Network  profits,  down 
4.4%,  benefitted  by  expense  cutbacks  of 
4.9%.  Revenues  from  15  network  owned 
stations  dropped  8.9%  from  1970  to 
$284.8  million  level. 


market’s  revival  following  the  Haiphong 
Harbor  mining  scare  that  saw  sharp 
drops  was  reflected  when  two  newspaper 
companies  this  week  reached  new  highs. 
During  trading  Monday,  Gannett  shot  up 
to  80  and  closed  at  7914.  On  May  10,  the 
stock  was  sold  at  1Q%.  Knight  Newspa¬ 
pers  reached  5314  with  a  314  point  rise 
in  trading  on  Wednesday.  KNI  shaies  sold 
at  41  early  in  May  after  a  2  for  1  split. 

♦  ♦  ♦ 

To  finance  expansion — New  lines  of 
credit  totaling  $1.1  million  wei’e  received 
by  Compuscan  (OTC),  a  manufacturer 
of  optical  character  reading  machines, 
to  finance  expansion  of  its  sales  and  pro¬ 
duction  program  for  its  System  170  OCR 
machine.  Compuscan  president  Robert 
Leonard  said  a  bank  supplied  cretlit,  in¬ 
creasing  the  line  from  $250,000. 

♦  ♦  ♦ 

Growth  in  PR — Doremus  &  Co.,  finan¬ 
cial  advertising  agency,  sees  growth  in 
public  relations.  Recently,  the  company 
opened  an  office  in  Washington  and  added 
PR  specialists  to  Chicago  and  Los  An¬ 
geles  offices.  Gross  billings  for  the  first 
quarter  of  ’72  were  up  14%  from  $10.2 
million  to  $11.6  million;  income  per  share 
rose  28  cents  to  36  cents,  and  a  4%  stock 
dividend  has  been  declared. 

*  *  * 

Dollar  briefs — Time  Inc.’s  sale  of  radio 
stations  in  Denver  and  Grand  Rapids,  re¬ 
sulted  in  a  net  capital  gain  of  about  $3 
million  after  taxes,  which  shows  up  as  a 
16  cent  pershare  extraordinary'  item. 

General  Electric  plans  vigorous  defense 
of  a  suit  charging  the  firm  with  reciproci¬ 
ty  with  purchasers  and  suppliers,  since  at 
least  1965,  it  states,  because  the  Justice 
Department  refuses  to  disclose  specifics  of 
alleged  Sherman  Anti-Trust  violations. 

Eastman  Kodak  makes  changes  at  the 
top  as  Louis  K.  Eilers,  65,  chairman  and 
chief  executive,  resigns  because  of  ill 
health.  Chemist  Walter  A.  Fallon,  53,  be¬ 
comes  president  and  chief  executive.  Ger¬ 
ald  B.  Zomow,  56,  was  appointed  to  the 
chairmanship. 

David  Kruidenier,  president  of  the  Des 
Moines  Register  &  Tribune,  has  been 
elected  a  director  of  the  Minneapolis  Star 
and  Tribune  Co.  headed  by  his  uncle,  John 
Cowles. 

J.  Walter  Thompson  has  declared  a  25 
cent  a  share  quarterly  dividend  to  stock¬ 
holders  as  of  July  21.  Henry  M.  Schachte 
has  been  elected  president  and  chief  oper¬ 
ating  officer,  succeeding  Dan  Seymour, 
who  was  named  chairman. 

New  chemical  product  lines  were  cred¬ 
ited  with  providing  Millmaster  Onyx 
Corp.  with  a  record  income  rise  of  19%  to 
over  $3.5  million,  or  $1.24  a  share.  For  the 
fiscal  year  ending  March  31,  1971,  income 
was  less  than  $3  million  or  $1.04  a  share 
...  A  slowdown  in  the  California  economy 
is  given  as  the  reason  International  Paper 
Co.  has  sold  its  homebuilding  unit,  Donald 
L.  Bren  Co.,  back  to  Mr.  Bren.  Sold  for 
about  $34  million  in  1970,  the  developer 
company  cost  Bren  $18.5  million  in  notes 
and  a  warrant  to  repurchase  stock. 


Past  week’s  range 
of  stock  prices 

NEWSPAPERS 

5/17  5/24 


American  Financial  Corp.  (OTC)  .  35%  35'/2 

Booth  Newspapers  (OTC)  .  35'/2  38'/4 

Boston  Herald-Traveler  (OTC)  .  13  15 

Capital  Cities  Bdcstg.  (NYSE)  .  59%  il'A 

Com  Corp.  (OTC)  .  I'h  — 

Cowles  Comm  (NYSE)  .  9%  W/i 

Dow  Jones  (OTC)  .  45'/2  44'/2 

Downe  Comm  (OTC)  .  W/t  l3'/2 

Gannett  (NYSE)  .  74  TVh 

Harte  Hanks  (OTC)  .  261/2  27 

Jefferson-Pilot  (NYSE)  .  44  47% 

Knight  (NYSE)  .  45'/,  53'/2 

Lee  Enterprises  (AMEX)  .  24%  28 

Media  General  (AMEX)  .  42Vs  42% 

Multimedia  (OTC)  .  4l'/2  42% 

New  York  Times  (AMEX)  .  17%  18% 

Post  Corp.  (Wise.)  (OTC)  .  23% 

Ridder  Publications  (NYSE)  .  32  33% 

Southam  Press  (CE)  .  22  22 

Thomson  Newspapers  (CE)  .  33%  35 

Time  Inc.  (NYSE)  .  55%  53% 

Times  Mirror  (NYSE)  .  54%  54% 

Toronto  Star  (CE)  . .  45  42% 

Washington  Post  (AMEX)  .  32%  34% 

SUPPLIERS 

Abitibi  (CE)  .  9%  9% 

Addressograph  Multi  (NYSE)  .  '3iP/t  41% 

Altair  (OTC)  .  4%  4% 

8.  C.  Forest  (CE)  .  21  23 

Berkey  Photo  (NYSE)  .  19%  19% 

Boise  Cascade  (NYSE)  .  14%  M'A 

Compugraphic  (AMEX)  .  21%  25yi 

Compuscan  (OTC)  .  4'%  4'/i 

Comsat  (NYSE)  .  441/2  M’/i 

Crown  Zellerbach  (NYSE)  .  31%  31% 

Cutler  Hammer  (NYSE)  .  48%  BH/i 

Datascan  (OTC)  .  11%  13% 

Dayco  (NYSE)  .  19%  20% 

Digital  Equipment  (NYSE)  .  82%  89% 

Domtar  (AMEX)  .  14%  15 

Dow  Chemical  (NYSE)  .  88%  91% 

Eastman  Kodak  (NYSE)  .  120%  124% 

Ehrenreich  Photo  (AMEX)  .  24%  24 

Eltra  (NYSE)  .  34%  38% 

Fairchild  Camera  (NYSE)  .  34  34% 

General  Electric  (NYSE)  .  48  70 

Georgia  Pacific  (NYSE)  .  43%  44 

Grace.  W.  R.  (NYSE)  .  24%  24% 

Great  Lakes  Paper  (CE)  .  \TU  17% 

Great  No.  Nekoosa  (NYSE)  .  52%  51 

Harris  Intertype  (NYSE)  .  54  55% 

Inmont  (NYSE)  .  12%  12% 

International  Paper  (NYSE)  .  39  39% 

Itak  Corp.  (NYSE)  .  48  70 

Kimberly  Clark  (NYSE)  .  34%  34% 

MacMillan.  Bloedel  (CE)  .  25%  25% 

Milgo  Electronics  (AMEX)  .  34%  40% 

Millmaster  Onyx  (AMEX)  .  13%  13% 

Minnesota  Min.  t  Mfg.  (NYSE)  .  148%  l55'/2 

No.  American  Rockwall  (NYSE)  .  33%  32% 

Photon  (OTC)  .  12%  14 

Richardson  (NYSE)  .  15%  15% 

Singer  (NYSE)  .  87%  90</2 

Southwest  Forest  Ind.  (NYSE)  .  15%  14% 

Sun  Chemical  (NYSE)  .  30  31% 

Wheelabrator-Frye  (NYSE)  .  —  8 

White  Consolidated  (NYSE)  .  24%  24 

Wood  Industries  (OTC)  .  17  17% 

ADVERTISING  AGENCIES 

Doremus  (OTC)  .  10%  13% 

Doyle,  Dane,  Bernbach  (OTC)  .  29  30% 

Foote.  Cone,  Balding  (NYSE)  .  11%  13% 

Grey  Advertising  (OTC)  .  15%  17% 

Interpublic  Group  (NYSE)  .  28%  31% 

Needham,  Harper  t  Steers  (OTC)  .  24%  31 

Ogiivy,  Mather  (OTC)  .  41%  48% 

PKL  Co.  (AMEX)  .  5%  5% 

J.  W.  Thompson  (NYSE)  .  45%  47'/2 

Wells  Rich  Greene  (NYSE)  .  22%  24 
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A  data  transmission 
system  that  interfaces 
directly  to  computer. 


Allows  direct  access 
to  computer  from 
remote  location. 


Ideal  for  computer 
back-up,  chain  operations 
or  satellite  transmission. 


Leases  for  less 
than  other  equipment 
or  buy  it  for  as 
little  as  $210  a  month.* 


‘System  price  amortized  over  5  years 


AKI  Datatran 
everything 
in  one  box. 

Automix  Keyboards,  Inc.,  13256  Northrop  Way,  Bellevue,  Washington  98005 
Phone:  (206)  747-6960  •  Telex;  32-8937 


Cost-control  ideas 

{Continued  from  page  10) 


izes  for  the  end  of  pollution  of  streams  by 
paper  mills. 

Here  is  his  description  of  the  system 
installed  for  the  Star’s  photographic  and 
engraving  shops: 

“Until  a  decade  ago,  engraving  depart¬ 
ments  were  using  a  small  amount  of  nitric 
acid,  and  when  powderless  etching  was  in¬ 
troduced,  little  thought  was  given  to  the 
pollution  problem.  By  1968  w’e  found  that 
70'',  of  our  retail  and  national  advertising 
was  being  done  by  the  powderless  etching 
method,  so  we  decided  to  build  a  new  en¬ 
graving  plant. 

“In  order  to  stop  discharging  unti'eated 
acid  into  the  sewage  system,  we  installed 
an  acid  neutralizing  system.  We  could  not 
find  any  equipment  on  the  market  de¬ 
signed  for  a  plant  our  size,  so  we  installed 
a  system  designed  by  a  local  architect  and 
fabricated  by  a  local  sheet  metal  firm. 
Total  cost  was  approximately  $4,000. 

“Two  of  the  major  contaminates  in 
powderless  etching  are  nitric  acid  and  an 
oil  additive.  Our  system  w’as  designed  to 
handle  both.  It  consists  of  an  oil  separator 
and  an  acid  neutralizing  bin,  and  has  a 
capacity  of  about  100  gallons.  The  separa¬ 
tor  and  bin  were  installed  on  the  first  floor 
level,  and  as  the  etching  bath  is  emptied 
by  the  engraving  department  on  the  top 
floor,  it  flows  into  the  oil  separator.  The 
oil  comes  to  the  top  and  flows  out  an 
overflow  pipe  into  a  barrel  to  be  disposed 
of  at  the  garbage  disposal.  The  acid  con¬ 
tinues  on  through  the  oil  separator  into 
the  bin,  to  be  neutralized. 

“When  we  first  started  to  neutralize 
acid  we  used  soda  ash.  This  was  dumped 
into  the  acid  in  the  bin,  and  the  acid  w'as 
tested  by  the  use  of  indicator  paper.  When 
that  turned  the  right  color,  the  bath  was 
ready  to  be  dumped  into  the  sew’age  sys¬ 
tem.  This  required  about  an  hour’s  time  of 
a  maintenance  man  at  least  once,  and 
sometimes  twice,  a  day.  The  method  was 
dirty,  costly  and  time-consuming,  and  the 
fumes  made  the  operation  hazardous.  Our 
cost  for  a  year  was  around  $3,800  for 
material  and  labor. 

“Because  the  soda  ash  method  pi’oved 
unsatisfactory,  we  contracted  with  a 
chemical  company  for  a  liquid  caustic  sup¬ 
ply.  They  installed  a  500-gallon  storage 
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tank  that  is  filled  by  tank  truck  from 
outside,  at  no  cost  to  us.  Now,  when  the 
acid  reaches  the  bib,  an  air  line  is  opened 
to  agitate  the  acid;  a  line  from  the  liquid 
caustic  is  turned  on  for  slightly  over  a 
minute,  and  the  liquid  caustic  is  mixed 
with  the  acid.  A  neutral  solution  results, 
and  the  bath  is  ready  for  dumping  into 
the  sewage  system. 

“This  procedure  takes  approximately 
five  minutes.  It  is  cleaner,  comparatively 
safe  and  results  in  a  saving  of  $1,500  to 
$1,800  a  year  in  labor,  as  well  as  about 
$600  in  material  costs. 

“We  find  the  system  very  efficient,  and 
costs  are  held  to  a  minimum,  considering 
we  have  gone  from  70%  to  100%  cold  type 
on  our  retail  and  national  advertising,  or 
an  equivalent  of  from  9,000  newspaper 
pages  a  year  to  12,000.” 

*  *  * 


COMPOSn’G  ROOM  CO.STS 

“It  has  helped  considerably  to  keep 
composing  room  costs  in  line,”  said  Ken¬ 
neth  C.  Doty,  controller  of  the  Trenton 
(N.J.)  Times,  in  a  report  on  the  Tal-Star 
system.  He  explained  as  follows: 

“We  installed  a  Tal-Star  I  (18/30)  sys¬ 
tem  for  composing  room  production  in  Au¬ 
gust  1970.  For  data  processing  we  vrere 
using  an  IBM  1130.  The  1130  was  back¬ 
up  for  the  production  equipment.  In  Sep¬ 
tember  1971,  based  on  our  experience  with 
the  Tal-Star  I,  we  ordered  two  improved 
and  compatible  Tal-Star  systems  to  re¬ 
place  the  Tal-Star  I  and  the  IBM  1130. 

“This  move  enables  us  to  (1)  increase 
thruput  on  the  production  system  by  con¬ 
current  operation  of  multiple  readers  and 
punches;  (2)  provide  independent  oper¬ 
ation  of  readers  and  punches  so  as  to 
permit  continuous  processing,  even  if  a 
device  is  “hung”;  (3)  permit  interfacing 
of  CRTs  and  ORCIs;  (4)  offer  compatibili¬ 
ty  between  data  processing  and  production 
systems,  thus  providing  two-way  backup; 
(5)  increase  data  processing  thruput  by 
three  to  five  times  and  (6)  provide  in¬ 
creased  software  capability. 

“One  substantial  change  in  the  Tal-Star 
configuration  for  production  is  that  each 
configuration  has  each  group  of  four  read¬ 
ers  or  four  punches  on  a  separate  inter¬ 
rupt  level,  thus  permitting  independent  or 
concurrent  operation,  plus  removing  the 
tendency  of  one  jammed  reader  to  inhibit 
the  entire  system.  In  addition  to  the  new 
P/T  interface,  the  new  system  includes  a 
“DSM”  switch  that  provides  compatibility 
with  the  IBM  1130  data  processing  confi¬ 
guration  and  permits  the  running  of  ac¬ 
counting  programs  without  modification. 

“Tal-Star  provides  their  Universal 
Typesetting  Program,  which  forms  the 
basis  of  our  system.  The  programs  have 
been  developed  to  permit  input  device  in¬ 
dependence  as  well  as  output  device  inde¬ 
pendence.  Th  Universal  Typesetting  Pro¬ 
gram  design  philosophy  takes  input  from 
any  input  device — queues  the  input  on 
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disk  without  processing — retrieves  the 
unjustified  text,  processes  through  a  cus¬ 
tomized  users  module  and  is  passed  to  the 
Universal  Typesetting  Pi’ogram  for  hy¬ 
phenation  and  justification.  The  justified 
text  is  then  restoi-ed  on  disk  awaiting  al¬ 
location  to  the  output  device. 

“In  addition,  the  EDIT  package  is  inte¬ 
grated  with  the  Universal  Typesetting 
program.  This  is  of  modular  design,  per¬ 
mitting  all  input  to  be  proofread  and  cor¬ 
rected  before  output  is  dumped.  A  second 
release  of  EDIT  will  support  editing  by 
on-line  CRT.  Text  will  be  stored  in  a 
justified  form,  yet  with  all  input  codes 
shown.  The  EDIT  index  provides  a  com¬ 
plete  and  current  budget  of  all  text  and 
display  stored  on  the  file  and  includes 
routines  to  print  or  display  the  budget  on 
an  inquiry  basis. 

“The  Tal-Star’s  Classified  Ad  Produc¬ 
tion  System  will  be  integrated  with  the 
two  packages  mentioned.  Both  Editorial 
and  Classified  personnel  are  using  input 
typewriters  for  the  ORC. 

“Editor  &  Publisher’s  250,000  daily 
newspaper  showed  a  composing  room  cost 
in  1969  of  $40.60  per  page  and  $53.66  per 
page  for  1971,  or  an  increase  of  33.9%.  'The 
Times  Newspapers  for  the  same  period 
had  a  composing  room  increase  of  9.9%.  I 
don’t  know  if  the  Tal-Star  can  account  for 
the  entile  slow  increase  in  composing 
room  costs.  My  guess  is  that  it  helped 
considerably  to  keep  costs  in  line.” 

*  *  * 

USING  BANK  SERVICE 
Edward  G.  Benoit,  controller  of  the  Hol¬ 
yoke  (Mass.)  Transcript-Telegram,  told 
how  a  small  newspaper  can  utilize  a  ser¬ 
vice  bureau  for  computerized  information: 

“Beside  providing  large  computer  pow¬ 
er  that  will  furnish  the  information  we 
need  and  want  on  a  timely  basis,  the  ser¬ 
vice  bureau  can  also  provide  other  advant¬ 
ages.  If  properly  chosen,  it  can  save  the 
cost  of  programs,  capital  investment  and 
people  investment.  For  example,  how 
many  of  us  can  afford  to  spend  40  man- 
years  developing  one  program?  That  is 
what  one  manufacturer  did,  in  writing  a 
program  to  be  used  by  service  bureaus 
serving  savings  banks. 

“At  the  Transcript,  we  started  using  a 
local  bank  for  our  payroll  in  1969.  We  did 
it  to  gain  more  time  on  our  bookkeeping 
machine  for  other  automated  applications, 
and  to  use  the  day  or  day  and  a  half  an 
employee  spent  preparing  the  payroll  for 
other  productive  tasks.  The  bank  also 
eliminated  the  need  for  preparing  federal 
941  A’s  and  W-2’s. 

“When  the  time  comes  when  we  can 
afford  in-house  computers,  the  service  bu¬ 
reau  can  be  of  immense  help  in  training 
personnel  and  in  acquiring  programs  that 
have  already  been  tested  and  debugged. 

*  *  * 

(The  discussion  closed  on  a  humorous 
note.  Someone  asked  Benoit  about  his 
payroll  timing — did  the  use  of  the  bank’s 
services  speed  it  up?  Benoit  explained: 
before  going  to  the  bank  the  week  ended 
on  Saturday  and  employes  received  their 
pay  checks  on  Tuesday.  Now  the  week 
still  ends  on  Saturday  and  the  checks  are 
issued  on  Wednesday.) 
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Libbers  upset 
by  love  affair 
in  Mary  Worth 

“I  wanted  to  tip  my  hat  to  the  ladies 
who  do  so  many  good  things  for  their 
community.  And  I’m  shocked,  horrified,  at 
some  of  the  letters  from  the  women  lib¬ 
bers.” 

That  sums  up  how  Allen  Saunders  is 
reacting  to  some  of  the  recent  letters  he 
has  received  from  readers  who  are  unhap¬ 
py  with  the  curi’ent  story  in  his  comic 
strip,  “Mary  Worth.” 

What  is  all  the  fuss  about? 

The  current  episode  in  Mary  Worth,  a 
comic  strip  which  runs  in  about  300  news¬ 
papers  tells  the  story  of  a  wealthy  wom¬ 
an,  almost  50,  who  is  the  patron  of  the 
city’s  symphony  orchestra.  She  is  also  en¬ 
gaged  to  the  28-year-old  conductor  of  the 
orchestra.  And,  in  typical  Mary  Worth 
story  line,  the  gray-haired  kindly  grand¬ 
mother  is  playing  the  part  of  chaperone 
while  the  young  conductor  occupies  a  room 
in  the  home  of  his  wealthy  patron. 

W  riter  Saunders,  who  also  is  the  author 
of  “Steve  Roper”,  says  in  drawing  up  the 
story  of  a  wealthy  woman  supporting  the 
arts  that  women  haven’t  had  much  credit 
for  their  support  of  the  arts — theater,  op¬ 
era,  symphony — ;  that  the  women  sell  the 
tickets  and  the  men  take  the  bows. 

Moreover,  he  has  been  noticing  an  up¬ 
surge  of  older,  mature  women  who  have 
become  the  sweethearts  and  wives  of  men 
considei’ably  younger. 

“I’ve  read  enough  of  these  items  to  con¬ 
vince  me  that  many  people  can  be  happy, 
despite  their  age  differences.  If  it  works 
for  the  older  man  and  the  young  woman, 
why  wouldn’t  it  work  the  other  way 
around?” 

But,  author  Saunders  concedes  that 
several  nasty,  even  vicious  letters  from 
women,  have  “horrified”  him  because  the 
writers  claim  that  the  story  is  demeaning 
to  older  women. 

On  the  other  hand,  a  number  of  men — 
including  a  contingent  from  a  small  town 
in  California — have  written  to  tell  Saun¬ 
ders  they  hope  that  Mrs.  Fairfax  and  her 
young  man,  Byron  (28),  will  make  it  to 
the  altar  after  all. 

Saunders,  who  has  four  children  and 
seven  grandchildren,  is  conifident  that 
some  of  his  protesting  public  will  be  hap¬ 
py  with  the  story  when  the  episode  con¬ 
cludes  in  mid-June. 

Incidentally,  his  own  wife  is  22  days 
older  than  he  is,  Saunders  said.  On  March 
2  of  each  year,  she  proclaims  her  superio¬ 
rity  in  the  household,  and  on  March  24 
(his  birthday)  she  becomes  a  docile  wife 
again. 

Saunders  began  writing  the  Mary 
Worth  strip  almost  four  decades  ago.  She 
was  “Apple  Annie”  for  seven  years  and 
became  Mary  Worth  about  1940.  The  art¬ 
ist,  Ken  Ernst,  has  been  collaborating 
with  Saunders  for  some  20  years,  and  the 
two  discuss  the  strip  by  telephone,  at  least 
once  a  week.  Saunders  lives  in  Toledo, 
Ernst  in  Myrtle  Point,  Ore. 


Anderson  on  radio 

Jack  Anderson,  United  Feature  Syndi¬ 
cate  columnist,  will  initiate  a  series  of 
six-time-a-week,  five-minute  broadcasts  on 
the  Mutual  Broadcasting  System  some¬ 
time  before  July  1,  it  was  announced  by 
C.  Edward  Little,  president  of  the  net¬ 
work.  Anderson’s  broadcasts  will  emanate 
from  Washington  studios. 

MSC  offering 
syndicated 
kids  section 

“The  Mini  Page,”  a  weekly  children’s 
newspaper  section  that  has  been  appeai’- 
ing  in  the  Charlotte  and  Raleigh  newspa¬ 
pers  (E&P,  March  20,  1971),  is  being 
offered  to  newspapers  by  MSC  Features 
Inc. 

The  company,  headed  by  Owen  Landon 
Jr.  and  Ted  Rathbone,  vicepresident,  will 
supply  free  editorial  materials,  and  copy¬ 
righted  advertising  art  for  20  classifica¬ 
tions  of  retail  business  for  use  by  the 
paper  in  selling  space. 

In  return,  the  newspaper  must  publish 
a  “Mini  Page”  section  on  an  anchored  day 
for  52  consecutive  weeks  and  reserve  to 
MSC  Features  the  right  to  use  for  nation¬ 
al  advertising  two  units  of  space  in  the 
section,  each  equal  to  one-sixth  of  one 
tabloid  page. 

The  editorial  and  advertising  materials 
are  being  prepared  for  MSC  by  Miss  Bet¬ 
ty  Debnam,  w'ho  developed  the  section  for 
the  Raleigh  (N.C.)  News  and  Observer 
and  Times. 

MSC  expects  to  begin  the  school  year 
with  3,000,000  circulation. 

The  first  national  advertiser  to  sign  up 
for  a  campaign  in  the  section  for  5-10 
year-old  children  is  Hunt-Wesson  Foods 
Inc.  which  has  contracted  to  run  26  times. 

MSC  was  formed  in  October,  1971  in 
association  with  Mathews,  Shannon  & 
Cullen  Inc.,  national  newspaper  advertis¬ 
ing  sales  representatives.  The  “Mini 
Page”  is  the  firm’s  only  syndicated  service 
at  the  present  time. 

• 

Kirt  King  retires 

Kirtland  I.  King,  New  York  state  man¬ 
ager  for  United  Press  International  at 
Albany  and  a  longtime  political  reporter, 
has  retired.  He  joined  the  United  Press  in 
1929.  John  J.  Maloy,  bureau  manager  at 
Albany,  succeeds  King  as  state  manager. 
Jeffrey  L.  Fields,  of  the  Albany  staff,  be¬ 
comes  bureau  manager. 

• 

Lewis  heads  council 

David  W.  Lewis  of  Chas.  T.  Main  Inc., 
Boston,  was  elected  president  of  the  Re¬ 
search  and  Engineering  Council  of  the 
Graphic  Arts  Industry  at  the  group’s 
22nd  annual  conference  in  Washington, 
D.C.,  May  8-10. 
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Put  FUN  in  your 
FUNNIES... with 


by  Gus  Arriola 


Comic  art  that  catches  the 
eye... and  gags  that  grab 
you! 

Feast  your  eyes  and  tickle 
your  ribs  with  this  beauti¬ 
fully  drawn,  cleverly  amus¬ 
ing  comic. 

(Daily  and  Sunday) 
Available  in  camera  ready  copy 

★ 


1  Improving  With  Age!  I 

y  For  nearly  200  years  | 

§ 

THE  OLD 

has  been  offering  its  readers 
facts  about  the  weather  and 
forecasts  it  a  week  in  advance. 
It  also  offers  household  hints, 
riddles,  anecdotes,  recipes  and 
quizzes. 

Now ...  for  the  first  time . . .  it’s  a 
weekly  newspaper  feature!  Your 
readers,  young  and  old,  will  be 
delighted  with  this  mixed  bag 
of  fun  and  fact  reminiscences. 

Give  your  readers  a  treat  with 
this  old  gem  that  improves  with 
age. 

(once  a  week) 

Available  in  camera  ready  copy 
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Family  Weekly 
testing  section 
for  children 

A  children’s  section  aimed  at  boys  and 
frills  between  the  ages  of  six  and  fourteen 
will  be  introduced  by  Family  Weekly  with 
its  October  29  edition,  publisher  Mort 
Frank  has  announced. 

Four  more  youth  sections  are  planned 
for  Family  Weekly’s  1973  publishing 
schedule.  Under  consideration  is  the  possi¬ 
bility  of  a  new  children’s  magazine,  based 
on  the  experience  of  the  sections  that 
Family  Weekly  will  publish  this  Fall  and 
next  Spring. 

The  section  is  being  started  after  more 
than  two  yeai-s  of  study  by  Family  Week¬ 
ly  people,  among  readers,  newspaper  ex¬ 
ecutives,  manufacturers  of  consumer  pro¬ 
ducts  for  boys  and  girls,  and  other  media. 
Current  plans  call  for  a  minimum  of  16 
pages,  tabloid  format  size. 

Reseaich  will  be  conducted  after  the 
first  children’s  section  October  29,  for 
readership  reaction  to  the  editorial  con¬ 
tent  and  format,  and  response  to  ads. 

Family  Weekly  will  make  the  section 
available  on  a  test  basis  to  one  or  two 
major  metropolitan  daily  newspapers  in 
whose  coverage  area  Family  Weekly  does 
not  circulate. 


Yette  heads  SDX  unit 

Sam  Yette,  a  fonner  Newsweek  corre¬ 
spondent  and  now  on  the  faculty  of 
Howard  University’s  School  of  Communi¬ 
cations,  has  been  elected  president  of  the 
Washington  professional  chapter  of  Sig¬ 
ma  Delta  Chi.  Yette  is  the  first  black 
newsman  to  head  the  chapter. 


Middlebrooks  Grigsby 


I  EDITOR  &  PUBLISHER,  850  Third  Ave.,  New  York,  N.  Y,  10022 
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Three  UPI  editors 
filling  new  roles 

Three  news  executive  appointments  at 
United  Press  International  world  head¬ 
quarters  in  New  York  have  been  an¬ 
nounced  by  H.  L.  Stevenson,  editor.  They 
are: 

Paul  G.  Eberhart,  associate  editor,  for 
news  administration,  personel,  budget, 
technology  and  election  coverage. 

B.  F.  Middlebrooks,  day  managing  edi¬ 
tor. 

H.  Jefferson  Grigsby  Jr,  night  manag¬ 
ing  editor. 

Eberhart,  36,  and  Middlebrooks,  43  are 
assistant  managing  editors  in  New  York. 
Grigsby,  42,  moves  to  New  York  from  San 
Francisco,  where  he  has  been  bureau  man¬ 
ager  since  1969. 

Eberhart  attended  the  University  of 
Pittsburgh  and  joined  UPI  in  Pittsburgh 
in  1961.  For  the  past  two  years  he  has 
been  the  editorial  project  leader  of  UPI’s 
automated  news-wire  system,  called  IS&R 
(Information  Storage  and  Retrieval). 

Middlebrooks,  a  native  of  Alabama, 
Joined  UPI  in  1952.  He  came  to  New 
York  in  1966,  becoming  a  general  news 
editor  and  later  assistant  managing  edi¬ 
tor. 

Grigsby,  a  native  of  Denver  and  a  grad¬ 
uate  of  the  University  of  Colorado,  joined 
UPI  in  1958  after  working  on  newspapers 
in  Colorado  and  Idaho. 

*  *  * 

Appointments  in  the  UPI  communica¬ 
tions  department  at  New  York  have  been 
announced  by  James  F.  Darr,  general 
manager  of  communications. 

R.  A.  DiCuia  becomes  superintendent  of 
production. 

Joseph  J.  Panico  was  named  superinten¬ 
dent  of  telegraph  personnel,  a  new  title. 

Both  men  began  their  careers  as 
Teletype  operators  and  have  held  various 
supervisoiy  posts  in  the  communications 
department.  Their  new  duties  include  some 
that  were  handled  by  F.  R.  Williams,  su¬ 
perintendent  of  telegraph,  who  retired 
May  1. 

• 

Cleveland  newspapers 
resume  publishing 

A  settlement  was  reached  Friday  (May 
19)  between  the  Cleveland  newspapers 
and  Local  473  of  the  Newspaper  Drivers 
Union  which  struck  the  Plain  Dealer  on 
May  17. 

The  Press  suspended  publication  after 
its  Thursday  editions.  Mastheads  of  both 
the  Plain  Dealer  and  Press  were  used  for 
this  edition  and  the  Press  printed  four 
pages  from  what  would  have  been  the 
Plain  Dealer’s  May  18th  edition. 

Both  newspapers  resumed  publication 
over  the  vreekend. 

According  to  union  leader  Anthony  J. 
DePalma  the  new  contract  is  for  27*/^ 
months  and  provides  for  $45.25  in  wages 
and  benefits — $20.10  a  week  for  the  first 
year  and  $25.15  a  week  for  the  second 
year.  Union  members  will  be  able  to  retire 
on  full  pension  at  age  57  after  30  years. 
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New  production  head 
named  at  D.C.  Post 

F.  Donald  Gilmore  has  been  appointed 
production  director  of  the  Washington 
Post  replacing  Julian  (Bud)  Eberle  who 
is  taking  early  retirement.  Gilmore  had 
been  production  manager. 

John  Tancill,  who  has  been  building 
project  chief  for  the  Post’s  $28.5  million 
renovation  and  addition  to  the  existing 
office  and  plant,  has  been  promoted  to  op¬ 
erating  services  director. 

James  Rogers  has  moved  from  produc¬ 
tion  engineer  to  chief  production  engi¬ 
neer. 

James  Krick  has  joined  the  paper  as 
project  engineer  for  the  renovation  and 
new  construction,  replacing  Tancill. 

As  production  director,  Gilmore  will  be 
responsible  for  the  Post’s  composing,  en¬ 
graving,  stereotype,  pressroom,  mailroom 
and  publications  departments. 

Gilmore,  40,  came  to  the  Post  four  years 
ago  as  production  manager.  He  had  held 
the  same  title  at  Newspaper  Printing 
Corp.,  Nashville,  Tenn.  and  at  the  Rich¬ 
mond  newspapers.  A  native  of  Scranton, 
Pa.,  he  was  an  apprentice  and  journey¬ 
man  printer  for  11  years. 


y  A. 

Tancill 
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CELEBRITIES 


STAR  STUFF  —  Boost  your  draina| 
pa^es  with  snappy  celebrity  profiles! 
and  film  reviews  that  tell  it  like  it  is. 
Copy  packat^ed  weekly — with  pix — by 
award  winning  Metro  drama  colum¬ 
nist.  For  samples  and  information 
write  Box  832.  Editor  &  Publisher.  I 


DOGS  &  PETS 


•‘GEE  WHIZ.  BOSS”— Weekly  humor 
feature  by  Eleanor  Harris,  nation's 
funniest  gal.  Hilarious  account  of 
swinging  secretary  who  sees  all  bosses 
as  husband  material  and  all  husbands 
as  immaterial.  Now  in  21  newspapers. 
Samples :  Eleanor  Harris,  c/o  Miami 
Review,  P.O.  Box  689,  Miami,  Fla. — 
33101. 


^EWS  LOG 


i  28.000,000  DOG  OWNERS.  2  _ -  -  -  ^ _ _ 

i  dollar  annual  market.  Estab- 

Dog  Column,  now  in  81  news-  Inquire  what  "NEWS  LOG  INTER, 
s,  will  increase  circulation,  hypo  NATIONAL"  can  do  for  you.  Com- 
p  interest,  sell  ads,  promote  good  plete  news  and  feature  service,  Camera- 
Samples.  Kanine  Korner,  1134  ready  at  prices  any  size  paper  can  af- 
1  Western  Ave.,  Hollywood,  Calif,  ford.  News  Log  International,  Inc., 
.  101  E.  Milwaukee  St.,  Janesville,  Wise. 

—53545.  (AC  608)  754.8161. 


DRIVING 


SPORTS 


HUMOROUS,  INFORMATIVE  AND 

AUTHORITATIVE  —  JODY  CARR’S  “HOW  TO  TAKE  THE  FUN  OUT  OF 
column  for  women  drivers:  SI. 00  each  GOLF,”  a  hilarious  series  that  pokes 
in  sets  of  26.  Write  Box  600,  Editor  fun  at  cheaters,  chiselers,  sandbaggers 
&  Publisher  for  samples.  and  assorted  other  bad-mannered  types. 

Cartoons  by  Wiley  Smith.  Mats  or 

_ _ _ _ _ camera-ready  repros.  Write  for  sam- 

jPUWtrhDK*  AI/K'W  pies  and  price.  Harris  &  Associates, 

LLKUfbAni  IKAVbL  Division,  18781  Via  Palatino, 

^  ^  ^  ^  Irvine.  Calif.  92664. 

U.S.  TRAVEL  WRITERS  in  Europe, 

Israel,  offer  photos,  lively  stories,  col - - — ^ ^ — . — . — . — — 

umns  angled  for  American  travelers.!  iWK'i^irc'r 

Try  us.  Write:  BM-Box  81.  LondonI  WUlUEiy  H  l/YffeKfcM 

WC  1.  England.  -  - - - - 

"HOW  TO  BE  A  SUPERMOTHER”  is 

— - - - — - —  fresh,  new  and  delightfully  funny.  A 

satire  on  modern  mother.  enjoye<l  by 

_ _ -M* ^ _ people  of  all  ages.  Perfect  for  that  ex- 

^  panding  Womens/Society/Family  Liv- 
"MARGA  EYES  THE  STARS” — Ex-  ing  section.  Mothers  contribute  from 
citing  weekly  horoscope  column  in  over  all  over  USA.  Write  for  samples  and 
100  pai)ers.  4  weeks  free  trial.  Queen  price.  Harris  &  Associates,  Publ.  Divi- 
City  Publishers,  6541  S.  Pontiac  Ct.,  sion,  18781  Via  Palatino,  Irvine,  Calif. 
Englewood,  Colo.  80110.  *92664. 


WOMEN'S  INTEREST 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 
WANTED 

NEWSMAN,  36.  vet,  family,  13  years 
experience  weeklies  and  dailies,  tired 
of  metros.  Yearn  for  rural  paper  re¬ 
quiring  much  investment  of  time,  tal¬ 
ent.  Offer  SOME  CAPITAL,  full  en¬ 
ergies  for  top  spot  in  Zone  6  weekly. 
Prefer  Arkansas-Louisiana-Texas  cor¬ 
ners  or  East  Oklahoma.  Experience  in 
editorial/news/headline  writing,  edit¬ 
ing.  photo,  layout — hot  or  cold  type. 
Plan  SW  vacation  next  month.  Write 
Box  795.  E<litor  &  Publisher,  or  call 
collect  weekends  (315)  475-8341. 


CASSETTES 


SAVE  YOUR  EYES— Have  the  best 
party  in  town.  Challenge  to  Professor 
Marshall  McLuhan,  $4.50.  Free  Bro¬ 
chure  of  over  100  selections.  Aquarius 
Educational  Enterprises,  18  Orchard 
St.,  Summit,  N.J. 


DUE  BILLS 


HOTELS.  CRUISES.  AIRLINE  SEATS. 

You  Name  it. 

DUE  BILLS 

BARTER  AND  TRADE 

I  ARRANGEMENTS  CLEARING  HOUSE.  INC. 
|20054PacjficHiwaySo.  Seattle.  Wa.  98188| 
(206)878  8900 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE.  TAX, 
partnership,  loan  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  M.  R. 
Krehbiel.  Box  88,  Norton,  Kans.  67654. 

APPRAISALS  FOR  ALL  PURPOSES 
Newspaper  Service  Co.,  Inc.,  P.O.  Dr. 
12428,  Panama  City,  Fla. — 32401. 


NEWSPAPER  BROKERS 

ROBERT  N.  BOLITHO,  newspapers, 
magazines ;  appraisals,  consulting. 
Krehbiel-Bolitho  Newspaper  Service, 
Box  133,  Emporia.  Kans.  (316)  342-5280, 


CONFIDEN’nAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 
in  Eastern  states 
W.  B.  GRIMES  &  CO. 
National  Press  Building 
Washington.  D.C.  20004 
(AC  202)  NAtional  8-1133 

WE  HAVE  QUALIFIED  BTTYERS 
for  your  daily  or  weekly. 

Jim  Southern,  703A  Magellan, 
Lee’s  Summit,  Mo.  64063 


IT’S  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  'This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  189,  Mount  Pleasant.  Mich.  48858. 


ANNOUNCEMENTS 
NEWSPAPER  BROKERS 

ME7L  HODELL,  Broker 
SaIes-Ai>praisaIs-Consultation 
1388  N.  Euclid,  Upland,  Calif. — 91786 


HOWARD  W.  PALMER,  BROKEN 
Consultant;  appraisal;  Northeastern 
states.  844  Sumner  Ave.,  Syracuse, 
N.Y.  13210. 


Negotiations  for  sales,  purchasing,  ap¬ 
praising  of  newspapers  our  business. 
CLARENCE  W.  TABB  &  ASSO., 
6614  Rutgers  Street 
Houston,  Texas — 77005 
Ph  (7131  664-9414 


BILL  MATTHEW  COMPANY 
j  Conducts  professional,  confidential  ne¬ 

gotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  news¬ 
papers  in  the  country.  Before  you  con¬ 
sider  sale  or  purchase  of  a  property, 
you  should  call  (AC  813)  446-0871  day¬ 
time:  (AC  813)  733-8053  nights;  or 
write  Box  3364,  Clearwater  Beach, 
Florida  33515.  No  obligation,  of  course. 


SYD  S.  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers” 
SALES.  SERVICES,  MANAGEME3SIT 
134  S.  Panama  St.,  P.O.  Box  7267 
Montgomery,  Ala.  (205)  262-2411 


The  DIAL  Agency,  1503  Nazareth, 
Kalamazoo,  Mich.  49001.  Ph;  349-7422. 
"America’s  No.  1  Newspaper  Broker." 


JOSEPH  A.  SNYDER.  BROKER 
Western,  Mid-Western  Newspaiiers 
2234  E.  Romneya,  Anaheim,  Cal.  92806 


ALAN  G.  LEWIS,  Broker,  now  listing 
over  200  buyers  looking  for  your  daily 
or  top  weekly.  Ridge  Road.  Hardwick. 
Mass.— 01037.  (413)  477-6659. 


NEWSPAPER  CONSULTANTS 

WANT  TO  START  a  free  newspaper, 
shopper  or  other  publication  7  I  have 
the  time  and  know-how.  Successfully 
retired  publishing  field  at  47  years. 
Norman  E.  Bailey,  Publications  Con¬ 
sultant,  91  Leavitt  Rd.,  Hampton,  N.H. 
03842,  Ph:  (603)  926-8187. 


NEWSPAPERS  FOR  SALE 

AVAILABLE 

Newspapers,  Magazines,  Broadcast  and 
Printing  Facilities.  Write: 

J.  N.  WEILLS  &  COMPANY 
P.O.  Box  64,  Wheaton,  III.  60187. 


SOUTHERN  NEW  ENGLAND— Three 
weeklies  and  modem  offset  printing 
plant.  Gross  over  $250,000.  Ne^s  well 
financed  group  to  realize  high  poten¬ 
tial.  Asking  $425,000.  Box  281,  E<litor 
&  Publisher, 


WESTCHESTER  COUNTY  (N.Y.)  off¬ 
set  weekly:  partnership,  sale  or  capital. 
Year-old  growth  situation,  approxi¬ 
mately  $70,000  gross.  Box  787,  Editor 
&  Publisher,  or  call  (914)  664-3370. 


NORTHWESTERN  EXCLUSIVE  week¬ 
ly,  grossing  $41,481,  price  $36,000, 
down  payment  $7,600,  good  letterpress 
plant  but  offset  press  24  miles  away. 
Beautiful  area,  some  growth  potential. 
J.  A.  Snyder,  Newsitaper  Broker,  2234 
E.  Romneya  Dr.,  Anaheim,  Calif. 
92806. 


COME  TO  PEACEFUL  New  Hamp¬ 
shire  and  a  better  way  of  lifel  Out¬ 
standing  91  year  old  weekly  newspaper 
and  printing  plant  located  in  beautiful 
country  area.  Paper  up  30%  grosses 
over  $100,000  and  printing  shows  gross 
of  $185,000.  Excellent  real  estate.  Pa¬ 
per  covers  13  towns  in  growing  area. 
Owner  wants  to  retire.  Asking  $295,- 
000  for  everything.  A  sound,  profitable 
operation.  Daniel  C.  Woodbury  Asso¬ 
ciates,  Business  Counselors.  National 
Bank  Bldg.,  Hampton,  N.H.  03842. 
Tel:  (603)  926-5711. 


Rocky  Mountain  Newspapers 
BILL  KING  ASSOCIATES 
2025  Foothills  Rd.,  Golden,  Colo.  80401. 
(303)  279-6345 


ANNOUNCEMENTS 

ImWSPAPERfwANT^ 


MACHINERY  &  SUPPLIES 

MACHINERY  &  SUPPLIES 

COMPOSING  ROOM 

M.4ILROOM 

WE  HAVE  QUALIFIED  BUYERS  for 
dailies  and  large  weeklies.  Information 
strictly  confidential. 

DIXIE  NEWSPAPERS.  INC. 

P.O.  Box  490,  Gadsden,  Ala. — 35902 
Ph:  (205)  546-3356 


DAILY  OR  WEEKLY  newspaiwr, 
Massachusetts  or  Southern  New  Hamp¬ 
shire.  Replies  in  strictest  confidence. 
Box  803.  Editor  &  Publisher. 


MACHINERY  &  SUPPLIES 
COMPOSING  ROOM 


FAIRCHILD  PHOTO  TYPESETTERS 
Two  now  running.  Model  2000.  Guar¬ 
anteed  lowest  price.  Cash  or  terms. 
Ph:  (203)  875-0706.  Frank  Love, 

Journal  Pub.  Co.,  Rockville,  Conn. 


JUSTOWRITERS— Large  selection  of 
excellent  trade-ins,  (or  rent-lease,  or 
for  sale  easy  terms.  NAPSCO,  Berlin, 
Wise.,  and  18  W  22  N.Y.C.  10010 


ALL  MODELS 

Linotypes — Intertyi>es — Ludlows 
PRINTCRAFT  REPRF.SENTATIVES 
136  Church  Street,  N.Y.,  N.Y.  10007 


FAIRCHILD  PE'RFORATORS.  New. 
Used.  BRPE  $600.  Tape  Reader.  $300. 
Teletypist  Service,  1133  Broadway, 
New  York,  N.Y.  10010. 


PHOTON  560  for  sale.  Used  3  years, 
pi  mat,  universal  prism,  12  lenses.  2 
magazines,  1  disk.  $5,000  or  best  offer 
by  May  31.  Call  Joe  Dupre.  (617) 
897-8815,  Inforonics,  Inc.,  146  Main 
St.,  Maynard,  Mass.  01754. 

JUSTOWRITERS,  rebuilt  by  Friden 
trained  personnel.  Large  selection  of 
tyiie  styles.  Flexowriters — Input  units 
for  computers.  FHN  Business  Products. 
1500  Kings  Highway,  Cherry  Hill,  N.J. 
-08034  (AC  609)  428-3223 


WRITE  FOR  INFORMATION  on  one 
of  the  finest  headline  type  machines  in 
the  industry.  At  a  cost  of  less  than 
$400.  Free  test  program.  Easy  payment 
plan.  Write:  Ralph  Long.  Publishers’ 
Service  Co.,  P.O.  Box  291,  Clinton, 
Iow.a— 52732.  Call  (319)  242-4420. 


1  COMET.  2  Mixlel  14’s  1  with  TTS. 
1  Model  32  Linotype,  Photo-Lathe.  1 
Wesel  R.adial  Arm  Router.  Goss  Mat 
Roller.  Ludlow,  Elrtsl,  Duplex  Tubular 
Plato  Finisher  and  Router.  Haniinond 
Plate  Shaver-Scorcher-Ejisy  Raster,  12 
Page  Goss  Tubular  Press.  Changing  to 
Offset  Equipment.  Available  Soon. 
St.ate  Gazette.  Box  647,  Dyersburg, 
Tenn.  38024.  Will  negotiate  Prices. 


TWO  FAIRCHILD  PERFORATORS. 
Make  us  an  offer.  Contact:  Win. 
Bl<x)m.  Telegraph-Forum.  Bucyrus. 
Ohio  44820.  Ph:  (419)  .562-5881. 

CAN’T  GO  OFFSET?  Letterpress  let¬ 
ter  with  jmDuraluminum  Base.  3444 
Country  Club  Dr.,  Medina,  Oh — 44256. 

2  SUPER  QUICKS.  Model  472.  excel¬ 
lent  condition,  $28,000  the  iiair.  For 
information  call  or  write  Prisliiction 
Manager,  Capital  Newspaiiers  Group. 
645  Shaker  Roail,  Albany,  New  York 
12201,  (518)  4.53-5720. 


MAILROOM 

2-.STAT10N  INSERTER  just  over¬ 
hauled  Insertomatic  will  do  your  job 
at  9.000  jier  hour.  .A  $-saver  at  $5,500. 
Tom  Manning.  Daily  Advance,  Eliza- 
lieth  City.  N.C.  27909. 

CHESHIRE  545  LABEL  AFFIXING 
machine  with  quarter  folder.  Will  label 
affix  newspaper,  magazine,  etc.  at  ^ 
speeds  up  to  16,000  per  hour.  Save 
thousands  of  dollars  as  compared  to  ! 
price  new.  Rapid  Leasing  Co..  Inc., 
260  W.  Broadway,  New  York,  N.Y.  | 
10013.  Ph:  (212)  925-7737.  1 


ANNOUNCEMENTS — NEWSPAPERS  WANTED 


NEWSPAPER 

OWNERS 

Have  a  newspaper  or 
newspaper  group  to  sell?  We’re 
a  well-capitalized,  well-managed 
metro  newspaper  moving  into 
acquisition  field.  Before  you 
sell,  give  us  some  of  your  time. 
We  have  a  lot  to  offer.  All 
inquiries  will  be  handled  in 
strictest  confidence. 

BOX  789 
Editor  &  Publisher 


MAILING  EQUIPME;NT  (Use<l)  :  5 

Pollard  Ailing  Mailing  Machines:  4 
Keliefographs:  3  Dial  Reliefographs ; 
2  Addressing  Machines  (Style  r>);  2 

Addresusing  Machines,  3  Safes:  4  List 
Machines:  6  Re<*l  Racks;  1  Graphotype 
and  Trays;  1  Addressograph  f  Model 
1957  VV);  125  Pollard  Ailing  Reels: 
1  Aildressograph  Hand  Stamr>er  #100P: 
1  .\ddressograph  400()-B.  Will  sell  all 
or  part.  Norman  Rosenlierg,  Register 
aiul  Tribune  Co.,  Des  Moines,  Iowa 
50309.  Tel.  (515)  284.8085. 


MATERL4L  FOR  SALE 


SAVE  MONEY  on  Headliner  paper  and 
litho  films.  Order  from  Natl.  Publish- 
ers’  Supply  (NAPSCO),  Berlin,  Wise., 
and  18  W.  22  St..  N.Y..  N.Y.  10010. 


PERFORATOR  TAPE 

NOW  ST.ATIC-FREE  perf  tatws  at  our 
same  prices — lowest  in  U.S.A.  All 
colors.  Top  quality. 

Call  or  write: 

PORTAGE  (216)  929-4455 
Box  5500,  Akron,  Ohio^ -44313 


PRESSES  &  MACHINERY 


VANDERCOOK  SP-20  Repro  Press 
#27801.  Mint  Condition.  Ideal  for  O’ff- 
set  conversion.  Asking  $1,950.  Call  Jim 
Coulter  (617)  .365-2422. 


CLASSIFIED 

Adverlishig  Rales 

"POSITIONS  WANTED" 
t  Payable  with  order  I 


4-wKk$  .  $1.10  per  line,  per  i»ue 

3-wttk$  .  $1.20  per  line,  per  issue 

2-weeks  . $1.30  per  line,  per  issue 

1-week  . $1.40  per  line. 


Count  5  averaoe  words  per  line 
or  38  characters  and/or  spaces 
3  lines  minimum  (No  abbreviations) 
Add  50c  for  box  service  and  count  as  an 
additional  line  in  your  copy. 

Air-mail  service  on  box  numbers  also 
available  at  $1.00  extra. 


Do  not  send  irreplaceable  clippings, 
etc.  in  response  to  ‘help  wanted’ 
advertisements  until  direct  request  is 
made  for  them.  E&P  cannot  be  re¬ 
sponsible  for  their  return. 


"ALL  OTHER  CLASSIFICATIONS" 

I  Remittance  should  accompany  clas¬ 
sified  copy  when  submitted  tor  pub¬ 
lication  unless  credit  has  been  es¬ 
tablished.) 


4 -weeks  .  S1.60  per  line,  per  issue 

3-week$ .  $1.70  per  line,  per  issue 

2-weeks  .  $1.80  per  line,  per  issue 

1-week  .  $1.90  per  line. 


Count  5  average  words  per  line 
or  38  characters  and/or  spaces 
3  lines  minimum  (No  abbreviations) 
Add  50c  for  box  service  and  count  as  an 
additional  line  in  your  copy. 

Air-mall  service  on  box  numbers  also 
available  at  $1.00  extra. 


DISPLAY— CLASSIFIED 
The  use  of  borders,  boldface  type,  cuts 
or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  for  display- 
classified  is  $3.45  per  agate  line — $48.30 
per  column  inch  minimum  space. 

WEEKLY  CLOSING  TIME 


Tuesday,  4:30  PM  New  York  time 
Box  numbers,  which  are  mailed  each  day 
I  as  they  are  received,  are  valid  for  1-year. 


Editor  &  Publisher 


j  850  Third  Ave.,  N.Y.,  N.Y.  10022 
(AC  212)  752-7050 
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HELP  WANTED 
ImfimSTRATlfE 


HELP  WANTED 
^ORCVLATi^ 


HELP  WANTED 
3isPLAY^ADVERnsnW 


NEWSPAPER  WEB  OFFSET  presses, 
new  and  used;  rebuilt  and  gruaranteed; 
installation  and  service.  New:  Econ- 
O-Web  perfecting  presses,  full  litho 
color  decks  and  the  unique  4-color 
unit,  all  adaptable  to  any  22%"  cut¬ 
off  press.  Designed  and  manufactured 
by  Web  Press  Corp..  200  S.W.  Michi¬ 
gan.  battle.  WA  98106.  Call  Tim  York 
(206)  762-6770. 


STEREOTYPE  EQVIPMEIST 

WOOD  Automatic  Autoplate  caster 
and  metal  pump.  Also  finishing  ma¬ 
chine.  Four  plates  per  minute.  No 
offer  refused.  (312)  586-8800.  ext.  241. 


WANTED  TO  BVY 

THREE  UNITS  GOSS  COMMUNITY. 
Excellent  condition.  Give  full  specifica¬ 
tions.  age.  condition,  price.  Box  449. 
Editor  &  Publisher. 


LATE  MODEL  F  INTERTYPE  in  good 
condition.  Box  152.  Waynesboro.  Pa. 
Phone  (717)  762-7161. 

IBM  TiaO  COMPUTE  WANTED  ^ 
prefer  model  with  paper  tape.  Box 
773.  E<litor  &  Publisher. 


NEWSPAPER  SERVICES 
PRESS  TIME  AVAILABLE 

PRESS-TIME  AVAILABLE 
Also  Complete  Composition 
and  Make-up  Facilities 
6-unit  Goss  Community  press  with 
Suburban  and  Community  folders  cap¬ 
able  of  printing  24  standard  and  48 
tabloid  pages;  collating  facilities. 
Good  press-time  available  every  day 
including  Wednesday.  Bob  Schultz 
(AC  201)  647-1180.  Recorder  Publish¬ 
ing  Co..  Stirling.  N.J. 


WHY  WAIT  to  become  a  Newspaper 
Publisher  before  becoming  an  industry 
leader?  We  can  offer  an  exciting  op¬ 
portunity  to  Income  an  industry  leader 
as  a  management  consultant  specializ¬ 
ing  in  E.xecutive  Search.  Corporate 
Planning,  and  Acquisitions.  The  caliber 
of  person  we  are  seeking  has  the  po¬ 
tential  to  manage  a  newspaper  but 
lacks  the  opportunity  because  of  age. 
and  this  person  enjoys  being  involved 
with  the  people  who  make  the  key  de¬ 
cisions  in  the  newspaper  industry. 
Compensation  comparable  to  that  of  a 
Publisher.  Chicago  base  with  limited 
travel.  Call  Ron  Curtis  at  (312)  693- 
6171  for  full  details.  This  is  one  of 
the  test  financial  opportunities  in  the 
newspaper  industry  for  a  sales-oriented 
person  on  the  way  up.  who  doesn’t 
have  time  to  wait  for  recognition  of 
ability. 


INTERNAL  AUDITOR 

Responsible  for  internal  auditing  of 
Tribune  Company  subsidiaries  in  12 
states  and  Canada — including  New 
York  News.  Chicago  Totlay,  Chicago 
Tribune,  radio  and  TV  properties.  Job 
requires  25^  travel.  This  is  a  newly 
created  job  in  our  growing  corporate 
financial  department  in  Chicago. 

Prefer  2-4  years  of  experience  in  pub¬ 
lic  accounting:  or  auditing  with  large 
newspaper  or  group  of  newspapers. 
Should  have  degree,  CPA  helpful.  Good 
communications  skills  necessary.  Must 
have  ability  and  desire  for  personal 
and  professional  growth. 

Outstanding  benefits  package,  salary 
commensurate  with  background  and  ex¬ 
perience.  Send  resume  with  salary  re- 
(luirements  in  complete  confidence  to: 

Howard  Hay,  Personnel  Department 
Room  634,  Tribune  Tower 
435  North  Michigan 
Chicago,  Illinois  60611 


Help 

Wanted . . . 


ACADEMIC 


SOUTHERN  UNIVERSITY  depart¬ 
ment  of  journalism  needs  two  faculty 
members  by  Fall.  1972.  One  year  ap¬ 
pointees  considered.  Advertising,  re¬ 
porting.  magazine  erliting  courses 
among  immediate  assignments.  One 
candidate  should  have  Ph.D.  and  lik¬ 
ing  for  administrative  work.  Other 
should  be  near  Ph.D.  Both  must  have 
solid  me<lia  experience  and  intereste<l 
in  variety  of  teaching  assignments. 
Competitive  salaries,  ^ual  opportun¬ 
ity  employer.  Contact:  Dr.  J.  R.  Hoar. 
Department  of  Journalism.  University 
of  Mississippi.  University.  Mississippi 
38677.  (601)  232-7146. 

A  LEADING  MIDWEST  graphic  arts 
school  has  a  vacancy  for  an  instructor 
in  Offset  lithography  press  work  and  | 
Offset  web  preaswork.  Equipment  in-  i 
eludes  Heideltergs  and  Miehle  Fa-  ! 
vorite  and  Goss  Community  presses. 
Write  or  call  S.  Eugene  Bychinsky. 
Dean.  School  of  Technical  and  Ap¬ 
plied  Arts.  Ferris  State  College.  Big 
Rapids.  Mich.  49307.  phone  (616) 
796-9971.  ext.  467. 

TWO  JOURNALISM  faculty  members 
needed  Sept.  1:  a  specialist  in  broad¬ 
cast  journalism,  and  a  news-editorial 
I>eraon.  Combinations  with  photog¬ 
raphy.  magazine,  public  relations  work 
desirable.  Rank  and  salary  commen¬ 
surate  with  qualifications:  minimum 
requirement.  MS  degree.  Ph.D.  desir¬ 
able.  An  equal  opportunity  employer, 
fiend  resume  to:  Director.  School  of 
Journalism.  Bowling  Green  State  Uni¬ 
versity.  Bowling  Green.  Ohio  43403. 

ACCOUNTANT 

Metropolitan  daily  in  eastern  Wash¬ 
ington  state  has  fine  career  opportunity 
for  right  person.  Should  have  college 
accounting  major  and  five  years  ex¬ 
perience.  Knowledge  of  budget  and 
creclit  control,  some  data  processing 
important.  Supervisory  experience  use¬ 
ful.  Excellent  benefit  programs.  Write 
Box  813.  Editor  &  Publisher. 


APPLICATIONS 


Leading  OCR 
Company . . . 


Has  immediate  openings 
for  individual  with 
applications  know-how 
in  Graphic  Arts  or 
Data  Processing 
areas.  Challenging 
work  for  growth  company 
with  strong  R/D  team. 
Must  have  ability  to 
get  along  with  people. 
Salary  &  commission. 


Call:  (201)  288-6000,  or 
write: 


compuxean  me 


900  Huyler  Street.  Teterboro.  N.J.  07608 


CIRCULATION 

TAKE-CHARGE  CIRCULATOR 
Opportunity  for  a  take-charge  person 
capable  of  setting  up  and  running  tele¬ 
phone  sales  or  boy  crew  operation  in 
Zone  2.  Box  779.  Editor  &  Publisher. 


ASST.  CIRCULATION  MANAGER 
with  potential  to  grow  on  fast-paced 
evening  daily,  medium  size.  Must  have 
good  sales  record,  analytical  and  people 
skills.  Willingness  to  innovate  a  must. 
Box  794.  Elditor  &  Publisher. 


CIRCULATION  MANAGER— Progres¬ 
sive  Midwestern  100.000  daily  with 
morning,  evening  and  Sunday  editions 
seeks  top  administrator  to  take  charge 
of  all  phases  or  circulation.  Must  have 
solid,  proven  exiierience  with  desire  to 
work  as  part  of  management  team. 
Challenging  opportunity  for  energetic 
person.  Excellent  salary  and  fringe 
benefits.  Send  resume  in  strictest  con¬ 
fidence  to  Box  726.  Editor  &  Publisher. 


GREAT  OPPORTUNITY  for  proven 
professional  with  rapidly  expanding 
group  of  offset  weeklies.  Stephen  Neal. 
Community  Press.  Inc..  Box  11506, 
Winston-Salem,  N.C.  (919)  766-2883. 


DISTRICT  MANAGE'R 
Want  to  move  up?  Join  the  staff  of  our 
growing  afternoon  daily.  Excellent  op¬ 
portunity  for  aggressive  District  Man¬ 
ager.  Write  or  call  Bill  Cullen,  Daily 
Journal,  Elizabeth,  N.J.  (201)  334-5000. 


CIRCULATION  MANAGER  —  East 
coast  evening  daily  Zone  1,  40,000  cir¬ 
culation,  has  immediate  opening  for 
experiencerl  circulation  manager.  Must 
be  strong  on  department  supervision, 
ABC  and  all  phases  of  circulation 
management.  This  is  a  rare  opportun¬ 
ity  to  join  an  established  organization 
that  offers  an  excellent  future.  Write 
Box  769,  Editor  &  Publisher. 


CIRCULATION  PRO  for  Sunday-only 
paper  in  dynamic  area.  Great  oppor¬ 
tunity  for  non-chair-warmer.  Box  816. 
Editor  &  Publisher. 


DISTRICT  MANAGER  to  work  on  a 
small  daily  newspaper.  Apply  to  S.  L. 
Floyd,  The  St.  Augustine  Record,  P.O. 
Box  1630.  St.  Augustine,  Fla.  32084. 


CIRCULATION  MANAGER  for  18.500 
morning  daily  located  in  the  heart  of 
Northwest  Pennsylvania’s  vacation 
area.  Home  of  Allegheny  College  and 
many  diversified  industries.  Progres¬ 
sive  growing  community.  Just  com- 
plete<l  total  conversion  to  offset  pro¬ 
duction.  Present  manager  will  retire 
about  October  1.  Write  E.  I.  Bates, 
The  Meadville  Tribune,  Meadville.  Pa., 
giving  education,  experience  and  ref¬ 
erences. 


IP  YOU’RE  EITHER  an  underpaid 
Circulation  Manager  or  an  ambitious 
number  two  on  circulation  staff,  this 
outstanding  San  Francisco  area  news¬ 
paper  is  hunting  for  a  hardworking, 
creative,  experienced  Circulation  Man¬ 
ager  to  increase  subscriptions  in  com¬ 
petitive  market.  High  incentive  for 
Circulation  Manager — healthy  share  of 
increased  subscription  revenue.  No 
limit  on  earnings.  Send  resume.  Box 
828,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 

CLASSIFIED  MANAGER— for  super 
Chicago  suburban  chain.  Sell  and  man¬ 
age.  Goo<I  salary  plus  commission  plus 
override  for  hai^-working,  promotional 
man  or  woman  now  manager  or  assist¬ 
ant  ready  to  move  up.  Write  in  con¬ 
fidence.  Our  employees  know  of  this 
ad.  Box  823,  Editor  &  Publisher. 


COMPOSING  ROOM 


ALL-AROUND  PERSON  needed  in 
composing  room  for  medium-sized  daily, 
day  side,  some  lino  experience.  Send 
resume  to  Carl  A.  Baum.  The  Gettys¬ 
burg  Times.  Box  53,  Gettysburg,  Pa. 
17323.  c/o  Edward  J.  Traverso. 


EXPERIENCED  newspaper  printer, 
either  floor  man  or  ad  operator,  for 
open  shop  composing  room,  night  shift. 
Good  fringe  benefits.  Personnel  Man¬ 
ager.  Meriden  Record.  Meriden.  Conn. 
06450.  No  phone  calls  accepted. 


DISPLAY  ADVERTISING 

EXCELLENT  OPPORTUNITY  for  top- 
notch  display  salesman  strong  on  sales 
and  layout  to  service  new  and  estab¬ 
lished  accounts  for  offset  paper.  Must 
have  marketing  orientation,  adminis¬ 
trative  ability  and  promotion  skills. 
Job-hoppers  please  don’t  apply!  Write 
Mr.  Signer,  913  S.  Florida  Ave..  Lake¬ 
land,  Fla.  33803  or  Ph;  (813)  688-8508. 


GREA’T  OPPORTXn^TY  for  proven 
professional  with  rapidly  expanding 
group  of  offset  weeklies.  Stephen  Neal, 
Community  Press,  Inc.,  Box  11506, 
Winston-Salem,  N.  C.  (919)  765-2883. 


SMALL  NEW  ENGLAND  DAILY  has 
opening  for  advertising  salesman  with 
management  potential.  Excellent  op¬ 
portunity  for  superior  selling  ability. 
Write  Box  722,  ^itor  &  Publisher. 


NEW  JERSEY  SEASHORE  Area  rapid 
growth  morning  daily  newspaper  needs 
Advertising  Promotion  Manager.  Must 
be  strong  on  motivation,  planning, 
selling  special  editions.  Experience 
necessary.  We’ll  pay  top  dollar  for 
right  “take  charge”  person  who  wants 
to  forge  ahead.  Contact  Mr.  James 
Williams,  (609)  345-1111  for  interview 
or  write  P.O.  Box  957,  Atlantic  City, 
N.J.  08404. 


RAPIDLY  GROWING  COMPANY  seeks 
successful,  experienced  display  adver¬ 
tising  salesman.  Exciting  opportunity 
to  sell  nationally  known  newspaper 
school  program  and  associated  adver¬ 
tising.  Program  sponsored  by  more 
than  200  daily  newspapers.  Region  6, 
including  far  Western  regions  3  and 
4.  Box  775,  Eklitor  &  Publisher. 


NORTHERN  ILLINOIS  30,000  plus 
daily  needs  salesman  who  can  layout, 
sell  and  service  an  expanding  market. 
Fine  working  conditions,  go^  salary, 
benefits.  Write  full  details  to  Bo.x  782, 
Editor  &  Publisher. 


ADVERTISING  MANAGER  for  twice 
weekly  suburban  paper.  Zone  2.  Must 
he  ambitious,  have  proven  sales  record. 
We  want  a  professional  who  is  ready 
to  move  up  to  management  level, 
direct  a  staff  and  plan  an  imaginative 
sales  program  for  a  fine  newspaper.  A 
real  opportunity  for  the  career  or¬ 
iented.  Box  800,  Editor  &  Publisher. 


ADVERTISING  SALESMEN,  retail 
and  classified,  for  daily  newspapers  in 
E&P  Zones  5,  7  and  8.  Send  complete 
typewritten  resume,  references  to  In¬ 
land  Daily  Press  Assn.,  100  West  Mon¬ 
roe,  Chicago.  Ill.  60603. 


GREAT  WORKING  AND  LIVING 
NOR’TH  OF  THE  TENSION  ZONE 
Progressive  34.000  daily  newspaper  in 
expanding  market  seeks  aggressive,  ex- 
periencerl  ad  salesman  in  a  state  col¬ 
lege  community  of  44.000  (108,000  total 
market).  Good  salary,  incentive  plan 
plus  company  paid  benefits.  Send  com¬ 
plete  resume  to  Mark  Atkinson,  Adv. 
Dir..  Eau  Claire  Leader-Telegram.  701 
S.  Farwell  St.,  Eau  Claire.  Wise.  54701. 


NEWSPAPER  MAN  OR  WOMAN  to 
handle  ads  and  do  news  for  award 
winning  South  Carolina  university 
t'^wn  weekly.  Experience  preferred. 
Will  consider  journalism  grad  inter¬ 
ested  in  both  advertising  sales  and 
service  and  news.  About  two-thirds 
time  in  advertising,  one-third  in  news. 
Send  complete  details,  including  snap¬ 
shot  and  salary  requirements  in  con¬ 
fidence.  Box  804,  Editor  &  Publisher. 


EXPERIENCED  AD  SALESMAN  who 
can  take  charge  of  small  department 
on  modem  offset  Connecticut  daily. 
Must  be  able  to  motivate  and  dirert 
staff  with  own  sales-managerial  abili¬ 
ties:  strong  on  layout  and  design.  Con¬ 
tact  John  M.  Slocum.  Associate  Pub¬ 
lisher,  Winstead  (Connecticut)  Evening 
Citizen. 


ADVERTISING  MANAGER  for  area  5 
group.  We  need  a  creative  organizer 
with  plenty  of  stamina;  a  person  who 
can  Inspire  and  motivate.  Salary  and 
comm'ss'on.  Send  full  details  to  Box 
829,  Editor  &  Publisher. 


ADVERTISING  MANAGER.  5000  cir¬ 
culation  semi-weekly  and  expanding 
shopper.  Above  average  position  for 
above  average  person.  Salary  to  $10.- 
000,  more  if  you  are  capable,  can 
mark  tvpe  and  really  manage.  Salem 
Times-Commoner,  Salem,  Ill.  62881. 


EDITORIAL 

LARGE  MIDWEST  DAILY  seeks 
health  science  writer.  Send  resume  to 
Box  770,  Editor  &  Publisher. 
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PRODUCTION 


HELP  WANTED 


PROVEN  PROFESSIONAL  Editor/ 
Manager  for  offset  weekly  in  nice 
growing  community.  Stephen  Neal, 
Community  Press,  Inc.,  11606, 

Winston-Salem,  N.  C..  (919)  766-2883. 


COMBINATION  wire-editor  /  reporter 
for  sweepstakes-winning  13M  Midwest 
offset  daily  considering  switching  to 
AM.  Run  wire-city  desk  plus  some  local 
governmental  reporting.  Minimum  of  2 
years  experience  on  daily.  Write  Box 
741,  Editor  &  Publisher. 


COPY  EDITORS 

If  you’re  a  sharp  editor  and  can  write 
a  bright  headline,  there's  a  spot  wait¬ 
ing  for  you  on  the  copy  desk  of  The 
Arizona  Republic.  We  have  everything 
to  offer:  opix>rtun  ities  for  advance¬ 
ment,  high  professional  standards, 
good  working  cpnditions,  excellent 
fringe  benefits,  a  salary  that  com¬ 
pares  favorably  with  any  in  the  South¬ 
west — plus  the  finest  climate  in  the 
United  States.  Write  to:  Harold  K. 
Milks,  Managing  Editor,  The  Arizona 
Republic,  P,0,  Box  1950,  Phoenix, 
Ariz.  86001. 


OUR  EDITOR  NEEDS  an  assistant 
who  will  eventually  work  into  a  city 
editor  position.  Our  publication,  a 
semi-weekly,  needs  expanded  news  cov¬ 
erage  in  a  county  of  40,000  population. 
Looking  for  aggressive  newsman  with 
ability  in  all  areas.  J-Degree  required. 
Fringe  benefits.  Send  resume  to  Box 
774,  EJditor  &  Publisher. 


CENTRAL  VIRGINIA  A.M.  expanding 
staff.  Has  immediate  oi>ening8  for  two 
reporters  with  at  least  2  years  experi¬ 
ence.  Good  salary,  fringe  benefits. 
Write  Box  777,  Editor  &  Publisher. 


NEEDED  IMMEDIATELY :  Experi- 
encerl  reporter-photographer  who  also 
knows  layout  for  Area  1.  5850  ABC 
weekly.  Please  include  picture,  salary 
requirements  with  resume.  Box  780, 
Editor  &  Publisher. 


EDITOR — Seasoned,  progressive,  ag¬ 
gressive.  local-news-mind^.  For  grow¬ 
ing  medium-sized  daily.  East.  State 
salary  requirements.  Box  793,  Exlitor 
&  Publisher. 


MANAGING  EDITOR 

18,000  PM  offset  in  Zone  4  wants  a 
manager  and  not  just  a  self-starter 
and  doer.  Research,  plan  and  design 
news  coverage  and  staff  for  one  of  the 
fastest  growing  dailies — and  communi¬ 
ties — in  the  Southeast.  We  want  a 
Managing  Editor  who  can  develop  next 
month’s  and  next  year’s  product  and 
concentrate  his  people-handling  talents 
on  training  and  motivating  others  to 
make  today’s  product  increasingly  bet¬ 
ter.  Normal  staff  of  14  includes  city 
and  wire  editors.  Pay  and  fringes 
commensurate  with  your  ability.  Ex¬ 
cellent  family  location.  Send  resume  to 
Box  831,  Editor  &  Publisher. 


REPORTER — Expansion  provides  op¬ 
portunity  for  experienced  reporter  on 
75,000  morning  -  evening  -  Sunday  in 
Region  3.  Only  pros  neerl  apply.  State 
salary  and  full  background  in  resume 
to  Box  806,  Editor  &  Publisher. 


COPY  DESK — Versatile  experiencerl 
deskman  for  morning  newspaper  in  ' 
Massachusetts.  Minimum  of  5  years  j 
experience  on  a  daily.  Send  resume  and  i 
salary  requirements  to  Box  791,  Editor 
&  Publisher. 


REPORTERS.  DESKMEN  for  daily 
newspai)ers  in  E&P  Zones  5.  7  and 
8.  Experienced  or  qualified  beginners. 
Send  complete  typewritten  resume, 
references  to  Inland  Daily  Press  Assn.. 
100  West  Monroe,  Chicago,  Ill.  60603. 


SPORTS  EDITOR-REPORTER  for 
award  winning  South  Carolina  semi¬ 
weekly.  Must  be  a  producer.  Send  com¬ 
plete  details,  including  snapshot  and 
salary  requirements.  Box  801,  Editor 
&  Publisher. 


NEWS  EDITOR.  U.S.  Virgin  Islands. 
Small  daily  (6  days)  to  start  publica¬ 
tion  Fall  1972.  Retired  editor  who  may 
desire  to  work  1  to  5  years  or  a 
younger  person  with  experience.  Re¬ 
sponsibility  for  only  the  editorial  staff 
and  news  content.  Salary  and  benefits 
are  excellent.  Best  climate  and  beaches 
in  the  world.  Send  resume  to  Press 
Inc.,  Box  1521,  St.  Thomas,  V.I.  00801. 


FREE  LANCE 


WRITERS  /  AGENCIHS,  worldwide, 
producing  blockbuster  articles,  series, 
books.  Contact  Apartado  640,  Cuer¬ 
navaca,  Morelos,  Mexico. 


LAYOUT 


ZONE  5  METROPOLITAN  daily  has 
an  opening  for  a  fast  efficient  layout 
person  for  the  preparation  of  shop- 
ready  layouts  as  well  as  speck  layouts 
for  specials,  etc.  Top  salary,  excellent 
fringes,  a  ground  floor  opportunity 
for  an  ambitious  individual.  Apply  to 
Box  767,  Editor  &  Publisher. 


MACHINISTS 


LONGVIEW  DAILY  NEWS  has  open¬ 
ing  for  machinist  to  service  Elektrons, 
Comets  and  LOU  units.  Longview  is 
in  the  heart  of  East  Texas’  recreational 
area;  a  city  of  47,000  population  and 
enjoying  good  industrial  growth:  has 
four-year  college  and  is  near  two  other 
colleges :  fine  year  ’round  climate;  in 
proximity  to  Dallas,  Houston  and 
Shreveport,  La.  Top  scale,  splendid 
fringe  benefits.  For  one  who  wants  to 
get  away  from  the  mad  rush,  here’s  a  1 
golden  opportunity.  Send  resume  to  ; 
Howard  Dillard.  P.O.  Drawer  1792,  | 
or  call  (214)  75.3-3311  days,  or  (214) 
758-2539  evenings  or  Sunday. 


MANAGEMENT  ! 

NEWSPAPER  SUPPLIES  PRODUCT  j 
Manager.  Fast  growing  division  of  mul¬ 
ti-billion  dollar  company  seeks  an  ag¬ 
gressive  individual  to  stimulate  and 
direct  pressroom  supply  sales  effort  to 
newspapers.  Good  knowledge  of  press¬ 
room  operations  a  must :  supply  sales 
experience  beneficial.  Contact  booth 
No.  1025  at  ANPA/RI  Show  or  write 
to  R.  E.  Schnyer,  Ideal  Roller/W.  R. 
Grace  &  Co.,  2512  West  24th  Street, 
Chicago,  Illinois  60608. 


PRESSROOM 


PRESSROOM  E'OREMAN,  ex|>erienceil 
Gors  Headliner,  ni^ht  shift  operation 
in  Zone  2. 

PRESSROOM  FOREMAN.  experi- 
I  enced  Goss  5-unit  Urbanite,  ni(2:ht  shift 
,  operation  in  Zone  2.  Ot^en  shop.  Profit- 
j  sharing  Retirement  Plan  plus  12  other 
j  benefits.  Send  resume  and  salary  re- 
j  quirements  to  Box  727,  Editor  &  Pub- 
I  Usher. 


j  EXPERIENCED  PRESSMAN  to  oper¬ 
ate  Goss  offset  press  or  similar  offset 
press,  with  knowledge  of  camera,  in 
Caribliean.  Write  to:  A.  M.  Koppe,  610 
Fifth  Ave.,  New  York.  N.Y.  10020, 


PRODUCTIOy 


ASST.  PRODUCTION  MANAGER 
Nijfht  assistant  neefle<1  for  morninff- 
eveninpr-Sunday  metropolitan.  Excep¬ 
tional  growth  opportunity  for  experi- 
ence<l  sui>ervisor  with  te<’hnical  dejjree 
and  stronpr  all  round  mechanical  hack- 
prround,  particularly  in  ITU  composinpc 
room.  Requires  successful  exT>erience  in 
conversion  to  cold  type  oi>eration.  Send 
resume  with  salary  requirements  to 
Box  788,  Editor  &  Publisher.  Please 
indicate  availahiUtv  for  intervVws  at 
ANPA/RI  convention  in  Atlantic  City. 


CAPE  COD — Web  Offset  and  Job 
Printing  Plant  needs  “Take  Over“  ex¬ 
perienced  Pressman — mechanic  to  sup¬ 
ervise  back  shop — good  pay — health 
and  life  insurance,  pension  plan.  Send 
resume  to  Box  571,  Osterville,  Mass, 
or  call  (617)  428-8700,  Mr.  Lally. 


PUBLIC  RELATION 

SMALL  RURAL  NEW  ENGLAND  col¬ 
lege  of  2,300  students  needs  ambitious 
Director  to  run  a  one-man  Public  Rela¬ 
tions  operation.  Must  have  the  neces¬ 
sary  journalistic  and  photographic 
skills  to  interpret  college  to  its  various 
publics.  $9,000  to  $10,500.  Write  Frank 
R.  Olcott,  Assistant  to  the  President. 
Plymouth  State  College  of  the  Uni¬ 
versity  of  New  Hampshire,  Plymouth, 
New  Hampshire  03264. 


SALES 

SALES  RETRESENTATIVE 
A  rare  opportunity  for  a  highly  moti¬ 
vated  and  ambitious  individual.  Earn¬ 
ing  potential  of  this  position  truly 
unlimited.  Products  include  full  range 
of  production  supplies  and  equipment 
for  all  newspaper  production  depart¬ 
ments.  Territory  includes  part  of  In¬ 
diana  and  the  states  of  Illinois,  Wis¬ 
consin,  Minnesota  and  the  Dakotas. 
Well  established  following  with  tre¬ 
mendous  growth  potential.  Present  rep¬ 
resentative  retiring.  Prefer  person 
with  background  in  photo-composition 
from  a  major  daily  within  the  area— 
but  above  all  ambitious  and  capable  of 
representing  a  company  in  a  high 
calibre  manner.  Liberal  salary,  com¬ 
mission  and  fringe  benefits.  E'xjwnse 
account  and  automobile.  Apply  New 
England  Newspaper  Supply  Co..  Mill- 
bury.  Mass.  01527.  (617)  865-5205. 


SALES 

Leading  OCR  growth 
company  has  immediate 
openings  in  sales 
department.  Graphic 
arts  or  computerized 
typesetting  background 
desirable.  Salary  & 
commission.  Please  call 
(201)  288-6000,  or  write: 


compuxean  me 


900  Huyler  Street.  Teterboro,  N.  J.  07608 


SALES  MANAGEMENT 

EXCELLENT  OPPORTUNITY  for 
proven  Sales  Manager  in  dynamic, 
growing  newspai)er.  Must  have  proven 
record  in  training,  promotions  and 
management.  Excellent  salary,  com¬ 
pany  l)enefit8,  plus.  Send  resume  and 
covering  letter  to  Box  758,  Editor  & 
Publisher. 


Positions  Wonted . . . 


ACADEMIC 

CIRCULATION 

MA  IN  JOURNALISM  desires  teaching 
position  in  either  Journalism  or  Eng¬ 
lish.  Year’s  teaching  and  five  years 
newspai>er  experience.  Resume.  Box 
820,  Etlitor  &  Publisher. 

ADMINISTRATIVE 

CIRCULATION  DIRECTOR  —  Top- 
notch  administrator  with  excellent 
track  recortl  in  sales  promotion  and 
efficiency.  Wide  experience  including 
present  70,000  MES  operation.  Mr. 
Publisher,  if  you  want  an  efficient  pro¬ 
ducer  on  your  management  team,  then 
I’m  your  man.  Most  desirous  of  relo¬ 
cating  Zones  3  or  4.  Contact  Box  723, 

NEW.SPAPER  REPRESENTATIVE 

for  10  years,  plus  full  newspaper  na-  ; 
tional  and  display  background,  seeks  j 
change.  Another  firm  or  daily  news- 
pai>er,  national  and/or  display  man¬ 
ager.  Degree,  experience,  maturity. 
Resume,  excellent  references.  Box  747, 
Etlitor  &  Publisher. 

I'VE  BEEN  IN  the  newspaper  busi¬ 
ness  all  my  life  and  w'ish  to  get  l>ack 
in  it.  Age  41.  Write  Charles  W.  White, 
2875  Cliffridge  Ct..  La  Jolla,  Calif. 

Ekiitor  &  Publisher. 

PROFESSIONAL  EXPERIENCE;  Tele¬ 
phone,  boy  crews  and  adult  footman 
crews.  Any  Zone.  P.O.  Box  448,  Mil¬ 
pitas.  Calif.  95131. 

VARIED  CIRCULATION  experience. 
Solicitor,  District  Manager,  Indepen¬ 
dent  Dealer.  Assistant  Circulation  Man¬ 
ager.  Familiar  with  ABC  records.  Fam¬ 
ily  man,  age  36.  Looking  for  some¬ 
thing  new  and  different  in  the  South¬ 
west.  Box  616,  Editor  &  Publisher. 

92037,  or  call  (714)  453-2875. 

GENERAL  MANAGE’R  or  Assistant 
on  small,  medium  daily.  18  years  ex¬ 
perience  with  advertising,  circulation 
background.  Offset,  letterpress.  BA 
journalism.  Zone  9.  Box  778,  E4litor  & 
Publisher. 

INITIATIVE  AND  ABILITY  offered  by 
Circulation  Manager  seeking  to  re¬ 
locate.  Excellent  re^’ord  and  references. 
Box  830,  Exlitor  &  Publisher. 

COMPOSING  ROOM 

GENERAL  MANAGER  of  20.000  cir¬ 
culation  daily  with  8  year  record  of 
achievement.  Strong  in  management, 
editorial  dire<‘tion,  labor  relations,  cir¬ 
culation.  Seeking  a  move  liecause  of 
change  in  ownership  and  philosophy  of 
newspaiier.  Available  for  interview  at 
ANPA/RI.  Box  629,  Editor  &  Pub¬ 
lisher. 

ELECTRONICS  TBCHNICIAN-TTPOSITOR 
Wide  experience  on  Compugraphlc 
2961.  4961,  7200:  Photon  713— IBM 

1130:  LInotron  606:  IBM-MTST. 

Knowledge  of  pasteup,  camera,  strip¬ 
ping  and  platemaking.  Prefer  respon¬ 
sible  position  with  divergent  duties  in 
Northeast  U.S.  or  Canada.  Box  716, 
E<litor  &  Publisher. 

LET  MY  PRODUCTIVE  25  years  of 
ad  management  experience  l>enefit  you ! 

I  am  confident  of  lineage  increases. 
Also  save  you  money!  As  publisher’s 
assistant,  general  manager,  ad  di¬ 
rector,  display  or  classified  manager. 

I  will  1)0  in  New  England  area  June 
25-30.  Please  phone  (219)  875-7664 

after  5  P.M.  or  all  weekend  to  arrange 
our  mutually  important  interview.  Or 
write  Rt.  1,  Box  362-4,  Elkhart.  Ind. 

1  46514. 

MANAGER  OR  ASSISTANT.  12  years 
newspaper  and  book  offset  composition 
experience.  Young  (32),  mature,  family 
man.  Box  825,  Eklitor  &  Publisher. 

EDiroRiAi 

NEWSMAN  (36)  with  11  years  experi¬ 
ence  covering  all  beats  seeks  copy 
desk  or  supervisory  position.  Now  in 
PR.  Box  739,  Editor  &  Publisher. 
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Positions  Wanted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


EDITORIAL 

BOSTON  AREA  ONLY— BA,  MA 
(Journalism) ;  2  years  co-editor  na¬ 

tional  monthly  insurance  magazine; 
1st  place  business  writing  prize;  as¬ 
sistant  press  secretary  for  U.S.  Sena- 
Uti.  Reply:  J.  Robison,  907  W.  Mar¬ 
ket,  #3,  Normal,  Ill.  61761. 


ASSISTANT  SPORTS  EDITOR.  27, 
seeks  job  as  sports  editor,  assistant  or 
stall  writer  or  will  consider  another 
position.  Prefer  West  or  East.  BS 
Journalism.  3  years  experience.  Box 
714,  Editor  &  Publisher. 


DYNAMIC,  controversial  youth  culture 
reiwrter/columnist  seeks  progressive 
pai>er.  Former  Hearst  national  col¬ 
legiate  writing  championship  finalist, 
many  honors.  Daily  metro  experience, 
skille<l  in  all  phases.  ’72  J-Grad. 
Resume  on  re<iuest.  Box  735,  Editor  & 
Publisher. 


JILL-OF-ALL-BEATS,  24,  seeks  re¬ 
porting  job  on  daily  which  needs  gal 
who  likes  writing  features,  hard  news, 
even  sports.  Experience.  Degrees.  Pre¬ 
fers  start  in  fall.  Box  734,  E<iitor  & 
Publisher. 


PHOTOGRAPHER  /  WRITER/ Reporter 
PR/Music  Critic/Secretary.  Bright, 
eager  woman.  26,  with  6  years  experi¬ 
ence  top  magazine,  television,  news, 
advertising  can  relocate  U.S.,  Euroiie, 
Latin  America.  Box  738,  Editor  & 
Publisher. 


EDITOR-WRITER-COLUMNIST 
Seasoned  pro.  camera-handy,  from  re¬ 
porting.  columnist,  features,  desk  to 
managing  editor.  Magazine,  radio,  and 
teaching  background,  too.  Hard  worker, 
will  relocate.  Excellent  references,  e.x- 
amples.  Age,  47;  good  health.  Box  760, 
Editor  &  Publisher. 


MICHIGAN  STATE  J-grad  seeks  job 
as  refforter.  Female.  Exfierience  on  a 
do-everything-weekly.  Write  Box  764, 
Editor  &  Publisher. 


COPY  EDITOR,  young  but  seasoned, 
wants  return  to  newspapering  from 
wire  service  editing.  12  years  experi¬ 
ence,  8  on  desk.  Seeks  PM  spot.  Zones 
3,  4,  6,  8.  Box  762,  Elditor  &  Publisher. 


FRUSTRATED  rei)orter-i)hotographer. 
former  small  daily  editor,  seeks  return 
to  desk.  Can  handle  any  job,  any 
place.  Box  833,  Exlitor  &  Publisher. 


COUGH!  WHEEZE!  New  England 
publishers!  Open  your  hearts  to  tal- 
ente<i  pro  who  wants  to  trade  smog 
and  earthquakes  for  an  occasional 
power  failure.  Seek  editor  or  top  re- 
IK)rting  slot.  15  years  all-around  e.\- 
Iferience — makeup,  editing,  reporting, 
photography.  Family  man  looking  for 
permanent  spot.  Will  relocate  at  my 
expense.  Phone  (213)  662-7355,  or 

write  Box  765,  Editor  &  Publisher. 


SPORTSWRITER.  22.  BS  in  com¬ 
munications.  looking  for  position  with 
daily  pajier  in  any  area.  Experiencecl 
in  covering  all  types  of  sports.  For 
resume  contact  Phil  Chardis,  84  Hop¬ 
kins  Ril.,  Ellington,  Conn.  06029.  Ph : 
(203)  875-6494. 


LOCAL  COVERAGE  a  specialty.  Free 
me  from  state  government,  return  me 
to  a  weekly  editorship.  Box  761,  Edi¬ 
tor  &  Publisher. 


FORMER  COLLEGE  WRITING  in¬ 
structor  seeks  any  writing/reixirting 
irasition.  Interests  from  arts  to  social 
sciences.  Box  759,  Editor  &  Publisher. 


EXPERIENCED.  DEDICATED  young 
newsman  seeks  challenging  position 
Midwest  daily.  Box  786,  Eilitor  &  Pub¬ 
lisher. 


ENVIRONMENT  SPECIALIST,  three 
years  writing,  editing,  PR.  publica¬ 
tions,  freelance  experience ;  govern¬ 
ment,  university,  and  private  agencies. 
Seek  science  editor  or  broader  respon¬ 
sibility  in  daily,  magazine,  or  college 
PR.  JMA,  married,  age  25.  Years  give 
no  clue  to  unique  qualifications  and  ex¬ 
perience  as  interpreter  of  environment 
scene.  Box  796,  Exlitor  &  Publisher. 


EDITORIAL 

SPORTS  WRITER-EDITOR  with  12 
years  experience,  metro  ami  suburban, 
Zone  9,  outstamlini?  references.  Back¬ 
ground  also  includes  house  organs  and 
public  relations.  Box  T68,  Editor  & 
Publisher. 


SPORTS  WRITER — Veteran,  exi>eri- 
enced  all  phases  rei>ortinKt  column 
writinjf,  layout,  makeup,  etc.  J->rrad, 
Nee<l  to  move  for  personal  reasons. 
Will  Ko  anywhere.  Call  (703)  732- 

2191  or  write  Rt.  2,  Box  179,  Prince 
Georj^e,  Va.  23875. 


ETIITOR  TEAM:  Two  well  qualified, 
prize  winning  editors,  advancement 
door  closed,  looking  for  e<litor  posts  in 
Zones  4,  6  or  8.  Resumes  furnishe<l  on 
reepjest;  best  of  references.  Currently 
holding  iK)sts  on  large  metro  daily. 
Box  790,  Editor  &  Publisher. 


COPY  EDITOR — East  Coast,  10  years 
PR;  15  years  newspai)er.  Box  350,  Bli- 
tor  &  Publisher. 


TV  COLUMNIST.  YOUNG.  TOP 
METRO.  WANTS  TO  RELOCATE. 
BOX  792.  EDITOR  &  PUBLISHER. 


RECENT  HONORS  J-GRAD  seeks 
chance  to  rake  muck  or  simply  till 
field  for  newspai)er.  Experienced  as 
college  paper  feature  writer,  proof¬ 
reader  for  daily.  Call  Margo:  (414) 
233-7873. 


ENGLISH  GRADUATE  for  reporter/ 
photographer  on  weekly/small  daily,  or 
in  broadcasting.  Completing  military 
service  in  July  (Lt.-USNR)  ;  single. 
Know  I  can  write:  know  I  can  l>e 
timely  and  refreshing.  Will  trade  im¬ 
pressive  salary  for  solid  experience. 
Well-travele<l,  intelligent.  Interests  in 
sports,  politics,  human  affairs.  Prefer 
Washington.  D.C.  area  but  will  re¬ 
locate  anywhere.  Let  me  sell  myself  to 
you.  Box  115.  Eilitor  &  Publisher. 


WRITER  -  REPORTER  -  Photographer. 
Experience,  Degree.  23,  married — any 
zone.  (618)  254-4115  May  29  through 
June  10  only.  Or  Box  798,  Editor  & 
Publisher. 


ALWAYS  IN  WEEKLY  FIELD,  wom¬ 
an  in  position  to  work  part  time.  Can 
do  ’most  anything.  (Not  in  metropoli¬ 
tan  area,  please).  Box  807,  Editor  & 
Publisher. 


YOUTSIG  WRITER  with  MS  in  Jour¬ 
nalism  from  East<*rn  university  anxious 
for  newspai>er/magazine  work  in  Zone 
1  or  4.  Ex|>erienceil.  particularly  as  a 
feature  writer.  Good  photographer.  Ex¬ 
cellent  references.  Box  811.  Eiditor  & 
Publisher. 


VETERAN  EDITOR,  17  years  as  desk- 
man,  reporter,  wire  editor.  Lm)king  for 
position  on  copy  desk.  Any  zone.  Has 
rnihl  epileptic  condition.  Box  815,  Edi¬ 
tor  &  Publisher. 


IMMEDIATELY  AVAILABLE  —  Hal 
Cooper,  AP  veteran  editor-writer.  Box 
819,  Editor  &  Publisher. 


EDITOR.  REWRITE’,  Photographer, 
etc.,  many  years,  can  now  accept 
change  of  scene  and  fewer  hours.  U.S., 
Canada,  England.  Scotland.  Box  802, 
Eilitor  &  Publisher. 


CAN  I  STRENGTHEN  your  editorial 
page  as  editor  or  associate?  I  offer: 
(1)  14  solid  yexirs  in  news  rooms,  (2) 
10  years  in  university  education  in 
journalism  and  public  affairs,  (3) 
M.A.,  (4)  mature  judgment,  (5)  inde- 
pendent-mmlerate  to  liberal  viewpoint. 
Let  me  send  resume.  Box  824,  Editor 
&  Publisher. 


EXPERIENCED  young  reporter  needs 
job  fast.  J-Degree.  Awards.  Ambition. 
Drive.  Also  exi>erienced  e<litor.  Please 
Hurry.  Box  827,  E<litor  &  Publisher. 


UNIVERSITY  OF  KENTUCKY  1972 
J-grad  seeks  position  as  general  as¬ 
signment  reporter,  2  years  experience 
college  daily,  reporting,  editing,  some 
photography.  Special  interests :  legal 
affairs,  religion.  Resume,  references  on 
request.  Box  667,  Editor  &  Publisher. 


_ EDITORIAL 

NEWSMAN — 10  years  exi)erience  re¬ 
porter,  Associiite<l  Press  writer,  e<li- 
torial  writer.  Seeks  newspai)er  writing 
job  any  zone.  Box  797,  Editor  &  Pub¬ 
lisher. 


RECENT  HONORS  GRADUATE  with 
extensive  reporting  exiK*rience  in  col¬ 
lege  xind  outside.  Cxin  also  handle  copy 
and  layouts.  Box  822,  Editor  &  Pul)- 
lisher. 


ENERGY,  EXPERIENCE— Seeking  in¬ 
volvement  in  weekly  pai>er  or  maga¬ 
zine-format  publicxition.  Writing,  edit¬ 
ing,  photography  background  with 
dailies,  wire  service.  J-Grad,  24.  Box 
817,  Editor  &  Publisher. 


EDITOR/WRITER-  -F'ully  exi>erienced 
chief  e<litor,  senior  writer.  Diversifi(*d, 
versiitile.  Magxizines,  newsletters.  To¬ 
tal  responsibility  from  author  assign¬ 
ment  thru  blues.  Supervision  of  covers, 
editorixil,  and  pro<luction  layout,  make¬ 
up.  Seeks  full  cup  of  cheer  in  Metro¬ 
politan  New  York.  Box  663,  Editor  & 
Publisher. 


WRITER,  28.  family.  BSJ  degree, 
seeking  e<litoriaI  slot.  Six  years  news- 
pxiper  xind  advertising  experience.  Past 
positions  include  reporter,  copy  editor, 
city  e<litor,  news  editor,  radio/tv  script 
writer,  copy  writer  an<l  media  con¬ 
troller.  Now  employed  in  Cincinnati, 
Ohio,  ad  agency.  I  want  to  relocate. 
For  resume,  write  Box  826,  Editor  & 
Publisher. 


MAN  AND/OR  WIFE,  long  in  weekly 
field,  semi-retired,  available.  Box  805, 
Editor  &  Publisher. 


SPORTS  EDITOR  (5.500  Florida  PM 
offset  6  day)  seeks  spot  on  larger  pa- 
l>er.  Hanl  worker.  Desk  and  makeup 
exi>erience,  competent  writer.  Single, 
23,  no  military  obligation.  Box  818, 
Editor  &  Publisher. 


WANT  TOP-NOTCH  EDITOR? 
Here  is  man  with  20  years  newspaper, 
PR,  trade  |>erio<lical  experience.  Seeks 
top  editorial  slot  on  mexlium  size<l  daily. 
Available  imme<liately.  Box  810,  E<litor 
&  Publisher. 


AWARD-WINNING  REPORTER.  34. 
15  years  experience:  writing,  ecliting. 
front  page  makeup.  Seeks  copv  e<liting 
l>ost.  Any  zone.  Box  814,  Editor  & 
Publisher. 


NEED  STRENGTH  at  the  top?  News- 
editorial  executive,  50.  now  second 
man  with  200.000-plus  Southeast  daily, 
seeks  higher  responsibility.  Solid  lead¬ 
ership  exi>erience  all  departments,  in¬ 
cluding  business.  Impressive  record  of 
press  awards,  civic  honors.  Standout  in 
ASNE  and  NCEW.  Offers  character, 
staff  motivation,  ideas.  goo<l  writing, 
proven  judgment.  Here’s  a  chance  to 
get  the  right  man.  Box  821.  E<litor  & 
Publisher. 


_ TOEE  LAISCE 

NEWPORT-BERMUDA  YACHT  RACE 
— Husband-wife  team,  veterans  of  cov¬ 
ering,  doing  so  this  year,  W'ant  addi¬ 
tional  assignments.  Bowers,  399  Na¬ 
tional  Press  Bldg.,  Washington,  D.C. 
20004. 


CONNECTICUT  JOURNALIST  Speak 
Spanish,  German,  science,  change.  De¬ 
sire  challenging  assignments.  Box  744, 
Editor  &  Publisher. 


PHOTOGRAPHY 

PHOTOJOURNALIST  —  10  years  ex- 
perience,  desires  challenging  position. 
Anywhere,  any  hours.  Box  713,  Editor 
&  Publisher. 


PHOTOGRAPHER  with  J-degree  and 
some  experience.  Can  handle  spot 
news,  sports,  features.  Also  darkroom 
work  and  some  reporting,  if  necessary. 
For  resume  and  photo  clippings  write 
Box  697,  ^itor  &  Publisher. 


TALENTED  PHOTOGRAPHER.  25. 
BA  an<I  news  ex|>erience,  seeks  i)osi- 
tion  anywhere.  For  resume  write  X105, 
Amherst,  Mass.  01002. 


PHOTOGRAPHE'R :  23,  graduating  in 
June  with  AB  and  3  years  experience 
on  2  major  university  <lailies.  seeks 
IK>sition  on  a  newspai>er,  daily  pre- 
ferre<l.  Any  zone.  Michael  Mally,  P.O. 
Box  5065,  Berkeley.  Calif.  94705. 


PRODUCTiOJS 


LACKING  A  PLAN?  putting  out  brush 
fires?  can’t  get  them  pulling  together? 
getting  excuses  instead  of  constructive 
ideas  followed  by  action?  got  an  EDP 
tiger  by  the  tail?  communications 
snarled  ?  lost  in  the  technology  maze 
without  someone  to  lean  on?  going 
late?  costs  rising  when  they  should  be 
falling?  .  .  .  For  a  potential  answer 
to  these  and  other  publishing  prob¬ 
lems.  write  Unhappy  Area  4  Profes¬ 
sional,  Box  809,  Editor  &  Publisher, 
with  assurance  that  your  reply  will  l>e 
treatcMl  with  absolute  confidence  and 
answered  promptly.  Attending  ANPA 
Atlantic  City  conference. 


PRODUCTION  MANAGER/PLANNER 
Excellent  cre<lentials.  Strict  confidence; 
all  replies  answere<l :  chat  in  Atlantic 
City.  Box  812,  Editor  &  Publisher. 


PUBLIC  RELATIOIS 

COMMUNICATTONS  SPECIALIST 
Can  do  outstandinor  job  for  trade  asso¬ 
ciation.  PR  aftency,  industrial  firm. 
Solid  communications.  PR.  writing, 
editinsr  backKround.  Write  Box  808. 
Editor  &  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 
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News  play 

{Continued  from  page  11) 


tower;  photo  of  a  boat  during  a  race  tak¬ 
en  through  the  wake  of  another  ahead  of 
it. 

Allen  said  that  shadows  can  be  played 
within  photos  and  emotions  of  people 
worked  into  photography.  One  favorite  is 
a  crowd  shot  at  a  sports  event  showing  on 
various  faces:  Wonderment,  incredulity, 
shouting  approval,  voicing  disapproval, 
mouths  open. 

Allen  considers  the  continual  cry  “not 
enough  newshole”  to  be  a  “cop-out.”  There 
are  two  ways  to  look  at  a  picture,  he  said. 
Either  it  shows  the  inferiority  complex  of 
the  newspaper  or  it  is  worth  playing  big 
with  the  lead  story.  Editors  should  use  the 
photos  they  have  with  a  more  dramatic 
touch. 

Burleigh  said  the  Press  doesn’t  use  pic¬ 
tures  in  lieu  of  a  story,  but  runs  them  as 
part  of  the  story.  As  for  reproduction,  he 
said  processing  of  pictures  is  of  no  avail 
if  the  picture  is  inferior. 

Editorial  should  keep  eontrol 

He  urged  that  editorial  departments 
keep  strict  control  over  the  new  editing, 
scanning  and  other  technical  devices  in 
the  field.  These  should  be  used  as  tools  of 
the  editing  business,  as  they  are  meant  to 
he. 

Such  equipment,  said  Rutherford,  fre¬ 
quently  displays  the  greater  capabilities 
newspapers  have  of  doing  more  things  in 
better  ways.  An  example  was  the  death  of 
a  prominent  Columbus  woman  almost  on 
deadline,  yet  the  improved  techniques  of 
the  Republic  allowed  for  use  of  three  gal¬ 
leys  of  type  plus  a  picture  without  run- 
j  ning  late. 

Dr.  Ray  Arensman,  dean  of  the  Univer¬ 
sity  of  Evansville  school  of  business  ad¬ 
ministration,  wondered  whether  efforts  at 
promoting  industrial  expansion  in  commu¬ 
nities  are  really  a  public  service. 

Thought  needs  to  be  directed,  he  said,  to 
what  kind  of  new  industry  is  really  de- 
siiable,  or  “how  many  more  $1.60  an  hour 
workers  do  you  want  as  part  of  the  com¬ 
munity.” 

Newspapers  should  take  the  position  of 
leaders  in  promoting  the  regional  ap¬ 
proach  to  new  industry  so  that  the  pollu- 
tive  industries  can  be  leap-frogged  and 
the  knowledge  groups  attracted. 

This  appeal  can  be  gained  through  the 
restoration  by  communities  to  the  more 
authentic  features  they  are  noted  for, 
Arensman  said. 

John  Hager,  president  of  the  Owensboro 
(Ky.)  Messenger-Inquirer,  spoke  of  the 
advent  of  new  editing  devices  and  how 
newspapers  are  going  to  adapt. 

At  the  outset,  he  said,  newsroom  per¬ 
sonnel  can  be  expected  to  work  at  about 
75  percent  of  normal  speed,  but  the  clerk- 
journalist  will  eventually  be  bypassed  by 
the  newsman. 

He  said  he  believed  publishers  could 
“get  behind”  a  privately-funded  founda¬ 
tion  that  is  working  well  in  Louisiana — 
the  Public  Affairs  Research  Foundation. 
Businessmen  of  that  state,  including  pub¬ 
lishers,  are  financing  studies  to  solve  the 
expanded  industry  atmosphere. 


Hager  said  there  generally  isn’t  anyone 
on  the  paper  that  can  make  such  analyses 
and  that  Louisiana’s  experience  with 
professionals  in  this  area  has  been  good. 

Universities  have  studies 

Arensman  injected  that  many  newspa¬ 
pers  are  not  staffed  to  do  such  studies  in 
great  depth,  but  that  most  state  universi¬ 
ties  have  industrial  environment  facts 
readily  available  if  newspapers  will  tap 
them. 

Dennis  Abell,  managing  editor  of  the 
Plainfield  (Ind.)  Messenger,  said  there 
should  be  more  appreciation  and  encour¬ 
agement  for  newspaper  staff  people  and 
urged  that  those  on  whom  the  paper  has 
spent  time  and  money  to  train  and  perfect 
should  be  quick  to  promote  those  qualified. 

There  is  a  need  to  talk  to  these  people 
who  are  considering  leaving  for  public 
relations  or  electronics  jobs,  he  said.  Ex¬ 
ecutives  should  approach  them  with  ques¬ 
tions  on  how  the  paper  can  be  improved 
and  how  their  jobs  can  be  advanced. 

“Our  bread  and  butter  involves  the  mo¬ 
tivation  of  our  young  people,”  Abell  said, 
“and  we  have  no  one  to  blame  but  our¬ 
selves  if  they  leave  us  for  radio  and  tv 
jobs.” 

Walter  Deal*,  publisher,  Hendersonville 
(Ky.)  Gleaner  &  Journal,  urged  sending 
employes  to  more  seminars,  workshops 
and  round  tables. 

Richard  Cardwell,  general  counsel, 
Hoosier  State  Press  Association,  deplored 
the  alacrity  of  publishers  to  settle  suits 
filed  because  of  errors  or  types  of  writing 
in  their  publications.  He  said  he  urges  his 
press  clients  to  fight  nuisance  and  libel 
suits  with  every  legality  available.  He 
added  that  the  reason  the  FOI  laws 
haven’t  been  used  more  extensively  by 
newspapers  is  because  they  have  the 
means  to  get  the  news  that  is  bottled  up. 

F  red  Sievers,  capital  bureau  chief  of 
the  Press,  said  he  believed  freedom  of 
information  is  freedom  of  access  to  in¬ 
formation  and  that  newsmen  should  dig 
out  information  rather  than  have  agencies 
tell  them  the  most  minor  details. 

He  urged  contacting  employes  of  a  de¬ 
partment  where  it  is  difficult  to  talk  with 
department  heads.  Former  employes  gen¬ 
erally  are  able  to  help  in  the  reporter’s 
quest  for  information,  but  the  newsman 
must  be  certain  the  informant  is  responsi¬ 
ble. 


Hirschfeld  Rimmel 


Wilson  Hirschfeld 
Plain  Dealer’s  M.E. 


Thomas  Vail,  editor  and  publisher  of 
the  Cleveland  Plain  Dealer,  announced 
that  Wilson  Hirschfeld  has  been  appoint¬ 
ed  managing  editor  and  David  1.  Rimmel 
has  been  named  to  a  new  post  of  assistant 
executive  editor. 

Hirschfeld  was  formerly  business  and 
financial  editor  and  is  a  36-year  employe 
of  the  newspaper. 

Rimmel,  former  managing  editor  who 
has  been  with  the  newspaper  for  38 
years,  will  be  responsible  for  editoi*ial  ad¬ 
ministrative  affairs  and  planning. 

Vail  also  announced  the  appointments 
of  Bruce  Ellison  as  business  and  financial 
editor  and  Thomas  W.  Gerdel  as  assistant 
business  and  financial  editor. 

• 

Airport  crime  expose 
captures  Berger  prize 


Three  reporters  for  the  New  York  Dai¬ 
ly  Neu's — Frank  Faso,  Joseph  Martin  and 
Paul  Meskil — won  Columbia  University’s 
1972  Mike  Berger  Award  for  their  inves¬ 
tigative  series  on  organized  crime  at 
Kennedy  International  Airport.  They 
share  a  cash  prize  of  $1,000. 

The  series  by  the  three  reporters  re¬ 
sulted  in  both  federal  and  state  action  to 
correct  the  abuses. 

Special  recognition  was  voted  by  the 
judges  to  Ray  Kestenbaum,  Jeivish  Week, 
for  articles  on  drugs  and  alienation 
among  Jewish  youth,  and  to  Diane  Zim¬ 
merman,  also  of  the  News,  for  “Blacks  in 
Suburbia.” 


It’s  always  politic  to  be  represented 
by  an  unbiased  spokesman.  Ergo: 

THE  WASHINGTON  STAR  is 
THE  INFLUENTIAL  VOICE 
in  THE  NATION’S  CAPITAL 
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Functional  Products  &  Systems  Department,  Midland,  Michigan  48640 

What  begins  with  capital  S  and  ends  in  ®? 

That's  an  easy  one.  Styrofoam  is  the  registered  trademark  for  a  specific 
brand  of  plastic  foam  made  only  by  The  Dow  Chemical  Company.  But  did 
you  know  that  Styrofoam*  is  also  the  trademark  for  other  products — 
including  insulation,  flotation,  mastic  adhesives  and  floral  display  mate¬ 
rials?  You  can  help  us  protect  this  valuable  trademark  by  always  capping 
the  S.  And  if  it  is  not  our  product,  please  don't  use  our  trademark. 


*Trademark  of  The  Dow  Chemical  Company 


DOW  CHEMICAL  U.S.A. 


SCRIPPS-HOWARD’S  TED  KNAP-  From  Waukesha  to  Russia. 


When  the  President  first  declared  his  ‘‘Nixon  Doctrine”  for 
aiding  America's  Asian  allies  with  arms  rather  than  men, 
Scripps-Howard  White  House  correspondent  Ted  Knap 
was  there. 

The  place:  Guam.  The  time:  July  25,  1969.  Nixon's  goal: 
‘‘No  more  Vietnams.” 

This  week  Knap  is  there  with  Nixon  again  as  the 
President  takes  his  doctrine  to  Soviet  leaders  on 
Russian  soil. 

The  ‘‘Moscow  Summit”  is  one  of  the  major  news  stories 
of  this  decade,  and  there  is  no  better  Nixon  watcher  than 
Ted  Knap,  who  doubles  as  Scripps-Howard's  chief 
political  writer. 

Knap's  first  Nixon  watching  assignment  was  in  1950, 
when  he  was  a  young  reporter  for  the  Waukesha  (Wise.) 

Daily  Freeman.  Young  U.S.  Representative  Nixon  was  then 
making  a  name  for  himself  as  an  anti-Communist  crusader, 
and  was  the  featured  speaker  at  Waukesha's  Lincoln 
Day  Dinner. 

Later,  as  political  writer  for  The  Indianapolis  Times,  Knap 


covered  Senator  and  then  Vice  President  Nixon's 
campaigns  throughout  Indiana.  After  joining 
Scripps-Howard's  Washington  bureau  in  1963,  he  covered 
private  citizen  Nixon's  climb  back  toward  public  office.  And 
candidate  Nixon's  coast-to-coast  1 968  campaign  for 
the  Presidency. 

Now  Knap,  51,  a  seasoned  veteran  of  political.  White 
House,  and  international  reporting,  is  on  one  of  the  top 
assignments  of  his  career.  He  has  with  him  the  qualities  that 
readers  expect  from  Scripps-Howard  newsmen— accuracy, 
perspective,  experience. 


Give  light  and  the  people  will  find  their  own  way. 


SCRIPPS-HOWARD 
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